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INTRODUCTION

This publication has evolved from a consultancy undertaken on behalf of the
Australian Culiural Development Office of the Department of Commumications
and the Aris. The purpose of the consultancy was to produce a report (hat
provided an overview of the cultural industries in Australia and to form a
framework for more detailed analysis of the contribution they imake to our
cconomy and our way of life. The ptintng of this publication has been funded
by the Australian Cultural Development Office under the Cultural Industry
Development Program.

This publication draws on a wide range ol information sources and while not
intended to be exhaustive, it serves well as a reference to previous research
completed on the industry. The publication uses a definition of cultural indus-
tries based on the National Culturc—Leisure Indusuy Statistical Framework
produced by the Cultural Ministers Council.

The document comprises twelve sections, each section focussing on a distinct
area of interest although, due to obvious relationships between topics, there is
some overlap. These topics arc:

+ Employment in culture

¢ Government outlays on culture

e  Quiput of cultural industries

* Music and performing arts organisations

e Cultural itnports and cxports

® Characteristics of the market for cultural goods and services
» Timne spent on cultural activities

® Attendance ai cultural venues

» Cultural activities mainly undertaken at home
s Attitudes (o culiure and the arts

e Cultural tourism

# Cultural and national heritage

The information within these sections primarily refers to Australia, however some
State comparison tables are included in Appendix 1.

Most of the information presented was collecled by the ABS, but data from surveys
and research conducted by other organisations and individuals have also been
uscd. Combining information in this way enables a broader examination of the
subject but there are inherent problems in making detailed comparisons and
analysis due mainly to differences in reference periods, definitional framneworks
and mecthodology. For this reason, care is neccssary when in terpreting the
information and drawing conclusions.

Governmmcents, both State and Commonwealth, and the culture industries them-
selves require reliable quantitative information to ensure effective policy and
planning decisions. Recognition of culture as a major cconomic and social
contributor in its own right requires statistical confirmation. In spite of the
limitations of the dala currently available on the industty, the quality and
availability of this infermation is improving and the National Culture/Leisure
Statistics Unit of the ABS is working to ensurc that this improvement continues.
This publication provides an informative basis for further analysis as more
detailed information becomes available.

Cultural Trends in Australia



Work in cultural
activities

EMPLOYMENT IN CULTURE

There are several data sources which provide information on employment which
is culture-related. The main sources are an ABS survcy conducted in 1993 on
work in cultural activities and the ABS Census of Population and Housing which
provides detailed occupation and industry data on employed persons.

In March 1993, ABS conducted a household survey to detenmine how many
people had undertaken paid or unpaid work in a range of cultural activitics.
There were 1.6 million pcople aged 15 years or more {about 12 per cent of the
population) who were involved in some kind of work in these activities in the
previous 12 months. Of these, about a third had received some payment for their
involvement. In addition to these people, there were about 1.0 million people
who were involved in cultural activities in a hobby capacity only.

The diagram below sets out any involvement people may have had in performing
cultural tasks in the 12 months to March 1993.

Persons with Cultural Involvement In Australia

Pecple aged 15 years
and over 13,597 600

i
| I
Did culiwe-leisure Did no cullure-eisure
lasks in last 12 months tasks in lasl 12 manths
2,814,400 10,283,100
|
| i

Had a hobby capacily
involverment only
1,013,800

Worked in
cultural aclivilies
1,600,7C0

—

Soma paymanl No payment
received received
355,200 1,045,500

I_Iﬁ

All lasks Paid and
paid unpaid tasks
276,700 278,500

Source: ABS, Work in Selected Cultured_eisure Achivities, Australia, March 1893 (6281.0).

The following table shows that the most common activities undertaken were
organising art and craft shows, organising fetes and festivals, teaching cultural
aclivities, wriling and publishing, and involvernent in music and the performing
arts.
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Characteristics of
people working in
cuitural activities

Each involvement in an activity has been counted once. As people arc commonly
involved in more than one cultural activity, the number ol involvements is greater
than the total number of persons involved.

Invalvements in Culture and Leisure Activitiee by Type of Actlvity
Australia, Twelve Months Ending March 1993

Percentage involving

Type of activity Number ('000} no payment
Museums 328 78.2
Art gallerias 28.3 72.1
Libraries or archives 85.8 41,4
Heritage organisations 48,1 879
Ants organisations/agencies 63.6 731
Art/craft show organising 134.0 84,5
Fete/estival organising 441.8 931
Teaching cultural activities:
Full-time secondary school teachers 43.6 .
Other teaching 2408 50,0
Total teaching 284.3 42.3
Radio 65.4 75.8
Television 383 394
Film/video 82.4 54.5
Design BE.3 34.9
Art and craft activities:
Drawing 95.4 50.3
Painting 81.1 44 8
Sculpture 18.9 50.8
Photography 76.6 £6.4
Pottery/ceramics 31.2 381
Print-making 36.7 40.3
Textles 95.5 58.2
Jewellery 19.0 342
Fumiture/wood crafts 44.8 37.2
Glass crafts 7.4 41.9
Other art or craft activities 51.8 54.0
Writing/publishing 273.3 51.2
Music:
Music as a live performer 188.6 71.9
Music with no involvement as a live performar 32.5 63.7
Total music 231.1 70.7
Perfonming arts:
Performing arts as a performar 134.8 852
Performing arts with no involvement as a performer 80.2 81.9
Total performing arts 215.0 84.0

Source: ABS, Work in Selected Cullure/Leiaure Activities, Austrafia, March 1993 {6281.0).

The cultural activities for which people were least likely to receive payment were
working with lhicritage organisations, organising art and craft shows, organising
fetes and festivals and in the performing arts. Cultural activities in which over
60 per cent of the participants received some payment for their work were in
television, design, pottery and cerarnics, jewellery, and fumiture and wood crafts.

Females were more likely than males 1o undertake tasks connected with cultural
activities. In the 12 months to March 1993, 13.1 per cent of {cinalcs had some
work involvement in cultural activities, compared with 10.5 per cent of males.

The following graph shows that people aged 35 to 44 years were the most likely
to have worked in cultural activities, with 17 per cent of this age group participat-
ing in the previous 12 months.
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Particlpation rates by age, Australla

Per cent
20

15

10

15-24 25-34 35-44 45-54 55-684 65 & over
Age group (years)
Sourca: ABS, Work in Selocted Culture/Lolsure Activities, March 1993 62810

Migrauts {rom the main English speaking countries (UK, NZ, Canada, USA and
South Africa) had a slightly higher participation rate than persons borti in
Australia (13.8 per cent compared with 12.5 per cent). Both of these groups had
a significantly higher participation rate than persons bom in non-Eunglish
speaking countries, of whom only 6.9 per cent had some work involvement in
cultural activities in the previous 12 months.

Participation ratea by coauntry of birth

Australia oo »
Overseas ' -
Main Englfsh speaking countrles i ------------------------------------------------------- -

Non-English speaking countrieg | --------roroerrecnrn @

o 2 4 -] 8 10 12 14
Participation rate (per cent)

Sowrce: ABS, Work kv Seiected Cisture/Leisare Activities. March 1993
{6R81.0)

Most people who worked in cultural activities were involved for a short time or
for a small number of hours each week. This was particularly true for those who
were not paid for their work. About 73 per cent of the activities in which people
were involved werc for a duration of Icss than 10 hours a weck and about 55 per
cent were for a duration of less than 13 wecks.

By contrast, about 7 per cent of activities required full-time involvement (35
hours or more) for the weeks during which the activities were undertaken and
23 per cent of activities involved doing sotne tasks every week of the year.

Pcople who were employed were inote likely to have undertaken tasks which were
related to cultural activitics (thesc tasks were not necessarnily part of their employ-
ment). People employed part—time had the highest participation rate (18.5 per
cent). The participation rate for people employed full-time was 13.3 per cent,
while it was 9.9 per cent for those who were unemployed and 7.8 per cent for
those who were not in the labour force.
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The participation rate of employed people in cultural activities varied greatly
when analysed by occupation. The following graph shows that professiorals,
para~professionals, and managers and administrafors had relatively high work partici-
pation rates in cultural activities, It should be noted that occupations which
consist of tasks that are mainly of a cultural natuic arc classified as belonging (o
the group professionals. Therefore, it is not unsurprising that professionals had the
highest participation rate (36.2 per cent). In part, this high rate is due to the
inclusion of teachers in the category — 50 per cent of teachers reported some
involvementin cultural activities. However, il school teachers, other teachers and
instructors were excluded from this group, the participation rate would still be
relatively high at 29 per cent.

Farticipation rates by occupation

Managers & administratora |---------oooeeeeeeeees -
ProfesSaIORRIE [------corermeeresm e s e e -
Para—professlonals |---------------r—---------@
Tradespersons |------==-----@
Clarks --------oomooo-
Seleapersons & porsonal saervice workers
Plant & machine ¢peratorg, drivers
Labourars & refated workers

. T Y -
4] 10 20 30 40
Participation rate (per cent)

Soirce: ABS, Work n Swlacted Cuftura/l alaira Aclivilies March 1993

(impubiahwd dais)

Employed people who had low participation rates in cultural tasks were in the
occupations plant and machine operators, labovrers and related workers and, to a lesser
cxtent, radespersons.

Employed persons who undertook tasks connected with cultural actuvities in the
three months before interview were asked whether these tasks were part of their
employment. About 48 per cent of these pcople reporied that thesc tasks were
part ol their employment. For professionals, 67 per cent reported that the cultural
tasks they performed were related to their employment (the figure tor school
teachers, a category within the professional grouping, was slightly higher than
this, at 70 per cent).

Employed peraons who did culture-Inisure tasks In tha last 3 montha
Far cant whose lasks were part of thelr employmant

Managers & adminlstrators |-------
Profesaionals [-o:eueeeees
Para-professionalg [---------eo-ooae

Tradeapersons [-----oooooeoee
Clorka rrremren e
Salaspersons & personal 86rvice WOrkers |---c=---cc-co i
Plant & machine cperators, drivers |- -0 o *
Labourera & related workers

o 20 40 a0 80
Par cent

Sowce: ABS. Work in Befected Civture/Leisurs Activities, Macch 1933
(unpidlshed date)

Employed people whose main job was in the ASIC industry category cotntunity
services were the ones most likely to report that they had undertaken cultural
tasks. This industry includes the group education, museums and library services
— 43 per cent of people in this group had undertaken cultural tasks (and over
half of these had undertaken the tasks as part of their employment).
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Culture as a main job

Particlpation Rates by ASIC Industry

Agriculture, forestry, fishing etc.
Manutacturing

Conatruction

Wholesala & retail trada

Tranaport & storage

Finance, property & businesa servicea
Public adminlatration & defence
Community services

Recreation, personal services

Other

Q 10 20 30
Participation rate (per cent)

Source: ABS. Work n Bofeciod Cuffure/Loleure Activities, March 1993
funoudianed ceta)

Rather than focussing on people involved in cultural aclivities (as summarised
on page 2), the following analysis looks at the extent to which people with enltural
jobs also have non—cultural jobs.

Of the 1.6 million people who performed cultural tasks in the last 12 months,
about two-thirds (1.1 million) had engaged in thesc activities in the previous
three months, almost three—quarters of whom were employed at the time the
survey was conducted.

Persons with Cultural Involvement in Last Thres Months

Worked in cubtural
activitizs in last
2 months 1,101,700

Emplcyed at Nol employad al
lima ol survey time of survey
759,900 3C1.800
]
| l
No payment received Soma paymenl raceivad
lor cultural lasks {ar cultural tasks {in last
280,700 12 munths) 418,200
Had cultural Had at lsast one
jubs) only nen-cultural job
310,500 108,700

l_l—"l

, Non-culiural job
Non-cultural job Wwas main or

was second job .
only job
8300 100,400

Source: ABS, Work in Culture/L efstire Activities, Australia, March 71883 (unpublished data).

There were 419,200 people employed at the time of the survey who were involved
in cultural tasks in the last three months and had received some payment for
performing any cultural tasks in the last 12 months. 1t was found that 310,500 of
these had only cultural jobs. The remaining 108,700 {26 per cent) had a
non—cultural job. Of these:

» 100,400 had the non—culture job as their main job (their cultural
tasks provided only a second source of income});

¢ 8,300 had the culture job as their main job (their non—cultural job
provided only a second source of income}).
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The Census of
Population and
Housing

The survey showed that people who performed cultural tasks as part of their
employment compriscd about 5 per cent of all employed persons in Australia.
However, this would be an understatement of the total nuumber involved, as the
survey did not cover all cultural activities included in the National Culture-Lei-
sure Industry Statistical Framework. For example, it excluded people cmnployed
in zoological and botanical gardens. However, the survey does identify people
who:

¢ perform cultural tasks in a second job or in a voluntary capacity; or

» undertake cultural tasks on an irregular basis.

Another source of information on involvement in cultural tasks is the Census of
Population and Housing. This source gives details about the main job people
heid in the week before the Census. While this data source understates the total
involvement in cultural tasks (as it does not include voluntary work, work done
in second jobs and work done infrequendy), it does have the advantage of
providing very detailed occupation and industry data.

The number of people employed in culture can be estimated by calculating the
number of people working in cultural occupations {e.g. dancers) in both cultural
(e.g. dance groups) and non—cultural (e.g. hotels and clubs) industries, plus the
numbcr of people working in non—cultural occupations in cultural industrics
(e.g. a carpenter employed by a dance group to make sets).

The total number of people counted in the 1991 Census employed in cultural
occupations was 119,513, In addition, there were 63,248 people cmployed in
non—cultural occupations in cultural industrics. Therefore, based on Census
data, the total number of people employed in culture in August 1991 was 182,761.

Persons Employed in Culture, 6 August 1991

Oceupations
ASIC class (a) Cuftural  Non—cuftural Total
Publishing 3117 11,626 14,743
Printing and publishing 3,664 15,397 19,061
Music stores 646 4,419 5,085
Libraries 5,520 3479 8,999
Museums and art galleries 975 3,540 4515
Motion picture production 3,361 2,378 5737
Mation picture film hire 47 528 575
Motion picture theatres 1,105 2,274 3,378
Radio stations 2,730 2,904 5,634
Television stations 4,992 4,291 9,283
Live theatre, archastras, bands 3,785 2,800 6,685
Creative arts 6,148 1,842 7,990
Parks and zoclogical gardens 107 5,530 5,837
Photo services ne.c. 3,249 2,142 5,39
Total cuftural industries (b} 39,446 63,248 102,694
Non—cultural industries 80,067 . BO087
All Industries 119,513 63,248 182761

{a} The ASIC classification does not identify industries as being either cuitural or non—cultural. The
ASIC industry classes shown here are those ASIC classes included in the National Culture-Leisure
industry Statistical Framework.

b} Architectural Services and Advertising Services are notinciuded in the National Culture—|eisure
Industry Statistical Framework and have not been included in this cateogry.

Source: ABS, 1991 Census of Population and Housing.
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There is currently a debate on whether the Architectural Services and Advertising
Services industries should be classified as being cultural industries. At present,
they are not included although some occupations in these industries have
cultural employces who are included in the employment given in the previous
paragraph eg. architects, illustrators. However, if all employeces of these two
industries were included as working in culwre, an additional 25,376 persons in
non—cultural occupations would be added to the 182,761, giving a total cultural
employment of 208,137 persons. This is about 3 per cent of all people employed
in Australia.

This number is considerably less than the number identified in the 1993 Survey
on Work in Selected Culture/Leisure Activities. Some reasons for these differ-
ences include:

s the Census data are based on the nain job; and

¢ the survey data look at any cultural activities conducted over the last
12 months, whereas the Census data are based on pecople cmployed
in occupations/indusirics likely to be engaged in cultural activities.

The cultural industries employing the most people were printing and publishing,
libraries, (clevision stations and creative arts. The cultural industnics which
cmployed more people in cultural occupations than non—cultural cccupations
included libraries, motion picture production, television stations, live theatre,
orchestras and bands and creative arts.

‘The most common cultural occupations recorded in the Census were architects,
music teachers, photographers, graphic designers, reporters, instrumental musi-
cians and librarians. The percentages of these employed in cultural industrics
ranged from 0.3 per cent for architects to 66.2 per cent for reporters.

In the week before the Census, 63 per ceut of those people whose main job was
in a cultural occupation worked full-time (35 hours or more). Less than onc-ilth
worked for less than 16 howrs in that week.

Part-tme jobs were most common in the occupations music teacher, dance
teacher, instrumental musician and entertainment usher.

Data on total incoine were also collected in the Census. This income includes not
only carnings from all jobs but also sources such as social security benefits, student
allowances, maintenance, rentand interest. About one—ifth of people employed
in cultural occupations reported an income of $12,000 or less. Occupations
containing a high proportion of people on low incomes included music teachers,
dance teachers, painters, potters and entertainment ushers. By contrast, over 60
per cent of the people working as media producers, architects and film/stage
directors reported incomces of over $30,000.

About 16 per cent of the people working in cultural occupations were aged less
than 25 years. Those occupations containing relatively high proportions of young
people included dance teachers, announcers, peiformiing arts support workers
and entertainnent ushers.,

Occupations containing a relatively high proportion of people aged 50 years or
inore included music tcachers, painters and authors.
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9
Persons Employed in Cultural Occupations: Seiected Characterlstics, 1991 Censue of Population and Housing
Par cent Per cent Par cent Per cent Per cent
Total  employed in  employed for employed  with income  with income  Percent  Percent
employed cuftural  Jessthan 16 for35 hours  of $12,000 of over aged aged 50
Qccupation parsons industries hourg/week  or more/week or less $30,000 15-24  or more
Producer (media) 2942 83.8 4.0 88.0 4.4 £6.8 7.7 101
Architect 8,723 0.3 46 85.2 4.4 87.8 4.3 19.0
Landscape architect 290 1.0 124 700 19.7 30,0 8.3 0.3
An teacher (privata) 814 6.0 50.7 29,0 42.1 14.3 33 303
Music teacher (private) 5,454 348 524 146 514 8.3 16.1 268
Cance teacher (private) 1,819 1.2 434 243 821 5.5 2r.2 13.7
Drama teacher {private) 289 10.4 55.7 226 45.0 11.4 16.3 235
Artists and relatad professionals nf.d. 2,807 494 149 819 238 306 13.3 17.1
Painters, sculptors ete, n.f.d, 334 347 8.0 73.9 29 47.0 5.4 13.2
Painter (artistic} 2,208 85.7 155 B4.2 419 16.7 86 31.2
Seulptor 262 83.7 10.8 60.2 40.8 11.3 4.1 205
Painters, sculptors etc. n.e.c. 77 16.9 234 701 27.3 7.8 7.8 18.5
Photegrapher 5,247 66.0 11.5 73.0 1.8 23.4 15.3 14.4
Dezignerz and illustrators n.f.d. 2,773 6.8 74 706 124 44.9 8.7 16.Q
Fashicn designer 2,064 1.5 7.0 78.2 M7 25.6 19.2 10.4
Graphic designer 8,620 s 75 784 10.8 29.1 23.1 8.7
Industrial designer 1,375 23 5.9 79.8 13.7 43.9 10.4 16.4
Intericr designer 1,878 08 82 76.0 1.1 39.9 11.8 136
IHustrator B58 295 136 84.1 166 25.8 12.8 5.5
Joumalists n.f.d, 32 65.6 9.4 78.1 9.4 48.8 15.6 g.4
Asgociate editer 48 84.6 63 66.7 - 875 8.3 12.5
Sub—editar 273 72.5 11.0 61.2 8.8 63.7 8.8 18.3
Reportar 8,488 662 9.9 775 7.1 54.9 16.8 16.2
Copy-writer 711 26.3 126 748 8.9 48.9 17.2 10,5
Cadet joumalist 284 B5.5 4.2 8o.8 19.4 2.1 86.6 1.1
Joumalists n.e.c, 483 61,7 12.3 58.8 195 20.1 21.9 13.7
Authors and related professionals n.f.d. 23 78.3 13.0 60.9 - 56.5 - 39,1
Author 2,269 54.8 16.8 B84 23.4 35.3 6.0 288
Book editor 489 733 11.6 701 a6 49.9 10.8 18.0
Script editor &80 78.3 10.0 80.0 10.0 78.0 50 30.0
Film, telavizion and stage directors nf.d. 50 80.0 12.0 74.0 8.0 56.0 10.0 80
Art director {(television, film or stage) 119 887 - 874 76 58.7 2.5 12.8
Casting director 38 237 7.9 BE.8 15.8 47.4 385 237
Director {film or atage) 1,184 76.7 5.2 85.5 7.3 61.1 6.6 1t1.2
Directot of photography 204 77.0 10.3 66.2 11.8 53.4 88 5.9
Film editor 749 83.7 6.5 846 4.8 57.8 183 4.8
Stage manager 297 75.4 6.1 832 8.1 303 256 4.0
Diractor (radio or television) 514 78.4 8.8 239 29 56.0 121 16.9
Technical producer B45 67.6 8.7 8.8 13.0 481 8.4 133
Dancers and choreographers n.f.d. 11 455 27.3 54.5 - - 54.5 -
Choreagrapher 71 26.8 25.4 634 211 211 16.9 42
Dancer 741 37.0 37.8 375 33.8 0.5 63.4 2.4
Musicians, composers etc. nf.d. 173 30.1 295 40.5 237 202 11.6 10.4
Music directar 342 29.2 168 673 9.8 57.6 105 18.7
Concert or opera singer 273 714 31 271 30.0 286 15.4 17.6
Popular singer 785 191 158 18.2 32,7 145 227 9.2
Instrumental musician 5,188 24.8 8.0 26.2 29.8 203 19.1 138
Compozer 218 g6.5 10.8 &7.0 22.0 33.0 16.1 11.5
Musicians, composers etc, n.e.c. 31 58.1 516 290 387 = 29.0 19.4
Actors and related professionals n.f.d. 8 37.5 37.5 - 37.5 - 37.5 37.6
Actor 1,217 67.1 27.4 435 26.5 24.2 21.0 15.0
Vartety artist 962 10.6 324 385 25.7 15.8 246 14.0
Actors and related professicnals n.e.c. BB 78.8 18.2 66.2 27.3 22.7 273 4.5
Announcer 2,169 58.8 23.8 821 20.4 8.2 274 9.3
Librarian 10,474 22.9 12.0 66.7 9.8 47.3 49 18.4
Conservator 870 83.0 9.9 73.8 10.7 48.2 5.1 16.9
Archivist 432 30.8 141 68.8 S.0 48.4 10.6 21.5
Architectural associate 4,427 02 6.4 806 74 4086 231 8.8
Supervisor performing ars
support workers 185 76.8 a1 4.9 3.2 616 13.0 49
Sound technician 2,098 40.1 25 77 12.5 281 20.9 58
Motion picture camera operator 800 865 2.4 781 6.8 4311 243 45
Television equipment operator 817 74.9 10.2 80.7 8.3 29.0 39.7 5.0
Broadcast tranzmitter oparator 258 566 8.1 78.7 7.0 674 202 116
Light technician ar3 B2.0 16.4 66.0 20.2 247 37.0 5.6
Perferming arts support worker 1,209 8.2 12.8 70.4 12.5 23.7 268 8.0
Museumn and art galiery technician 282 52.8 10.6 71.3 191 17.0 16.0 7.4
Library technician 3722 N8 9.9 67.2 13.0 5.9 10.9 150
Photo studio assistant 468 70.1 20.3 57.3 28.3 96 41.2 6.4
Photograph retoucher 96 55.2 25.0 66.7 18.8 12,5 12.5 18.8
Supervisor craftworkers a5 6.3 9,5 83.2 41.1 95 - 221
Fiano tuner 228 g2.5 13.2 64.0 14.0 6.6 53 333
Potter 1,718 1.1 128 8.9 49.8 4.3 8.4 19.7
Apprentice craftworker 51 353 29.4 B2.9 52.9 - £2.9 -
Craftworkers n.a.c. 2,646 100 16.9 58.8 42.8 7.2 1A 209
Motion picture projectionist 507 8286 1.0 75.7 10.3 523 12.6 IR
Library asaistant 8,836 24.4 24.5 419 34.2 37 19.8 20.4
Entertainment usher 1,229 71.7 63.8 7.2 75.2 27 59.6 6.6
Total 118513 33.0 16.5 83.1 i2.9 32,6 15.8 16.8

Source: ABS, 1981 Census of Population and Housing.
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GOVERNMENT OUTLAYS ON CULTURE

This section presents information from the ABS system of government finance
statistics which is designed to provide statistics on outlays by govemment instru-
mentalities such as government deparunents, statutory authorities and local
government authoritics. This systein analyses outlays on cultural activitics by the
purpose or function served, using the government purpose classification.

It should be remembered that there are diflerences in the administrative and
accounting arrangements of the various governments and these dilferences need
to be taken into account when making comparisons between levels of govern-
ment and different years. There are also some minor inconsistencies between
States in classifying some of the outlays but these arc unlikely to detract from the
validity of the data for most uses.

As the majority of oulays on cultural activities are current outlays rather than
capital outlays, in the tables that follow the implicit price deflator for government
final consumption expenditure has been used to calculate expenditures at
coustant prices.

The following table shows that the outlays of all levels of government in Australia
totalled $160,606 willion in 1991-92. Outlays on recreation and culure
accounted for $3,799 riillion, which was 2.4 per cent of total outlays.

Government Qutlays by Purpose for All Levels of Government (a}, 1991-92

Outiays Per cent of
Puipose (8 milfion} total outlays
General public services 14,6823 9.1
Defence 8,807 5.4
Public order and safety 5,642 35
Education 21,071 13.1
Health 21,095 13.1
Social security and welfare 38,304 23.8
Housing and community amenities 4,589 2.9
Recreation and culture 3,799 2.4
Fuel and energy 3,358 2.1
Agriculture, forestry, fishing and hunting 2,683 17
Mining, manufacturing, construction ete. 1,180 Q7
Transport and communication 13,361 8.3
Othar sconomic affairs 3,468 2.2
Other purposes 18,816 1.7
Total 160,606 100.0

{a} Commonwealth, State, Territory and Local Governments.
Source: ABS, Government Finance Statistics, Australia (5512.0),

Within the major group recreation and culture, there are four categorics, namely
recreational facilities and services, cultural facilities and services, broadcasting
and film production, and recreation and culture n.e.c. In 1991-92, 26 per cent
of outlays on recreation and culture were classified as being for cultural facilitics
and services, while 21 per cent were classified as broadcasting and film production
outlays.
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Total government outlays on cultural facilitics, cultural services, broadcasting
and film production totalled $1,781 million in 1991-92. Commonwealth Gov-
ernment outlays accounted for over half of this, while State Governments outlay
made up almost one-third. In constant price terms, outlays by all levels of
government in 1991-92 were over 20 per cent lower than the peak recorded in
1987-88. Some of the fluctuations in the size of outlays over tis six~year period
can be explained by capital outlays which, by their natuve, tend to be large and

irregular.

Government Qutlays on Cultural Facilities, Cultural Services, Broadcasting
and Film Production
{$ mlltion}

L evel of government

Year Commonwealth State Locaf Total {a}
Currsnt prices

198687 830 695 239 1,678
1087-88 248 902 276 1,818
1988-89 893 402 293 1616
198900 998 503 265 1,707
1990-81 1,028 507 286 1,769
1881-82 984 571 294 1,781

Constant 1989-80 prices

1986—-87 957 808 2786 1,825
1087-88 940 1,000 306 2,126
1988--80 1,042 422 307 1,686
1986-90 996 503 265 1,707
1990-21 980 483 273 1,686
1991-92 e14 530 273 1,654

{a) Excludes grants and other fransfer payments made by one fevel of government to another e.g.
a State Government's outlay hinanced by a Commonwealth Government grant is counted only once
in this column.

Both Commonwealth and Local Government outays have shown little change in
real terms over the period 1986-87 to 1991-92. State Government outlays peaked
sharply in 1987-88 which was principally duc (o expenditure on the Darling
Harbour development in Sydney. In real terms, State Governiment outlays are
currently only slightly more than half this 1987-88 pcak. Thisis iflustrated in the
[ollowing graph.

Qutiays on Cultural Facllitiea and Sarvicea and Broadcasting and Flim Production
Constant 1989-90 Prices

. . sm
. . r2.000

r1.500

—  Commoenwealth
h r1.000 State
—-  Lecal

RO FB00  __ qotal

19753 1 9IB7 1 9'8-8 1 9’39 1 9.90 1881
87 -88 -8 -80  -B1  -82
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This category within culture encompasses libraries, creative and performing arts,
musewns, art galleries and other cultural facilities and services. However, it
excludes archives unless they form an integral part of a library service eg. the
$32 million outlay on the Australian Archives in 1991-92 is excluded.

As can be seen from the following table, State govertunents have accounted for
the majority of expenditure on cultural facilities and services in recent years. In
1991-92, outlays on cultural facilities and services accounted for 0.2 per cent of
Commonwealth outlays, .8 per cent of State outlays and 3.6 per cent of local
governinent outlays.

Government Outlays on Cuitural Facilities and Services
{3 mlllion)

Level of government

Year Cormmonwealth Stafe Local Totalf{a}
Current prices

1986-87 285 687 239 1,122
1987-38 273 880 276 1,321
1088-80 288 388 283 895
1889-30 202 482 285 301
1890-91 209 499 286 841
1951-92 208 562 254 996

Constant 1989-90 prices

1986-87 329 792 278 1,254
1087-88 303 976 306 1,465
1988-88 300 407 307 939
1989-90 202 492 265 901
1990-91 198 476 273 897
1991-92 193 522 273 925

fa) Excludes grants and ather transfer payments made by one level of government to ancther,

Some of the changes in government outlays over this period can be explained by
funding for special projects. For example, Commonwealth outlays to the Bicen-
tennial Authority totalled $50 million in 1986-87, $87 million in 198788 and
$33 million in 1988-89. In subsequent years, there were no outlays made for the
Bicentennial Authority.

Each State and Tertritory allocated around one per cent of its total outlay to
cultural facilities and services in 1991-92. Expenditurc per head ol population
at the State and Local Government level was as follows:

New South Wales 544

Victoria 46

Queensland 34  (excludes some cultural expenditure

which is coded to recreation)

South Australia 65

Western Australia 51

Tasmania 58 (includes a component of recreation expenditure)
Northern Territory 66

Australian Capital Territory 34

Australia 46
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Ower a third of the outlays on cultural facilities and services are for the provision
of library services. Local Government undertakes almost 70 per cent of govern-
ment outlay on librarics while the Commonwealth’s contribution has been less
than 10 per cent in the last four years. Local Government has increased its outlay
in current terms in each of the past five years, and in constant price terms in four
of the past five years. When measwred at constant prices, Comunonwealth and
State expenditure on libraries has changed only marginally over this period.

Government Qutlays on Librarles
{3 million}

Level of govemment

Year Commonwealth State Local Totalfa)}
Currant pricas

1986-87 94 109 193 313
1987-88 36 138 208 335
1988-89 29 125 228 329
1989-80 29 132 231 340
1990-91 34 131 261 3BO
1991-92 32 150 276 398
Constant 1989-90 pricas

1986-87 62 126 223 363
1987-88 40 153 231 371
1988-89 30 131 237 345
1989-80 29 132 231 240
199001 32 125 248 362
1981-82 30 138 256 370

{a) Excludes grants and other transfer payments made by one level of government to ancther,

The category museums includes the Australian War Memorial and the National
Film and Sound Archive. Outlays on museums account for about one—tenth of
outlays on cultural facilities and services. As can be seen from the following table
support for museums is mainly at State Government level and appecars to have
declined in recent years. (State outlays on museums in the last few years have
been understated due to chaiges in accounting arrangements which have
necessitated different coding.)

Government Outlays on Museums

($ mlllion)
Leve! of government

Year Commonwealth State Local Totai(a)
Current priceg

1986-87 36 80 1 98
198788 30 92 1 113
1988-89 35 72 1 108
1989-90 40 64 1 105
1990-91 53 77 2 132
1991-92 46 71 1 17
Constant 1989-30 prices

1986-87 42 92 1 113
1987--88 33 102 1 125
1988-8% 37 786 1 113
1889-6C 40 64 1 105
1880-91 51 73 2 128
1991-92 43 66 1 109

{a} Excludes grants and other transfer payments made by one level of government to ancther.
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Expenditure in this area which is dominated by the Commonwealth Government
encompasses the funding of the Australian Broadcasting Corporation and the
Special Broadcasting Service as well as filn production. In rccent years the
Commonwealth Government has allocated about 0.7 per cent of its total outlay
ta broadcasting and film production.

The large increase in Commonwealth outlays in 198889 was in part due to the
commencement of operations of the Film Finance Corporation. Its annual
budget in 1988-89 was $76 million and in 1991-92, it was slightly lower at
$68 million. Ancther factor resulting in higher Commonwealth outlays over this
period was funding for capital works and services for broadcasting and television
— this increased from $12 million in 1986-87 to $73 million in 1991-92.

Outlays by State Governments have been between one and two per cent of their

budgets in recent years while local government authorities have not recorded any
cxpenditure in this category in the last six years.

Government Qutlays on Broadeasting and Film Production

{$ million)
Level of govermment

Year Commonwealth State Local Total{a}
Current prices

1986-87 545 12 - 556
1987-88 575 22 - 597
1988-89 707 14 - 721
1989-90 784 11 - 806
1990-91 819 8 - 828
1991-92 776 9 - 785
Constant 1389-30 prices

1986-87 §29 14 - 641
1987-88 837 24 - 662
1988-89 742 15 - 757
1989-90 794 11 - 806
1990-91 781 8 - 789
1991-92 721 8 - 728

{a) Excludes grants and other transfer payments made by one level of government to another,

Cultural Trends in Australia



Input-Qutput 1989-90

15

OUTPUT OF CULTURAL INDUSTRIES

The purpose of this section is to describe the size and significance of the cultural
industries in the Australian cconomy. The focus is on measures of aggregate
output and expenditure. The analysis is based on data from ABS Input—Output
tables and the ABS Household Expenditure Swivey, supplemented by data [romn
a variety of other sources.

This subsection provides an overview of the relevant data from Input—Qutput
tables. In the absence of an established classification of cultural commodites,
catcgories were chosen as those which seem to best represent the cultural
industries. The choice will hopefully help advance the development of agreed
usages in this area.

Some of the terms and coucepts used in this subsection are rather technical.
Occasionally a brief cxplanation is made, however, for more detailed explana-
tions see Australian National Accounts: Concepts, Sources and Methods (5216.0).

The total supply of cultural goods and services in the Australian economy during
198990 was $13.0 billion. Of this, $7.8 billion was used up in the production of
other goods and services in the economy, and $5.1 billion was [inal demand.

The following table shows the total supply and final demand of cultural goods
and services. The dominance of publishing and printing, and radio and tclevision
services is clear from the table, which together make up around 60 per cent of
the supply of cultural goods and scrvices. However, the majority of this supply is
used up in the production of goods and scrvices in the economy, as shown in the
column Infermediate usage. Even so, they still represent the most significant cultural
items purchased by the final customer. Around half the final demand of cultural
output is from these two industies.

The columns headed Final demand show the final consumption of cultural goods
and services by households and govermneat, exports and increase in stocks. Basic
valuesrefers Lo the price received by the producer, whereas purchasers” prices refers
to the price paid by the purchaser (which includes wholesale, retail and other
margins).

The very large proportion of publishing and printing supply allocated to énferme-
diate usage is mainly advertising sales ($2,850.4 nulhon) Similarly, the wajority of
the supply of radio and television station services is represeited by advertsing
revenuce, which has also been allocated to intermediate usage. Advertising from both
imlustl‘ies have been used as inputs to the retail and wholesale industrics, business
services, and a wide range of other industries.
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Total Supply and Flnal Demand of Cultural Goode and Services, Australia, 1989-90

{$ million)

inter- Finaf
Totaf mediate Final demand,
supply, usage, demand, purch-
basic basic basic asers’
Commodity item values values values prices
Publishing and printing (a) 54508 3,700.3 1,750.4 3,452.3
Signs and advertising disptays (b) 2543 2531 1.2 1.2
Musical instruments and strings 94.7 2.4 82.3 2154
Architectural services 1607.9 7714 836.6 836.8
Library, mussum and art gallery services 598.0 305 567.4 567 4
Maotion picture preduction 564.8 5532 11.6 1.8
Film hiring services 115.7 1187 - -
Motian picture theatre services 2086 5.9 282.7 2927
Radio and television staticn services 2,368.4 1,786.6 571.8 571.8
Live theatre, orchestra and band services 5036 164.4 338.1 3321
Creative artistic services 337.2 193.0 1442 174.5
News reporting services 104.0 102.0 2.0 2.0
Parks and zoolegical garden services 439.0 338 405.2 405.2
Photography services n.e.c. (¢} 2182 1148 103.6 103.6
Total 12,855.2 7.836.9 5,118.1 6,973.4

{a) Publishing/printing of newspapers, periodicals, books maps and sheet music. Supply inciudes
$2,008.6 million advertising sales, which is predominantly allacated to intermediate usage.

{B) Excludes nean and other illuminated signs.

(¢} Includes portrait, street, studic and cther professional photographic services (including commer-
cial). Does not include aerial photographic services, motion picture production, film processing or
retailing photographic equipment or supplies.

Source: ABS, Australian National Accounts Input—Outpui Tables, 1989-80 (unpublished daia).

An alternative way of measuring the value of the output of industries such asadio
and television services is to measurc the expenditure by the consumer on goods
which arce used to ‘consume’ these services — such as (elevisions and radio
receiving sets. The following table shows the linal demand by households of
electronic equipment used (o ‘consmme’ the output of television, video, radio
and music industries.

Final Demand of Selected Electronic Equipment Purchasers’ Prices, Australia, 1989-80

{$ milllon}
Commodity item Expenditure
TV receiving sets 640.1
Radic receiving sets 584.9
Record playing/sound recording equipment 285.8
Audio and video recorded media 833.5
Loudspeakers, complate; amplifiers 136.6
Audio and video equipment, parts and accessories 479.6

Source: ABS, Australian National Accounts input=QOutput Tables, 1889-90 (unpublished data).

Value-added data ate not available for the comnmodity classifications considered
so far, except for publishing and printing. However, value—added data arc available
for classifications ata broaderlevel of aggregation. Data are available for the three
broad groups publishing and printing, signs and writing equipment, and entertainment,
sport and recreational services.

Publishing and prrinting is the same classification as above. 1t includes the printing
and publishing of newpapers, periodicals, books and maps, and the advertising
sales of those industries.

Signs and writing equipment includes the above classification, Signs and advertising
displays, which makes up around 40 per cent of its supply. The remaining 60 per
cent is mainly pens, pencils and refills, other writing and marking equipment,
and neon signs.
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Enteriainment, sport and recreational services includes the above classifications of
motion picture production, film hiring services, motion picture theatre sexvices,
radic and television station services, live theatre, orchestta and band scrvices,
creative arUistic scrvices, news reporting services, and parks and zoological garden
services. These services make up around 40 per cent of the supply. The remaining
60 per cent includes sport and recreation services, totalisator agency services,
lottery services, other gambling services, and other non—cultural entertainment
SCIVICCS.

Qutput of Cultural Industrles, Australia, 1989-90

($ million)
industry Total supply Value added(a)
Publishing, printing 5450.8 2,075.5
Signs, writing equipment 638.0 2521
Entertainment, sport and recreational services 11,508.4 48513
Total cuftire 17,593.2 6,578.9
Total all industries 1,159,4586.2 {b)375,508.0

(a) Value added is calculated for the industry which produces the relevant goods/services as its
primary activity. (b) This is equivalent to GDP (Gross Domestic Preduct) which on an input-Output
basis varies slighly from official GDP estimates.

Source: ABS, Australian Nalional Accounts Input—Output Tables, 198990 (5208.0),

Cultural industries as defined above contribute 1.9 per cent of Australia’s domes-
tic production.

This subsection gives an overview of total annual expenditure en cultural goods
and services by houscholds in private dwellings (this expenditure forms part of
final demand at purchasers’ prices in input—output tables). The analysis is based
on the results of the ABS ITousehold Expenditure Surveys, concentrating mainly
on the 1988-89 survey, but making some comparisons with the 1984 survey.

The following table summmauises the total annual cxpenditure by households on
items related 1o the cultural industry. Again, in the absence of an established
classification of cultural commodities, the selection is necessarily arbitrary. A
dctailed description of each category is contained in Appendix 2.

Total Househeld Expend|ture on Cultural Goods and Services, Australia

{% million)
Total annual expenditure
Expenditure item 1984 198889
Televisions 3852 5574
Video cassette recorders and equipment 573.8 £11.6
Video cassette tape hire 1729 3279
Audio—visual equipment repairs 68.1 131.5
Blank video cassettes 65.5 67.8
Television aerials *13.1 *51.9
Pre-recorded video cassette tape purchase "0.5 389
Teilevision hire 44.5 36.8
Video cassette recaorder hire 38.7 31.8
Audio—visual equipment rapair insurance 10.5 131
Subtotal: Television and video 1,380.9 1,769.6
Books 4402 705.5
Newspapers 435.0 577.0
Magazines and comics 204.4 339.4
Other printed material 106 18.8
Subtotal: Literature 1,080.1 1,640.6
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Total Househoid Expenditure on Cultural Goods and Services, Australia {continued)
{$ millian)
Total annual expenditure

Expenditura itern 1984 1958-82
Radio, stereo and hi-fi equipment 2935 469.8
Records and CDs 1153 174.7
Audic—cassettes and tapes 97.0 166.5
Subtotal: Music fistening (home) 505.8 810.9
Live theatre admission 178.2 258.0
Cinema admission 138.9 198.9
National park and zoo admission 15.7 23.0
Art gallery and museum admission 78 13.7
Subtotal: Admission fses to cuitural venues 340.7 483.6
Cultural and other non—sporting lessons 123.2 2058
Cultural and other educational institution fees 10.5 *38.6
Subtotal: Cultural education 133.7 244.4
Cuitural and other {excl. sports) clubs and associations 104.8 166.0
Musical instruments and accessories *125.8 “138.4
Studic and ather professienal photography 55.0 101.3
Paintings, carvings and sculptures 55.0 83.0
Misc. electronic components (e.g. TV cable, radio ear plugs) 288 29.4
Subtotal: Othar cufture 369.4 498.1
Tefal cultural goods and services 38206 5,457.2
Total commadity/service expenditure 94 816.0 141,695.8

Source: ABS, Household Expenditure Survey, 1984 and 1988-89 (unpublished data}.

Expenditure on cultural goods and services by households in 1988-89 was $5.5
billion, being 3.9 per cent of total goods and services. This was $1.6 billion more
than in 1984, an increase of 43 per cent.

Much of this increase would have been due (o increased prices rather than
increased volume. Consumer prices for all goods and services purchased by
houscholds increased by 40 per cent during the period.

In 1988-89 households spent nearly $2 billion on television and video goods and
services and cinema admissions — over a third of total expenditure on cultural
goods and services. This reflects the very high value placed by the consumer on
the output of the film, video and television industrics.

Another one—third of cultural expenditure was on books, newspapers, magazines
and other literature, ataround $1.6 billion. The remaining one—third compriscd
home music listening at $811 million, live theatre adimission at $258 million,
cultural education at $244 million, and various other goods and services making
up the balance of about $500 million.

It is also of note that in 1988-89 over $2.1 billion was spent on audio—visual
equipment — televisions, hi—fi equipment, video recorders, tapes, records and so
on. Similarly high expenditure occurred in 1984, with expenditure on video
recorders and equipment particularly high. As previously stated, although much
of this was not direct expenditure on the cutput of the related cultural industries,
it does reflect the value which the consumer placed on that output.

The rise of 43 per cent in cultural expenditure from 1984 to 198889 was smaller
than the rise in total household expenditure of 49 per cent. This is reflected in
the slightly lower proportion of expenditure spent on culture in 1988-89, ac 3.9
per cent cotnpared with 4.0 per cent in 1984. This can be explained by a cutback
in expenditure on video cassette recorders and equipment. Expenditure on the
balainice of culture rose by 52 per cent.

Cultural Trends in Australia



Other data sources

ABS Retail Census

19

Expenditure on some cultural goods and services increased substantially. In
particular, expenditure on video tape hire increased by 90 per cent, expenditure
on professional photography by 84 per cent, expenditure on cultural education
by 83 per cent and expenditure on home music listening by 60 per cent.

The following graph shows the changes in expenditure for selected items and
commodity groups whea items are valved in terms of constant purchasing power.
Constant purchasing power was calculated with reference to the All Groups
Consurner Price Index increase of 40.3 per cent for the periad.

Household expenditure on selected cultural goods and services, Ausiralia
Change in expenditure 1984 1o 1988-89
Conatant purchasing power

Vidao recordersfequ.
Musical instruments
Paintings etc.
Televisions
Adrnission fees
Literature

Cultural clubs ste,
Music listening
Cultural education
Profess. photography
Video tape hire

Per cent

Sources: ABS Household Expendifure Survey 1988-89 (6535.0)
ABS Consumer FPrice Index (6401.0)

The purpose of this subsection is to provide data from a variety of sources to
supplement the Household Expenditure Survey data and Input-Output data
above. It does not provide an overview ol all the relevant data which are available.

Retall Turnover for Selected Industries, Australia, 1991-92

{$ million)
ASIC industry class Turnover
Recorded music retailing 467
Newspaper, bock and stationery retailing 4,088
Video hire outiets 809

Source: ABS, Aetailing in Australia, 1991-92 (8613.0).

Businesses have been allocated to the above industry classes based on their
primary activities, regardless of any other sccondary activities in which they nught
also be engaged. For example, a location maiuly engaged in retailing magazines
is classificd to ncwspapcer, book and stationery retailing even if it also has
significant sales i confectionery. All of that location’s sales are included with
newspaper, book and stationery statistics. On the other hand, locations classified
as department stores will not have their sales included in the above table.

Therefore itis necessary Lo also cxamine commodity-based data. As these are not
yetavailable from the 1991-92 Retail Census, the following table is provided from
the previous Census in 1985-86. The categories chosen are the only ones available
which relate to the cultural industiies, and are at the finest level of aggregation

possible.
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Retall Sales of Selected Items, Australia, 1985-86
($ million)

Commodity item Retajl sales
TVs, radios, audio and video aquipment aic. 1,605
Records, audic cassettes, musical instruments and sheet music €51
Books, newspapers etc., religious goods 2,461
Rent, leasing or hiring of pre-recorded video cassettes 240

Source: ABS, Retall industry: Detaifs of Operations, Australia, 1985-86 (8622.0).

Not all newspapers and periodicals published arc intended for cultural activitics.
Thus any statistics will overestimate their contribution to cultural activities. This
should be bomme in mind when analysing data on the cultural value of printing
and publishing. The following table shows the numbers and circulation of news-
papers produced by tuembers of the Australian Press Council (APC). Although
this information covers only APC members, between 80 and 90 per cent of
newspapers and periodicals in Australia are published by APC members.

Newspapers, Numbers and Circulatlan

Metropolitan Metropolitan Regional/rural/
darily weekend special interest
Circu- Circu- Cireu-
fation tation lation
Publisher Number (000} Number (000} Number (000}
Advertiser Newspapers Ltd 1 219 1 309 12 473
Australian Provincial Newspaper
Holdings Ltd - - - - 45 727
Cumberland Newspaper Group - - - - 17 1,005
Davies Brothers Ltd 1 51 2 116 3 n.a.
John Fairfax Holdings Ltd 2 340 1 617 40 n.a.
Herald & Weekly Times Lid 1 573 1 465 3 n.a.
Peter Isaacson Publications - - - - 7 n.a.
Leader Newspapers Group - - - - 31 1,146
MacQuarie Publications Pty Ltd - - - - 40 n.a.
Marinya Media Pty Ltd - - - - 5 n.a.
The News Corporation Ltd 3 627 3 1,061 10 g1
Queensland Press Ltd 1 251 1 556 2 85
Quest Community Newspapers - - - - 12 452
Rural Press Ltd - - - - 88 1,121
David Syme & Co. Ltd 1 237 1 182 —- -
West Australian Newspapers Lid 1 258 - - 26 642

Source: Australian Press Council, Annual Report, Mo. 17, 30 June 1393

The market for periodical publishing in Australia is dominated by women’s
intcrest magazines as can be seen from the table below.

Periodicale With a Circulation In Excess of 250,000

('000)
Magazine Circutation
Australian Women's Weekly 1172
Woman's Day 1125
New Idea 1,026
Good Weekend 750
TV Week 613
Cleo 358
Cosmopolitan 353

Source: Australian Press Council, Annial Report, No. 17 A0 June 1893,
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There is a wide variety of audio-visual material produced in Australia including
feature films, telemovies, mini-scrics, television drama, children's programs,
news and cinrent affairs, commercials, game shows, documentarices, corporate
videos and music videos.

Estimates of production for the filim, tclevision and video industries have been
made by the Australian Filim Commission’s National Swrvey of Film, Television and
Video Production. The principal findings for 1992-93 were:

» The total value of production in all categories was $1,211 million.

e The largest category was in—lhouse television station production, at
$537 million, followed by corporate communications $198 million,
commercials production $185 million, independent tclevision
drama production $175 million, feature films $91 inillion, docu-
mentaries $20 million and music videos $4 million.

The largest filin and television production house in Australia is ABC Television.
In 1992-93, 4.2 per cent of ABC programs were purchased fromn the Australian
production sector. It maintains production facilitics including studios in all States
and these facilities are marketed on a commercial basis to outside producers as
well as being used for in—house ABC program production.

The report fudependent Film and Television Producers produced by Maddox Media
for the Australian Film Commission estimated that in 1992 there were 510 active
independent production companies in Australia and over three—quarters (77 per
cent) of the total value of production was produced by only 15 per cent of these.
There were a core of about 10-15 large production houses in Australia with
Full-time stail of inorc than 20 and some facilities. The main area of income
generation for these was television production. The majotity of producers were
small operations that operated on a project by project basis. Of the 510 produc-
tion companies estimaled by Maddox Media, about 280 (55 per cent) were
locaicd in New South Wales and 114 (22 per cent) in Victoria.

In The Economics of Film and Television in Australia (SA Cenwre for Economic
Studics), the following statistics arc provided.
o In 1992, 277 films were released in Australia, grossing $322.6 million
from 45.5 million cinema admissions, of which 11.9 per cent were

Australian productions which grossed 9 per cent of the receipts.

¢ Thevalue of video rentals in Australia for 1991 was $840 million for
186 million rentals.

¢ Direct sales of video product to Australian households in 1991
generated $95 million revenue, being for 4.1 million units.

Turnovar of Selected industries, Australla, 1986-87

{$ million)
ASIC industry Turnover
Motion picture theatre 258.5
Photography services industry 183.3

Sources: ABS, Motion Picture Theatre Indusiries, Australia, 198687 {8654.0}. ABS, Photography
Services Industries, Australia, 1886-87 {8660.0),

The motion picturc theatre indusiry is composed of enterprises involved in
cinemna operation, drive—in theatre operation, motion picture screcning, motion
picture theatre operation and ncwsreel theatre operation.
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The photography services industry is composed of enterprises mainly engaged in
commercial, industrial, advertising, fashion, portrait etc. photographing.

Turnover of Selected Industries, Australia, 1987-88
{$ million)

ASIC industry Turnover
Architectural services 1,030 .4
Advertising services 4,875.2

Sources: ABS, Advertising Services Industry, Australia, 198788 (8670.0). ABS, Architectural
Services Industry, Austraifa, 198758 (8664 .0).

Architectural services include enterprises mainly engaged in providing architec-
tural services, architectural consulting services and architectural drafting services.

Advertising services include advertising agency and related services, commercial
art, display advertising etc.

There are several issues to be considered in determining the output of museums
and art galleries.

Firstly, it is inappropriate to use revenuce, because the industry is dominated by
government subsidiscd and non-profit activitics. The approach of the ABS
Australian National Accounts is to sum the intermediate inputs, namely wagcs,
salaries and supplements and indirect taxes (ie total operating expenses).

Secondly, there is a large input from volunteer labour, which is not reflected in
the operating expenses. ABS data indicate that 27,600 persons were involved in
unpaid work for museums, and 24,000 for art galleries in the 12 months to March
1993 (Work in Selected Culture/Leisure Activities, Australia, March 1993).

The value of the input from volunteer labour into the cultural industries is an
area where further analysis may be warranted. A study is currently being done by
the ABS of the value of unpaid work, based on the results of the latest Time Use
Surtiey. These results should be available mid (o late 1994.

The following data comes from Research Paper No. 9, Australia Council for the Arts,

June 1993. The data rcfer to art muscums, muscuins and public galleries in
Australia for 199192,

¢ Total operating expenditure was $300 million.
» Capital expenditure was $60.1 million.
¢ Donations of art works and artefacts were valued at $26.4 million.

Estimates of the economic significance of the visual arts and crafts industry have
also been published by the Australia Council. The distribution of artworks
produced by professional visual artists and craltspcople is estitnated to have
generated $520 million of econotnic activity in 1987-88 (Visual & Craft Artists, by
G. Prosser, Australia Council, Redfcrn NSW, December 1989).

The ligure of $520 million represents the (otal turnover of industry sectors
involved in the production, presentation and distribution of artworks by profes-
sional visual arts and cralts practitioners. The sectors include prolcssional
practitioners themselves, commercial galleries and retailers, public galleries and
art museums, National and State galleries, and visual aris and crafts service
organisations.
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However, the figure is a conservative estimate of the cconomic significance of the
industry, because it excludes cconomic activity gencrated by the education sector,
capital expenditure by National and State galleries, suppliers of materials, tools
and equipment, and non-professional practitioners.

Price Waterhouse have produced a report for the Music Industry Advisory
Council, The Australian Music Industry, An Economic Profile, April 1993. For the
purposes of that study, the Australian music industry was defined (o encompass:

¢ the domestic production and sale of popular, contemnporary and
classical music and recordings;

« the domestic sale of imported popular, contemporary and classical
music and recordings;

¢ live pexformances of popular, contemporary and classical music;

» the services provided by managers, publishers, record compantes,
booking and ticketing agencics, promoters, distributors and retail-
ers in the provision of popular, contetnporary and classical music
and recordings to the general public.

The report estimales the total output in conswmner prices, measured at the point
of final sale to the consumer to be $1,369 million in 1991-92 (including exports).
In the terminology used elscwhere in this report, this is final demand at purchasers’
preces.

The report also estimnates the value added of the industry in 1991-92 to be $697.6
million, around 0.2 per cent of the ABS estiinate ol Gross Domestic Product for
that year of $386,283 million.
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MUSIC AND PERFORMING ARTS ORGANISATIONS

A swrvey of music and performing arts organisations based in Australia was
conducted by ABS in 1991. Organisations which had their predominant activity
in the theatre, opera, music theatre, symphony orchestra, chamber music, choral
music or dance were included providing that, in 1991, they either received a
government grant of $500 or more, employed people, or received income
amounting to $50,000 or more. Organisations involved in popular music
(2.g- rock, jazz) were excluded from the survey.

In 1991 there were 459 music and performing arts organisations and 13 major
musical productions operating, of which 311 (68 per cent) received subsidies in
the form of govermment grants. The largest group comprised organisations
engaged in thcatre performances.

Number and Type of Music and Performing Arts Organisation (a)(b)
by Home State of the Organisation, 1991

Symphony
Opera and orchestra, Total
music chamber and organis-
Location of organisation Theatre  theatre (b}  choralgroup Dance  ations
New South Wales 64 14 59 13 150
Victoria 48 3 42 13 109
Queensland 22 7 29 10 68
South Australia 23 5 15 2 45
Western Australia 16 4 10 5 36
Tasmania 10 n.p. g n.p. 19
Northern Territory 3 n.p. 3 n.p. 7
Australian Capital Temitory 11 4 8 2 25
Australia 197 41 172 49 459
Of which:
Government subsidised
organisations 129 25 122 a5 311
Other organisations &8 18 50 14 148
Total 187 41 172 49 459

{a} Excludes organisations mainly engaged in popular music (e.g. rock, jazz elc.).
{b} Excludes organisations staging major musicais.
Source; ABS, Music and Peiforming Arts, Australia 1991 {41186.0).

Music and performing arts orgamisations staged 34,113 performances in 1991 for
8.5 million patrons who collectively paid $182.7 million to attend. The largest
number of performances were given by theatre organisations. The largest num-
ber of patrons were attracted by theatre organisations and major musical
productions.

Government subsidies to music and performing arts organisations provide the
opportunity for new productions to be presented which otherwise may be
considered too risky to be commercially atiractive. They also enablc stage pro-
ductions to be performed in regional centres where the audicnces are smaller.
Subsidised organisations presented 63 per cent of all performances.
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Number of Performances and Atiendances by Type of Mugic and
Performing Arts Organisationga}, 1991
Government
stibsidised Other Totaf
organisations organisations afl organisations
Paid Paid Paid
Perform- attend- Perform- aftend- Perform-  aftend-
Type of organisation ances  ances ances ances ances  ances
No. 0G0 No. ‘000 Ne. ‘000
Theatre organisations 16,122 2,440 8481 1013 24813 3,453
Opera and music theatre
organisations (b) 557 538 2,458 2173 3,025 2,711
Symphony orchestra, chamber
and choral groups 2,483 1,150 253 71 2,736 1,220
Dance organisations 2,273 760 1,466 348 3,738 1,108
Total 21,445 4,888 12,668 3604 34,113 8,492

{a} Excludes organisaticns mainly involved in popular music {rock, jazz etc.) but includes perform-
ances overseas by Australian based organisations.

b} Includes major musical productions.

Source: ABS, Music and Performing Arts, Austrafia, 19971 (4116.0).

The survey showed that in 1991 music and performing arts organisations based
in Australia received $297 2 million in revenue. Box office and subscription sales
aceounted for 61 per cent of this, government grants provided 27 per cent and
a further 5 per cent came from sponsorships and donations.

Govarnment Grants as & Percantage of Total Asvanua
by Type of Music and Performing Arts Organisation, 1991

L PN S L
Theatre |---------cooooomeeonn L
Opora & music theatre (excl. major musicala) -:coomsescemsee @
Bymphony orchasatra, chamber & choral group [=--ssrrsrrs s G
Dance [----------oooeeeoeeeeo- 8
T T T

T T ¥ T
[»] 16 20 ac 40 50 840 70
Per cent

Source: ABS. Music and Parforming Arfa. Australs 19871 (4116.0}

Major musical theatre productions did not receive any government grants. By
contrast, government grants comprised 61 per cent of the revenue of symmphony
orchestra, chamber and choral groups.

Government subsidised organisations received almost as much revenue from
government grants as from box office and subscription sales (881.4 million
compared with $82.8 million).

The profits {dilference between revenue and expenditure) for each typc ol
organisation were rclatively small. The major musicals were the exception with a
surplus of $22.9 million. However, this result should be treated with caution
because of the way major costs for long running petforiances are attributed.
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Revenue and Expenditure by Type of Music and Performing Arts Organisations(a), 1991

{$°'000)
Theatre Opera and
{cther than music theatre Symphony
opera and ——— orchestra,
music Major chamber and Total all

theatre) musicale Other choralgroup Dance achvities

Revenue
Government subsidised

organisations 56,576 - 48,120 56,253 28,638 189,587
Other crganisations 11,335 91,346 628 1,237 3,113 107,659
Total all organisations 67,911 81,346 48,748 57,480 31,751 2972456
Expenditure
Government subsidised

organisations 56,841 - 49,461 58,327 29,020 191,649

Other crganisations 11,068 88,457 658 1185 2,672 84,042
Total all organisations 67,910 68,457 50,118 57,512 31,694 275,691

(&) Excludes data from organisations mainly involved in popular music (rock, jazz}.
Sourca: ABS, Music and Performing Arts, Austrafia, 1991 {4116.0}.

Employment Music and performing arts organisations provided 2,391 permanent full or
part-time jobs and 13,607 non—permanent jobs, while a further 1,305 persons
werc employed by major musicals.

Number of Jebs by Type of Music and Performing Arts Crganisation{a), 1991

Number of jobs
Permanent  Permanent Non-

Type of organisation full-time part-fime  permanent Total
Theatre 502 171 4,802 5,275
Opera and music theatre 272 11 3,578 3,881
Symphony orchestra, chamber and

choral groups 787 159 4,874 5,820
Dance 398 93 553 1,042
Total 1,957 434 13,607 15,898

fa) Excludes major musicals.
Source: ABS, Music and Performing Arts, Australia, 1991 (4116.0).

It should be noted that the swivey is unable to providc an accurate picture of the
total number of persons employed by music and performing arts organisations
as some people could have been employed in more than one non—permancent
job by different organisations. Non—permanent employcces included people on
weekly contracts for less than 52 wecks duration, those on hourly contracts, those
based on a minimwm number of hours, those contracted on a task basis, and
those being paid on a profit sharing basis.

The remainder of this section provides some information on the activities of three
of the major music and performing arts orgaunisations in Australia.

Cultural Trends in Australia



The Austrafian Ballet

The Australian Opera

27

The Australian Ballct was cstablished in 1961 as the nation’s classical ballet
company. The company perforins in Australian capital cities and regularly tours
overseas. The Australian Ballet has an international reputation as one of the to
ballet companies in the world. It is based at the Australian Ballet Centre in
Melbourne. In 1993 there were 172 performances given in Australia and 18
overseas. The Australian Ballet employs about 150 people, of whom about 65 arc
dancers.

Performances Given by the Australian Ballet

1987 1883 1989 1990 1991 1992 1983

Theatres in Austrafia;

New South Wales 81 80 87 84 82 80 80
Victoria 70 58 80 61 84 80 g2
Queensland - 10 - 10 12 - 9
South Australia 12 - 12 7 10 10 9
Westemn Australia - - 7 - - 9 -
Australian Capital Teritory - 6 8 - 8 - 10
Other vanues in Australia:

Myer Music Bowl, Melbourne - 1 i 1 - - 1
ABC TV-FM simulcasts - 1 2 1 - - 1
Performances overseas 20 37 14 22 - 27 18
Total performances 183 192 188 187 175 186 180

Source; The Australian Ballet.

The Australian Opera is one of the largest performing arts organisations in
Australia, employing more than 200 permanent staff including 30 principal artists
and a chorus of 50. In addition it employs more than 500 casuals each year,
including celebrated international singers. In 1992, it gave 211 performances of
17 operas in Sydney and Melbourne. The Australian Opera also presented its
annual Sydney Opera in the Park, a special Adelaide Festival of Arts concert
performance and collaborated with the ABC on three television and FM radio
simulcasts.

In 1992, the Australian Opera paid $21 million in salaries and wages. Of the (otal
revenue of $31 million, 64.5 pcr cent came from the box office, 26.3 per cent was
received from governmment grants while the remaining 9.2 per cent was from
corporate and individual contributions.

The Australian Opera: Performances, Attendances and Sources of Income

1989 1990 1991 19582

Performances 233 236 218 211

Attendances 296,477 307,656 292,486 285,376
Box office, donations and other

income ($ millicn) 18 20 21 23

Government grants {$ million) 6 8 8 8

Salarias and wages ($ million} 12 14 18 21

Source: The Austrafian Opera Annual Report, 1992,
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Musica Viva is Australia’s national chamber music entreprencur. A non-profit
company foundcd in 1945 with headquarters in Sydney, it has branch offices in
all capital cities. Income is derived {rom ticket sales as well as froin subsidies from
various government organisations. As well as its international subscription series
in Brisbane, Newcastle, Sydney, Canberra, Melbourne, Hobart, Adeclaide and
Perth, Musica Viva also conducts an extensive country touring program. It
operates an extensive Schools Perfonnance program in New South Wales, Victo-
ria, Tastnania and Western Australia. [« commissions new music from Australian
composers and manages tours by Australian artists overseas, often in association
with the Department of Foreign Aftairs and Tradc.

Musica Viva Audiences, 1992

NSW Vie. Qfd SA WA Tas. NT ACT Total

Regional touring 18,441 1834 207 - 1,669 B40 - - 20.591
Education 188,550 - - - 12,750 5,400 - - 208,700
Subscriptions and

special events 26,802 27667 5784 B246 8913 2744 - 8815 88571
Overseas - “ " " . . 93,850

Source: Musica Viva Annual Report, 1992,

In 1992, its budget was almost §5 million, of which about $3 million was incoine
from operations and the remainder being grants, sponsorships and donations.
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CULTURAL IMPORTS AND EXPORTS

The ABS produces detailed statistics on Australia’s merchandise trade with
foreign countries. Mcrchandise trade covers all movable goods which add (o
(imports) or subtract from (exports) Aunstralia’s stock of material resources.
Merchandise trade statistics are recorded on a general trade basis, 1.6 exports
include both Australian produce and re-exports, and imports comprise goods
entered directly for home consumption together with goods imported into
bonded warehouses.

Detailed data on the trade in individual commodities are produced using the
codes and descriptions of the United Nations’ Standard International Trade
Classification (SITC). SITC has a 5 digit code and a hierarchy with data available

at various levels.

The ABS produces imports and exports statistics classified by industry of ongin
using the Australian Standard Industrial Classification (ASIC) These statistics are
compiled by allocating cominadities to the industy of onigin based upon the
main economic activities of those industries with which the commodities are
primarily associated. Using this approach each cotnmadity is allocated to only
one industry. Commeodities that are used in a cultural industry but are primarily
used in another arca will not be recorded against the cultural indusiry.

In order to more satisfactorily relate the imports and exports data to the Culre—
Leisure Industry Statistical Framework, the list of SITC Classifications has been
examined to determine a list of commodities that may be relevant.

Before a list of cultural items can be finalised, considerable additional research
isniceded. Allitems judged to possibly have a cultural interest have been included
below. However, a final list could exclude some of these itemns.

The following table represents a summary of the total iade in merchandise
cominodities that were identified as possibly relevant to the cultural induostries.
Some commodities have been included more than onee, therefore in deriving a
total for cultural trade this duplication must be exchuded.

Summary of Exports and Imports Relevant to the Cultural Industries
Statlstical Framework, 1992-93

($'000)
Cultural classification Exports imponts
Literature 500,058 2,382,829
Music and performing arts 148 378 879,754
Visual arts 314,925 649,431
Film and video 7,794 233,339
Radio and television 62,733 727,858
Total 1,072,888 4,873,212
Minus commaodities duplicated -14,690 -127,862
Total 1,058,188 4,745,350

Source: ABS, Fastaccs database.

The total value of all merchandise exports i1 1992-93 was $60,778 million, so the
cultural exports identificd accounted for about 2 per cent of all exports. The
total value of all imports was $59,577 million, meaning that the cultural imports
identified comprised 8 per cent of all imports.
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The following table shows details of the commodities aggregated in the above
swnimary table.

Exports and Imports of Commodities Relevant to the
Cultural Industries Statlstical Framework{a), 1992-93

($'000)

Framewaork classification by SITC Exports Imports
Cuftural Classification 11 ; Literature
53321 Black printing ink 472 8,056
53329 Printing ink other than black 4715 17,968
64110 Newsprint in rolis or sheets 4,022 139,781
64121-64194 Other paper and paperboard 184,950 974,600
725 Paper, pulp mill and paper manufacture machinery, parts 15,537 88,076
726 Printing and bookbinding machinery, parts 54,702 193,406
75113-75119 Typewriters and word processing machines 3.321 18,514
75910 Parts, access. for photocopying, and thermo—

copying machines 16,897 117,771
75991 Parts, access. for typewriters, word processors 33,228 2253
go212 Children’s picture drawing or colouring bocks 2,015 58670
85213 Maps and charts in book form 543 6,178
85214 Printed maps and charts not in book form 1,703 2230
86215 Printed books and similar printed matter in sheet form 6,430 8,196
89216 Dictionaries and encyclopaedias 28,275 13,565
89219 Books, similar printed matter n.e.s. not in sheet form 70,638 481,834
89221 Newspapers, periodicals issued = 4 times/week 3,219 e87
89229 Newspapers, periodicals issued < 4 limes/week 22,222 184,226
89241-89288 Cther printed matter 56,014 10,738
Total Literature 508,058 2,382,829
Cultural Classifcations 21 : Music and 31 ! Performing Arts
76421 Micrephones and stands 467 11,096
76422 Loudspeakers mounted in their enclosures 981 £9,132
76423 Loudspeakers not mounted in their enclosures 1,568 20,686
76424 Headphonas, earphones 197 14,642
76425 Audio—-frequency electric amplifiers 1,588 18,655
76426 Electric sound amplifiers 2,457 4,086
76492 Parts for microphones, loudspeakers and headphones 2,244 3,631
89285 Printed or manuscript music 220 3,832
80813 Pianos and other keyboard instruments 854 11,135
89815 Stringed musical instruments 356 6,328
89821 Keyboard pipe organs and similar instruments 5 387
89822 Accordions and similar instruments 1 700
809823 Wind musical instruments 867 11,1086
89824 Porcussion musical instruments 160 6.207
80825 Keyboard instruments, sound electrically

produced/amplified 243 19,935
29828 Other instruments, sound electrically preduced/amplified 248 7,730
80829 Musical instruments n.e.s. 85 1,777
89841 Magnetic tape for recording sound 4mm wide 5,436 22,5285
89843 Magnetic tape for recording sound 4-6.5mm wide 441 12,944
89845 Magnetic tape for racording sound 6.5mm wide 4,424 92,266
89851 Prepared unrecorded magnetic discs 5,679 50,585
89859 Prepared unrecortied media (excl. magnetic discs/tapes,

photographic) 11,050 3,432
89861 Recorded magnetic tapes 4mm wide 2,764 14,268
89865 Recorded magnetic tapes 4-8.5mm wide 895 13,091
89867 Recorded magnetic tapes 6.5 mm wide 23,117 31,980
29871 Gramophone records 1,644 2,888
89879 Recorded media for sound 80,126 453,696
89850 Parts and accasscries of musical instruments n.e,s. 660 11,106
Total Music and Performing Arts 148,378 878,754
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Exports and Imports of Commodities Relevant to the
Cultural Industries Statistical Framewaork{a), 1992-83 (continued)
{$'000)

Framework classification by SIiTC Exports Imports
Cultural Classification 41 ; Visual Aris
53321 Black printing ink 472 8,056
53329 Printing ink other than black 4,715 17,568
53352 Artists/signboard painters colours, tints etc. 897 7.269
88111 FPhotographic cameras 3,578 85,346
88112 Photographic flash bulbs and flashcubes 168 a54
88113 Fhotegraphic flashlight apparatus 998 3778
88114 Parts and accessories for photographic cameras 396 9,395
88115 Parts and accessories for photo flashlights 1,625 1,042
88132 Image projectors 275 8,630
88133 Photographic anlargers and reducers 15 852
88134 Parts for projectors, enlargers etc. 544 3,038
88135 Apparatus for pheto labs n.e.s.; projection screens 6,366 48,261
88138 Parts for apparatus for photo labs 2,393 9,233
88210 Chemicals for photo use 30,003 80,372
88220 Photographic plates, unexposed 29,942 97,876
B8230 Photographic film, unexposed 174,811 157,246
88240 Photographic paper, unexposed 24,393 65,279
858250 Photographic film elc. exposed, not developed 1,838 21
88260 Photographic film etc. exposed and developed 2,515 10,821
BOg11 Paintings, drawings and pastels, hand executed 18,497 28,723
89812 Collages, similar decorative plagues, hand executed 6,34g an
BIB20 Criginal engravings, prints and lithagraphs 1,103 2.156
89630 Criginal sculptures and statuary in any material 3,334 2,835
Total Visual Arts 314,825 649,431
Cultural Classification 51 : Film and Video
76381 Videe recording or reproducing apparatus 3,676 223,806
88121 Cinematographic cameras 1,525 1,000
B8122 Cinemategraphic projectors 797 876
gaa Cinsmatograph film exposed and developed 1,796 7,487
Total Fitm and Video 7,784 233,339
Cultural Classifications 81 : Radio and 82 : Television
76421 Microphones and stands 467 11,096
76422 Loudspeakers mounted in their enciosures 981 29,132
76423 Loudspeakers not mounted in their enclosures 1,569 20,688
78424 Headphones, earphones 187 14,642
76425 Audic—frequency electric amplifiers 1,588 18,555
76426 Electric sound amplifiers 2,457 4,098
76421 Radio, TV transmission apparatus not incorporating

reception apparatus 6,135 39,143
76432 Radio, TV transmission apparatus incorporating

reception apparatus 36,435 251,968
76482 Television cameras 1,866 128,684
76492 Parts for microphones, loudspeakers and headphcones 2,244 3,611
76483 Parts for TV/radio receiver and fransmissicn eguipment 36,124 186,826
76499 Parts for TV image/sound recorders/reproducers;

prepared unrecorded media 2,670 18,400
Total Radio and Television 92,733 727,858

(a} A number of items included may not necessarily be regarded as being of a cultural nature.
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Australia trades in cultural commodities with a range of different countries. The
following table provides details of its main trading partners for selected commodi-
ucs.

Expotts and Imports of Selected Commodities by Country, 1992-93

(5’000}

Commeodity by country Exports imports
641 Paper and paperboard
Brazil - 19,258
Canada 59 43 024
Finland - 192 627
Germany 5897 117,128
Hong Keng 27888 2194
Italy - 58,083
Japan 16,859 89,061
New Zealand 82589 150,585
Sweden - 38,148
United Kingdom 151 45,965
United States of America 584 185,211
Other Countries 60,245 173,096
Total 188,872 1,114,381
7268 Printing and bookbinding machinery and parts
Germany 1,121 52672
Japan 1,387 27 827
New Zealand 17,316 489
United Kingdom 842 31,193
United States of America 4,092 55,432
Other Countries 23,044 25,683
Total 54,702 183,406
89219 Books and simifar printed matter not in sheet form
Hong Kong 7,885 46 613
Singapore 2,292 32,361
New Zealand 35,890 3,085
United Kingdom 6,381 162,189
United States of America 8,765 180,656
Other Countries 11,425 57,020
Total 70,638 481,934
83879 Recorded media for sound
Germany 545 20,622
Japan 4,776 29,650
New Zealand 30,009 643
Singapore 20,964 43,884
United Kingdom 4,221 34,2491
United States of America 3,712 258,829
Othar Countries 15,800 65,858

otal 80,127 453,696
88230 Photographic fifm, unexposed
Germany 41 9,986
Hong Kong 38,105 12
Japan 142 34 625
Republic of Korea 45,737 -
Mexico - 15,638
Singapore 31,298 47
Taiwan 15,021 626
Thailand 25,849 -
United Kingdom 62 9,195
United States of America 446 73,249
Other Countries 17,110 13,868
Total 174,811 157,246
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As part of the production of statistics on Australia’s balance of payments, the ABS
produces data on the international trade i a wide range of services. Most of the
data is output from the International Tradc in Services Survey.

The classification of services includes a category Entertainment and Cultural Services.
This includes gross receipts from tours overseas by Australian resident periorm-
ers; broadcasting rights’ paymoents; performance fees paid to non-resident
performers; sporiing evenis’ prize moniecs and appearance fees; and actors’
appearance fees.

The following table provides some data on the international trade in Entertain-

ment and Cultural Services. These data should be treated with caution. They are
based on small samples and have high standard crrors.

Internaticnal Trade in Entertainment and Cultural Services

{$ million)
Credits Debjts Balance
1887-88 22 -38 -17
1889-90 20 -32 -12
1851-82 27 -19 8

Source; ABS, Infemational Trade in Services, 1991-82 (5354.0).

This illustrates that there was a trade surplus in 1991-92 of $8 million. In
cotnparison for 1987-88 aid 198990 there were trade deficits of $17 million and
$12 million respectively.

There are a numnber of problems with the collection of data on Eniertainment and
Cultural Services which the ABS is attempting to address. This includes the
introduction ol a morc detailed classification and improving coverage of the
relevant industrics.

In Australia’s balance of payments, moneys received from royaltics are recorded
as being property income because they arise from permitting people to use assets
that are of an intangible nature.

Royalties Recorded in Balance of Payments Related to Culture: Net Deficit
{$ miliion)

Royaities 1987-88 71989-90 1991-82
Film, television programs and video tapes 245 343 372
Music 84 88 124
Total (&) 3358 437 503

{a) Includes royalties an publications.
Source; ABS, Interational Trade in Services, 1991-82 (5354.0).

The above table shows that in 199192 there was a deficit of $503 million in the
balance of payments as a result ol royalty payments arising from the use of cultural
assets. Royalty payments made to overseas countries totalled $596 million, while
rovalties received by Australian residents totalled $94 million, leaving the balance
of $503 million.

Cufturaf Trends in Austrafia



34

CHARACTERISTICS OF THE MARKET FOR CULTURAL
GOODS AND SERVICES

Average expenditure
by all households

This section analyses the charactenistics of the households which participated in
the market for cultural goods and services. It is entirely based on the results of
the ABS Houschold Expenditure Surveys.

Much of this section analyses how expenditure varies depending on the charac-
tenstics of individuals, such as occupation and sex. For such analysis, the most
obvious approach might be to use data about the expenditure of individuals
within a household, analysing the results according to their individual charac-
(cristics. However, such an approach ignores the reality that much of the
expenditurc for many individuals is done by another member of the houschold
{with different individual charactenistics}). Thercfore, household expenditure is
used in this analysis instead of individual expenditure, aud the characteristics of
the household reference fperson (known as the household head in previous surveys) are
sometimes used as a “proxy’ for the characteristics of the household.

It is the objective of this section to give only a broad overview of soinc of the

relationships suggested by the data. There remains much scope for statistical
analyses to clarify the exact nature of these relationships.

The following table shows the average weekly houschold expenditure on various
cultural goods and services by households in private dwellings.

Average Household Expenditure on Cultural Goods and Services, Australia

{Dollars)

Average weekly Average weekly
Expenditure ftern expenditure 1384  expenditure 193889
Televisions 1.47 1.98
Video cassette recorders and equipment 2.18 1.82
Video cassette tape hire 0.68 1.16
Audio=visual equipment repairs 0.26 0.47
Blank video cassettes 0.25 0.24
Television aerials *0.05 *0.18
Pre—recorded video cassette tape purchase *0.04 0.14
Television hire Q.17 013
Video cassette recorder hire 0.14 0.11
Audio—visual equipment repair insurance 0.04 005
Subtotal: Television and video 827 6.28
Books 1.68 250
Newspapers 1.66 205
Magazines and comics 0.78 1.20
Other printed material 0.04 0.07
Subtotal: Literature 4.17 582
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Average Household Expenditure on Cuttural Goods and Services, Australia {continued)
{Dollars)
Average weaskly Average weekly
Expenditure item expenditure 1884  expenditure, 1988-89
Radio, sterec and hi—fi squipment 1.12 1.67
Records and CDs 0.44 0.62
Audio—cassettes and tapes 0.37 0.59
Subtotal: Music listening {(home) 1.83 2.88
Live theatre admission 0.68 0.92
Cinema admission 0.53 0.71
National park and zoo admission 0.06 0.08
Art gallery and museum admission 0.03 005
Subtotal: Adimission fees to cultural venues 1.30 1.75
Cultural and other non-sporting lessons 0.47 073
Cultural and aother educaticnal institution fees 0.04 “0.14
Subtotal: Cultural educalion 051 0.87
Cultural and ather {axcl. sports) clubs and
associations 0.40 0.59
Musical instruments and accassaries *0.48 *0.49
Studio and other professional phetegraphy 0.21 0.36
Paintings, carvings and sculptures 0.21 0.22
Misc. electronic components (e.g. TV cable,
radio ear plugs} 0.11 0.10
Subtotal: Other cufture 1.41 1.76
Total culture 14.59 19.36
Total commodity/service expenditure 361.84 502,71
Source; ABS, Household Expenditure Survey, 1984 and 198883 (6535.0}.
income The results of the 1988-89 Household Expenditure Survey show that, not surpris-

ingly, as houschold income increased, expenditure on culture also increased.
However, as a proportion of income, expenditure on culture decre ased as incomne
increased. The following graph illustrates these facts.

Household expenditure on cultural goods and services, 1988-89, Australia
Income quintiles

40

Average weeokly
expenditure on culture

o+

or 20+

Per cent

10 - . .
Proportion of income
————_ spentoncultwrs
0 1 } + !

Lowest 20%  Second Third Fourth  Highest 20%
Incoms quintiles*

*Income quintiles are formed by dividing all households inta five equally sized
groups, in order of household income.

Source; ABS Household Expenditure Survey 1988-88 (6535,0)
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In order to analyse the effect of gender on cultural expenditurc, the households
have been divided into three groups, those with more males than females, those
with more females than males, and those with the saine nunber of cach. For
brevity, these will be referred to as male houscholds, female households and
neutral households.

The average weekly cultural expenditure was highest for male households at
$23.99, compared with $16.81 and $17.78 for female and ncutral houscholds
respectively.

Average expenditure was the highest for male households for a great number of
commodity items, including video recorders and equipment; video tape hire;
radio, stereo and hi—fi equipment; records and CDs; audio cassettes; theatre and
cinema admissions; musical instruments; studio photography; and paintings,
carvings and sculptures. Average expenditurc was the highest for female house-
holds in the case of books and cultural education.

Even so, it must be recognised that these results are not only influenced by
differences in gender, but also by differences in other characteristics, such as
family composition, family size and household income.

Forexample, the average weekly incotnes of male, female and neutral households
were $702, $549 and $655 respectively. Such dilfcrences are consistent with the
differences in average cultural expenditure between the households. Indeed,
average expenditure on total commodities and services is the highest for male
households. Therefore it seems prudent to compare the proportion of total
expenditure spent on cultural goods and services.

The proportion of expenditure spent on cullure also was the highest for male
houscholds at 1.5 per cent, compared with 3.7 per cent and 3.5 percent for female
and neutral households respectively. Furthermore, the proportion of expendi-
ture spent on culture was the highest for male households for most of the
catcgories considered. For the categories where (he proportion was highest for
female households, the differences tended to be smaller. As examples, male
households spent nearly 5 tiimes the proportion of their expenditure on musical
instruments and accessories than female households, and nearly 3.5 times on
videco cassclie recorders and equipment. Female houscholds spent nearly twice
the proportion of their expenditure on cultural education. The following tables
highlight the categories with the most marked dilfercnces.

Proportion of Household Expenditure Spent on Selected ltems/Groups
Male and Female Households, Australia, 1988—89

Proportion of expenditure
by male househofds :

Expenditure item or group female households
Total culture 1.2:1
Musical instruments and accessories 4.8:1
Video cassette recorders and equipment 3.4:1
Records and CDs 2.3:1
Redio, sterec and hi~fi equipment 2.0:1
Studio and other professional photegraphy 1.5:1
Video tapa hira 1.5 1
Cinema admission 1.2 1
Newspapers 1.1:1
Cultural and other clubs and associations 0.9:1
Live theatre admission 09:1
Magazines and comics 0.9:1
Books 08:1
Cultural education 06:1

Source: ABS, Household Expenditure Survey, 1988-89 (unpublished data).
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Households with a houschold reference person employed in a professional
occupation had a considerably greater average expenditure on cultural goods
and services. These houscholds also had the highest average weekly income,
which may partly explain the greater expenditure.

It is also of note that the total expenditure by all houscholds with a professional
reference person was greater than for any other occupation. The total annual
expenditure by these houscholds on culture was $915 million, compared with
the next highest of $805 million by tradesperson households. This is 5o, despite
there being 40 per cent more tradesperson households than professional, reflect-
ing the very high average expenditurc of the latter.

As a proportion of expenditure on all goods and services, professional house-
holds still Icad the way, although the differences werce less striking. Cuoltural
expenditure 1epresented 4.8 per cent of all expenditure for professional house-
holds, compared with 3.4 to 4.1 per cent for other occupations. In particular, the
commodities and services which professional households appear to have spenta
disproporiionatc amount on, compared with other occupations, were cinema
and live theatre admission fees, cultural and other non—sporting lessons, and

records and CDs.

The following table summarises the main results from the swuvey.

Household Expenditure on Cultural Goods and Setvices, and Other Selected ltems
by Occupation of Household Reference Person, Auetralia, 19668-8%

FPropartion
Average Total  of expend— Average
weekly annual fture weekly
Ocecupation of household expendifure  expenditure spenfon  household
reference person on cufture on cufture cufture income
$ $ miltion per cent $
Managers/administrators 2203 652 3.5 952
Professionals 33485 915 4.8 1,003
Para—professionals” 23.04 209 3.9 784
Tradespersons 21.65 805 38 724
Clerks* 2240 418 4.1 727
Sales/personal service® 2242 366 37 745
Plant and machine ocperators* 2358 496 4.0 745
Labourers efe. 18.60 436 34 882

Source: ABS Household Expenditure Survey, 1988-89 {unpublished data).

Although the age of the household reference person is used as a proxy for the
agc of all the household members, it secins more intuitive to examine the entive
family structure as an indication of the ‘age’ of the household. This was done in
the ABS rcport The Effects of Government Benefits and Taxes on Household Tncome
(6537.0), in which the formation, maturation and dissolution of the traditional
nuclear family was analysed. The lifecycle of the family was considered to begin
with the single person aged under 35, followed by the married couple — husband
and wife only with reference person aged under 35, married couple with only
dependent children and eldest child under 5, and so on, right through to a
married couple-husband and wilc only with reference person aged 65 and over,
and finally a single person aged 65 and over.

This subsection examines cultural cxpenditure patterns, using both the age of
the reference person and the fatuily cotmposition as indicators of the ‘age’ of the
household.
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Both mcthods reveal sumilar patterns in houschold expenditure. Average cultural
cxpenditure (as for average expenditure on all commodities) was relatively high
for young houscholds (except for single parent houscholds), stcadily increasing
with age, and then dropping off substantially when the household was old. The
following graphs illustrate this.

Average weekly expenditure on cultural geods and services
Australia, 1988-89
Age of household reference person

25 T

20

15

10

Less 35t044 45t054 S55t064 650f
than 35 maore
Age of household reference person

Source: ABS Household Fxpenditure Survey 1958-89
{Unpublished Dats)

Average weekly expenditure on cullural goods snd services, Australia, 1998-89
Famlly composition {excludes singles parent famllies)

Single person aged less than 35
Married couple only, reference person aged < 35
Married couple with dependant chlildren
Martied eouple with only non-dependant children
Married couple only, reference person aged 55-64
Marrled eouple only, reference person aged 85+

Single persoh aged 65 and over

Souice: ABS Household Expenditure Survey 1988-89 {Unpublished Data)

It should be noted that houschold sizc and household income also exhibited riscs
and falls as household age changed.

Cultural expenditure per person in a household (considering only those house-
holds which spentmoney on culture} was very high for the youngest hhouscholds,
quickly dropping off to a fairly steady level for all other ages. Again, single parent
households were an exception.

As a proportion of expenditure on all goods and services, expenditure on culture
was the highest in single person houscholds aged less than 35. There were no
other obvious relationships.
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Total annual cultural expenditure was the greatest by far for manried couple
households with dependants. This was due to the very large number of thesc
family types compared with any other.

The following table summarises the main results from the survey.

Househoid Expenditure on Cultural Goods and Services and Other Selected ltems
Selected Household Types, Australia, 1988-82

Average Total Proportion of Average
weekly annual  expenditure weekly  Average
expenditure eaxpenditure spartt on  household household
on cufture on cuffure culture income size
$ # milfion per cent $ No, of
persens
Aga of household
reference person;
Less than 35 years 21,52 1648 4.0 8585 2.7
35tc 44 2464 1,642 4.1 768 38
45 to 54 2371 1,069 3.8 843 3.2
55 to 64 15.02 816 34 558 2.2
€5 or more 9.16 481 3.3 323 1.7
Family compositior:
Single parent* 13.65 223 35 381 30
Single person aged
less than 35* 23.68 327 6.4 440 1.0
Married couple only,
reference perscn
aged less than 35* 24.75 54 4.1 854 20
Married couple with
dependant children 24.85 2,283 3.9 807 4.2

Married couple with

ohly non—dependant

children” 26.84 485 3.8 1,005 34
Married couple only,

reference person

aged 55-64* 13.21 219 3.2 534 2.0
Married couple only,

reference perscn

aged 65 or more* 8.38 188 2.7 357 2.0
Single person
aged 85 or more* 5.44 118 a3 172 1.0

Source: ABS Household Expenditure Survey, 198889 ({unpublished dafa).

Average weckly cultural expenditure by households with the reference person
born in Australia was $18.76, comparcd with $21.05 for houscholds with the
reference person born overseas in an English spcaking county, and $20.69 for
households with the reference person born overseas in a2 non-English speaking
country. Sotne of this variation can be cxplained by the average weekly incomes
of these households, being $636, $651 and $626 respectively.  Dillerences in
family composition, lamily size and other variables may also explain the different
expenditures.

The proportion of expenditure spent on culture was around the same for all three
groups, being 3.8 to 3.9 per cent. The proportion spent on individual cultural
comnmodity groups was also very similar for the three groups.
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TIME SPENT ON CULTURAL ACTIVITIES

In 1992, the ABS conducted a survey on How Australians Use Their Time.
Intormation was collected from people aged 15 years and over who recorded
their time use in a diary for a specified two day period. Data were obtaincd on
the main actvity being undertaken as well as on secondary activities taking place
at the same time.

To calculate the average time spent on an activity, the time spent by each person
on the activity was added and then this total time was divided by the total
population. Some activities like sleeping and eating involve everybody cvery day.
Other activities may never or only infrequently involve particular individuvals.
Consequently people will find the “average’ profile more representative of their
situation for evetyday activities and less representative for non—daily and infre-
quent activitics.

Average Time Spent on Maln Activities: All Fersons by Sex, 1992

Average time (minutes par day)

Per cent
Activity Males Females Fersons of day
Religious activities:
Religious practice 4 4 4 0.3
Other reiigious/church activities 2 2 2 0.1
Total refigious activities 5 & [ 0.4
Social life and entertainment:
Socialising {visiting, going to clubs eic.) 70 84 77 5.4
Seeing movies, walching theatrical
productions 2 2 2 0.1
Visiting libraries, art galleries, museums 0 1 1 0.0
Attending concerts, mass events 2 2 2 0.1
Attending sports events 3 2 2 0.2
Other social life and entertainment (&) 18 18 17 1.2
Total social life and entertainment oz 168 100 7.0
Leisure;
Hobbies, arts and crafts etc. 4 11 8 0.5
Sport, exercise and outdoor activities 35 20 27 1.9
indoor leisure activities 6 5 6 0.4
Reading books 6 8 7 0.5
Reading newspapers 11 7 9 0.6
Other reading 6 8 7 0.5
Watching and listening to TV 114 g2 103 7.2
Watching videos and movies n.f.d. 5 4 5 0.3
Listening to radio 4 3 4 0.3
Listening to records, tapes,
CDs and music n.f.d. 2 1 1 0.1
Other leisure activities (b) 56 72 64 4.5
Total leisure 250 232 241 16.7
Total religious, social and |eisure activities 348 346 347 24.1
Other activities 1,082 1,094 1,093 75.9
Total 1,440 1,440 1,440 100.0

{a) Mainly travelling time to attend social activities,
{b} Includes activities such as relaxing, thinking, resting, talking and travelling time,
Source: ABS, How Australians Use Their Time, 1992 (unpublished data).
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On average, Australians spent 347 minutes per day {almost 6 hours) on religious,
social and leisure activities. They spent 103 minutes per day watching television,
77 minutes socialising, 27 minutes on sport, exercise and outdoor activitics,
9 minutes reading newspapers, 8 minutes on hobbics, arts and crafts, 7 minutes
reading books and 6 minutcs on rcligious activities.

Averags Tima Spent an Maln Activitiea by Sex, 1992

Activily

Watching and listening to TV
Sacialising

Spon, exercise and autdoor aclivities
Reading newspapers

Other reading

Indaar laisura activities
Reading boaks

Religiaus activities

Watching videos snd movias
Hehbres, arts and crafts
Listening te radic

Attending sperts eventa

Listening lo records, tapss, C0s and music B Males
Seeing movies and theatrical productions
" Z Females
Altending concerts, mass events
Visiting libraries, art gallenes, mussums . , R , ) o
i) 20 40 BOG 80 106 120

Minutes per day

Source: ABS, How Australians Use Their Time funpublished dats)

Males and females divided their time between religious, social and other leisure
activities differenty. Ou average, [einales spent more time socialistug (84 minutes
per day compared with 70 minutes for males), almost triple the amount of time
on hobbics, arts and crafts (11 minutes compared with 4 minutes), as well as inore
time reading books. Males spent more time watching television, reading ncwspa-
pers and participating in sport, excrcisc and outdoor activities.

Averags Tims Spant on Maln Actlvl sz on Weskdays and Weskends, 1082
Activity

Sogalizing

Watching and lietening to TV

Sport, mxarcise and outdoor adivibes
Reading hewspapers

Rsiigious actiwtios

Hobbies, arts and crafts

Other readng

Reading bocks

Watching videos and toviss

Indoor leiaure actvities

Attending sports evants

Listening to rad  E
. i ] 4 ) M Weekand
Sawing rovias and theatricel productions
Atleiiding concarts. mass evants ¥ Weekday

Lisimning fo records, tapes. CD3 and music

Visiting lbreries, art gelleries, museums b T e o perarn |t e | eeemeee

a 20 40 80 HO 100 120 140
Minutee par day

Source: ABS, How Austrefisns Uss Their Tima {unpublished dats)

As expected, Australians generally devoted more time to religious, social and
leisure activities on weckends than they did on weekdays. On average, people
spent 12 minutes per day on weekends on religious activities compared with
3 minutes per day during the week. They spent over twice the time on weekends
socialising than on weekdays (128 minutes compared with 56 minutes for week-
days}. Six titnes as long was spent attending sports events on weekends than on
weekdays (6 minutes per day compared with 1 minute per day). More time was
also spent attending concerts and mass events on weckends.
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Looking at leisure activities, people spent 10 minutes per day on weckends
undertaking hobbies, arts and crafts comparcd with 7 minutes on weekdays.
About 15 minutes more per day was spent on sport, exercise and outdoor activities
on weekends than on weekdays (38 minutes compared with 23 minutes on
weekdays).

In general, people spent more titne reading on weekends than on weekdays, with
8 minutes per day spent reading books comparcd with 6 minutes on weekdays,
12 minutes reading newspapers compared with 8 minutes, and 8 minutes spent
on other reading compared with 7 minutes on weekdays. Twenty extra minutes
per day was spent watching television on weekends than on weekdays (117
minutes per day compared with 97 minutes for weckdays). More time was spent
watching videos (7 minutes on weekends compared with 4 minutes on week-
days}.

The above information focuses vn cach respondent’s main activity, but it was
often the case that respondents were involved in more than one activity simulta-
neously, and it is interesting to observe the effect that this has on times spent on
various cultural activities.

For most types of cultural activities, the times spent were much the same when
secondary aclivities were also considered (that is, very few cultural activities were
undertaken as secondary activities). However, time spent on hobbics, arts and
crafts increased from 8 minutes per day as a main activity to 13 minutes per day
when secondary activitics were taken into account. Sport, exercise and outdoor
activitics accounted for 27 minutes per day as a main activity and 31 minutes pey
day when all activities were counted. Indoor leisure pursuits took up 6 minutes
per day as a main activity, and 9 minutes per day for all activities.

Avarage Time Spent on Maln and All Activities, 1592
Activity

Walching and listening to TV
Listening to mdic

Socialising

Spart, exercise and outdoor artivitiae
Listerung to records, tapes, CDs and music
Reading newspapers
Olhar reading
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Reading books

—
0
——
SR
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¥atching videos and movies
Realigicus sciivitias o
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Seeing movies and lhealrical productions Wi .
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Vigiling libraries, art galleries, mussums
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Sounce: ABS, How Australians Use Their Time (unpublished dat)

Tine spent reading books increased from 7 minutes per day as a main activity to
10 minutes per day for all actvities, time spent reading newspapers increased
from 9 minutes per day as a main activity to 16 minutes per day for all activities,
and time spent on other reading increased from 7 minutes per day as a main
activity to 15 minutes per day when all activitics were counted. Although few
people listened to the radio, tapes, records or compact discs as a main activity,
these activities were often referred to in conjunction with other activities (for
example, listening to the radio while they were driving). As such, time spent
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listcning to the radio increased from 4 minutes per day as a main activity to
10] minutes per day for all activitics, while time spent listening to records, tapes,
CDs and other music increased from 1 minute per day as a main activity to 19
minutes per day for all activities. On average, people spent 103 minuics per day
watching television as a main activity. When sccondary activitics were taken into
account, a total of 172 minutes per day was spent watching television.

People who were either uncmployed or not in the labour force on average spent
more time on religious, social and leisure actlivities. They spent morc time o
religious activitics {8 minutes per day for each compared with 4 minutcs {or
people employcd [ull-time), more time on indoor leisure activities (13 minutes
per day for cach compared with 6 minutes for those employed full-tinc) and
more tme watching television (216 minutes and 212 minutes per day respectively
compared with 139 minutes for full-time employed). By contrast, thesc pcople
spent less time attending sports events (2 minutes for each compared with
3 minutes for people employed full-time}.

Average Time Spent on All Activities: All Parsons by Labour Force Status, 1992

Average time {minutes per day)

Employed Employed Unem- Mot in the
full~time  part=time ployed Jabour force Total

Religious activities:

Religious practice 3 4 7 L 4
Other religious/church activities 1 1 1 k| 2
Total religicus activities 4 5 8 8 &
Social life and entertainment:
Socialising (visiting, going to clubs atc.) 71 84 95 80 78
Seeing movies, watching theatrical
preductions 2 3 2 2 2
Visiting libraries, art galleries, museums - - 1 1 1
Attending concerts, mass events 2 3 1 2 2
Attending sports events 3 3 2 2 3
Other social life and entertainment (a) 16 19 21 18 17
Total social life and entertainment o4 112 123 102 102
Leisure:
Hobbies, arts and crafts etc. 8 13 13 20 13
Sport, exercise and ocutdoor activities 27 29 43 33 31
Indoar |eisure activities 8 7 13 13 9
Reading books 7 g 15 13 10
Reading newspapers 15 12 15 20 16
Other reading 12 14 11 20 15
Walching and listening to TV 139 152 216 212 172
Watching videos and movies n.f.d. 7 g 9 5 B
Listening to radio 107 98 a3 97 101
Listening to records, tapes,
CDs and music n.f.d. 18 25 29 17 19
Other leisure activities {b) 173 201 191 203 188
Total leisure 520 568 648 853 583
Total religious, social and leisure
activities 818 684 718 763 691
Other activities 1,284 1,318 1,175 1,161 1,238
Total 1,902 2,004 1,952 1,924 1,929

{a} Mainly travelling time to attend sccial activities.
(b} Includes activities such as relaxing, thinking, resting, talking and travelling time.
Source: ABS, How Australians Use Their Time, 1992 (unpublished data).

People who were not in the labour force spent more time on hobbics, arts and
crafts (20 minutes per day cotpared with 13 minutes for unemployed and
8 minutes for full-time employed). They also spent more time reading news-
papers and on other reading.
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Number of Venues Surveyad
Seating capacity
Number {000
Sydnay 28 48 610
Malbourne 18 51,082
Brisbane 13 29,618
Adelaide 13 22318
Perth 14 23,224
Hobart 12 13,846
Darwin 8 5,370
Canberra 2] 11,496
Total 114 205,574

Source: ABS, Music and Performing Arts at Major Venues in Capital Cities, 1992 (4171.0).

The Cultural Ministers Council Statistical Advisory Group estimated that in 1988
there were some 13,000 libraries in Ausiralia of which about 10,000 were school
librarics and 1,400 were public libranies. In addition there were almost 200
libraries located in higher education institutions and 1,300 special librarics in
government departments, commercial enterprises, professional organisations
and so on.

School and special libraries were excluded from the Attendance at Selected
Culiural Venues Survey. As well only persons aged 18 and over were interviewed
in this survey. Results from the survey indicated that, both in terms of numbers
attending and the number of repeat visits, libraries were the most visited
venue/aclivity surveved.

Participation rates ranged from 53.4 per cent for feinales aged 35 to 44 down to
25.0 per cent for men aged 55 to 664 High participation raies {over 35 per cent)
occwred in the younger age groups (hetween 18 and 44 years). Participation
rates were higher for parents with children present than for those without

Frequency of visits tended to increase with age, with 48.1 per cent of library users
aged 65 and over attending a library more than 15 times over the twelve month

survey period.

Educational qualifications were also a factor in deternnining library nsage — those
with a tertiary degree recorded twice the participation rate of those with no
qualifications (62.8 and 30.2 per cent respectively).

Over forty—-three per cent of unemployed persons and 51.4 per cent of part-tine

cmployees used a library during the survey period. By comparison, only 31.7 per
cent of people employed full-time used a library in the 12 month period.

Library Attendance by Employment Status and Sex, 1991

Participation rate (per cent}

Males Females Persons
Full-time employed 27.2 M7 317
Part-time employed 45.1 53.1 514
Total employed 28.6 46.4 36.0
Unemployed 37.8 53.3 43.8
Not in tabour force 338 38.2 36.8
Total 30.4 42.9 36.7

Source: ABS, Altendance at Selected Cultural Venues, Australia, June 1991 (4114.0).
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Participation rates at venues and actlvilles, Australla, 199t

Venuefactivity

Library

Art gallery

Museum

Popular music concert

Ctance performance H Females
Musical theatre £l Males
Qther theatre
Classical music concert
o 10 20 30 40 30

Per cent

Source; ABS: Affendance at Selecled Cullral Venues, Ausiralia, 1991 (4114.0)

In 1991 and 1992 the ABS conducted surveys of major venues in capital citics
which staged music and pcorming arts events. The surveys were not comparable
to the Suivey ol Attendance at Selected Cultural Venues for two reasons. They
surveyed only capital cities while the attendance survey covered all areas. But,
most importantly, for the major venue surveys the data were collected only from
major vennes where fees were charged for a performance; that is, concentrating
on the comunercial side of the industry, while the attendance survey included free

shows.

Data were only collecicd from venues where regular performances took place or
where the venue’s sizc was large enough to allow siguilicant atendances. As not
all venues were covered the informmation represents the minunuwm nwnber of
performances and attendances lor cach capital city.

In 1992 the survey covered 114 venues with a total seating capacity of 205,574
Popular music concerts attracted the largest attendances — over 2,000 per
performance.

Attendances at Major Musgic and Performing Arts Venues, Capita! Cities, 1992

Number of Attendance

performances {'000)

Popular music performances 1,520 3,639
Symphony aorchestras, chamber and choral groups 1,770 1,401
Dance 1.450 828
Opera and music theatre 2,840 2522
Theatre {excluding opera and music theatre) 12,560 2,709
Other parforming arts 1,810 865
Total 21,750 11,865

Source: ABS, Music and Performing Arta at Major Venues in Capital Cities, 1992 (4171.0),
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'The major art galleries arc the National Gallery of Australia in Canberra and the
State art gallerics in each capital city. In addition, in 1991 there were 229 regional,
local and private art galleries and art spaces located in arts centres, performing
arts complexes and tertiary institutions (Source: Cultural Ministers Council,
Australia’s Culture : Museums and Art Museums).

Results of the Attendance at Selected Cultural Venues Suivey indicated that,
while more females than malcs visited an art gallery, the difference was not as
marked as in the case of libraries. For example, for the age group 35 to 44 years,
the difference in participation rates between males and females was 5.0 percent-
age points (24.4 per cent compared with 29.4 per cent), whereas for the same
age group for librarics, the ditference was 21.1 percentage points.

Fducation level and labour force status were signilicant factors affecting visits.
People with a univessity degree were over three times more likely to attend an art
gallery than those with no qualifications.

ITowever, unlike library visits, part—time workers, unemployed, and those not in
the labour force largely chose not to spend their available time in a gallery. Less
than a quarter of thosc unemployed visited an art gallery, while just undex a third
of part—time workers did so.

While 88.2 per cent of non—users cited no specific reason, 6.3 per cent overall
said access/distance prevented them attending. Among non—capital city resi-
dents the figure was much higher (9.9 per cent).

Art gallery attendances were higher among those bom in Australia than among
those bormn elsewhcre as the following table shows. However, while overall
participation rates were similar, people from the Americas showed a higher level
of interest than Australian boin persons.

Persons Attending Art Galleries by Country of Birth

Number Participation rate

Country {'000) (per cent)
Born in Australia 21368 24.5
Born outside Australia: 750.1 223
Oceania 856 287
Europe and the former USSR 473.0 217
Middle East and North Africa 15.3 10.2
Southeast Asia 48.9 16.6
Northeast Asia 35.5 252
The Americas 44,7 40.0
Total 28868 23.9

Source: ABS, Attendance at Selected Cuftural Venues, Australia, June 1991 (4114.0).

Data from a survey of Australian museums and art muscums conducted by the
Australia Council (the Australian Government’s arts funding and advisory body)
showcd that for larger galleries {defined as those employing 20 or more paid
stafl}, 48 per cent of admissions were at galleries where an admission fee was
charged. However, for regional galleries (those with lcss than 20 staff) the
corresponding figure was only 16 per cent

In 1991 there were 1,657 muscurns in Australia.

Museums recorded the second highest attendances after libraries in the ABS
Survey of Attendance at Cultural Venues. Thirty per cent of persons surveyed
visited a museum during the twelve month period.
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Of those who did not visit a library, 4.8 per cent cited illuess, disability or language
problems as a reason. Ilowever, 91.9 per cent of all non—users said no barriers
prevented them from visiling a library.

The graph below shows numbers and participation rates by age and sex. While
numbers peaked in the 35—44 age group for both males and females, male
participation rates were highest among 18-24 year olds.

Number and rate of persons visiting libraries, 1991

Number Age Rate

65 and 3
over

B Males 55-64

£ Females 45-54

35-44

25-34

18-24

T

r T T T T T T 1 T
FO00 600 500 400 300 200 10 a 1] 10 20 3o 40 50 60
{000} Per cent

Source: ABS, Attendance at Selected Cuitural Venues, Australia, 19971 (4114.0)

Archives are institutions whosc primary [unction is the pernnanent preservation
of unique records selected because of their administrative, financial, legal or

other information valuc.

The Australian Archives is responsible for the preservation, storage and servicing
of Commonwealth Government records. Figures in the following table show the
level of interest in archived material.

Australian Archlves: HoldIngs and Inqulirles

Total Official Pubtic

holdings reference reference

{shelf inquiries inquiries

Year metras} {number} {number}
1889-80 470,180 2184 18,025
1980-91 479,725 2,248 20,183
1991-92 494,144 2,548 25,799
1992-93 478,999 3,315 27,079

Source: Australian Archives, Annual Report, 1992-83.

The preservation of State Government records is a State responsibility. This
responsibility is vested by cach State in either State archives or State libraries.
Iuformation on the size of these holdings is not readily available.
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Popular music atiendances ranked third of the cight cultural activities separatcly
identified in the ABS Survey of Attendances at Selected Cultural Venues. Over
the year, 3,456,400 people attended popular music concerts, giving a participa-
tion rate of 28.6 per cent.

While there was little difference between the sexes, age was the predominant
factor in attendances. Predictably, 18 to 24 year olds dominated, accounting for
29.3 per cent of numbers attending. Nearly 54 per cent of 18 to 24 year olds
surveyed attended at least one concert, compared (o 9.7 per cent of those aged
69 and over.

Overall, 61.0 per cent of Australians who aticnded did so on two or more
occasions during the year, the highest frequency of atiendance for any of the
venues surveyed.

As expected, full time students 18-24 living at home and those living in non-fam-
ily groups showed very high participation rates (62.7 and 51.1 per cent
respectively).

Popular music concerts were the highest rating activity for persons employed full
time.

In terms of marital status, the highest participation rates occurred amongst
separated, divorced and never married persons (29.3, 29.3 and 49.0 per cent
respectively).

Classical music concerts were the least attended event. 985,900 Australians (8.2
per cent) atiended such concerts. Cost was cited by 9.4 per cent of non—users as
a major barrier to attendance. However, 83.1 per cent rcported no barrier.

The highest participation rates occurred in the age groups 3514 and 45-54 with
10.2 per cent recorded in each group. As with other activities surveyed participa-
tion rates werc higher for women than men in all age groups. Concert
attendance by age group and sex are shown on page 51.

In terms of [amily status, sole parents without children under 15 present showed
a rate of 13.7 per cent followed by those who were not a metber of a family (12.1

per cent).
Such concerts were most popular amongst tertiary degree holders (parucipation

rate of 26.8 per cent} and least popular amongst those possessing trade qualifi-
cations or an apprenticeship (4.4 per cent).

Popuiar and Classical Music Particlpation Rates by Highest Qualification Obtained

(Per cent)

Popular Classical
Bachelor degree or higher 39.2 26.8
Trade qualification/apprenticeship 26.5 4.4
Certificate or diploma 34.1 12.0
Other 31.0 *5.0
No qualifications 25.2 4.7
Still at school 37.5 8.0
Total 286 8.2

Source: ABS, Attendance at Selected Cultural Venues, Australia, June 1891 (4114.0).
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Once again the peak level of inicrest occurred amongst the 35-44 year age group
with a participation rate of 37.7 per cent. The sex difference in participation rates
was amongst the lowest of the activities surveyed and suggests that visits to
musewms may take the form of family outings. This is reinforced by the fact that
museums were the only venue where the participation rate for married persons
{(31.3 per cent) was above the natonal average (30.0 per ccnt}. Rates were also
several percentage points higher for parents wath children under 15 present than
for those without.

A visit to a muscum was the second highest rating activity amongst those 1ot in
the labour force (23.9 per cent} and only marginally less popular than popular
music concerts for both employed and uncmployed persons.

The level of educational attainment was a faclor influencing participation, least
interest being shown by thosc with no qualifications. The highest participation
rate (55.4 per cent) was rccorded by people in the group bachelor degree or
higher.

Nearly 46 per cent of those who went to a inuseum went more than once.

Persons Attending Museums by Selected Family Status

Number Farticipation rafe
Family status {'000) {per cent)
Member of a famify:
Husband or wife;
With children 0-14 present 1,158.3 353
Without children 014 present 1,180.5 279
Sole parent;
With children 0-14 present 112.0 34.0
Without children 0-14 present 19.0 29.2
Full-time student 18-24 88.6 33.4
Not a member of a family:
Living alone 2821 282
Not living alone 2631 37.9

Source: ABS, Attendance at Selected Cultural Venues, Australia. June 1981 (4114.0),

Persons attending Museums by Marital Status
Marital status ~<—National average
Married
Separated
Divorced
Widowed

Never married

o 10 20 30 40

Participation rate (per cent)

Sourca: ABS, Attendance at Selected Cultural Venues, Australia, 1991 (4114.0)
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Theatre and dance participation rates, 1691

Rate Rate

a5 - B Musical theatre _ 35
@ Other theatre

30 1 Dance r 30
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Source: ABS: Attendance at Sefected Cultural Venues, Ausiralia, 1991 {4114.0)

Festivals devoted solely or partly to cultural activities now total about 300 a year
in Australia. Among the biggest are Adelaide’s biennial and Perth’s and Sydney’s
annual festivals, each of which last several weeks and present overseas artists as
well as leading Australian companics. Many country centres now have cultural
festivals which attract performers and artists from a wide area. Seminars, art
workshops and community participation programs are increasingly popular.

There are three main companies operating cinemas i Australia as well asa large
number of single thcaire opcrators. The single theatres are gencrally older
suburban cinemas, single screen and often owner—operated. They screen alter-
native orarthouse filims as well as mainstreain [ilm in compeltition with the chains.

The cinemas suffered a decline in attendances with the advent of the video
casseite recorder in about 1984, The major cinema chains responded to this
decline by building multiplex cinemas in the capital cities as well as offering better
sound and visual reproduction, more comfortable seating, better amenities and
in some cases free car parking.

Eetimated Australian Cinema Admisslons 1976—19%1

Year 000 Year ‘000
1978 25,273 1984 28 893
1977 24,086 1985 29,743
1978 33,029 1988 35,505
1979 30,135 1987 30,780
1980 38,550 1988 37,368
1981 38,733 1988 36,631
1982 42,000 1990 40,912
1983 37,143 1991 45,240

Source: Get The Picture, Australian Film Commission,
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Popular music concerts
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Source: ABS: Aftendance af Selacted Cuffural Venues,
Ausirafia, 19971 (4114.0)

The Attendance at Selected Cultural Venues Survey collected data on dance,
musical (including opera) and other theatre performances. ‘Other theatre’
included perfonmances before a live audicnce of a play or drama, a play reading,
poetry reading, a puppet show and children’s theatre.

Musical theatre attracted 2,427,400 people at least once during the year, other
theatre 2,151,300 and dance performances 1,349,400. Overall, musical thcauc
cnjoyed the greater popularity with a participation rate of 20.1 per cent (the rates
for other theatre and dance perforinances were 17.8 per cent and 8.2 per cent
respectively).

For musical theatre, the highest participation rate was for the age group 45 to 54
years (25.6 per cent), while for other theatre it was 35 to 44 years (21.2 per cent).
For all three activities female participation ratcs were higher than male, irrespec-
tive of age.

For those with bacheler or higher degrees, participation rales were more than
double the national average while those with no qualification or trade qualifica-
tions participatcd the least.

Dance performances rated fowest of the three activities overall, but especiaily
amongsi those cmployed (either full or part-time) with only 125 per cent
attending a performance.

Interestingly, Greck born people were more attracted to dance performances
than to any other cultural activity surveyed.

Cost was the main reason given (10.4 per cent) by non-attendees for not seeing
any dance performances while 82.0 per cent reported no barrier (o their atten-

dance.
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CULTURAL ACTIVITIES MAINLY UNDERTAKEN AT HOME

The pursuit of eultural endeavours can take many forms. It is not restricted to
attending art galleries, mnuseums, live performances etc. Under the broad head-
ing of culture, activities such as watching television and videos, listening to
recorded music, reading or indulging in arts, crafts and hobbies can be included.
Many of these activities are done at hotne.

In August 1993 the ABS conducted a survey throughout Australia which asked
respondents whether they had undertaken any recreational activities at home in
the previous week. Television and video viewing stood out as the principal
‘al home’ recreational activity for all age groups except 18-19 year olds. Over
88 per cent of total respondcnts stated they had viewed at least one program in
the last week. This was followed by listening to the radio (67 per cent) and
rcading {62 per cent). The proportions of respondents taking part in these three
activities were relatively consistent across all age groups.

Listening to recorded music was the most popular ‘at home’ recreational activity
for those persons aged 18-19 years. Itis interesting to note how participation in
this activity varied with age. A significantly higher proportion of peaple in the
younger age groups listened to recorded music.

Farticipation in Activities at Home by Age Group, Persons Aged 18 Years and Over

August 1993
{Per cent)
Age (years}
55 and
Activities 18-19 26-24 25-39 40-54 aver  Total
Watching TV/videcs 80.5 897 885 86.8 885 88.2
Listening to radic 67.7 701 852 85.1 €8.4 66.6
Raading 55.0 541 623 63.2 63.3 62.0
Gardening 5.3 222 50.0 59.7 622 51.2
Talking on phone {more than 15 mins) 59.3 595 56.7 437 377 48.8
Listening to records, tapes or CDs 82.7 644 512 4.z 249 427
Relaxing 55.5 531 44 .4 334 326 39.9
Entertaining 12.7 278 258 203 17.0 21.8
Arts/crafts/hobbies 6.2 127 169 8.5 233 17.6
Exercising 28.3 281 189 14.9 1.3 17.3
Indoor/hoard/table games 8.7 17.0 14.4 8.3 69 10.8
Computer games 22.4 19.7 156 5.6 19 10.1
Outdoor games 12.3 14.6 155 4.4 1.9 a.8
Swimming 4.3 1.2 2.4 1.2 0.9 16
Cther activities 0.0 1.6 2.2 2.5 1.6 2.0
No at home activities 3.1 0.0 1.8 Q7 2.3 156

Source: ABS, Population Survey Moniter.

While age differences were evident in most of the activides, some differences in
participation also occurred by sex. Most noticeable was the lower proportion of
males (53.3 per cent) compared to females (69.7 per cent) who had read a book
or article at home in the previous week. This was consistent across all age groups.
Sunilarly, a far higher proportion of females participated in arts, crafts and
hobbies (26 per cent) compared to males (8.9 per cent).
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From 1976, cinema attendances steadily increased to a maximuwn of 42 million
in 1982. Over the next few years they declined to about 30 million. Since 1987,
there has been a upward trend in numbers.

Estimated Australian Cinema Admissions 1976-1991

Admisslons
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Source: Get The Picture, Australian Film Commission

This trend is also reflected in the nuinber of screens as shown in the following
graph. During the 1980s, the number of cinema screens in Australia decreased
from 829 in 1980 to 645 in 1987 and increased again to 885 in 1991. The number
of theatres, however, did not show as dramatic a change and this is consistent
with the construction of multiplex theatres. '

Number of Cinema Screens and Theatres, 1980-1991
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Source: Get The Picture, Australian Film Commission
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The most common reasons given were:

Per cent

Lack of time 33

Prefer other activities 13

Difficult to get to public library 10

TV is more relaxing 8
Language problems(no English/ foreign language

books unavailable} 8

Thirty—four per cent of alt books bought in the week preceding the household
survey were fiction, 46 per cent were non-fiction, and 20 per cent children’s and

juvenile’s books.

Mass market paperback editions dominated the book trade in fiction with an
estimated 90 per cent or more of total sales falling into this category.

Results of the book buyers suuvey indicated that people tended to buy more than
one book at a time as they got older. Also white collar workers were more likely
to buy more than two books {15 per cent did so) than the rest of the workforce
(7 per cent); students were predominantly one book purchasers while 13 per cent
of thosc who listed their occupation as home duties bought tnore than two books.

Also of interest is a survey of participation in arts and crafts and the purchasing
of arts and cralts conducted throughout Western Awstralia in October 1990. The
results of the survey provide an indication of participation in these actvitics by
the Australian population as a whole.

During the six month survey period 38.9 per cent of persons 15 years and over
in Western Australia participated in art/craft as a leisure activity. A further 15.4
per cent of adults had not participated during the period, but were interested in
participating. The most common reasons for not participating were lack of free
time due towork/study (37.1 per cent), followed by lack of free time due to family
obligations (25.9 per cent).
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In June 1989 the Australia Council conducted three surveys aimed at providing
a comprehensive analysis of reading in Australia. The surveys included reading
away from home as well as athome. The results were published in 1990 to coincide
with International Litcracy Year.

The surveys were of (1} households (2) book buyers and (3) library users.

More than 54 per cent of respondents to the household survey said they were
currently reading a book. Reading was more popular with women {57 per cent)
than men (48 per cent) and with professional and para-professional persons (72
per cent) than tradespersons (37 per cent). Thirty per cent of persons surveyed
preferred to borrow books only or o borrow more than they bought. The
following table, taken from the household survey shows that borrowing repre-
scnits the most common source of access to books.

Origin of Books Currently Being Read
{Per cent)

Borrowed Recently Borrowed Have had Received Other/

froma  purch- from a ttfora asagft dont
library agad friend fong time  recently know Total

Age group {years):
Under 20 38 28 11 16 2 5 100
20-28 18 41 15 15 9 1 100
30-39 29 30 17 14 a 2 100
40-49 26 25 19 16 10 4 100
50-64 26 20 24 18 1 2 100
65 and over a7 19 21 3 8 1 100
Education level:
Trade certificate

or no qualification 31 28 20 11 8 2 100
Diplema 28 25 14 20 10 3 100
Bachelor or higher degree 29 30 13 19 5 5 100
Household income:
Up to $18,000 3B 24 20 8 g 1 100
$18,000-§25,999 28 23 18 14 12 4 100
$26,000-$37 999 27 29 19 13 9 3 100
$38,000 and over 24 36 17 18 4 4 100
Occupation group:
Professional/

para-professional 27 32 17 16 8 3 100
Managementfadmin/

clerical 22 28 26 12 12 1 100
Other 19 37 25 12 4 3 100
Total in workforce 23 32 22 13 7 3 100
Home duties 33 21 17 18 10 1 100
Student 42 31 5 13 3 6 100
Retired/pensioner 43 19 17 7 14 - 100

Source: The Australia Council, Books — Who reads them? 1830,

Of the survey respondents 16 per cent said they never bought or borrowed books.
This proportion was lower for the under 50s age group (12 per cent) and highex
for those 50 years and over (24 per cent).
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There appears to bc a very strong public opinion that everyone benefits from the
arts. The 1987 and 1992 siwivey results varied significantly, however, with 30.5 per
cent of those surveyed in 1992 stating that everyone benefits compared to 58.5
per cent of those surveyed in 1987. This difference, as shown in the graph below,
may be explaincd by a difference in the structure of the survey forms, the survey
method used and sampling variability.

The 1992 survey showed that an increasing number of people (20.0 per cent)
believed the arts were mainly for the arty, upper class or elite, almost double the
proporton of respondents in 1987 (10.4 per cent). There was also an increase in
the small proporton who believed that no—one benefits from the arts.

Who benefits from the Arts

DCon't know

No-one

Olhers

Sponsars

Od people

Yaung pecple
Everyone

Arty, upper class, elite

Palcipants, artists

Par cent

Source: Ausirafia Council, Public Attitudes io the Arts: 1987, 1882

Belicls about who benefits from the arts were quite consistent across demo-
graphic variables with two exceptions. Those who left school at a later age and
who worked in ‘white collar’ occupations were more likely to respond that
everyone benefits.

Who Benefits from the Aris, 1992
{Per cent of all reepondents)

Occupation Aga left schoof

Whita Blue Lessthan 15-16 17 years

Who benehts Total collar  coflar 15 ysars years andover
Artists/those participating 18.6 20.6 17.3 16.0 20.3 18.7
Arty people/elite/upper class 20.0 22.8 18.4 16.5 21.1 2e.8
Everyonefsociety/most people 305 38.9 255 225 308 4186
Old peopie 1.1 1.6 0.9 1.0 0.3 31
Sponsors 27 3.0 25 1.4 3.8 2.3
Young peopie 4.2 5.2 kKX 25 4.0 71
Cther 17.0 21.0 14.7 204 14.3 17.6
No one 5.1 4.6 5.4 69 52 25
Don't know 21.2 10.9 273 29.1 200 12.4

Source: Australia Council, Public Attitudes fo the Arts: 1982,
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ATTITUDES TO CULTURE AND THE ARTS

What constitutes the arts? Who benetits from the arts? What is the value of the
arts in our lives? The Australia Council has conunissioned a number of swiveys
seeking answers (o such questions in an attempt to measurc the way Australians
valuc their cultural Lives.

Generally, people perceive culture to encotnpass a broad range of activities, to
bencfit everyone and to help enrich the quality of life. These attitudes have
changed over time however, and do vary on the basis of particular demographic
variables.

Surveys conducted in 1987 and 1992 asked “What types of activitics would you
include in the arts?’ Comparisen of the responses given reveal a growing aware-
ness by the population of what should be included i any definition of the aits.

The table below shows that the most popular categories remained the samne over
the b year period but there were increases in all categories except photography,
literature, books, poetry and sport. The most frequently menuoned group of
activitics typilying the arts in 1992 was painting, drawing, sculpture and galleries
with 65 per cent of respondents including this category in their definition. In
1987, the performingarts, plays, ballet and theatre were the most frequently cited
activities (61 per cent of respondents).

In 1992, fewer people had no idea what constituted the arts and 12 per cent
nominated activities additional to the categorics shown indicating a broadening
of ‘the arts’ concept. People employed in *white collar’ occupations were more
likely o know activiies included under the arts indusuy than ‘blue collar’
workers. Similarly, those staying at school longer had a broader understanding
of the arts, and women generally mentioned more activities than men in thetr
definition. Young people (18-24 ycars) were more likely to include photography,
films, cinema and movies in their concept however, those aged 25-34 had a
broader awareness of what constitutes the arts identifying most activity groups
more frequently than any other age group.

What [s Meant by the Aris, Australia, 1987 and 1992
(Per cent of all respondents)

1987 1992
Performing arts, plays, bailet, theatre 60.9 83.7
Music, concerts, opera, singing 41.4 42.8
Painting, drawing, sculpture, galleries 56.2 852
Photography 3.0 2.2
Literature, books, poetry 1.9 10.8
Films, cinema, movies 9.2 9.4
Crafts, pottery, weaving 5.9 9.4
Sport 37 az
Museums 2.7 4.8
Architecture, design 1.8 2.6
Other 3.7 121

Source: Australia Council, Fublic Attitudes to the Arts : 1987, 1892,
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CULTURAL TOURISM

Domestic tourism

Data on domestic tourisin arc collected in the Domestic Tourism Monitor, a
survey conducted for the Bureau of Tourisin Research. In this sutvey, a domestic
trip is defined as travel by Australian residents which involved a stay away [rom
home for at least one night, with the stay being at least 40 kilometres from home.

The number of domestic trips undertaken by Australians in 1992-93 was around
479 million. This was marginally less than the number in 1991-92 and about 2.3
per cent less than in 1990-91. About 24 per cent of all domestic trips invalved
travel interstate.

Total Domestic Trips by Main Destination

{'000)
Main destination 139132 198292
New South Wales 15,323 18,341
Victoria 9,736 9,831
Queensland 11,110 10,604
South Australia 4,005 3,774
Western Australia 5,065 5,079
Tasmania 1,422 1,752
Narthern Territory 404 587
Australian Capital Territory 1,141 1,103
Total trips (a) 48,235 47,878

{(a} Includes destination not stated.
Source: Bureau of Tourism Research, Domestic Tourism Moenitor, June Quarter 1393,

The most popular reason for taking domestic trips was travelling for pleas-
ure/holiday (39 per cent}, with the next most common reason being to visit
friends and relatives {29 per cent). Travel for business/conflerences/seminars
accounted for 16 per cent of all domestic trips.

The Domestic Tourism Monitor also coilects data on day trips which arc delined

as wrips away from home involving no overnight stay, and with the trip being of
at least four hours duration and the main purpose being for pleasure.

Pergong Aged 14 Years or More : Type of Day Trips, 1991-92

('000)
Type of day trip Number
Pleasure driving (50km round trip} 7.451
Yisit museums/art galleries 3,491
Visit animal parks, wildlife reserves, zoos 4,440
Visit entertainment/theme parks 2,987
Attend special events 5,471
Other pleasure trips {50km reund trip} 4,860
Total who took day trips 11,285
No day trips taken 2,542
Total population aged 14 years and over 13,827

Note, Persons may have taken more than one type of day trip.
Source: Bureau of Tourism Research, Domestic Tourism Monitor, Annual Summary 1991-82.
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Respondents to the 1992 survey were asked to respond to stateincats (hat had
been made about the arts relating to its value or otherwise to individuals and
communities. Responses to these statements varicd on the basis of sex, occupa-
tion and education but there was little difference of apinion between age groups.

Statements on the Arts Industry by Selected Demographle Varlables, 1992
{Per cent of all respondents)

Occupation Age leff school

White Blue Lessthan 15-16 17 years
Maje Female cofiar colfar 15years years and over

Arts are boring 29.3 19.0 17.2 281 280 253 16.4
Arts help enrich the quality of life  77.2 85,5 868 790 745 854 85.2
Arts provide somathing of valus 73.8 806 808 751 744 782 833
Arts give people a sense of pride  90.8 824 823 91.0 888 9621 94.0

Sourca: Australia Council, Public Aftitudes to the Arts: 1992,

Australians were overwhelmingly of the opinion (92 per cent) that the success of
cur artists gave us a sense of pride in Australian achievement Over 80 per cent
of peaple surveyed believed that arts activities helped to enrich the quality of our
lives, and most people (77 per cent) would be upset if their community was to
losc its arts activities.

Generally, better educated people placed more value on the arts. However,
irrespective of education levels, there was a very strong belief thai arts activities
help bring people together in local communities. For all statements lemales were
more positive about the value of the arts than malcs.

A possible indicator of this endorsemment of the arts is the extent to which people
believe the industry should be selffunding. Both the 1987 aud the 1992 surveys
asked respondents whether all live theatre, opera and ballet companies and
public art galleries should be made to survive on ticket sales alone. Both suveys
showed that onlya third of respondents supported this propesition. The view that
assistance should be provided to the arts was much stronger amongst females
than males. This appears to be influenced by occupation and level of education
as white collar workers and those with more formal education were more likely
to support assistance to the arts.
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Average Numbar of Activities Undertaken by Domsstic Tourists
Aged 14 Years and Over, December 1930 - April 1881

Age group {years)

70 and
14-17 1824 25-3% 40-54 55-89 over  Total

International tourism

Cultural activities 1.4 1.8 15 15 1.5 1.3 15
Sportingfrecreation activities 19 20 1.9 1.8 14 1.3 1.8
Al activities 33 3.8 3.4 3.3 2.9 2.6 3.3

Source: The Australia Council, Cuiture on Holiday, A Survey Of Austrafian Domestic Tourists’
Culturaf Participation, Decemnber 1830 — April 1991.

* Travecllers with some, or completed university education were the
most active in cultural activities.

* LEuwropean-bom domestic travellers had the Lighest intcrest in
cultural activities.

* The highest proporton of cultural activities was undertaken by
those with annual incomes of less than $30,000 but recreation/
sporting activitics were the main interest for those with incomes of
$30,000 or more.

* People travelling for pleasure/holiday were the most active in
cultural activities, having a higher participation rate in all cultural
activities.

The number of shori-term international visitors to Australia in 1992-93 was
2,785,600. The largest number of tourists to Australia was from Japan (23 per
cent). Other countries providing large numbers of tourists were New Zealand
(17 per cent) and the United Kingdom (11 per cent).

The number of visitors in 1992-93 was 25 per cent higher than in 1990-91. The
largest increase over this period was [rom South—East Asia (63 per cent). A large
number of South—East Asian visitors (138,500) was recorded from Singapore. This
was 71 per cent higher than in the previous year. Frotn North-East Asia, the most
significant increase was [romn South Korea (143 per cent). From Western Europe,
German tourists increased by 32 per cent.

The Swivey of International Visitors and Aboriginal Arts, 1993, sponsored by The
Australia Council provides some information about tourists interests in culture.
It lound that:

* 48 per cent of international visitors to Australia were interested in
seeing and learning about Aboriginal arts and culture;

* over a third of visitors to Australia undertook an activity related to
Aboriginal arts and culture, e.g. visiting a gallery or museum to see
Aboriginal art or taking a tour that showed aspects of Aboriginal
culture;

* the value of purchases of Aboriginal arts aid souvenirs by interna-
tional visitors was estimated at $46 million a year, an increase from
$30 million in 1990;
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Asindicated in the tablc, in 1991-92, about 11.3 million Australians aged 14 years
and over (82 per cent) undertook at least one day trip. Of those Australian
travellers who took day trips, a significant proportion (66 per cent} drove for
pleasure. Attending special events was the next most common rcason (48 per

cent of daytrippers reported doing this).

The Survey of Australian Domestic Tourists’ Cultural Participation, December

1990 — April 1991, sponsored by The Australia Council, found that:

* In the four month period, 78 per cent of domestic tourists did one
or more of the cultural and other activitics listed — about 46 per cent
of tourists went to restaurants, 17 per cent visited National/State
parks, 13 per cent visited heritage sitcs and 10 per cent attended
festivals.

Cultural and Other Actlvities by Domestle Tourlsts Aged 14 Years and Over
December 19290 — April 1991

Number Percent
{'000) of tourists

Cultural activity:
National/State park 824 17
Heritage 680 13
Craft 542 11
Festival 458 10
Cinema/drive—in 451 9
Theme park etc. 380 8
Botanical garden 374 7
Zoo 380 7
Papular music 325 7
Art gallery 305 &
Museum 278 8
Live theatre 128 3
Cabaret/variety 135 3
Aboriginal site 111 2
Study tour 98 2
Dance 84 2
Musical/opera 75 2
Local/family history 73 1
Classical music 58 1
Study caurse 55 1
Cther activity:
Restaurants 2,280 a8
Swimming/surfing 1,862 38
Fishing/boating 1,247 25
Bush activities 1,007 20
Sporting events 538 11
None of the above 1,108 22

Source; The Australia Gouncil, Cuiture on Holiday, A Survey of Austratian Dornestic Tourists' Cultural

Participation, December 1890 — Aprif 1891.

* Travellers from the capital citics participated in the listed activities
more frequently than those from the country areas (83 per cent
compared with 72 per cent) and participated more frequently in
cultural activities {e.g. 16 per cent visited heritage/historical sites
compared with 10 per cent from country areas).

* Domestic tourists undertook more sporting/recreation activitics
than cultural activities. However, the older the age group, the
higher the proportion of cultural activities and the lower the pro-
portion of sporting/recreation activities.
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Entertainment Activity of International Visitors Aged 15 Years and Over
{Per cent)
Main reason for visit in 1982
Visit friends Total  Total
Entertainment Holiday andrelatives Business QOther 1992 1991
Restaurants a5 a7 94 a7 a2 93
Botanical gardens and
public parks 46 53 25 42 45 51
Zoos, wildlife sanctuaries 58 37 20 3 48 b4
Museumstart galieries 24 27 13 26 24 27
Casinos 19 16 11 13 17 20
Outdoor musseums/historical
parks/folk museums 20 17 8 14 17 18
Live theatre/music concerts 11 12 7 18 11 15
Cinemas/movies 11 18 7 23 13 15
Total wheo visited places other
than restaurants 81 74 45 64 74 80
Did not visit any of the abave 2 5 4 g 3 3

Source: Bureau of Tourism Research (1993}, /nternational Visitor Sturvey, Annual 1992,

People on holidays werce those most likely to visit zoos and /or wildlife sanciuaries.
Business visitors were less likely than other international visitors to visit places
other than restaurants.

Attendances at Museums/Galleries and Live Performances

Museums/galleries Live performances

Age group (vears) Number Per cent Number Per cent
Dacember Quarter 1950

15-24 31,045 17 18,805 21
25-29 39618 22 18,038 21
3039 29 844 16 13,335 15
40—49 24 808 13 13,246 15
50-59 24,508 13 10,430 12
60 and over 35,492 19 14,827 16
Total 185,817 100 80,481 100
December Quariar 1991

15-24 27,297 15 17,033 19
25-29 24,527 13 13,603 15
30-3% 36,423 20 17,539 19
40-45 29,250 16 12,025 13
50-59 31,730 17 16,502 18
&0 and over 36,312 19 14 824 16
Total 185,540 100 21,7186 100

Source: The Australia Council Research Paper No. 8 August 1992, Arts Attendance by Intemational
Visitors 1881.

In the December quarter 1991 the highest percentage visiting museums and
galleries was in the age group 30-39 years. The age groups 1524 and 30-39 were
those most likely to attend live performances(19 per cent).
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Type of Performance Attended, October — December 1991

Tvpe of perforrmance Number Percent
Music performance, hotel, club atc. 31,392 34
Concert 27 057 30
Opera/musicat 26,596 29
A play 16,134 18
Free outdoor performance 14,4914 16
Ballet/dance 5,805 3
Gther 485 1

Source: The Australia Council Research Paper No. 8 August 1992, Arts Altendance by International
Visitars 1991,

The above table shows that music in informal settings {z.¢. clubs, hotels) were
attended most {34 per cent) followed closely by concerts (30 per cent) and then
opera/musical {29 per cent).
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CULTURAL AND NATIONAL HERITAGE

The cultural environment includes both historic places such as places of recrea-
tion and churches and Aboriginal places such as galleries ol rock art, and carved
trees. The natural environment includes wilderness areas, outstanding geological
features and landscapes.

The functions of identifying and conserving Australia’s national heritage are
sharcd between all levels of government. The Register of the National Estate is
maintained by the Australian Heritage Commission. Separate registers, based
on State legislation, are maintained by State governments.

The Register of the National Estate is the national list of ail those parts of
Australia’s natural, historical and Aboriginal heritage which should be kept for
present and future gencrations. Both publicly and privately owned places formn
part of the estate.

At June 1983 there were 10,721 natural, Aboriginal and historic places through-
out Australia on the register, and 143 places on the interim list (thosc places
waiting for inclusion on the register). The number has been growing steadily —
in 1989 there were 8,824 places listed on the register and 232 places on the
interim list.

Number of Places Listad on the Register of the National Estats
State

NS

Vic b

2
Qld .

NT @ 1993

AGT % 1989

External territories
1 T ¥ 1 1

0 1000 2000 3000 4000
Nurnber of places listed

Source: Australian Heritage Commission, Annual Report, 1988-89 1992-93

Of the 10,864 places listed or waiting to be listed on the register, 30.2 per cent
were located in New South Wales, 22.2 per cent in Victoria, 13.2 per cent in
Tasmania, 11.2 per cent in South Australia, 10.4 per cent in Western Australia,
9.0 per cent in Queensland, 2.2 per cent in the Northern Territory, 1.4 per cent
in the Australian Capital Territory and 0.3 per cent were located in external
territories.
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The Reglster of the National Estate
Total At 30 June 1993
30 June

State 1989  Aboriginal Historic Natural Totai Percent
New South Wales 2,818 209 2,662 408 3,279 30.2
Victoria 1,649 100 2118 182 2,410 222
Quaensland 828 138 581 259 g75 9.0
South Australia 1,109 132 722 360 1,214 11.2
¥¥estern Australia 897 73 834 227 1,134 10.4
Tasmania 1,269 74 1,130 230 1,434 13.3
Northern Territory 209 a1 97 80 238 2.2
Australian Capital Territory 128 10 112 27 149 1.4
External Territories 21 - 15 16 kR 0.3

Totals
Registared 8,824 789 8,211 1,721 10,721 88.7
interim List 232 25 &0 58 143 1.3
Grand Total 9,056 814 8,271 1,779 10,864 100.0

Source: Australian Heritage Commission, Annual Report, 1988—89 & 1992-83.

Of the places on the register in June 1993, 76 per cent were historic places, 7 per
cent were Aboriginal places and 16 per cent were natural places.

There were 8,271 historic places listed or waiting to be listed on the Register of
the National Estate at 30 June 1993. This compares with 6,864 places listed at the
same time in 1989. The biggest increase in the number of places listed occurred
in Victoria (740 additional places listed since 1989) followed by New South Wales
(303 additional places).

Historic Environment Places in the Reglster of the National Estate

State

Qid
ACT
NT HetR

External territories
L N N . N (

0 500 1000 1600 2000 2500 3000
Number of places listed

Source: Australian Heritage Commission, Annual Reporl, 1388-89 1392-93

Some of the places listed on the register included 266G places of recreation
(theatres, halls ctc.}, 705 churches and other places of religion, 68 monuments
or memorials, and 8 historic landscapes. Looking at places of recreation, 31.6 per
cent (84) of those listed were in Victoria, followed by 24.8 per cent {66) in New
South Wales, and 14.3 per cent (38) in Western Australia.
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Historlc Environment Places in the Register of the National Estate™, 1989 and 1993
Ext.

State NSW Vie. Oid SA WA Tas. NT ACT Tew Total
30 June 1989:
Number listed 2359 1,378 494 849 725 1,080 82 @2 5 6,864
Places of recreation 62 458 20 1B 29 28 - 4 - 210
30 June 1T893;
Number listed 2662 2,118 5881 772 834 1,130 97 112 15 8,271
Government functions 350 168 A8 73 67 49 28 9 — 920
Places of recreation 66 84 24 21 38 28 - 5 - 266
Transport and

communication 23¢ 148 64 g5 94 60 18 2 - 720
Churches and other

places of religion 205 156 75 84 59 111 4 10 1 705
Monuments and

mamornals 23 a 14 7 9 2 - 5 - €8
Historic landscapes 7 - 1 - - - - - — 8
Other buildings 1,075 1,128 232 241 363 608 158 27 3 3693
Other histaric places 863 401 110 183 183 257 33 51 10 1,881

{a} Includes both places listed on the register and the interim list.
Source: Australian Meritage Commission, Annual Repornt, 1988-89 & 1992-83.

In 1993, 814 Aboriginal places were listed or waiting to be listed on the Register
of the National Estate. This compares with 686 listed on the register a¢ the same
tme in 1989, Most of these places encotnpass a number of Aboriginal sites. There
are many thousands of individual sites covering a wide range of site types in the
register.

Aboriginal and Torres Strait Islander Places in the Register of the Natlonal Estate

State

NSW
Qld
SA

Vic

Tas B 1993
WA
& 1989
ACT %
0 50 100 150 200 250

Number of places listed

Source: Austratian Heritage Commission, Annual Repori, 1988-89 1992-33

New South Wales had the largest number of Aboriginal places listed (25.7 per
cent), followed by Queensland (16.6 per cent), South Australia {16.2 per cent),
Victoria (12.3 per cent), the Northern Termitory (10.0 per cent), Tasmania (9.1
per cent), Western Australia (9.0 per cent) and the Australian Capital Territory
(1.2 per cent).
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Of the 814 places listed, 196 were Aboriginal art sites, 82 were sites of spiritnal or
mythological significance, 53 were Aboriginal stone arrangements, 45 were
Aboriginal modified trees (scarred and carved), and 18 were Aboriginal ceremo-
nial sites. The main place type was Aboriginal art sites, with 33.2 per cent located
in New South Wales, 20.9 per cent in South Australia, and 13.3 per cent located
in Queensland.

Aboriginal and Torres Strait Islander Places in the Register of the National Estate
1989 and 1993

NSW Vi Qd SA WA Tas. NT ACT Total

30 June 1989

Number listed 183 98 115 107 67 b5 74 g 686
30 June 1933
Number listed 209 100 135 132 73 74 81 10 814
Aboriginal art sites 85 16 26 41 25 8 15 2 196
Sites of spiritual or

mytholagical significance 21 - g 10 8 - 33 1 a2
Aboriginal stone arrangemeants 9 4 25 8 3 3 - 1 53
Aboriginal modified trees

{scarred and carved) 23 8 2] 2 2 - - 1 45
Aboriginal ceremonial sites 5 3 10 - - - - - 18
Other Aboriginal sites 86 89 58 71 35 65 33 6 420

fa) Includes both places listed on the register and places on the interim list,
Source: Australian Heritage Commission, Annual Report, 158889 & 1992-83,

At 30 June 1993 there were 1,779 natural places listed or waiting to be listed on
the Register of the National Estate, cotnpared with 1,368 at the same time in 1989.

Number of Natural Placas In the Raglister of the Natlonal Estats

State

NSW

Qld |2

& 1993

& 1989

| | L ] |
4 t T T T 1

Q 100 200 300 400 500
Number of places listed

Source: Austrafian Herifage Commission, Annual Report, 1988-89 1992-93

New South Walcs had the largest share of the natural places listed on the register
(22.9 per cent), with South Australia having the second largest share (20.2 per
cent).
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The major place types listed on the register were national parks {531}, other
reserves (598) and landscapes (418). There were 242 geological menuments
listed, 56.6 per cent of which were located in cither New South Wales or South
Australia. This compares with 162 geological monuments in 1989, 60.5 per cent
of which were located in either New South Wales or South Australia,

Number of Natural Places In the Register of the National Estatem, 1989 and 1993

Ext.
NSW Viee Qfd SA WA Tas. NT ACT Terr Total

30 June 1989:

Number listed 281 98 213 334 205 165 41 19 14 1,368
Geological monuments 48 B 17 49 10 18 2 8 1 162

30 June 1993:

Number listed 408 192 250 380 227 230 &0 27 16 1,779
National parks 7¢ 41 164 152 45 44 12 2 1 521
Other reserves 168 87 A7 68 130 70 18 5 7 538
Wildernass areas 23 13 18 23 [ 1% 3 2 . 107
Marine regions 8 7 17 20 14 20 2 - 3 ey
Geological monuments 71 12 25 68 19 33 5 g 2 242
Wetlands 55 21 48 68 49 31 g8 - - 281
Arid regions 6 1 5 ag 42 - 10 - - 103
Alpine regions 1 N - - - 18 - 1 - 51
Endangered species

habitat &5 27 23 68 29 58 14 5 3 289
Landscapes 180 44 48 50 36 53 3 3 3 418
Miscellaneous 16 9 5 15 g 2 15 7 - 78

{a) includes both places listad on the register and places on the interim list.
Source; Australian Heritage Commission, Annua! Report, 1988-89 & 1992-63.
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ihvolvements(a) in Culture and Leisure Activities by Type of Activity and State, Australia

Number (*000)

Type of activity NswW Vie, atd SA wa Tas. NT ACT Aust.
Museums 98 9.3 4.1 3.4 2.9 1.2 1.2 1.1 32.6
Art galleries 7.4 6.2 8.2 33 2.9 *0.5 0.9 0.7 28.3
Libraries or archives 20.6 20.7 178 1141 81 1.8 1.7 32 858
Heritage organisations 13.2 11.8 7.8 5.5 5.5 1.5 *0.7 2.0 481
Arts organisations/agencies 17.3 17.2 12.5 7.4 9.2 1.8 11 3.0 6896
Art/craft show organising 38.0 33.7 31.5 11.5 11.8 4.4 *0.7 25 134.0
Feteffestival organising 1382 114.3 82.3 38.0 37.4 11.4 49 15.3 441.8
Teaching cultural activities

Full-time secondary school teachers 13.5 10.0 9.9 4.3 2.1 20 *0.4 1.5 43.6

Other teaching 71.5 57.0 462 23.5 2348 7.0 32 23 240.8

Total teaching 85.0 67.0 56.1 27.8 28.0 2.0 36 9.8 284.3
Radio 14.8 19.6 9.7 7.8 8.0 20 *1.1 27 854
Television 12.9 1.1 6.1 31 *2.4 15 *0.6 0.6 38.3
Film#video 25.3 22.7 159 6.1 75 19 *1.1 1.9 824
Design 27.2 22.8 17.2 7.6 5.4 1.9 0.7 3.8 86.8
Art and craft activities

Drawing 26.2 252 189 8.7 95 23 1.5 31 95.4

Painting 258 19.4 15.6 75 6.8 1.8 1.7 27 81.1

Sculpture 61 53 “3.3 “4.7 1.4 0.6 *0.1 *0.5 18.9

Photography 259 18.9 15.4 58 5.2 1.5 1.4 4.6 76.6

Poltary/caramics 88 B.7 7.2 2.3 2.7 0.8 0.1 0.5 31.2

Print-making 12.5 7.2 10.2 *2.4 27 *0.5 0.5 0.7 357

Textiles 29.0 24,5 17.9 73 105 24 0.8 3.3 855

Jawellery 56 4.7 4.0 1.8 1.8 0.5 *0.1 0.7 19.0

Furniturefwood crafts 11.0 14.2 58 31 6.1 22 ‘0.5 16 44,8

Gilass crafts *1.9 *2.0 2.1 0.5 0.7 *0.2 * i 7.4

Other art or craft activities 13.3 12.2 11.7 5.1 53 14 ‘0.7 1.9 515
Writing/publishing 84.5 68.5 45.5 268.0 24.9 6.8 4.0 3.0 273.3
Music

Music as a live performer 53.2 47.8 asA 231 21.1 8.2 15 7.9 188.6

Music with no involvament as

a3 live performar 82 10.6 7.8 21 2.2 *0.7 0.2 0.7 325

Total music 1.5 58.2 45,8 252 23.3 6.9 1.7 8.5 2311
Performing arts

Petforming arts as a performer 37.7 309 280 148 13.8 36 1.1 51 1348

Performing arts with no involve-

ment as & performer 21.4 234 14.8 9.3 7.3 1.8 1.0 1.3 80.2

Total performing arts 59.1 54.3 42.8 23.9 21.9 5.2 2.1 6.4 215.0

Total involvements 780.5 677.6 513.4 253.5 250.3 72.0 335 939 26747

(a} Peraona involved in more than one activity ara counted once in each of those activities. The total number of invelvements for all activities is greater
than the number of persons involved as some paopla are counted working in more than one activity.
Source: ABS, Work in Selactad Culture/Lsigure Activities, Australia, March 1993 (6281.0).
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Employed Persons In Selected Occupations by Selected Industries, Auetralia, 6 August 1991
ASIC industry ciass

Printing Mugeums

ASCO and Music and
Goda Occupation Publishing publishing stores Libtaries art galteries
1305-13 Producer {media) 9 22 - 3 -
2201-1 Architect - - 3 -] 9
2201-13 Landscape architect - 3 - - -
2505-11 At teacher {private) - - —- - 12
25056-13 Music teacher (ptivate} - 3 1867 - 3
250515 Dance teacher (privata} - - — 3 -
250517 Drama teacher {private) - ~ - - -
2800-00 Artists and related professionals n.f.d. 236 189 - 3 8
2801-00 Painters, sculptots etc. n.f.d. - - - ) 23
2801—1 Painter {artistic) g 24 3 - 15
2801-13 Sculptor - - - - -
2a01-99 Painters, sculptors and related professicnals - 3 - - =
2803-11 Photographer 186 333 - 7 a3
2805-00 Designers and illustrators n.f.d. 20 3 - - 8
280511 Fashion designer — - - - -
280513 Graphic designer 330 280 - 12 69
280515 Industrial designer - - - - 3
280617 Interior designer - - ! - 3
2805-19 lllustrator 41 74 - - 8
280700 Joumalists n.f.d. g g - - -
2807-01 Associate editor 9 16 - - -
2807-11 Sub—editor az2 104 - - -
280713 Reporter 1,398 2,137 - 3 3
2807-15 Copy—writer <3 2a - - -
2807-91 Cadet journalist 50 124 - - -
2807-99 Joumalists n.e.c. 165 a1 - - -
2809-00 Authors and related professionals n.f.d. 8 3 - - -
2809-11 Author 116 46 - - 9
2809-13 Book aditor 251 103 - - [
280915 Script editor - 7 - - -
281100 Film, television and stage diracters n.f.d. - - - - -
2811-11 Art director {televizion, film or stage) - - - - 3
2B811-13 Casting director - - - - -
2811-15 Director {film or stagse) - 3 - 3 -
2811-17 Director photography - 3 - - -
2811-19 Filrn editor - 37 - - -
2811-21 Stage manager - - - 3 -
25811-23 Director {radio or televizion} - - - - -
2811-25 Technical producer - - - - -
281300 Dancers and choreographers n.f.d. - = - - .
281311 Choreographer - - - - -
2813-13 Dancer = - = - -
2815-00 Musicians, composers and related professionals n.f.d. - - - - -
281511 Music director - - 6 . -
28156—13 Concert and opeta singer - - - - -
2815156 Popular singer - - - - -
2815-17 Instrurnental musician - - 39 = 20
2815-19 Composzer - -] - — -
2815-99 Musicians, composers and related professionals n.a.c. - - - - -
2817-00 Actorz and related professionals n.f.d. - - - - -
2817-11 Actor - = - 8 .
281713 Variety artist - - - - -
2817-99 Actors and related profeszionals n.e.c. - - - - -
2819-11 Anncuncer k] -] a - .
297111 Librarian 41 45 - 21387 72
2859-11 Congervator = - = 45 467
2099-13 Archiviat - 3 - 12 g
320713 Architectural associate - - - a a
390301 Supervisor, performing arts support workers - - - - -
390311 Sound technician = 9 -] g 3
350313 Motion pictura camera operator 3 3 - - -
360315 Television equipment operator - - - 3 -
as03-17 Broadcast transmitter oparater - - - - -
360319 Light technician - - - - 1
3903-99 Performing arts support worker 3 - - g 5
366013 Museum and art gallery technician - - - 3 3
3999-15 Library technician 3 3 - 1,128 26
3999-23 Photo studic assistant 8 - - - 3
3999-25 Photograph ratoucher = = = - -
4925-01 Supervisor, craftworkers - - 3 - K|
4925—11 Piano tuner - - 211 - -
4925-13 Potter - - - - -
4926-91 Apprentice craftworker - - 15 - -
4925-99 Craftworkers n.e.c. 3 - 211 3 3
485917 Motion picture projectionist - — - - -
£401-11 library assistant 37 34 - 2,19 21
8801-13 Entertainment usher & - - 3 21
Total employed in cultural ocoupations 3,117 3,664 646 5,520 975
Total employed in nen—cultural ococupations {a) 11,626 15,397 4,419 3,479 3,540
Total empioyed people 14,743 18,061 5,065 8,989 4,515
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Employed Persons in Selected Occupations by Selected Industries, Australia, 6 August 1881 (continued)
ASIC industry class

Live

Motion Motion Motion theatra

ASCO picture picture picture Radio  Television orchestras
Code Qccupation production film hire theatres stations atations bands
1305-13 Producar {media) 795 14 B 63 767 a3
2201-11 Architact - - - - -
220113 Landscape architect - - - - — -
2505-11 Art teacher (privata) - - - - - -
2505-13 Music teacher (private) - — - - - 12
2505-15 Dance teacher (private) - - - - - 15
2606-17 Drrama teacher [private) - - - = — 27
2800-00 Artists and related professionals n.f.d. 83 3 a 82 75 113
2801-00 Painters, sculptors etc. n.f.d. 3 - 3 — - 60
2801-11 Fainter {artistic) 20 - - - - 13
280113 Sculptor - - - - - -
2801099 Fainters, sculptors and related professionals - - - - - -
280311 Photographer 33 - - - 12 3
2805-00 Designers and illustrators n.f.d. 12 - - - 17 38
280511 Fashicn designar 1 - - - 6 13
2805-13 Graphic designer 119 9 8 - 133 45
280515 Industrial designer 10 - - - 3 3
280517 Interior designer - - - - - -
2805-19 lNlustrator ] - - - - -
2807-00 Joumalists n.f.d. 3 - - - - -
2807-01 Aszzaciate aditor - - - - 3 -
2807-11 Sub-editor - - - 2] —~ -
2807-13 Reporter 49 - - 621 817 -
2807-15 Copy—writer - 3 - 80 15 3
2807-91 Cadet joumalist - - - 12 - -
2807-99 Joumnalists ne.c. ] - 3 & 12 -
2800-00 Authors and related professionals n.f.d. 3 - - - - -
2809-11 Author g7 - 3 24 29 27
280513 Book editor - - - - - -
2804915 Script editor 19 - - 3 9 3
281100 Film, televigion and stage directors n.f.d. 25 — - 4 7 23
2871-1 Ant director (television, film or stage) 29 - - - 9 57
2811-13 Casting director 6 - - 3 - -
2811158 Director {film or stage) 375 6 3 17 381 127
2B11-17 Director photography 64 3 1% 3 45 -
2811-192 Film editor 264 3 - a k) -
2811-21 Stage manager 12 - - - 70 138
281123 Director {radic or television) g - - 351 37 B
2811-28 Technical producer 280 - 3 19 111 20
2813-00 Dancers and choreographers n.f.d. - - - - - 5
291311 Choreographer 3 - - - — 16
281313 Qancer = - [ - -] 250
281500 Musicianz, compozers and related professionals n.f.d. - - - 8 - 19
2815-11 Music directer - - - 29 3 54
2815-13 Concert and opera singer - - - - - 189
2815-16 Popular singer - - - - Kl 122
281617 Instrumental muzician 3 - g 44 58 1,012
2815-19 Composar g - - 3 = 12
2816589 Musicians, composers and related professionals n.e.c. - - - - - 15
2817-00 Actors and related professionals n.f.d. - - - - - a
2817-11 Actar 141 3 3 12 102 B2a
281713 Varety artist 3 - - 8 11 58
2817-59 Actors and related professionals ne.c. a - - - = 43
2819-11 Announcer 12 - - 1,036 174 24
2011-11 Librarian g - - 2 39 10
2099-11 Conservater - - - — - 3
2099-13 Archivizt 2 - - - 8 -
320713 Architectural associate - - - - - -
390301 Supervisor, performing arts support workers 21 - - a8 10
3803-11 Sound technician 148 3 6 108 276 254
3803-13 Motion pictura camera operator 185 3 9 3 473 -
3803-15 Television equipment cperator 140 - = 3 310 -
380317 Btoadcast fransmitter cperator - - - 86 60 -
3903-19 Light technician 30 - 3 - 25 125
3903-09 Performing artz support worker 292 1" 3 27 378 117
3999-13 Museum and art gallery technician - - 3 - - 3
3999-15 Library technician - = = 8 & &
3999-23 Photo studio assistant B1 - - k] 5g 3
3999-25 Phetegraph retoucher = = - - - .
49251 Supervisor, craftworkers - - - - - -
492611 Piano tuner - - - = - -
4425-13 Patter - - - - - -
4525-91 Apprentice craftworker - - - - - -
4925-99 Craftworkers n.e.c. - = - - = 3
4999-17 Motion picture projectionist 5 7 404 - - -
5401-11 Library assistant 3 - 3 4 ag 3
8901-13 Entertainment usher - - 627 - 3 221
Total etnployed in cuitural occupations 3,361 47 1,105 2,730 4,992 3,785
Tatal empioyed in non—cultural cccupations (a) 2376 528 2,274 2,804 4,291 2,900
Total employed people 5,737 575 3,379 5,634 9,283 6,685
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Employed Persons in Selected Occupations by Selected Industries, Australia, 6 August 1991 (continued)
ASIC industry clase

Patics and Photo Total Totaf
ASCO Creative Zoological services cuftural aff
GCoda Dccupation arts gardens nec. industries industries
130513 Producer {media) 71 - 21 1,876 2,942
2201-11 Architect - 9 - 30 8,723
220113 Landscape architect - - ~- 3 290
2505—11 Art teacher (private) 37 - - 49 814
2505-13 Music teacher (private) B - - 191 5,454
2505-16 Dance teacher {private} 3 - - 21 1.819
250517 Drama teacher {private) 3 - - 30 289
280000 Artists and related professionals nf.d. 554 5 aa 1,387 2,807
2801-00 Painters, sculptors ete, n.f.d, 22 - - 116 334
2801-11 Painter (artistic) 1,358 - 6 1,448 2,205
2801-13 Sculptor 188 - - 186 202
280129 Paintars, sculptors and related professionals 10 - ~ 13 77
280311 Photogragher 24 g 2,842 3,462 5,247
2805-00 Designers and illustrators n.f.d. 77 3 B 188 2,773
280511 Fashion designer - - - o 2,054
2806-13 Graphic designer 1,678 g 27 2,718 8,620
2B05-15 Industrial designer 9 - a k3| 1,376
2805-17 Intericr designer g - - 15 1,878
280519 Ilustrator 1086 - a 176 Eo8
280700 Journafists n.f.d. - - - 21 az
2807-M Associate editor 3 - - 31 48
2807-11 Sub—editor 8 - - 148 273
2807-13 Reporter 676 3 12 5,818 8,488
280716 Copy—writer 17 - - 187 711
2807-91 Cadet joumalist - - - 186 284
2B07-99 Joumalists n.e.c. 22 - - 298 483
280900 Authors and related professionals n.f.d. 7 - - 18 23
2809-11 Auther aag - k) 1,243 2,262
280913 Book aditer -] - - 386 499
2809-15 Script editor & - - 47 &80
281100 Film, television and stage directers n.f.d. - - - 40 50
2811-11 Art director {televiaion, film or stage) 3 - - 71 11%
2811-13 Casting director - - - 9 as
2811-15 Director {film or stage) 13 - - 908 1,184
281117 Diractor photography - - 20 157 209
2811-19 Film editor 3 - 3 627 740
2811-21 Stage manager 3 - - 224 297
281123 Diractor (radic or television) - - . 403 514
281125 Technical producer - - 3 436 645
2581300 Dancers and choreographers n.f.d. . - . & 11
2813-11 Choreographer - - - 19 71
281313 Dancer 12 - = 274 741
281500 Musicianz, composers and related profassionals n.fd. 24 - - 52 173
2815-11 Music director a - - 100 342
2815-13 Caoncert and opera singer 6 - - 195 273
2815-15 Popular singer 25 - - 150 785
2815-17 Instrumental musician o3 - - 1,280 5,168
281519 Composer 115 - - 45 218
2815-99 Musicians, composers and related professichals n.e.c. 3 - - 19 a
281700 Actors and related professicnals n.f.d. - - - a g
281711 Actor 21 - - 818 1,217
281713 Variety artist 18 8 - 102 962
2817-99 Actors and related professionals n.e.c. 8 - - 52 68
2819-11 Anncuncer 12 - - 1,270 2,168
2911-11 Likrarian 14 B [ 2,385 10,474
2999-11 Conzervator a 20 - 5482 870
209913 Archivist - - - 133 432
320713 Architectural associate - - - 9 4,427
390301 Supervisor, performing arts suppernt workers - - 3 142 185
3903—11 Sound technician 20 - & B42 2,098
390313 Motion pictura camera operator 7 - 6 692 800
3903-15 Television equipment operator - - 8 462 617
390317 Breadcast transmitter operator - - - 146 258
350319 Light technician - - - 184 373
390389 Parforming arts support worker 26 - 23 863 1,308

398913 Musgeum and art gallery technician - 9 - 148 28
3959-15 Library technician = - 3 1,178 3,722
399923 Photo studic assigtant - - 203 328 468
395925 Photograph retoucher - - 53 53 98
492601 Supetvisor, craftworkers - - - [} Q95
4925-11 Piano tuner - - - 211 228
4925-13 Potter 18 - - 19 1,718
4926—01 Apprentice craftworker 3 - - 8 51
492599 Craftworkers n.e.c, 41 = - 264 2,646
498917 Motion picture projectionist 3 - - 419 507
540111 Library assistant 3 3 - 2,160 8,836
850113 Entertainment usher - - - 881 1,229
Total employed in cuftural ovcupations 8,148 107 3,248 38,448 118,513
Total employed in non—cuftural ococupations (a) 1,842 5,630 2,142 83,248 6,969,823
Al employed people 7,990 5,637 5,391 102,694 7,109,336

(8} Includes occupationa inadequately described, not stated and not applicable. Note: Random adjustments have been made to calls In this table to avoid
the inadvertent ralease of confidential data. As a consedquence, the componant items may not sum to the totals.
Sowrce: ABS, 1891 Census of Popufation and Housing.
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Usars and Non-users of Cultural Venues/Activitles by Regicn, Twelve Months Ended June 1991
States and Territories
Capital city Rest of State Total
Partici- Partici- Partici-
Non—-  pation Non—  pation MNon-  patlion
Venue/Activity Users users rate Users users rate Users users rate
per per per
‘000 ‘000 cent 000 ‘000 cent 000 ‘000 cent
NEW SOUTH WALES
Library 8988 1,689.3 34.7 5103 996.8 33.9 14081 2686.1 34.4
Art gallery 580.1 1,898.0 22.8 3011 1,206.1 20.0 891.2 32041 21.8
Museum 817.6 17705 31.6 3876 11,1086 264 12162 2,880.1 29.7
Popular music cancert 729.2 1,858.9 282 437.0 1,070.1 280 1,1862 2,929.0 28.5
Dance performance 309.6 22785 12.0 1341 1,373.0 39 4437 38515 10.8
Musical theatre 587.8 2,0004 227 2297 12775 15.2 8174 3,277.8 200
Other theatre performance 48983 2,089.8 19.3 2118 12954 14.1 7101 3.385.1 17.3
Classical music concert 2604 23278 101 82.0 14252 5.4 3423 37529 8.4
VICTORIA
Library B501 1,390.3 7.9 202.4 624.3 3189 1,425 20148 362
Art gallery £53.9 1,688.5 24.7 202.4 714.4 221 756.3 2,400.8 240
Museum 8170 16234 275 2321 6846 253 8491 2,3080 269
Popular music concert 637.0 1603.3 284 23286 884.1 254 869.7 2,P87.4 275
Dance performance 2711 1989.2 121 78.2 838.5 85 3493 28078 11.1
Musical theatre 516.1 1724.2 23.0 155.8 761.0 17.0 8718 24852 21.3
Other theatre performance 4358 18045 18.5 11341 803.6 12.3 5489 2.608.2 17.4
Classical music concert 189.1 2,051.2 8.4 547 862.0 6.0 2438 29133 7.7
QUEENSLAND
Library 328.2 624.1 345 384.9 728.0 3486 713.0 13521 4.5
Art gallery 249.0 703.3 26.2 2334 8794 21.0 4825 1,5827 23.4
Museum 292.6 659.7 30.7 267.1 845.8 24.0 5507 1,505.4 27.1
Popular music concert 301.5 650.8 N7 303.0 809.9 27.2 8045 1460.7 29.3
Dance performancs 104.1 8481 10.9 123.8 989.1 1.1 2279 18373 11.0
Musical theatre 238.5 713.8 25.0 179.4 8335 16.1 4179 16473 20.2
Other theatre performance 180.0 762.3 20,0 163.0 942.9 14.8 3530 11,7122 171
Classical music concert 88.5 863.8 8.3 539 1,058.0 4.8 1424 1,9228 6.9
SOUTH AUSTRALIA
Library 3137 4362 418 109.5 168.6 304 423.2 &§04.8 41.2
Art gallery 193.4 556.5 258 55.6 2225 20.0 249.0 779.0 24.2
Museum 2891 460.8 38s 85.2 1928 307 374.3 6538 36.4
Popuiar music concert 216.2 533.7 288 834 2147 228 279.6 748 .4 27.2
Dance performance 91.0 658.8 121 16.9 2612 6.1 108.0 820.0 105
Musical theatre 188.2 561.7 251 418 236.3 15.0 230.0 798.0 224
Cther theatre performance 152.8 5971 20.4 339 244.2 2.2 186.8 841.3 18.2
Classical music concert 71.3 678.6 95 149 263.2 54 86.2 041.8 8.4
WESTERN AUSTRALIA
Library 375.9 469.3 445 120.9 181.4 40.0 496.8 650.6 43.3
Art gallery 2349 8103 278 69.2 2331 22.9 304.1 843.4 26.5
Museum 2714 573.8 324 105.5 196.8 34.9 376.9 770.6 328
Popular music concert 244.0 6801.7 28.9 87.9 2144 238.1 331.8 815.6 28.8
Dance performance 105.2 740.0 12.4 26.5 275.8 8.8 131.7 13,0157 1.5
Musical theatre 150.1 £95.1 17.8 40.7 261.6 13.5 180.8 956.7 16.6
Other theatre performance 1771 £668.1 21.0 482 2541 15.9 225.3 g22.2 16.6
Classical music concert 79.1 766.1 8.4 186 283.6 6.2 97.7 1,049.8 8.5
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Users and Non—usets of Cultural Venues/Activities by Reglon, Twelve Months Ended June 1891
States and Territories (continusd)
Capital city Rest of State Total
Partici- Partici- Partici-
Non—  palion Non—  pation Non—  pation
VenueActivity Users ugers rate Users users rate {sers users rate
per per per
‘000 ‘000 cent ‘000 ‘600 cent 000 ‘000 cent
TASMANIA
Library 53.9 74.0 421 76.1 1151 388 129.9 189.1 40.7
Art gallery 41.9 85.0 327 47 .2 143.9 24.7 89.1 230.0 27.9
Museurmn 54.0 73.9 42.2 83.3 127.9 33,1 117.3 201.8 36.8
Popular music concert 38.0 89.9 207 81.1 1301 32,0 99,1 220.0 31.0
Dance performance 12.8 115.1 10.0 17.6 1736 8.2 30.4 2887 8.5
Musical theatre 18.1 109.8 14.2 27.9 163.3 1486 45.0 273.0 14.4
Other theatre performance 24.7 103.2 19.3 2086 1615 155 544 2847 17.0
Classical music concert 15.3 11286 12.0 16.9 174.3 as 3z.2 286.9 10.1
NORTHERN TERRITORY
Library 250 309 44.7 127 17.2 425 37.7 48.1 439
Art gallery 234 325 41.9 8.5 21.4 28.4 319 53.9 37.2
Museum 264 26,5 526 12.2 7.7 40.7 16 44.3 48.5
Popular music concert 21.8 34.3 38.6 10.0 19.9 33.6 31.6 54.2 369
Dance performance 111 44.8 199 a7 253 15.5 15.8 70.1 18.4
Musical theatre 5.4 495 11.5 5.3 24.6 i7.9 11.8 74.1 13.7
Other theatre performance 12.0 440 214 6.4 23.5 21.4 18.4 67.5 214
Classical music concert 5.9 50.0 108 *1.8 28.1 *6.1 7.7 78.1 9.0
AUSTRALIAM CAFPITAL TERRITORY(a)
Library 20.2 107.4 457 90.2 107.4 45.7
Art gallery 8z2.7 i14.8 1.9 82,7 114.8 41.98
Museum 98.8 88,7 50.0 98.8 98.7 50.0
Popular music concert 73.¢ 1237 37.4 73.9 123.7 374
Dance performance 42.8 185.0 216 42.6 155.0 21.6
Musical theatra 41,7 155.9 21.1 41.7 185.9 21.1
Gther theatre performance 546 142.9 27.6 54.6 142.9 27.6
Classical music concert 334 164.0 17.0 336 164.0 17.0
AUSTRALIA
Library 29357 48215 37.8 15068 2,831.4 34,7 4,44925 76529 36.7
Art gallery 19684 5,787.8 254 §17.4 34208 211 2,886.8 B8,208.7 23.9
Museum 24700 52873 31.8 1,163.0 3,175.2 268 36329 B462.5 30.0
Papular music concert 22614 5,4958 202 1,195.0 23,1433 275 3,456.4 BE39.0 28.6
Dance performance 9477 65,8088 12.2 401.7 3,836.5 9.3 1,349.4 10,746.0 11.2
Musical theatre 17468 6,010.3 225 680.5 3,657.7 15.7 2,427.4 §,668.0 20.1
Other thealre performance 1545.3 62119 199 606.0 23,7322 140 2,151.3 9,844 17.8
Classical music concert 743.2 7,0140 96 2427 4,0055 5.6 9859 11,1095 g.2

{a) All persons in Australian Capital Territory included in capital city region.
Source: ABS, Attendance at Selected Cultural Venues, Australia, Junte 1997 (4114.Q).
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APPENDIX 2
ABS Household The following list gives examples of the types of culture—related commodities
Expenditure Survey included in expenditure items in the 1988-89 Household Expeunditure Survey.
Televisions
Televisions

Hoinc entertainment centres

Video cassette recorders and equipment

Video cassette recorder
Video camera

Video cassette tape hire

Hire of video cassette tape

Audio-visual equipment repairs

Repairs Lo televisions
Repairs to video machines
Repairs to stereos

Repairs to cassette players
Repairs to record players
Repairs to computers

Blank video cassettes

Blank video cassettes
Video cassette head cleancr tapes

Televigion aerizls

Television acrials

Pre-recorded video cassette tape purchase
Pre—recorded video cassettes or discs

Television hire
Television hire

Video cazssette recorder hire

Video casselie recorder hire

Audio-visual equipment repair Inaurance
Repair insurance for audio visual appliances

Books

Paper back books
Text books
Music books
Race books
Adascs

Newspapers

Newspapers
Newspaper delivery charges



Magazines and comlcs
Magazines

Comics

Journals

Other printed material

Maps

Shect music

Theatre programmes
Catalogues

Radio, starao and hi-fi equipment
Record players

Radios

Cassclte players

Amplifiers

Clock radios

Records and CDs

Records
Compact discs
Record /CD vouchers

Audlo-cassettes and tapes

Audio cassettes
Audio casseltc head cleaner tape
Book with cassette tape

Live theatre admission

Admission to live theatres
Concert tdckets

Circus tickets

Opera tickets

Cinema admission

Admission to cinemas
Admission to drive—in theatres

Natlonal park and zoo admission

Admission to national parks
Admission to zoos
Admission to bird sanctuarics

Art gallery and museum admission

Admission to art galleries
Admission to musenms
Admission to botanical gardens

Cultural and other non-sporting lesaonsa

Music lessons

Craft lessons
Dancing lessons

Art lessons

Cooking lessons
Dressmaking lessons
Horse riding lessons
First aid lessons
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Cultural and other educational Institution fees

Art school
Ballet school
Business college
Drama school
Music college

Cultural and other (excl. sports) clubs and associations

Cultural societies {art, music, orchestra)
Record club membership

Boy scouts fees

Brownies fees

Girl guides fees

Senior citizens club subscriptions
Youth club fees

Social club [ces

Musical instruments and accessories

Mustcal instruments
Musical instrument amplifiers

Studio and cther professional photography

Professional portraits
Passport photos
Wedding photos

Paintings, carvings and sculptures
Paintings

Prints (art)

Carvings

Sculptures

Miscellaneous electronic components

Television cables
Video cables
Stereo cables
Radio aerials
Speaker wircs
Styluscs

Radio ear plugs
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Australian Bureau of
Statistics

8O

GLOSSARY OF SELECTED SURVEYS, COLLECTIONS
AND INFORMATION SOURCES

Censuis of Population and Housing

The first national Census of Population and Housing was conducted in 1911
Since then 11 other Censuses have been taken, the latest in August 1991, The
Census data show demographic details of all persons in Australia according to
where they were Jocated on Census night. Only diplomatic representatives and
foreign defence forces are excluded [ron: the Census.

Data are collecied by mmeans of a self enumerated questionnaire which is delivered
and collectcd by a Census collector during a two weck period. Inlormation sought
includes age, marital siatus, occupation, cmployer, income, family structure and
details about the dwelling.

The ABS ensures confidentiality by randamly adjusting non—zero cells in Census
tables. The totals in tables reflect the sum of cell components. There may be
differences in table totals, therefore, as a result of this intoduced error.

The occupation calegories in the Census tables and figures in this paper are
defined in the Australian Standard Classification of Occupations, First Edition
(1223.0). The main arts classification is Group 28, Artists and related profession-
als. The industry groups are defined in the Awustralian Standard Industrial
Classification, 1987 (1201.0).

Attendances at Selected Cuftural Venues (4114.0)

This survey was conducted in Junc 1991 by the ABS to obtain national data on
the population’s attendance at eight sclected types of cultural venues and
activities.

Information was obtained from a sample of people aged 18 years and over liviug
in both urban and rural areas in all States and Territories of Australia. The swivey
covered all types of dwellings including houses, flats, home units, hotcls, motels,
hostels, hospitals, caravan parks, educational and religious institutions. The
survey excluded foreign diplomats, overseas residents, non—Australian defence
forces, pupils in boarding schools and prison inmates.

Interviewers visited about 16,000 dwellings to obtain data on a variety of aspects
ol attendances at cultural venues or activities. Apart from the number of people
who attended the selected venues or activitics in the twelve months prior to
interview, data were sought on the frequency of visits and, where appropriate,
the reasons for not attending. A number of demographic details were also
collected.
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Arts and Crafts: Purchasing and Participation, Western Ausiralia (4111.5)

This ABS survey provides information on patterns of art—craft purchase and
patterns of parficipation in ari—craft as a leisure activity. It was conducted
throughout Western Australia in October 1990 as a supplement to the Monthly
Population Suivey. The Mouthly Population Survey sample covers about three—
[ifths of one per cent of the civilian population of Australia and includes about
one per cent of Western Australia’s population.

Infonmation was obtained by personal interview on the nature of art—craft
purchases within a six month period, the amount spent, the place of purchase
and the origin of the artist or craftsperson. Respondents were also asked whether
they had participated in art—craft as a leisure activity in that period, the type of
activity and their reason for mnvolvemment. Reasons for non-—par Li(ipltion WOere

also sought so that together with the demographic and socio—economic data
collected, profiles of both participants and non—participants could be developed.

Government Finance Statistics

The ABS collects information from ail public sector authorides such as govern-
ment departments, statutory authorities and local government authorities
(except financial institutions). The information is compiled from Auditor—
Generals” Reports, budget papers, annual reports and questionnaires completed
by authorities. The latest published data is for the tinancial year 1991-92.

Detatls of oulays, revenue, and financing transactions of the non-financial
public sector are available.

Care should be taken when making interstate comnparisons of data as the statistics
arc alfecied by differences in the administrative and accounting arrangements
of the various governments. Comparisons may be signiticantly affected by the mix
ol operations of State and local governments.

Household Expenditure Survey (6530.0)

‘The 1988-89 Household Expenditine Survey was the fourth smvey conducted o
obtain cxpenditure data on goods and scrvices for private consumption.

A sample of approximately 7,500 dwellings was drawn at random from all private
dwellings and caravan parks throughout Australia. Hotels, institutions and other
special dwellings were excluded. All usual residents of a dwelling and all visitors
who would be in the dwelling for the following six wecks were included in the
survey. Foreign defence forces and foreign diplomats were excluded. Data were
collecied from households in all States and Lerritories and in both ueban and
rural areas.

All persons aged 15 years and over in selecied dwellings were asked to complete
two onc—week expenditure diavies recordiug all details of payments made for
gouds and services purchased in that time. They were also asked questions about
income, {ax paid and various demographic characteristics.

The surveys were conducted over a 12 month period to allow for the eflect of
seasonal fluctuations. Because of the extended collection period, changes in
money values and changes in relative prices of goods and services should be borme
in mind when interpreting the results.
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Music and Performing Arts at Major Venues in Capital Cities (4171.0)

This survey was conducted by the ABS for the Culturat Ministers Council in the
1991 and 1992 calendar years. A database of venues was compiled using Ozarts
(Australia Council publication), the Australasian Music Indusuy Divectory, the
Australian and New Zealand Theatre Record and newspaper advertiscments.

Information was collecied from venues in capital cities where regular commercial
periormances took place or where the size of the venues would suggest that
attendances would be signiflicant. Therefore, while the database is extensive, it is
not exhaustive so the results should be considered the minimum number of
performances and attendances for each capital cily. As all venues were not
enumerated care should be exetcised when making comparisons between capital
cities.

Perfonmances in cabaret rooins in hotels, clubs ete. were excluded as the mmajority
were free. Some casinos, convention centres etc. which operate showrooms and
charge an admission were included. The surveys were conducied by post and
included only performances where a fee was charged.

Music and Performing Aris (4116.0)

The Cultural Ministers Council comimissioned the ABS to conduct two surveys in
1991 in order to develop a comprehensive database of music and performing arts
organisations in Australia. One swrvey related to music and performing arts
organisations and the other to major musical theatre produciions.

The survey covered organisations involved in theatre, opera and music theatre,
symphony orchestras, chamber and choral groups and dance. Financial and
employment inforination was collected as well as data on the numbcer of perforn-
ances and attendances.

Organisations were included in the survey if, during the relerence year, they:

* received a Government (Commonwealth/State/Local Govern-
ment or Australia Council) grant of $500 or more; or

* employed or contracted any persons; or

* received income amounting (o $50,000 or more.

Population Survey Monitor (4103.0)

This is a quarterly household swivey conducted throughout Australia of approxi-
matcly 2,000 households. 1t was introduced by the ABS to meet the nceds of
governinent agencies and non-profit organisations. It is a user—funded survey
where clients pay to include the topic of their choice. Each survey asks a set of
core questions of each usual resident aged 15 years and over within the selected
household. The survey covers rural and urban arcas across all States and Terri-
tories of Australia except sparsely settled areas. All persons living in non—private
dwellings are excluded.
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Time Use Survey (4153.0)
The first nation—wide Time Use Survey was conducted by the ABS in 1992,

More than 3,000 households (7,000 people) werc surveyed over four scparate
two—weck periods in the calendar year. ITouscholds were selected using a multi—
stage area sample of private dwellings. A special sample design was used to ensure
even coverage of days of the week in each collection period.

Information was obtained partly by interview and partly by self-completion
diarics. Trained interviewers collected basic demographic and socio—cconomic
information from an adult member of the sclected household for all persons
aged 15 years or more in the household. A diary was then left for each adult
member of the household to record their activities over two days, They were asked
to record each activity episode which consisted ol a starting time, a finishing time,
a main activity, other activities engaged in simultaneously, a location and a social
context. A change in any of ihese constituted the beginning of a new episode.

A pilot Time Use Survey was conducted by ABS in Sydney in 1987 but results arc
not directly comparable with the 1992 national survey due to differences in scope
and time frames.

Work in Selected Cuiture/L eisure Activities (6281.0)

In March 1993, a survey was conducted by the ABS throughout Australia to obtain
information about the work involvement of people 15 years of age and over in
selected culture and leisure activities during the previous twelve months. This
survey was a supplement to the Monthly Population Survey which uses a multi-
stage sampling technique and includes approximately 30,000 dwellings.

Work in selected culture and lcisure activities was defined to include both paid
and unpaid involvement. However, involvement solely for the respondent’s own
use or that of their fainily was excluded. Information was obtained on the number
of people involved classified by the type of activity and also the characteristics of
the people involved and the nature of the work.

Australian National Accounts: Input—Output Tables (5209.0)

The national income and expenditure accounts are primarily concerned with
providing details about the end results of econoinic activity. Input—output tables,
by explicitly showing the intermediate transactions, complete the description of
productive activity within the economy and provide a starting point for many
analyses which could not be undertaken using income and expenditure accounts
alone.

Input—output tables provide a means of describing the supply and usage of the
products of an entire economic system for a particular period. Tables are
available for both industries and commodities.
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Australian Domestic Tourists’ Culitural Participation Survey

In 1990, the Australia Council sponsorcd this survey as a supplement to the
Domestic Tourism Monitor, a continuous sample swvey conducted by the
Burcau ol Tourism Research {se¢below}. A domestic trip was defined as a journey
of atleast 40 kilometres and involving a stay of at least one night away from home.

The data relate to trips undertaken in the two months before interview. From a
sample of 8,684 people, 3,094 individuals were identified as having made such a
trip. The information collected relates to the peried mid-December 1990 to
tmid-April 1991, Information was collected on the purposc of irips taken, the
nature of tourists’ aclivities and the level of participation as well as a range of
demographic and socio—economic data.

Care should be taken when interpreting the results as only a small sample was
used but this survey does provide some interesting information on Australian
tourists’ cultural pariicipation.

Books — Who Reads Them? A study of borrowing and buying in Australia

This study was cominissioned by the Austrulia Council to update a similar 19738
study. The results arc based on three surveys conducted in 1989, one of book
buyers, one of library users and one household survey. The household survey
establiished basic book buying and borrowing patterns of the Australian public in
the study area (Sydney, Wollongong, Mclbourne, Geclong, Brisbane and
Adelaide) in mid-1989. The other two surveys were designed to explore the
specific behavioural and atttudinal patterns of actual book buying and library
use and also 1o oblain a more accurate indication of the number of beoks bought
and borrowed than could be obtained through home inicrviews. Again, the
samples were sinall so care should be used when interpreting the results.

Public attitudes to the arts: 1987 surveys

In 1987, four quarterly surveys were conductcd by the Roy Morgan Research
Centre Pty Lid. The suiveys were conducted for the Australia Council through
the Institute of Applied Economic and Social Rescarch.

Responscs were obtained from 1,200 people aged 14 years and over in both urban
and rural arcas of all States and Territories of Australia. Data were obtained by
personal interview from different respondents in cach survey.

The survey asked attitudinal questions on a variety of cullural issucs, particularly
people’s definitions of the arts, the benefits and value of the arts, the role of the
arts in reflecting our way of life and culture and wlicther components of the arts
should be made to rely on ticket sales alone for their income.

While the information provided from the survey is interesting and represents
some of the only attitudinal data available on the cultural industry in Australia,
care should be taken when analysing the resulls as only a very small sample was
used. Some of the questions asked were also quite complex and open to different
interpretations.
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Public attitudes to the arts: 1992 surveys

Three surveys were conducted for the Australia Council by the Institute of
Applied Economic and Social Research secking the public’s opinion on the arts.
The questions were included in a regular omnibus survey conducted by the
market research organisation, NEWSPOLL. The 1992 survey is the latest in a
series of surveys, the results of which were releasced in February 1993.

The telephone survey asked 1,200 people aged 18 years and over to define what
they meant by the arts, their opinion on particular arts statements, difficulty with
accessing arts venues atid who they believed benclited from the arts. Some of the
questions differed from previous swveys so it is difficult to measure people’s
changes in attitude over time. The surveys were conducted in all States and in
the ACT in both rural and urban areas.

As with previous survcys, care should be taken when interpreting the results as
only a very small sample was used.

The Nationai Culture—Leisure industry Statistical Framework

In 1989, the Cultural Ministers Council established the Statistical Advisory Group
to undertake the task of improving the definition, range and quality of statistics
available for (he cultural, entertainment and heritage sectors of the Australian
economy. The fourth edition of the Framework was published in 1991.

Domestic Tourism Monitor

Each weekend, the Burcau of Tourism Research conducts a swvey of 1,000
households throughout all States and Territories to deicrmine the level of
tourism, behaviour and characteristics of tourists and day trips. Australians aged
14 years and over are asked about trips they have made, their destination, the
purpose of their visit, their length of stay and a number of demographic details.

international Visitors Survey

Fach year, the Burcau of Towrism Research conducts the International Visitors
buwcy by interviewing a sample of departing visitors at nine international airports
in Australia. The results are then weighted to give estimates for all visitors based
on arrival figures. A supplementary questions facility has been developed which
enables users to add a small number of questions to the main stvey and
additional information has been obtained on the cultural interests and activities
of visitors using this facility.
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GENERAL INFORMATION

ABC

ASCO
ASIC
BTR
FFC
Gnr
IIES
SBS
SITC
VCR

n.a.
n.e.c.
I.C.5.

n.f.d.

Australian Broadcasting Commission
Australian Bureau of Statistics

Australian Film Commission

Australian Standard Classification of Occupations
Australian Standard Industrial Classification
Burecau of Towrism Research

Film Finance Corporation

Gross Domestic Product

Household Expenditure Survey

Special Broadcasting Services

Standard International Trade Classification
Video cassette recorders

not available

not elsewhere classilied

not elsewhere specified

not further defined

not applicabie

subject to high sampling variability (use with caution)
nil or less than half the final digit shown

Where figures have been rounded, discrepancics may occur between sums of
component items and totals.

Adjustinents are made randomly to data from the Population Census to protect
the confidentiality of individuals and therefore component items may not add to

totals.
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