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Title: Issues in the Arts Sector: Over the past decade have Australia's policies in 
arts and culture been aligned with policies in research and innovation? The 
answer is definitely no… 
 
Presenter: Brad Haseman, Creative Industries Faculty, QUT (b.haseman@qut.edu.au) 
 
Background: The announcement of the Review of the Australian Innovation System in 
February 2008 presents those working in the Arts with a timely opportunity to seek an 
alignment between our Arts and Cultural policies and our Research and Innovation 
policies. But what might this involve and how may it be done?  One way forward is to 
spend a moment looking backwards, to analyse and understand the initiatives and 
opportunities which have arisen and slipped by since 1994 when Creative Nation 
declared “This cultural policy is also an economic policy. Culture creates wealth. ... It 
is a valuable export in itself and an essential accompaniment to the export of other 
commodities…. It is essential to our economic success.” 
 
The extracts listed below are taken from seventeen policy documents, reports, reviews 
and submissions to government from the period 1994-2008 and indicate how thinking 
about Arts and Cultural policies and Research and Innovation policies have been 
allowed to grow together (a little) and apart (a lot). 
 
It is hoped this review will provide a valuable platform from which those in the Arts 
can rigorously address three crucial questions for the future: 

1. How do we situate artists and the arts within an innovation policy context? 
2. How do we gather evidence which demonstrates the link between the work of 

artists and innovation, both within the arts and beyond it generally? 
3. What are the mechanisms by which the output of artists impact on other parts 

of the economy? 
 
Source documents quoted: 
 
Sept 1994  Cutler & Company, Commerce in Content: building Australia's international 

future in interactive multimedia markets [html] 
Oct 1994  Commonwealth of Australia, Creative Nation: Commonwealth Cultural Policy 

[html] 
Oct 1995  Senate Environment, Recreation, Communications and the Arts References 

Committee, Arts Education: summary of recommendations [pdf] 
May 1998  Strand, Dennis, Research in the Creative Arts: executive summary [html] 
June 2003  Xamax Consultancy & Content Strategies, Economic Benefits from Cultural 

Assets: the digitisation programs and standard of collecting institutions and 
the scope for collaboration with the creative industries [pdf] 

July 2005  Council for the Humanities, Arts and Social Sciences (Gascoigne, Toss), PMSEIC 
Working Group on ‘the Role of Creativity in the Innovation Economy’, a 
submission from CHASS [pdf] 

Sept 2005   Australia Council for the Arts, Submission to PMSEIC's Inquiry into the Role of 
Creativity in the Innovation Economy [pdf] 

Dec 2005   Prime Minister’s Science, Engineering and Innovation Council, Imagine 
Australia: the role of creativity in the innovation economy [pdf] 

c. Jan 2006  Australia Council for the Arts, Creative Innovation Strategy [pdf] 
Aug 2006  Council for the Humanities, Arts and Social Sciences (Gascoigne, Toss), CHASS 

Submission: Productivity Commission study on science and innovation [pdf] 
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c.late 2006  Australia Council for the Arts, Australia Council Support for R&D, Science and 
Innovation [submission to Productivity Commission study on science and 
innovation] [pdf] 

Sept 2006  Australia Council for the Arts (Donovan, Andrew & Miller, Sarah & Lally, 
Elaine), New Media Arts Scoping Study [pdf] 

Oct 2006  Department of Employment, Science and Training, Research Quality Framework: 
assessing the quality and impact of research in Australia: The Recommended 
RQF 

Dec 2006  Council for the Humanities, Arts and Social Sciences (Gascoigne, Toss), A 
CHASS response to the Productivity Commission's Draft Report on ‘Public 
Support for Science and Innovation’ [pdf] 

Mar 2007  Centre of Excellence for Creative Industries and Innovation in partnership with 
the Australia Council for the Arts (Oakley, Kate), Educating for the Creative 
Workforce: rethinking arts and education [pdf] 

Sept 2007  Cultural Ministers Council, National Education and the Arts Statement [pdf] 
Feb 2008  Department of Innovation, Industry, Science and Research, Review of the 

National Innovation System: a call for submissions [pdf] 
 
Note: The text on the following pages is all directly quoted (unless in square brackets), 
referenced to relevant page numbers and document sections. Except for bold text, formatting 
in the original source documents (bullet points, italics, paragraph breaks etc) has been 
adhered to. Hyperlinks current as of 25 March 2008. 
 
Acknowledgement: I wish to acknowledge and thank Dr Luke Jaaniste, a Postdoctoral 
Research Fellow in the Creative Industries Faculty for his assistance with this review. 
 
 
Professor Brad Haseman 
Creative Industries Faculty 
QUT  
27/03/08 
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Sept 1994  Cutler & Company 
Commerce in Content: building Australia's international future in 
interactive multimedia markets 

 
It is recommended that government: … 
(c) Recognise creative work as a form of research (for purposes of DEET's [Department of 
Employment, Education and Training] research performance indicators, that affect ARC 
[Australian Research Council] funding decisions). 
  [from ‘The Role and Contribution of Government’] 
___________________________________________________________________________ 
 
Oct 1994  Commonwealth of Australia 

Creative Nation: Commonwealth Cultural Policy 
 
This cultural policy is also an economic policy. Culture creates wealth. Broadly 
defined, our cultural industries generate 13 billion dollars a year. Culture employs. 
Around 336,000 Australians are employed in culture-related industries. Culture adds 
value, it makes an essential contribution to innovation, marketing and design. It is a 
badge of our industry. The level of our creativity substantially determines our ability 
to adapt to new economic imperatives. It is a valuable export in itself and an essential 
accompaniment to the export of other commodities. It attracts tourists and students. It 
is essential to our economic success. 
  [from ‘Preamble’] 
 
The Commonwealth's responsibility to maintain and develop Australian culture means, 
among many other things, that on a national level; 
• innovation and ideas are perpetually encouraged; 
• self-expression and creativity are encouraged; 
• our heritage is preserved as more develops; and 
• all Australians have a chance to participate and receive - that we invigorate the national life 
and return its product to the people. 
  [from ‘The Commonwealth Role in Cultural Development’] 
 
Australian content development industries already generate domestic revenues in the order of 
$8.4 billion and we have considerable strengths in areas relevant to the creation of interactive 
multi-media products. We have a strong and innovative film and television industry, 
recognised software skills and a long tradition of innovation and entrepreneurial endeavour.  
          [from ‘Multi-
Media’]   
] 
The ABC forges links with the artistic and cultural community by: 
• adapting the arts to television and radio, and encouraging arts funding bodies 
to contribute to this process; 
• innovating and experimenting with radio and television programming, through 
commissioning and production; 
• showing the work of Australian independent film producers; and 
• encouraging Australian composers and musicians through presentation in 
performance, competitions and orchestral workshops. 

[from ‘government funding of our national 
broadcasters’] 

  
Partnerships between different levels of government have assisted the production of the arts 
and cultural products. In the case of the Australia Council's assistance for the development of 
new creative work, success has been spectacular. In effect, the Council has been the sole 
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source of research and development funds or venture capital to the arts and has been essential 
to the development of the industry.  
 [from ‘Cultural Industry Development’] 
 
___________________________________________________________________________ 
 
Oct 1995  Senate Environment, Recreation, Communications and the Arts References 

Committee 
Arts Education: summary of recommendations 

 
The National Report on Schooling in Australia should record educational outcomes for all 
Key Learning Areas, not only literacy and numeracy. 
  [Recommendation 8, p xviii] 
 
Arts educators also argued that the Key Competencies should include a competency relating 
to ‘aesthetic awareness’, as this is an employment-related competency no less than the chosen 
seven. The Committee agrees. 
 
A competency relating to aesthetic awareness should be added to the head list of Key 
Competencies. 
  [Recommendation 18, p xxi] 
 
In 1989 the historic division between universities and colleges of advanced education ended 
when they were amalgamated into the 35 enlarged universities of the Unified National 
System. Formerly independent specialist art schools and conservatoriums of music became 
attached to large universities. Many of these are not happy with the amalgamation. The 
burden of their complaint is that universities have an academic, research-oriented culture that 
does not accommodate the different nature of arts activities. 
  [from ‘The Unified National System of universities’, pxxi] 
 
Arts faculties argue that present research funding arrangements have the effect of 
discriminating against the arts in several ways, of which the chief are the relatively poor 
ability of the arts to attract private research funding, and a ‘science culture’ in the universities 
and the Australian Research Council which does not recognise the distinctive character of arts 
research. 
  [from ‘Funding research in universities’, pxxiii] 
____________________________________________________________________________________________ 

 
May 1998  Strand, Dennis 

Research in the Creative Arts: executive summary 
 
… the challenge for the creative arts is to produce more high quality submissions for research 
grants, while for the Australian Research Council it is to broaden its view of research and, 
specifically, what constitutes research in the creative arts. … recommendations affecting the 
Australian Research Council [include]: 
 

The Australian Research Council, in determining the ‘track record’ of applicants for 
ARC grants, should recognise the record of applicants from the creative arts in terms 
of criteria which take account of past performance, not only in traditional research but 
also in research equivalent activity. [Recommendation 5] 
… 
The Australian Research Council should provide specific support for initiatives which 
are aimed at improving the quality and quantity of applications from the creative arts; 
and the national peak organisations representing the discipline areas should play an 
active role in assisting the development of such applications and their assessments. 
[Recommendation 7] 
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  [from ‘Part C, Chapter 3: Current Funding Arrangements’] 
 
Universities should develop mechanisms, appropriate to their institution, for 
distributing research funds in ways which recognise the importance of research and 
research equivalent activity in the creative arts and the need for their appropriate and 
continuing financial support. 
  [Recommendation 11] 

___________________________________________________________________________ 
 
June 2003  Xamax Consultancy & Content Strategies 

Economic Benefits from Cultural Assets: the digitisation programs and 
standard of collecting institutions and the scope for collaboration with the 
creative industries 

 
It is suggested that a detailed study be undertaken of the potential for initiatives in the 
education sector to stimulate innovation both in the cultural sector and the creative industries. 
In particular, it may be possible to encourage TLF [The Learning Foundation] to adapt its 
objectives, scope and/or modus operandi to better encourage clustering. 
 
Such a project would, however, need to reflect the specific needs of the education sector, and 
involve all of the relevant portfolio departments. 
  [S4.3 – Assessment of the Education Sector as a Nucleus for a Functional Cluster, p48] 
 
____________________________________________________________________ 
 
July 2005  Council for the Humanities, Arts and Social Sciences (Gascoigne, Toss) 

PMSEIC Working Group on ‘the Role of Creativity in the Innovation 
Economy’, a submission from CHASS 

 
1. What is the role of creativity in the Innovation Economy? 
 
As the changes wrought by globalisation and the digital revolution become more apparent, the 
importance of creativity in education and training increases… Therefore the importance of a 
`creative education’ which incorporates inter-disciplinary and personal and social learning as 
well as bodies of discipline-specific knowledge can only increase. … 
 
Notwithstanding the cross-disciplinary nature of much creative activity, those fields of study 
and endeavour which are most readily identified with creativity can play a direct role in 
driving innovation.   
  [p2] 
 
2. How can we foster and develop creativity in ways which support economic development? 
 
1. Foster a creative culture by recognising its worth: that is, through acknowledgment and 
celebration. … 
2. Recognise and support the conditions which are conducive to creativity. … 
3. …identify and support the development of ‘creative clusters’ in which industry, 
government, and knowledge organizations (universities, TAF colleges, and other education 
and research providers) can come together to generate an environment that supports 
creativity. 
4. Develop a national school education strategy for the humanities, arts and social sciences 
(parallel to the work previously done in science, mathematics and technology).  This is 
currently a project being undertaken by MCEETYA (the Ministerial Council on Education, 
Employment, Training and Youth Affairs), but it could be extended through PMSEIC to 
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include the development of a `creative curriculum’ across all disciplines at the school (K-12) 
level.” 
5. Make it easier for people in the HASS sector to commercialise their work. … 
  [p3-4] 
 
3. How do we support the development of productive and practical relationships across the 
HASS and STEM disciplines, in terms of education and training, research and other 
productive fields of activity? 
 
1. Support the development of education and training which is multidisciplinary and 
interdisciplinary in nature… 
2. Support the plotting of ‘foundation year; programs for students in universities and TAFE 
colleges, which offer a generalist first year to provide all students with a multidisciplinary 
grounding. … 
3. Offer active support for industry-funded research and development across disciplines – 
amendments to the R&D tax concession scheme (or the creation of a new complementary 
scheme) to encourage industry investment in cross-disciplinary and multidisciplinary research 
would be a good start. … 
4. Recognise emergent, cross-disciplinary fields of knowledge, and provide funding 
incentives for cross-disciplinary research and projects. … 
  [p4] 
___________________________________________________________________________ 
 
Sept 2005   Australia Council for the Arts 

Submission to PMSEIC's Inquiry into the Role of Creativity in the Innovation 
Economy 

 
We have developed Creative Catalyst strategy comprising of 4 key initiatives, which we 
believe support the innovation value chain of developing creative thinkers and ideas through 
to supporting pathways to commercialisation. … 
 
The key elements of Creative Catalyst include: 
• Support for Arts and Education in Schools - Creative Schools  
• Support for Cross-Disciplinary research - Synapse – Cross Disciplinary Research   
• Support for creative leaders and international exchange – Creative Leadership  
• Support for innovation and commercialisation of creative enterprises - Create + Accelerate 
  [p3] 
 
Building on the principles of the National Statement, the Australia Council proposes a 
national initiative designed to give Australian children (5-18 years) the opportunity to develop 
their creative potential through sustainable partnerships between schools and creative 
individuals and organisations. 
  [from ‘Recommendation 1: Creative Schools’, p6] 
 
Through our existing MOU [a Memorandum of Understanding between the Australia Council 
and the Australian Research Council], the Australia Council recommends the expansion of 
Synapse to establish a comprehensive cross-disciplinary research strategy for the creative arts.  
This would: 
• Develop a targeted strategy to include a broader range of emergent, cross- disciplinary areas, 
including linkages between creative content, information and communications technologies 
(ICTs) and sustainability and services industry content; … 
• Invest in international collaborative research networks, exchanges and fellowships; 
• Expand and promote… investigation of new mechanisms for commercialisation of creative 
arts and practice-based research such as training and incentive programs; 
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• …[undertake] amendments to the R&D tax concession scheme to encourage industry 
investment in cross-disciplinary and multidisciplinary research.  
  [from ‘Recommendation 2: Synapse research strategy’, p7] 
 
The Creative Leadership Program would consist of:   
• A creative enterprises leadership program to inspire an export-oriented culture among young 
creative entrepreneurs to help achieve international reputation and success;  
• A program of visiting international speakers / visionaries to generate dialogue and 
collaboration with key creative skills development hubs and emergent digital content 
production models. Workshops and issues based forums to accompany these events.   
• Mentoring opportunities to develop the next generation of cultural leaders. 
  [from ‘Recommendation 3: Creative Leadership program’, p8] 
 
Create + accelerate would provide a one-stop shop for support and advisory services in the 
area of creative enterprise development and innovation.  This would provide brokering 
support between the Australia Council’s existing partnership initiatives and expertise – 
including indirect and direct support to artists, international and national audience and market 
development, cross-disciplinary research and cultural philanthropy – and creative enterprises.  
Create + Accelerate would also administer a new scheme providing new pathways to 
commercialisation.  Target areas for assistance could include: design, digital storytelling, 
regional infrastructure, exports and indigenous arts. 
  [from ‘Recommendation 4: Create + accelerate – A creative enterprises and innovation scheme’, p9] 
 
______________________________________________________________________________ 
 
Dec 2005   Prime Minister’s Science, Engineering and Innovation Council 

Imagine Australia: the role of creativity in the innovation economy 
 
The creative imagination knows no divide between science and art. It seeks the unknown and 
it invents the future. Australia has deep wells of imagination, and they’re distributed right 
across its population. This imagination is a human resource whose creative potential has yet 
to be fully tapped and transformed into economic and social value for Australia. The timing 
has never been better for a major government initiative to help make us a creative and 
innovative nation. 
  [p1] 
 
We imagine Australia as a creative society, where pride in our ideas and ingenuity produce 
outcomes in science and technology as well as in design, creativity and innovation. Global 
trends show that designers and creative artists construct knowledge for innovation in ways 
that are different from the creative efforts in science and technology. These differences are 
becoming more vital to economic growth in their own right, but they also add value to 
existing science and technology innovation. 
 
…the methods and processes employed by designers and creative artists will get innovators 
closer to end-users in markets. 
 
These methods must be positioned to augment the existing creative approaches employed by 
science and technology for research and innovation. 
 [from ‘Executive Summary’, p5] 
  
What the arts, social sciences and humanities call creativity, science and technology calls 
invention or discovery. 
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Like scientific invention and discovery, creativity only becomes economic innovation when it 
is applied systematically within business to generate new products, services or processes for 
the purpose of commercial benefit. 
 [from ‘Introduction, a culture of Creativity’, p6] 
 
The OECD’s most energetic governments, including Australia, have begun to deploy a 
variety of strategic initiatives to foster innovation that incorporates culture, creativity and 
design. Most have introduced policies to harvest the innovative capacity of the arts, 
entertainment and creative sectors of their economies. 
  [from ‘Introduction, a culture of Creativity’, p7] 
 
The creative industries can thus be captured as a section of the economy – a set of 
interlocking segments of the economy focused on extending and exploiting symbolic cultural 
products such as the arts, films, interactive games, or providing business-to-business symbolic 
or information services in areas such as architecture, advertising, design, web, multimedia and 
software development. activity using cultural products and services. …  
 
However in the context of the recommendations made in this report it is proposed that the role 
of the cultural sector also be taken into account alongside the creative industries. The 
Working Group considers that this inquiry necessitates inclusion of the public access role 
undertaken by these sectors such as libraries, archives, galleries, museums and arts 
organisations (as defined through the ABS Australian Culture and Leisure Classification). 
 [from ‘Creative Industries Definition’, p13] 
 
We need to move beyond investing almost exclusively in scientific and technological 
disciplines, to include other modern drivers of economic growth, and to encourage more 
collaboration with the cultural and creative sectors. 
 [from ‘Science, Creativity and Global Innovation Policy Trends’, p17] 
 
  
Creativity is usually individual and subjective. For creativity to become economically 
productive and its benefits to contribute to social good, it has to be combined with scientific 
and professional knowledge and applied with discipline and business wisdom. 
 [from ‘Science, Creativity and Global Innovation Policy Trends’, p17] 
 
Without a whole-of-government perspective it will be impossible to avoid gaps or 
duplications in the conceptual, policy-making and implementation process. Administrative 
responsibilities relevant to creativity and innovation are invested in five or more 
Commonwealth Government ministries and a host of their subsidiary organisations, as well as 
a similar range of state, regional, and local government jurisdictions. 
 [from ;’The important of a comprehensive Australia strategy for creative innovation’, p20] 
 
On the whole, in the Australian educational system, imbedded structural processes foster 
overspecialisation and curriculum imbalance throughout all stages. Unlike the US and some 
European systems, which promote an early general education before specialisation, our 
British-based model begins this separation and specialisation very early. … 
 
Both UK and Australian DEST evidence suggests that a broader provision of arts education 
has a powerful enabling capacity for all students by improving retention rates and enhancing 
student self-esteem. Music education especially appears to stimulate higher levels of maths 
and scientific problem-solving. … 
 
It can be suggested then that a mixed education, particularly early in students’ careers, can 
better adapt them to cope with changing work conditions and can help to bring the innovation 
sectors into closer convergence. 
 [from ‘Creativity Across the Education Spectrum’, p26] 
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It was also suggested that the government could:  
• Endorse the use of design and creative processes as a research and development paradigm; 
and  
• Examine how Australia’s R&D programs (eg the CRC program, NHMRC program and the 
ARC programs) could be enhanced to realise the potential that collaboration brings through 
removing ‘silo’ mentalities and creating critical mass. There is much to be gained from 
viewing Australia’s research programs as a cohesive value- chain. 
 [from ‘Creative Innovation Fund: Overcoming Impediments to the Commercialisation of Creativity’, p31] 
 
Recommendations to ensure the creative and competitive potential of our nation:  
 
1. Realise the competitive potential of the Australian nation by adopting new innovation 
policies that recognise the central role of creativity and the creative industries within a rapidly 
changing environment.  
 
Australia has invested significant resources into developing and implementing whole-of-
government policies for innovation. We believe the effectiveness of Australia’s innovation 
record can now be enhanced by extending these policies to include creativity and the creative 
industries.  
 
2. Realise Australia’s full creative and innovation potential by undertaking measures to 
promote broader cross- disciplinary and cross-sectoral teaching and research. Such measures 
could include:  
 
a) The introduction of integrated arts, science and humanities programs for university 
undergraduates. … 
b) PhD placement programs with businesses. … 
c) Measures to encourage interdisciplinary and creative research within universities. … 
 
3. Introduce a Creative Innovation Fund to promote new competitive programs and support 
initiatives for commercial innovation and collaboration and the collaboration between the 
HASS and SET sectors.  
 
We recommend that Australia introduce a substantial Creative Innovation Fund. As with such 
Innovation Funds in the UK, Canada, Sweden and Italy, interest could be used to devise new 
programs and initiatives aimed at generating cross-sectoral, cross-disciplinary 
scientific and creative knowledge. The commercial collaborations for innovation with the 
creative, technology and cultural sectors. 
 [from ‘Solutions’, p33-34] 
 
Australia might also improve its record in commercialisation of our scientific, creative, 
technological and design ideas:  
• by encouraging industry to utilise innovations through entrepreneurial incentives to 
encourage Australian companies to foster creative, design and innovation processes to create 
value and enhance their competitiveness;  
• by improving the commercial capacity and understanding of researchers and innovators to 
improve commercialisation. (Lack of business skills and commercial acumen are well 
recognised as a key constraint to Australia commercialising much of its innovations);  
• by targeting commercialisation and business skills development programs, including 
mentoring programs that will increase the commercialisation capacity in creative and science, 
engineering and technology sectors; and  
• by offering international Fellowship programs to study best practices as well as incentives 
for businesses to engage PhD interns, which will improve the commercialisation capacity of 
our creative, science, engineering and technology researchers.  
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 [from ‘Solutions’, p35] 
 
National innovation labs  
Many OECD countries have also developed special multidisciplinary centres to foster 
innovation across the disciplinary and sectoral divides. Multiple forms of interdisciplinary 
collaboration and interaction are seen to have great benefits for transferring creative ideas and 
skills, and for turning these into commercial innovation. Many Innovation Labs capitalise on 
distinctive national strengths in particular fields of cultural and creative excellence. 
 [from ‘Solutions’, p36] 
___________________________________________________________________________ 
 
c. Jan 2006  Australia Council for the Arts 

Creative Innovation Strategy 
 
Collaborative, cross-disciplinary practice and research—the hallmarks of much artistic 
practice today—is an important prerequisite for solving complex issues, and provides a 
foundation for new scientific discovery, and knowledge and wealth creation. 
 [p1] 
 
The Strategy comprises four key components built on an ‘innovation value chain’ that begins 
with supporting pathways for creators and leads to commercialisation and innovation in new 
works: 
 
1. Creative Schools: Promoting arts education in schools   
2. Synapse Research: A cross-disciplinary research framework  
3. Creative Leadership: Developing creative leaders and international exchange 
4. Create + Accelerate: Support for creative enterprise and innovation 
 [p2] 
 
The arts have a big role to play in contributing to the development of a culture of innovation 
in schools and other educational settings. 
 
…our future prosperity demands a well-informed and active citizenry, consisting of 
individuals able to communicate well, think originally and critically, adapt to change, work 
cooperatively, connect with both people and ideas, and find solutions to problems as they 
occur. 
 
Recent Council research demonstrates that school-based arts participation contributes to 
developing these very abilities in students. 
 
We also know that good quality arts education partnerships improve student attitudes to 
learning and contribute to better quality teaching and school leadership. 
 [from ‘Creative Schools, promoting arts education in schools’, p3] 
___________________________________________________________________________ 
 
Aug 2006  Council for the Humanities, Arts and Social Sciences (Gascoigne, Toss) 

CHASS Submission: Productivity Commission study on science and innovation 
 
We would argue that the humanities, arts and social sciences are highly relevant to 
innovation. The HASS sector contributes in a number of ways: not just as a supporting act to 
science; but also as an equal partner with science, technology, engineering and medicine in 
collaborative projects; and… as innovators in their own right [later in this submission this is 
described as “working for science, with science, or as an innovative force in its own right”, 
p12] 
  [from ‘A Central Question of Relevance’, p1] 
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Through generating educated graduates, HASS makes a major contribution to the innovation 
economy. 
  [from ‘The HASS sector’, p3] 
 
Research can lead to economic and social impacts either directly, through the 
commercialisation of research outcomes, or indirectly, through knowledge transfer (for 
example by influencing public policy or professional practice).  In addition, research in one 
field can have an impact by facilitating the up-take of knowledge, technologies, or other 
innovations which may in turn be the result of research in a different field – leading, 
potentially, to a greater economic and social impact than might have otherwise been the 
case.”  
  [from ‘The role and  impact of HASS research’, p5] 
 
Despite all of the talk about research that is applied to national issues and that crosses 
disciplinary boundaries, Australia is almost the only developed country that persists in 
defining ‘science’ solely in terms of the natural sciences, and excluding the social sciences 
and humanities (in contrast, say, to the European Science Foundation).  The Government 
could consider the way it defines the ‘sciences’, a term it often uses when talking about the 
broad field of ‘research’.  
  [from ‘The Role of Governments’, p15] 
___________________________________________________________________________ 
 
c.late 2006  Australia Council for the Arts 

Australia Council Support for R&D, Science and Innovation 
[submission to Productivity Commission study on science and innovation] 

 
At present arts and creativity are not recognised for their contribution to Australia’s 
innovation system. This is inconsistent with the innovation policy frameworks of countries 
such as the United Kingdom, New Zealand, Hong Kong, Taiwan, Korea, and Denmark who 
each provide targeted incentives to business and science communities that aim to enhance 
knowledge transfer and commercialisation opportunities through collaboration with creative 
practitioners.   
  [from ‘Impediments to the effective functioning of Australia’s innovation system’, p2]   
 
 
_____________________________________________________________________________ 
 
 
Sept 2006  Australia Council for the Arts (Donovan, Andrew & Miller, Sarah & Lally, 

Elaine) 
New Media Arts Scoping Study 

 
The vision for media arts in Australia in 2016: … 
 
4. Developed field of practice-based research and development 
  
The role of research and creative development in media arts practice is understood and clearly 
articulated as a rigorous mode of cultural innovation that relates to but contributes different 
insights to scientific and academic research and development. 
  [from ‘Ten-Year Vision for Media Arts in Australia’, p16] 
Oct 2006  Department of Employment, Science and Training 

Research Quality Framework: assessing the quality and impact of research in 
Australia: The Recommended RQF 

 



 13 

Research impact is defined as the social, economic, environmental and/or cultural benefit of 
research to end users in the wider community regionally, nationally, and/or internationally.  
 [p23] 
 
… the RQF assessment process and the design of the RQF Information Management System 
should include provision for the submission of evidence of non-traditional research outputs 
such as software development, creative works and designs. 
 [p27] 
___________________________________________________________________________ 
 
Dec 2006  Council for the Humanities, Arts and Social Sciences (Gascoigne, Toss), A 

CHASS response to the Productivity Commission's Draft Report on ‘Public 
Support for Science and Innovation’ 

 
[This report urges the Productivity Commission to 
 
* encourage STEM / HASS collaboration and remove impediments for such activity (regards 
Finding 5.1); 
* make a stronger caution against regarding the trend towards publicly funding applied 
research at the expense of basic and strategic researcher, and to use empirical evidence to 
examine this claim (regards Finding 8.1]; 
* recommend government provide tax concessions for HASS research & development 
(regards Finding 9.1); and 
* extend funding for the ARC Linkage program (regards Findings 9.4 & 9.5).] 
  [from ‘Overview of the CHASS response’, p2] 
 
The [Productivity Commission’s] Draft Report is light-on for discussion about the social 
sciences, and almost completely devoid of discussion about the creative arts and the 
humanities.  
 
The HASS disciplines are demonstrably crucial in the formation of basic knowledge, and in 
the application to human life of many inventions arising from STEM research. 
 [p4] 
 
Finally, it is worth noting that HASS makes up a significant proportion of Australia’s R&D 
spending by any measure.  In justifying its approach to the development of National Research 
Priorities, for example, the government noted that 75% of national R&D spending is 
attributable to STEM fields. The inverse of this argument is that 25% of national R&D 
spending is not attributable to STEM disciplines. If HASS fields contribute only the 25% 
excluded by that figure, then they are still making a very significant contribution to national 
research and innovation.  For the Draft Report to pay so little attention to 25% of the system 
seems a very large oversight. 
  [from ‘The problematic attempt to confine curiosity-driven research’, p9] 
___________________________________________________________________________ 
 
Mar 2007  Centre of Excellence for Creative Industries and Innovation in partnership 

with the Australia Council for the Arts (Oakley, Kate) 
Educating for the Creative Workforce: rethinking arts and education 

 
• Recent work on innovation across the economy suggests that it is precisely the habits 
associated with artistic creativity that are a vital, if neglected, element of current innovation 
policy. Lester and Piore’s work on leading US firms, suggests that innovation depends on two 
processes; analysis and interpretation, and the skills associated with interpretation are highly 
developed in many forms of artistic practice.  
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• Overall competitiveness may be compromised if the coupling of analysis and interpretation 
is unbalanced. … 
• Non-cognitive skills are more valued by some employers than particular technical skill sets.  
These skills, which include stability and dependability, will be in increasing demand in an 
economy with a growing service sector. … 
• The extrinsic benefits of the arts (including the development of non-cognitive skills) are 
brought about by a prolonged or habitual interaction with the arts. … 
• In concentrating research on the development of creativity through arts education at the 
school level, there has been a concentration on the supply side of the equation.  Attention 
should be refocussed on the demand side, with research undertaken examining the needs of 
the evolving workplace. 
  [from ‘Executive Summary’, p5] 
 
Creativity is thus often a part of the research and development (R&D) process within firms, 
but as a separate input tends not to show up on company balance sheets or accounts of R&D. 
The Business Council of Australia argues that this focus on R&D as a measure of innovation 
is ‘fundamentally flawed’, as it centres on too narrow an understanding of creativity and 
innovation which can equally well take place through management practices, workplace 
organisation or the application of new technology.  
  [from ‘5.2 Policies for the creative workforce’, p40] 
 
Policy recommendations for enhanced creativity tends to focus on: 
• The need for more inter-disciplinary education, particularly at the level of higher education 
research 
• The need for stronger links between education and firms, particularly small firms, who 
generally have fewer links to educational institutions than larger ones. This can be seen as 
part of a more general move to ‘open up’ the education system or to create ‘learning as a 
distributed system’ 
• The better understanding of creative inputs as part of research and development (R&D) and 
the support of such inputs via tax breaks. While providing some financial support for 
companies, such measures are also designed to highlight the importance of creativity in the 
innovation process, which has been described as ‘silent’ because of the difficulty of including 
it on the balance sheet 
• Immersion programs that place graduates, often from design disciplines, into firms that have 
hitherto made little use of design 
• An emphasis on ‘entrepreneurship training’ as part of many higher education courses in the 
arts or design  
 [from ‘5.2 Policies for the creative workforce’, p41-42] 
 
Studies of the workplace are now required.  In both the self-consciously ‘creative’ and the 
mainstream, consideration of the relationship between education and what is meant by 
creativity in the workplace must be detailed. For example, does the creativity of those trained 
in arts disciplines differ from that of those trained in other disciplines? … 
 
Lester & Piore’s work on analytical interpretation suggests that processes similar to those 
used in artistic production are important, if undervalued, in current approaches to innovation. 
If that is the case, what sort of education produces these skills? Are those trained in the arts 
and humanities, better ‘interpretive innovators?’  
  [from ‘5.3 Recommendation for further research’, p43] 
___________________________________________________________________________ 
 
Sept 2007  Cultural Ministers Council 

National Education and the Arts Statement 
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The arts foster imagination, risk-taking and curiosity—important aspects of creativity. 
Governments, businesses and communities now widely regard creativity and innovation as 
fundamental to social, economic, cultural and technological growth. … 
 
We now need to mobilise our arts and education systems to reap the full benefits of creativity 
in our lives as individuals and communities, making us a creative and innovative nation.  [p4] 
 
The statement is for all educators who want students and schools to achieve and succeed 
through developing their capacity to discover, imagine and create. It is also for parents who 
understand the need for challenging and creative learning experiences for their children, for 
artists and organisations seeking stronger engagement with young people and schools, and for 
business leaders who recognise the need for new knowledge, skills and capacity for 
innovation that will lead Australia’s growth into the 21st century. 
 [p5] 
___________________________________________________________________________ 
 
Feb 2008  Department of Innovation, Industry, Science and Research 

Review of the National Innovation System: a call for submissions 
 
Innovation is a term that is in danger of being over-worked and over-hyped. 
 
Innovation is commonly described as creating value by doing things differently or as creating 
value through doing something in a novel way.  From this viewpoint we can only identify 
innovation after the event. 
 
If we are going to influence innovation outcomes, therefore, we need an active appreciation of 
the dynamic processes associated with innovation that lead to change.  Thus we can describe 
innovating and being innovative as the creative problem solving designed to produce practical 
outcomes.  The outcome of this process is the introduction of novel solutions to real 
problems, needs or opportunities. 
 [p4] 
 
There are few subjects more central and fundamental to Australia’s economic, social and 
environmental future than innovation. … 
 
We need to look at how we promote a culture supportive of fresh ideas and risk taking. We 
also need to look at how we better support the diffusion and take up of new technologies and 
innovative processes across industries and the community. 
 
Finally, as an advanced but relatively small economy we need to consider our national 
innovation priorities within the global context. 
  [p2] 
 
For any country, innovation policy and programmes have a triple bottom line:   
 
(i) industry innovation, and market changes to increase productivity and improve  
competitiveness;  
 
(ii) innovations and changes in public policies and service delivery around the  
production of public goods; and  
 
(iii) innovations and changes to address societal and environmental aspirations and  
challenges through the mobilisation of private and public sector capabilities  
around these challenges.   
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Thus the pursuit of innovation involves change processes within a societal or community 
context.  It is about promoting purposeful and meaningful change within this complex system.  
  
  [from ‘What is a national innovation system?’, p5] 
 
Innovation, and the subject matter of this review, can be summed up in seven deceptively 
simple questions. 
 
‘Can we imagine a better world?  Are we asking the right questions?’ 
 
This question focuses our attention on the generation of novel and fresh ideas.  Producing 
new knowledge and approaches involves pushing boundaries, and questioning the status quo. 
… 
 
‘How do we educate and equip our people to be creative and innovative, life- long?’ 
 
This is about how we, as a country, build and nurture human and social capital.  It is about 
building skills. 
  [from ‘Shaping Australia’s Future through Innovation’, p7] 
 


