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This paper discusses the views of Australian households without a broadband connection. It is 
based on preliminary analysis of survey data collected during August-September 2008 from a 
representative sample of Australian households.  

While a lot of work is done on the early stages of adoption of any innovation, there is little 
focus on the late majority and laggard segments. In Australia broadband has never had a 
higher profile on the political agenda; with access to broadband a contemporary and 
contentious issue for many households, particularly for those in inland Australia with the 
Government recently withdrawing funding from the OPEL consortium. Implicit in much of 
this debate is the fact that Australian households need or want access to high speed 
broadband. 

The study reported here is seeking to understand the motivations and views of those 
households who currently have no Internet connection or are dial-up users (non-broadband 
households). At Census night in August 2006, 56.9% of households indicated they had no 
connection to the Internet or were on a dial-up service. Based on some indicative industry 
figures supplied to the author this figure in August 2008 would have dropped ~45% of 
households not being connected to a broadband service; still a significant number of 
Australian households. 

Are these ~45% of Australian households waiting for the rollout of a Federal government 
backed National Broadband Network so they can access the plethora of government services 
now being offered online? 

A random sample of five thousand Australian households was sent a mail survey seeking their 
feedback on broadband. The mail out contained two similarly structured surveys: Survey A for 
households who did not have the Internet connected or were dial-up users; and Survey B for 
current broadband users. At the time of writing 697 responses had been received, with 
approximately 500 of those useable. Of these 144 were from non-Internet and dial-up 
households; these are the focus of this paper. 

While 29% of the total survey responses were from households who currently do not have a 
broadband connection, it is unlikely this represents the proportion of non-broadband 
households in Australia. A more likely explanation is that households without broadband are 
not as interested in responding to a survey seeking their views on broadband. 

In the survey households were given 56 statements relating to broadband and asked to 
respond on a seven point Likert scale from Very Strongly Disagree through to Very Strongly 
Agree. There were also 16 demographic questions about the household and two open-ended 
questions to allow for the inclusion of additional information the respondents felt was 
relevant. 

A small selection of the questions and responses are discussed below. 

In the demographic questions households were asked about their intention to connect to 
broadband within the next 12 months on a scale of 0 (no chance) to 10 (certain). For the non-
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broadband households, 53% stated there was no chance, to only a very slight possibility they 
would connect to broadband within 12 months; while only 15.7% rated themselves as almost 
sure to certain they would connect. This is despite the fact that 61.4% had one or more 
personal computers in the household. With such a small number of households sure they will 
be connecting to broadband, governments at all levels have a large task ahead of them to 
ensure there is equitable access to the increasing amount of services relying on households 
having broadband at home.  

Households were asked if they thought the Federal Government’s broadband initiatives would 
help their household. 

 
Very Strongly 

Disagree 
Strongly 
Disagree 

Disagree Neither 
Agree or 
Disagree 

Agree Strongly 
Agree 

Very 
Strongly 

Agree 

6.2% 6.9% 19.2% 51.5% 14.6% 0.8% 0.8% 

NS2 – The Federal Government’s broadband initiatives will help our household 

While over half (51.5%) of the non-broadband households don’t have an opinion either way, 
32.3% felt their household would not be helped by the Federal Government’s broadband 
initiatives, while 16.2% had some level of agreement the government initiatives would help. 

Given the current tensions and speculation about who might be awarded the contract to rollout 
a government backed National Broadband Network, households were asked if they felt 
Telstra’s dominance was a barrier to competition. 

 
Very Strongly 

Disagree 
Strongly 
Disagree 

Disagree Neither 
Agree or 
Disagree 

Agree Strongly 
Agree 

Very 
Strongly 

Agree 

3.8% 3.0% 17.4% 42.4% 22.7% 4.5% 6.1% 

NS3 – Telstra’s dominance of the broadband market is a barrier to competition 

While there were more households who agreed with this proposition, 33.3% compared to 
24.2%; the responses were fairly evenly spread across the spectrum. 

The first question households were asked, was did they think having broadband would be 
useful for their family. 

 
Very Strongly 

Disagree 
Strongly 
Disagree 

Disagree Neither 
Agree or 
Disagree 

Agree Strongly 
Agree 

Very 
Strongly 

Agree 

6.6% 4.4% 8.8% 21.2% 35.8% 8.0% 15.3% 

A1 – Having broadband would be useful for our family 

While only 15.7% of households rate themselves a good chance of installing broadband in the 
next 12 months; 59.1% of households felt broadband would be useful for their family. 

So, what are some possible explanations for the gap between these two figures? 
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It seems current non-broadband households are frustrated with finding out information about 
broadband which is relevant to them. 

 
Very Strongly 

Disagree 
Strongly 
Disagree 

Disagree Neither 
Agree or 
Disagree 

Agree Strongly 
Agree 

Very 
Strongly 

Agree 

0.8% 1.5% 12.2% 35.9% 41.2% 6.1% 2.3% 

A47 – Searching for accurate and relevant information about broadband is a frustrating 
process 

Part of this frustration seems to come from the majority (55.3%) of households not being able 
to adequately compare the plans on offer. 

 
Very Strongly 

Disagree 
Strongly 
Disagree 

Disagree Neither 
Agree or 
Disagree 

Agree Strongly 
Agree 

Very 
Strongly 

Agree 

2.3% 1.5% 10.6% 30.3% 39.4% 10.6% 5.3% 

A21 – Information is not available to compare the different broadband plans and be able to 
tell exactly what the differences are. 

This stated confusion of broadband plans is interesting given broadband plans are sold in 
similar ways to mobile phone plans, yet the phone plans have not historically been a barrier to 
the adoption of mobile phones. It will be interesting to see if this translates into the take-up of 
broadband through the cellular network once it passes the early adopter phase. 

For some households (41.7%) the issue is when to commit to the technology given there 
might be a better option available soon. 

 
Very Strongly 

Disagree 
Strongly 
Disagree 

Disagree Neither 
Agree or 
Disagree 

Agree Strongly 
Agree 

Very 
Strongly 

Agree 

6.8% 3.0% 18.2% 30.3% 33.3% 6.1% 2.3% 

A26 – We cannot decide when to subscribe to broadband because it seems as if there is 
always a better technology just around the corner. 

But it seems the main explanation is financial, with 72.7% of households stating they don’t 
have broadband because they can’t manage to fit it into their budget. 

 
Very Strongly 

Disagree 
Strongly 
Disagree 

Disagree Neither 
Agree or 
Disagree 

Agree Strongly 
Agree 

Very 
Strongly 

Agree 

3.1% 1.5% 9.1% 13.6% 43.9% 13.6% 15.2% 

A32 – Broadband is not a priority is our household budget 
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So, despite 59.1% stating broadband would be useful for their family; 72.7% of households 
without an Internet connection and those currently using dial-up; do not see broadband as an 
essential item in the household budget. 

For those ~45% of Australian households without a current broadband connection it seems 
there is very little the current $4.7 billion National Broadband Network proposal is going to 
do to address their needs or make a big impact on the overall percentage of Australian 
households with broadband access. 
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