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1 Executive Summary 

The Australian Charities and Not-for-profits Commission (ACNC) was established on 3 December 2012 as the 

independent national regulator of charities. One of the objects of the ACNC Act is to “maintain, protect and 

enhance public trust and confidence in Australian Not-for-profit sector”. This document presents the findings of 

research into community trust and confidence in the charities sector conducted by ChantLink on behalf of the 

ACNC to set baseline measurements to enable the ACNC to track its performance against this object. The 

research also sought to identify drivers of trust and confidence, and gauge levels of community awareness of the 

ACNC and expectations of a regulator of charities. The research was conducted in two phases: 

 Qualitative research, consisting of six focus groups, aimed at exploring attitudes to charities, factors which 

influence trust and confidence in charities, and responses to the idea of an online searchable charities register. 

Four groups were conducted in South Melbourne and two were conducted in Shepparton, Victoria to ensure 

that regional views were also captured. 

 A quantitative survey of the Australian public’s attitudes to charities. The survey was conducted online and 

1,624 responses were obtained (including a pilot phase of 60 responses).  

 

1.1  Trust and confidence in the Australian charities sector 

Respondents were asked to rate their level of trust in charities and a range of other organisations. Initial scores for 

overall trust in charities were moderate, with a mean score 6.6. However, charities ranked third among all 

organisations assessed (after doctors, mean score 7.1 and police, mean score 7.0). Once the ACNC’s role was 

explained to respondents, their level of trust in charities increased significantly, to a mean score of 7.0. 

Some significant differences were noted among subgroups of respondents. Females, those with higher 

involvement in charities and those with children all expressed significantly higher levels of trust. Australian 

respondents expressed similar levels of trust and confidence when compared to United Kingdom respondents 

(mean score 6.7), and the Australian mean score was appreciably higher than the mean score reported in a 

comparable New Zealand study (mean score 5.9).  

The research indicates that Australians already regard charities as trustworthy but the introduction and promotion 

of a national regulator is likely to improve public trust and confidence. 
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1.2  Drivers of trust  

Respondents were asked to rate the extent to which they agreed with a series of statements about charities. The 

statements that respondents were most likely to agree with were: 

 I trust charities that let the public know how they use their resources, including money from donations (mean 

score of 7.6). 

 I trust charities more if they are clear about how they are managed (mean score 7.5). 

 I trust charities to make a positive difference to the cause that they are working for (mean score 7.2). 

A combination of analysis techniques were then used to identify the factors that had the greatest effect on trust 

and confidence overall. Measures that have a strong influence on trust may not have the highest levels of 

agreement. The analysis identified three dimensions that affect levels of trust and a number of elements that 

contribute to these.  

 Charities’ activities are the most important driver of trust. Respondents were most likely to trust charities 

when they believe that the charity is acting in the public interest, ensures its fundraisers are honest, creates a 

benefit for the cause it is working for, manages its resources both efficiently and ethically, and is open about 

how it uses its resources. 

 Charities’ reputation was identified as the second most important element to trust. Respondents indicated 

that they are more likely to trust charities that are large and well-known, including charities with well-known 

supporters, that provide services overseas, and that work for a good cause. 

 Perceptions of wastefulness had a negative effect on trust in charities, but this is not as important to overall 

trust as charities’ reputation and activities. A belief that charities spend too much on administration, salaries, 

advertising and fundraising or general wastefulness could result in respondents trusting charities less.  

This analysis showed that while respondents agreed most strongly with statements about how charities use their 

resources and are managed, the perception that charities work in the public interest and make a positive 

difference is most important in driving respondents’ trust in charities.   

 

1.3  Involvement and knowledge of the sector 

Respondents were asked about their involvement in and knowledge of charities and were then grouped as ‘high’ 

or ‘low’ involvement to aid in the analysis of their responses. While only one quarter had direct involvement in the 

sector (for example, as volunteers, employees, board members), 89% had made some form of contribution, for 

example by donating goods or money.  
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Respondents claimed that they knew at least a reasonable amount about a charity before supporting it and placed 

high importance on charities communicating information about how they used donations (mean score 8.6), the 

impact of their work (mean score 8.2) and the proportion of total funds spent on the charity’s work (mean score 

8.2). While respondents were satisfied with the information they received from charities they supported (mean 

score 7.6), there was a broader perception that charities overall do not perform well in supplying information (mean 

scores for performance ranged from 4.8 to 6.5, depending on information type). 

 

1.4  Regulation and the ACNC 

There was relatively low awareness of a national regulator of charities, and specifically the ACNC, amongst 

respondents. This is not surprising, given that the ACNC was only established in December 2012. However, 

respondents placed high importance on having a regulator that performed the ACNC’s functions (mean score 8.6) 

and, as discussed previously, knowledge of a regulator significantly improved trust and confidence in Australian 

charities. 

Respondents were asked to select the three functions that they considered most important to maintain, protect and 

enhance public trust and confidence in the Australian Not-for-profit sector. The most commonly selected functions 

were keeping a register of charities (52%), handling complaints about charities (52%) and policing charity 

fundraising (51%). Older respondents were significantly more likely than respondents under 35 to select these 

functions. Fifty-nine per cent of respondents aged 45-54 selected handling complaints about charities as an 

important function to protect trust in charities, while 61% of those aged over 65 selected keeping a register. 

 

1.5  ACNC Register 

In both the qualitative and quantitative phases of the research, respondents reacted very positively to the concept 

of a charities register, regardless of whether they thought they would personally use it. In the quantitative phase, 

77% of respondents rated the importance of such a register very highly, and the mean score on this question was 

8.5. As noted above, older respondents (those over 55) rated the importance of the register significantly more 

highly than younger respondents. Females also placed a higher importance on the register than males, although 

both groups consider it important (mean score 8.7 given by female respondents, 8.3 by male).  

Respondents were also asked about the type of information they would be most likely to look for on the ACNC 

Register. The most common preference was for information about scams relating to charities or organisations 

misrepresenting themselves as charities (mean score 8.2). Respondents identified as having higher involvement in 

the charities sector and older respondents (over 55) were significantly more likely to seek this information. 

Respondents also showed a preference for information about what charities do, including activities and 

beneficiaries (mean score 7.9), charities’ objectives (mean score 7.7), the type of charity (mean score 7.6) and 

where charities operate (mean score 7.6).  
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2 Introduction 

The Australian Charities and Not-for-profits Commission (ACNC) was established on 3 December 2012 as the 

independent national regulator of charities. The ACNC has been set up to: 

 maintain, protect and enhance public trust and confidence in the Australian not-for-profit sector through 

increased accountability and transparency  

 support and sustain a robust, vibrant, independent and innovative Australian not-for-profit sector, and 

 promote the reduction of unnecessary regulatory obligations on the Australian not-for-profit sector.  

To assist the ACNC in assessing its effectiveness in meeting the objective of maintaining, protecting and 

enhancing public trust in the sector, it is important to gather some baseline measures of current public knowledge, 

attitudes and trust of the sector and to understand the factors that drive trust and confidence. Accordingly, the 

ACNC commissioned ChantLink to conduct research to address this issue.  

While there is little information currently available about the attitudes of the Australian public towards charities, 

there has been a number of research studies conducted overseas. These studies have provided some baseline 

comparative data and were used to develop hypotheses for testing during the research.  

The research consisted of two elements: 

 Qualitative research amongst members of the general public, aimed at exploring attitudes to charities, factors 

which influenced trust and confidence in charities, and responses to the idea of an online searchable charities 

register.  

 A quantitative survey of the Australian public’s attitudes to charities, awareness of and support for a national 

regulator of charities and interest in a public register of charities. The were 1,624 responses collected to this 

phase. 

Throughout the report, subgroup analysis has been conducted for age, Australian state, gender, family situation, 

location, work status, household income, cultural background, and level of involvement in charities. 
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3 Research objectives 

Research objectives and the required outcomes are illustrated in the following diagram. 
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4  Research approach  

4.1  Secondary data review 

There have been a number of research studies in relation to charity regulators conducted overseas. The current 

research program started with a review of available research information with a view to: 

 Identifying key factors which contribute to feelings of trust and confidence in charities. 

 Identifying factors which may lead to a lack of trust and confidence in charities. 

 Developing hypotheses about factors which may be of importance in the Australian market for testing in the 

Australian quantitative research.  

 Identifying awareness of, and expectations of, regulatory bodies in other countries, to provide some basis for 

comparative data. 

 

4.2  Qualitative methodology 

Qualitative research was then conducted to explore attitudes towards charities, the factors that drive trust and 

confidence in Australian charities, and responses to the concept of an online charities register. Groups were 

recruited by a recruitment agency (Focus People).  

Six group discussions were conducted between 25 March 2013 and 27 March 2013. Each group contained 

between eight and nine respondents from the general community. Four groups were conducted in South 

Melbourne and two were conducted in Shepparton, Victoria to ensure that regional views were also captured. 

Groups were also split by participants’ level of involvement in charities: 

 High involvement in charities: It was hypothesised that participants who had been more involved in charities 

(e.g. as a volunteer, employee, made substantial donations, etc) would differ in their perceptions of charities 

and knowledge of the ACNC from those who had less exposure. 

 Low involvement in charities: Participants in these groups had intermittent, irregular or no contact at all with 

charities. 

The following table summarises the structure of the groups.  

Level of involvement in charities Melbourne Shepparton Total 

High 2 1 3 

Low 2 1 3 

Total 4 2 6 
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Development of hypotheses: The findings from the qualitative research, along with information gathered from 

the secondary data analysis, were used to develop hypotheses about factors which would influence public trust 

and confidence in charities. 

These hypotheses informed the development of the questionnaire used in the quantitative stage of this research. 

The key hypotheses to be tested were as follows: 

 The greatest levels of public concern will be around charities’ fundraising and administrative costs 

 There will be high levels of public concern about private benefits (such as salary and travel) that may come to 

individuals who run charities 

 People do very little research into charities before deciding to donate, but nevertheless would like to feel that 

information is available 

 Major drivers of trust in charities are: familiarity and /or personal connection with the organisation, the charity is 

seen to make a clear positive difference, the charity is seen to be honest and ethical, including in its methods 

of fundraising, and the charity is seen to be efficient and well managed 

 The existence and visibility of a regulator can give confidence that charities do meet these criteria. 

 

4.3  Quantitative methodology 

A questionnaire was developed by ChantLink based on the outputs from the secondary data research and the 

qualitative research, and was refined in consultation with the ACNC.  

A pilot survey of the approved questionnaire was conducted on the 22 April 2013 with 60 respondents. As a result 

of feedback from this pilot survey, there were minor modifications to the questionnaire. The final version of the 

questionnaire was then used in a nationally representative online survey of 1,564 Australian adults aged over 18 

years. This survey was undertaken from 24 to 29 April 2013. The panel of respondents was sourced via the 

Survey Sampling International’s® Australian panel.  

The majority of questions were answered by all 1,624 respondents (the final sample of 1,564 plus the pilot sample 

of 60). We report on the final sample for these questions. For the small number of questions that were altered as a 

result of the pilot survey, we report only on the main sample size of 1,564. 

The questionnaire is shown in Appendix C to this report. 
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4.4  Analysis and reporting methodology 

The sample was selected to be nationally representative by state. While a higher proportion of respondents was 

female, this is typical of online surveys. Comparisons of weighted and unweighted data indicated that weighting 

was not necessary. As weighting the data would have reduced the ‘effective sample size’, it was concluded that it 

was unnecessary to weight the data.  

All quantitative questions were analysed by frequency and mean scores were calculated for scale questions (that 

is, questions where respondents were asked to provide a score between 0 and 10). The following analysis was 

also conducted. 

4.4.1  Statistical testing 

Statistical testing was conducted using Q software’s False Discovery Rate function. This method has been used 

as it is less likely to report false discoveries (e.g. reporting a significant difference where the difference is actually 

due to chance) than the more traditional planned testing method often used in Market Research. 

The statistical differences reported were p<0.05, which represents the probability that an observed difference 

being due to chance was less than 5 in 100. These differences are highlighted in charts via red (denoting 

significantly lower) or green (denoting significantly higher). The following conventions have been used: 

 Where one subgroup’s difference is significantly higher or lower compared to all other subgroups, (e.g. where 

those under 35 years of age are significantly more likely to assign a lower score than all other age groups), 

only that score will be highlighted.  

 Where one subgroup is significantly different from only one or two other subgroups, each of the specific 

groups that are significantly different is discussed. For example, where those under 35 years are significantly 

more likely to assign a lower score than those between 55 and 64 years and those over 65 years, each of 

these would be flagged as significantly different. 

4.4.2  Subgroup comparisons 

Throughout this report subgroup analysis was conducted for the following key groups: 

 Age: This has been collapsed into <35 years, 35 - 44 years, 45 - 54 years, 55 - 64 years, >65 years. 

 Australian State: Collapsed into NSW & ACT, VIC & TAS, QLD, SA; WA, NT & Other Territories. 

 Gender: Male or female. 

 Family situation: Married or in a de facto relationship (with dependent children), married or in de facto 

relationship (with no dependent children), single parent, single (no dependent children. 

 Location: Metropolitan, regional, rural. 

 Work status: Collapsed into full time, part time, home duties, unemployed & other responses, student, retired. 

 Household income: Collapsed into less than $40K, $40,000 - $59,999, $60,000 - $79,999, $80,000 - 

$99,999, $100,000 or over and ‘Prefer not to answer’. 
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 Cultural background: Australia, United Kingdom, other. 

 Involvement in charities: Respondents were classified as high involvement and low involvement, based on 

their responses to Q1 (type of contact with charity), Q2 (volunteer effort) and Q3 (donation behaviour). Those 

classified as high involvement met one or more of the following criteria: 

> Paid employee of a charity 

> Trustee of a charity 

> Member of a charity’s executive, governing body or management committee 

> Provided professional services to a charity 

> Volunteered for a charity at least monthly 

> Received money, support and/or help from a charity 

> Made regular monthly donations to a charity 

> Sponsored a child or animal via a charity 

> Participated in some form of activism such as writing letters or coordinating a petition 

Those classified as low involvement did not meet any of the above criteria. 

Differences between subgroups have only been discussed where statistically significantly differences were 

observed. Where a question or measure is not discussed in terms of differences between subgroups, this indicates 

that no differences were observed.  

4.4.3 Overseas comparisons 

Where a question had been asked in an overseas study that is sufficiently comparable to the Australian question, 

these have been shown as a purple bar on the chart. However, statistical significance testing has not been 

conducted in these instances because of variations in: 

 When the research was conducted. 

 Number of people interviewed. 

 Interviewing methods. 

 The context in which questions were presented, including the answer options available and the scales used. 
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Overseas studies used for comparison are described in the following table: 

Title Public Trust and Confidence 

in Charities, England and 

Wales 

The Office of the Scottish 

Charity Regulator (OSCR) 

Trust and Confidence Survey; 

Charities Commission New 

Zealand 

Sample n = 1,142 adults 18 years plus n = 1,018 adults 16 years plus n = 2,000  

Date June 2012 May 2011 April 2012 

Rating scales & 

methodology 

11 point scale, Computer Aided 

Telephone Interviews (CATI) 

Mix of 5 and 11 point rating 

scales, online and paper based 

Mix of 5 and 11 point rating 

scales used via online 

methodology 

Series name 

used in charts 

England & Wales OSCR NZ 

Note that the following have not been included: 

 ‘Talking About Charities; Canada’ has been excluded from comparisons, as this is an older study (last done in 

2008). 

 Northern Ireland Omnibus Survey 2011 was excluded due to the small number of questions asked that were 

relevant to this Australian study, making comparisons difficult.  
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5 Main findings 

5.1 Involvement in charity sector 

5.1.1 Types of contact (Q1, Q2 & Q3) 

The majority (75%) had not had direct contact with a charity in the previous year (including as a volunteer, 

employee, trustee, or recipient of support from a charity). 

Just under one fifth of the sample had volunteered for a charity in the previous year. Of these, just over half (58%) 

had volunteered at least monthly. 

The following significant differences were observed with regard to the type of contact (Q1): 

 Those who were under 35 years were significantly more likely than those over the age of 35 years to have to 

have participated in each of these activities (i.e. been a paid employee, a trustee, a member of a charity’s 

executive, governing body or management committee, a volunteer, provided professional services, or received 

money, support or help).  

 Single parents were significantly more likely to have received money, support or help from a charity (not 

shown, 15% of single parents compared to between 2% and 4% for all other family situations). 
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Only 11% of the sample had not made some form of contribution to a charity in the last year: 

The following significant differences were observed (not shown on a chart): 

 High involvement respondents were significantly more likely than low involvement respondents to have 

undertaken all activities except make one off or occasional donations and buy raffle tickets, where there were 

no significant differences between high and low involvement respondents. 

 Those who were under 35 years were significantly less likely to have  

> donated goods (47% compared to 58% of the overall sample) 

> made a one off or occasional donation (41% compared to 51% of the overall sample) 

> bought raffle tickets (34% compared to 48% of the total sample). Those aged 45-56 years were most 

likely to have bought raffle tickets, with 56% saying they had done so. 

 Females were significantly more likely than males to have: 

> donated goods (65% compared to 47% of males) 

> bought goods from a charity (44% compared to 28% of males). 

 There were several differences by working status: 

> Those working part time were significantly more likely to have donated goods (68% compared to the 

sample in general [58%]) 

> Students were significantly less likely to make one off or occasional donations (35% compared to 51% 

of the overall sample, and less likely to have bought a raffle ticket (22% compared to 48% of the overall 

sample). 

> Full time workers were significantly more likely to have sponsored a child (27%, compared to 12% of 

those doing home duties, and 13% of retirees). 

 Household income: Household income appeared to have little effect on support for charities except at the 

extremes. Those on less than $40,000 per annum were somewhat more likely to say they had not undertaken 

any of the charity support activities (16% compared with 11% of the overall sample). Those on the highest 

household incomes (more than $100,000 per annum) were more likely to undertake a number of the support 

activities.  

> Respondents with household incomes of less than $40,000 per annum were significantly less likely to: 

 Sponsor someone (12%, compared to 32% of those earning more than $100,000) 

 Fundraise for charities (7% compared to 18% of those earning more than $100,000) 

 Sponsor a child (5% compared to 13% of those earning more $100,000). 
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 Family situation:  

> Those who were married with no children were significantly more likely to have donated goods (62% compared to 48% of single people without children) 

> Those who were single without children were significantly less likely to have bought raffle tickets (39% compared to 48% of the overall sample) 

> Single parents were significantly more likely to have bought goods from a charity (52% compared to 38% of the overall sample). 

Other, please specify responses included: volunteered (n=6), blood donor (n=2), bought art union tickets, charity op-shop volunteer worker, delivered meals, donated 4 

hours of my time for a charity, donated to charities by completing surveys, delivered and picked up furniture for charities, I give time and not money, knitted blankets for 

charity, made quilts for charities, attended a rally, spoke at a charity event, sung in hospital choir.  
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“They’re all important. They’ve all 
got a reason for being there. 
There’s different needs and 

different circumstances and they’re 
all trying to help a certain group.” 

5.1.2 Reasons for support  

In the qualitative research, half the sample were specifically 

selected as they had involvement with at least one charity, as a 

volunteer, and/or an employee and/or made regular or substantial 

donations to a charity. In the focus group discussions, there was a 

quite widespread view that all/most charities are deserving of 

support. 

When asked what made them choose to support specific charities, respondents identified a range of factors, many 

of which contributed to a level of trust in the charity. Key factors identified were as follows:  

 They had some type of personal connection with the charity 

“If you’ve been personally affected, if you have a family member who had cancer you’re more inclined to 

contribute to that. It’s how things affect you.” 

“My wife’s had breast cancer and my father in law passed away from heart disease so we’re touched by those 

charities”. 

 They could empathise in some way with the charitable cause / the cause was important to them 

“They probably all need support, but I look at the charities where people I know have been directly affected. I’m 

more open minded about contributing to those causes because I want the people I know to be helped along the 

way.” 

 They believed a specific charity provided a clear, tangible benefit 

“They’re asking you to donate for a reason. So you’re giving that money for that reason. You want to see 

results. If the RCH [Royal Children’s Hospital] say they want money to buy equipment, you want to know they 

use that money to buy that equipment.” 

 The charity was large, well-known and familiar  

“The Salvation Army has been around for a long time. That’s what makes me trust them.” 

 The charity was very visible (e.g. through specific activities associated with the charity, shop fronts) 

“Red ribbon day, or white ribbon day, or pink ribbon day or Jeans for Genes day. Going to work in jeans … 

they’re wanting to get people involved, and [by wearing jeans on that day] you feel part of it.” 

 Serendipity (approached at the right time) 

“It’s just timing – someone shakes a tin, and you happen to have a pocket full of change.” 

“I don’t set aside a budget. If I have coins, I just give it to them.” 

 The charity was supported by their workplace 
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 They heard a representative from the charity speak. 

“It’s their passion; they want to do something for the world. And I look at them and trust them.” 

In the quantitative research (Q4), the most common reason identified for supporting a charity was that the 

charity’s work was considered important, with 70% of the sample selecting this as a reason for supporting 

specific charities. 

The next most important factors were: 

 I trust them to make a positive difference, selected by over half the sample (54%) 

 Have a good reputation, selected by nearly half the sample (46%) 

The following significant differences were observed  

 Females were significantly more likely than males to support charities which they believed matched their 

beliefs, felt were important, or they felt they had a personal connection to, whilst males were more likely than 

females to support well-known charities, or charities with a good reputation. 

 Age (not shown on chart): Those under 35 years were significantly less likely than any other age group to 

have supported a charity because: 

> they felt the charity’s work was important (59% compared to 70% of the overall sample)  

> they trusted that it made a positive difference (47% compared to 54% of the overall sample) 

 Those 65 years and older, and retirees were significantly more likely to have supported a charity because it 

had a good reputation (mean score 54% for both, compared to 46% of the overall sample) 

Chart shown over page. 
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Base: Those who had some contact with charities over the last year 

Q4 Thinking of the charities that you support, what are the reasons you choose to support them? By gender 
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Overseas comparisons: While there were no questions in the New Zealand study that exactly matched those in 

the Australian study, the following table compares Australian responses to the most similar characteristics in 

influencing donation behaviour in New Zealand.  

While the top two reasons for support/donating were the same for both Australia and New Zealand, other reasons 

varied greatly, possibly as a result of differences in the way these questions were asked.   

Australian question (multiple response) /  
NZ question (single response) 

Australia % and rank (in 
terms of most frequently 
selected) 

New Zealand % and rank (in 
terms of most frequently 
selected) 

I feel their work is important / They work 
towards an end cause that is important to me 70% (1) 25% (1) 

I trust to make a positive difference to the 
cause that they are working for / They make a 
positive difference to the matters they address 54% (2) 14% (2) 

Let the public know how they use their 
resources, including money from donations 
(same) 

34% (4) 7% (6) 

I have a personal connection to / That you 
have a personal connection to them 22% (8) 11% (3) 

Have well-known supporters or patrons / Who 
their supporters and patrons are 7% (10) 1% (12) 

N 1,453 2,000 

Note: Not all categories are shown, only those where a comparison can be made 
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“Maybe I’m naïve. I just like to see the 
good in people. If they’re asking for 
donations there is a reason for it.” 

5.2 Trust in the Australian charities sector 

Results from the qualitative research indicated there were 

few ‘top of mind’ concerns about charities, with the majority of 

respondents assuming charities were responsible and honest.  

On prompting, the main concerns raised were: 

 How money was spent: Queries regarding how much of the money raised was spent on the charitable cause. 

This was the main concern raised. 

“I think people worry about the legitimacy of charities and what they’ll do with the money. Is it for new carpet for 

the office or business class airfares or is it spent on the actual cause?” 

 Questionable / annoying fund raising techniques: Many were annoyed by and rejected charities which used 

fund raising techniques they regarded as annoying or unethical. 

“It’s when they become really annoying and take it for granted – there  are a couple of charities that I sell raffle 

tickets for, and every now and then they’ll ring me, and they’ll say ‘thank you for last time’ and then they’ll give 

you the whole spiel, and they really make you feel quite guilty.” 

“What annoys me is that a lot of the ‘door knocker’ fundraisers are backpackers, and they have no idea what 

the charity is, they don’t believe in it… they are just trying to make a buck while they travel, they don’t have any 

passion.” 

 

Other concerns raised less frequently were: 

 Refusal of donations: Some charities specify a minimum amount to be donated, or refuse receipt of goods 

considered to be in good condition by the potential donor.  

 A few saw some charities as not ‘deserving’ because they supported causes seen as less ‘deserving’  (for 

example, some respondents believed drug addicts or  gamblers were less deserving), or because they  

supported overseas causes, which some saw as less trust worthy.  

 Duplication of effort, where multiple charities addressed the same cause. 

“You can see where the money is going with Australian charities that are operating locally, but the ones that are 

going off to the poorer countries, you are unsure of where the money is going.” 

“Two … charities I know of:  They are both researching the same thing, both in opposition with each other; it’s 

ridiculous. “ 
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In the quantitative research respondents were asked a number of questions about how much they trusted 

Australian charities, and what drove this trust. Initial scores for trust and confidence in the Australian charities were 

moderate, with a mean score of 6.6. 

There were some significant differences between subgroups, and these are reported overleaf. 

5.2.1 Impact of an Australian regulator on trust in Australian charities (Q7A & Q21) 

Trust and confidence in Australian charities significantly improved to a mean of 7.0 after respondents were 

given a brief description of the ACNC and its role.  

 Overseas comparisons:  While the initial rating for trust and confidence in Australian charities was similar to 

or higher than scores overseas (where regulators had been established for some time), after being informed of 

the ACNC, scores in the current study improved significantly.   
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Base: Total sample 

Q7A & Q21 - Trust & confidence in charities  
(initial & with ACNC instigated) 

*Mean score not available ** DK responses were allowed but not shown here 
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Subgroup differences: The following significant differences were observed between subgroups’ trust in Australian 

charities: 

 Those with higher involvement in charities expressed significantly higher levels of trust compared to those 

with less involvement, both in the initial question and after the ACNC was described to them 

 Females expressed significantly higher levels of trust compared to males, both in the initial question and after 

the ACNC was described to them 

 Those with children initially expressed significantly higher levels of trust than those without children, although 

this difference was less apparent once the ACNC had been described to them. 
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Base: Total sample 

Q7A How much trust and confidence do you have in Australian charities overall?  
(by involvement, gender & family situation) 
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5.2.2 Comparison to other institutions and organisations (Q7B) 

Doctors, police and charities were the most trusted organisations 

Overseas comparisons: Of the studies reviewed, only the England and Wales survey also included a question asking respondents to compare public 

trust and confidence amongst other organisations. Whilst the question was worded differently and some of the organisations listed differed to this study, the 

findings were similar to Australia: 

 Doctors, police and charities were the three highest ranked organisations 

 Local councils were rated neutrally by both Australian respondents (mean score 5.0) and England and Welsh respondents (mean score 5.1) 

 State and Federal parliament received the poorest rating of Australian organisations (State parliament mean score 4.4, Federal parliament mean score 

4.2), and in the England and Wales study MPs and government ministers received the lowest ratings (MPs mean score 4.0, government ministers 

mean score 3.8) 
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Base: Full launch, n=1562 

Q7A & Q7B How much trust and confidence do you have in the following institutions and organisations 
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The following significant differences were observed between subgroups’ trust of institutions and organisations: 

 Involvement in charities (not shown on chart): Those with higher involvement in charities tended to be more 

trusting of all institutions and organisations. In particular, they expressed significantly more trust in the 

following: 

> Religious organisations (high involvement mean score 51 compared to low involvement mean score 

 4.3) 

> Federal Parliament: (high involvement mean score 4.4 compared to low involvement mean score 4.0) 

> The ABC: (high involvement mean score 6.5 compared to low involvement mean score 6.1) 

> The ATO: (high involvement mean score 6.0 compared to low involvement mean score 5.7) 

 Work status (not shown on chart): Those who were: 

> Retired expressed significantly higher trust in doctors (mean score 7.4, compared to the total sample 

mean score 7.1) and police (mean score 7.3, compared to the total sample mean score 7.0) 

> Students expressed significantly higher trust in State Parliament (mean score 5.1 compared to the total 

sample mean score 4.4) and in Federal Parliament (mean score 5.0 compared to retirees mean score 

4.2) 

 Family situation (not shown on chart):  

> Those with children expressed significantly higher levels of trust in the news media, albeit still a low 

score (mean score 4.8, compared to those without children (mean score 4.3) 

> Single people expressed significantly lower trust in police compared to people who were married / in de 

facto relationships (6.7 compared with 7.1 respectively), the High Court (6.0 and 6.4) and religious 

organisations (4.4 and 4.8) 

 Gender (not shown on chart): It is interesting that while females overall expressed a higher level of trust in 

charities than males, they tended to be somewhat less trusting than males of most other institutions and 

organisations. In particular, males expressed significantly higher levels of trust in: 

> The High Court (mean score 6.5 compared to females’ mean score 6.1) 

> The Reserve Bank (mean score 6.3 compared to females’ mean score 5.8) 
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 Country of origin (not shown on chart): Those not born in Australia or the UK expressed significantly higher 

levels of trust in: 

> Religious organisations (mean score 5.2 compared to those born in Australia’s mean score 4.5) 

> News media (mean score 5.2 compared to those born in Australia’s mean score 4.3) 

> Local council (mean score 5.5 compared to the total sample’s mean score 5.0) 

> State Parliament (mean score 5.0 compared to the total sample’s mean score 4.4) 

> Federal Parliament (mean score 4.8 compared to those from the UK’s mean score 3.4) 

 Household income: Trust appeared largely unrelated to income, although there were some differences: 

> Those who earned $100,000 or more expressed significantly higher levels of trust in the High Court 

(mean score 6.6 compared to those under $40,000 mean score 5.9) 

> Those who earned between $80,000 to $99,999 expressed significantly higher levels of trust in the news 

media (mean score 5.0 compared to the total sample mean score 4.5) 

> Those who earned between $40,000 and $59,999 expressed significantly higher levels of trust in their 

local council (mean score 5.4 compared to the total samples’ mean score 5.0) 

> Those who earned under $40,000 expressed significantly less trust in State Parliament (mean score 4.0 

compared to the total samples’ 4.4). 
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 Age (shown below): Age appeared to have a significant impact on trust of some institutions and organisations: 

> Those who were 65 years and older tended to have more trust in most institutions and organisations than younger respondents, with the notable exceptions of 

the media and Federal Parliament. They indicated significantly more trust in: 

 Doctors, police and the Reserve Bank  compared to those aged less than 44 years 

 Religious organisations compared to all other ages 

> Those under 35 years indicated significantly more trust than older people in the news media, the local council, and State and Federal Parliament (although 

these latter 2 institutions were still scored 4.4 and 4.2 respectively) 
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Base: Full launch 

Q7B How much trust and confidence do you have in the following institutions and organisations by age 
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5.2.3 Aspects of trust in charities (Q9) 

Respondents were asked to rate the extent to which they agreed or disagreed with a series of statements about charities, using a scale of 0-10. Most statements were 

phrased as “I trust charities …” and respondents indicated how strongly they agreed with each. 

The statements that respondents were most likely to agree with were: 

 I trust charities that let the public know how they use their resources, including money from donations (mean score of 7.6). 

 I trust charities more if they are clear about how they are managed (mean score 7.5). 

 I trust charities to make a positive difference to the cause that they are working for (mean score 7.2). 

 I trust charities to act in the public interest (mean score 7.1). 

 I trust charities to ensure that their fund raisers are ethical and honest (mean score 7.0). 

Responses to all the statements are illustrated in charts on this and the following pages. 

A number of differences were observed between subgroups, and similar questions were asked in two overseas surveys. These are discussed in the pages following the 

charts. 
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Aspects of trust in charities, continued 
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High (6-7) 23 26 28 27 28 26 30 29

Mid point (5) 10 11 12 15 14 15 14 18

Low (3-4) 4 3 5 5 7 6 6 8

Very low (0-2) 3 3 3 4 5 6 5 4

Mean score 7.6 7.5 7.2 7.1 7.0 6.9 6.9 6.8

0

2

4

6

8

10

0

20

40

60

80

100

M
e
a
n

 s
c
o

re
 

P
e
rc

e
n
ta

g
e
 

Base: Full launch, n=1562 

Q9 When thinking about Australian charities, how much do you agree or disagree with the following (part 1) 
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Base: Full launch, n=1562 

Q9 When thinking about Australian charities, how much do you agree or disagree with the following (part 2) 
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charities that
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money on
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I trust big
charities more
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it's going to a
good cause

Very high (8-10) 38 37 29 30 26 25 16 15 12
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Base: Full launch, n=1562 

Q9 When thinking about Australian charities, how much do you agree or disagree with the following (part 3) 
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Aspects of trust in charities: Overseas comparisons 

Aspects of trust were similar in Australia to those reported overseas. 

This was particularly the case for the New Zealand study, although the gap between Australian mean scores and New Zealand mean scores tended to increase as the mean 

score became lower. 
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Australia, n=1562 7.6 7.5 7.3 7.0 7.0 6.9 6.9 6.8 6.8 6.2 5.9 5.8 5.1 4.9 4.3

England and Wales, n=1142 0.0 0.0 7.2 6.7 6.1 0.0 0.0 6.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0

New Zealand, n=2000 7.7 7.2 0.0 0.0 0.0 6.8 6.8 0.0 6.8 5.6 5.2 5.0 4.7 4.1 3.4
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Base: Full launch 

Q9 When thinking about Australian charities, how much do you agree or disagree with the following  
(comparison to overseas studies) 

Note:  

- not all questions were asked in all studies. '0' indicates that the question was not asked in that study.  
- only measures where comparisons can be made are shown 
- caution should be used, as question wording varied across studies 



 

 

   | 33 of 105  

    

Commercial in confidence    

Aspects of trust in charities (Q9): Subgroup analysis 

The following significant differences were observed between subgroups in their level of agreement with various 

statements.  

Age: As illustrated in the following table, those under 35 years appeared to be significantly less likely to agree that 

measures relating to information about the charity’s management, purpose and allocation of funds affected their 

level of trust compared to at least some of the older age groups. However, they were more likely to trust large, well-

known charities.  

  Mean score 

 Total 
<35 
years 

35 - 44 
years 

45 - 54 
years 

55 – 64 
years 

65 + 
years 

I trust charities that let the public know how they use 
their resources 

7.6 7.2 7.2 7.7 7.8 7.9 

I trust charities more if they are clear about how they 
are managed 

7.5 7.0 7.3 7.6 7.8 7.7 

I trust charities to act in the public interest 7.1 6.8 6.8 7.3 7.2 7.1 

Charities spend too much of their funds on 
administration 

6.8 6.2 6.3 6.8 7.3 7.3 

I trust charities to be well managed and efficient 6.7 6.4 6.6 6.9 6.9 6.9 

I don't trust charities that pay sales people to raise 
funds 

6.7 6.3 6.4 6.7 6.9 7.0 

I don't trust charities that spend a lot of money on 
advertising 

6.6 6.1 6.2 6.5 7.0 7.0 

Charities spend too much of their funds on salaries 
and staff benefits 

6.5 6.0 6.1 6.3 7.2 7.0 

Charities waste too much money 6.1 5.7 5.6 6.0 6.7 6.5 

I trust charities with well-known supporters and 
patrons 

5.9 6.2 6.0 5.9 5.6 5.7 

Charities are regulated and controlled to ensure that 
they are working for the public benefit 

5.7 6.1 5.6 5.9 5.4 5.7 

I trust big charities more than smaller ones 5.1 5.6 5.4 5.0 4.8 4.7 

I trust charities that provide services overseas 4.8 5.6 5.0 4.9 4.3 4.4 

I feel confident donating even if I haven't heard of it if 
it's going to a good cause 

4.3 5.2 4.4 4.1 3.6 3.9 

I trust charities that have supported me or close 
family or friends 

6.8 6.9 6.7 7.0 6.8 6.4 

n 1,562 333 263 328 354 284 
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Involvement: Perhaps not surprisingly, those with higher involvement in charities were significantly more likely to 

agree with different statements of trust and less likely to agree with aspects of distrust compared to those with low 

involvement in charities (as shown below). However, there was no significant difference between high involvement 

and low involvement respondents regarding two statements (not shown): 

 Trusting big charities more than small ones (the mean score was relatively low for both: 5.1) 

 Not trusting charities that spend a lot of money on advertising (both were only in moderate agreement, high 

involvement mean score of 6.5 compared with low involvement mean score of 6.6).  

 

  Mean score 

 Total High Low 

I trust charities that let the public know how they use their resources 7.6 7.9 7.4 

I trust charities more if they are clear about how they are managed 7.5 7.8 7.3 

I trust charities to make a positive difference to the cause that they are working for 7.2 7.7 7.0 

I trust charities to act in the public interest 7.1 7.3 6.9 

I trust charities to ensure that their fund raisers are ethical and honest 7.0 7.3 6.8 

I trust charities to ensure that a reasonable proportion of donations make it to the end cause 6.9 7.2 6.7 

I trust charities more if I have heard of them 6.9 7.2 6.7 

I trust charities that provide services within my local community 6.8 7.1 6.6 

I trust charities that have been established a long time 6.8 7.0 6.6 

I trust charities that have supported me or close family or friends 6.8 7.1 6.6 

I trust charities to be well managed and efficient 6.7 7.0 6.6 

I trust charities that I have a personal connection to 6.7 7.2 6.4 

I trust charities that provide services in Australia 6.7 7.0 6.5 

I trust charities that are well-known 6.6 6.8 6.4 

Most charities are trustworthy 6.1 6.5 5.9 

I trust charities with well-known supporters and patrons 5.9 6.2 5.7 

Charities are regulated to ensure that they are working for the public benefit 5.7 6.1 5.5 

I trust charities that provide services overseas 4.8 5.4 4.6 

I feel confident donating even if I haven't heard of it if it's going to a good cause 4.3 4.6 4.1 

Charities spend too much of their funds on administration 6.8 6.6 7.0 

I don't trust charities that pay sales people to raise funds 6.7 6.5 6.8 

Charities spend too much of their funds on salaries and staff benefits 6.5 6.3 6.7 

Charities waste too much money 6.1 5.9 6.2 

n 1,562 549 1,013 
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Work status: Retirees were significantly more likely to be influenced by the following aspects compared to other 

groups, particularly students: 

 They were more likely to trust charities that provided more information (e.g. about resource allocation, how they 

were managed). 

 They were less likely to trust charities that were ‘wasteful’ (e.g. spent too much on advertising or 

administration). 

  Mean score 

 Total 
Full 
time 

Part 
time 

Home 
duties 
etc Student Retired 

I trust charities that let the public know how they use their 
resources 

7.6 7.3 7.6 7.5 7.4 7.9 

I trust charities more if they are clear about how they are 
managed 

7.5 7.3 7.6 7.3 7.1 7.8 

Charities spend too much of their funds on administration 6.8 6.8 6.6 6.5 5.9 7.4 

I don't trust charities that pay sales people to raise funds 6.7 6.5 6.4 6.6 6.4 7.1 

I don't trust charities that spend a lot of money on advertising 6.6 6.4 6.6 6.4 5.8 7.0 

Charities spend too much of their funds on salaries and staff 
benefits 

6.5 6.4 6.4 6.3 5.7 7.1 

Charities waste too much money 6.1 6.2 6.0 5.7 5.1 6.7 

I trust big charities more than smaller ones 5.1 5.3 5.3 5.0 5.4 4.8 

I trust charities that provide services overseas 4.8 5.0 5.2 4.8 5.4 4.3 

I feel confident donating to a charity even if I haven't heard of 
them, if it's going to a good cause 

4.3 4.4 4.4 4.2 4.6 3.9 

n 1,562 466 302 309 82 403 

 

Family situation: Respondents who were married or in a de facto relationship with dependent children were 

significantly more likely to express some form of distrust or concern as a relating to charities’ spending behaviour, 

but more likely to trust larger charities (whether they provided services overseas or were well known), compared to 

those who were married or in a de facto relationship without dependent children.  

  Mean score 

 Total 
Married 
(children) 

Married (no 
children) 

Single 
parent 

Single (no 
children) 

Charities spend too much of their funds on administration 6.8 6.6 7.2 6.5 6.7 

I don't trust charities that spend a lot of money on 
advertising 

6.6 6.4 6.9 6.2 6.4 

Charities spend too much of their funds on salaries and 
staff benefits 

6.5 6.3 6.9 6.0 6.4 

Charities waste too much money 6.1 5.7 6.5 5.9 6.0 

I trust charities that are well-known 6.6 6.9 6.4 6.5 6.5 

I trust big charities more than smaller ones 5.1 5.5 4.9 5.2 5.0 

I trust charities that provide services overseas 4.8 5.2 4.6 4.5 4.9 

I feel confident donating to a charity even if I haven't 
heard of them, if it's going to a good cause 

4.3 4.7 4.0 4.5 4.1 

n 1,562 425 593 94 450 
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Gender: Females were significantly more likely to agree on a number of different aspects of trust compared to 

males.  

  Mean score 

 Total Female Male 

I trust charities that let the public know how they use their resources, including money from 
donations 

7.6 7.7 7.4 

I trust charities more if they are clear about how they are managed 7.5 7.6 7.3 

I trust charities to make a positive difference to the cause that they are working for. 
7.2 7.4 7.0 

I trust charities that ensure that their fund raisers are ethical and honest 7.0 7.1 6.7 

I trust charities that ensure that a reasonable proportion of donations make it to the end 
cause 

6.9 7.1 6.7 

I trust charities that provide services within my local community 6.8 6.9 6.6 

I trust charities that have supported me or close family or friends 6.8 6.9 6.6 

I trust charities to be well managed and efficient 6.7 6.9 6.5 

I trust charities that I have a personal connection to 6.7 6.8 6.6 

n 1,562 933 629 

 

Country of origin: As there were only a few significant differences according to country of origin, these are not 

shown in tables: 

 Respondents born in the UK were significantly more likely to agree that they did not trust charities that spent a 

lot of money on advertising (mean score 7.2, compared to those born in Australia, mean score 6.4).  

 Respondents born in other overseas countries (not the UK) were significantly more likely to trust overseas 

charities (mean score 5.5 compared to those born in Australia, mean score 4.7). Note, however, that while 

those from other overseas countries expressed higher levels of trust for this measure, it was still only a 

moderate score.  
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“To me trust means they’re going 
to use the money for what they say 

they’re going to.” 

5.2.4 Influences on trust in charities (Q8) 

A key requirement of this research was to identify factors which influenced trust in charities. Responses in the 

qualitative research were largely supported by the quantitative 

research findings. Results from the qualitative research indicated 

that trust and money were intertwined, with trust being strongly 

aligned with views of how charities spent their money.  

It was clear that there was also a strong emotive factor in 

individuals’ responses to individual charities. 

“I was recently at a fund raising dinner and they showed us where the money from last years’ fund raising dinner 

went. They showed a video which was very inspirational and would have encouraged a lot of people to participate 

in the auction that followed the dinner. The inspiration came from what we viewed.”   

“I do a regular donation to the [Charity X] for kids in Melbourne who don’t have breakfast. … it gives kids an 

opportunity to have breakfast in the morning … for the kids whose families aren’t in such a good financial situation. 

For me, I have kids, and I hate to think of any kids not being able to have breakfast.” 

“You’re giving money from the heart and you’re being a genuine person so you want them to be genuine. It would 

be terrible to find out they’re not and they were playing on your emotions.” 

“I want to feel good about it so I want to know the money is going to the reason I’m giving money. It’s an emotional 

decision. Obviously if you think about it logically they’re going to be a lot of people they have to pay.” 

Many of the key factors identified in the qualitative research as influencing trust in charities were related to how the 

charities spent their money and outcomes achieved. These outcomes were largely supported by the quantitative 

research, where, in addition to the questions discussed in section 5.2.3, respondents were asked unprompted what 

most influenced whether they trusted a charity or not. Again, many of the issues raised were related to how the 

charities spent their money and outcomes achieved. Key factors identified in the qualitative research were: 

 Charities that were seen to spend the majority of funds available on its supported cause 

 Charities that were seen to deliver desirable outcomes 

 Charities that were not seen to waste money 

 Charities that were well-known and familiar  

 Charities that were long established 

 Charities that were large 

 Charities that were seen to be ethical 

 Charities that were not seen to use fund raising techniques that cost a lot of money. 
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In the quantitative research, in addition to the questions discussed in section 5.2.3, respondents were asked 

unprompted what most influenced whether they trusted a charity or not. Again, many of the issues raised were 

related to how the charities spent their money and outcomes achieved. The factors nominated by respondents 

were consistent with the qualitative research and with other quantitative responses relating to trust. The most 

common reasons were: 

 They felt confident that a high proportion of the charity’s funds went to those in need 

 It was a well-known charity, or one with a good reputation 

 The charity supplied information about how they allocated funds 

 The charity was deemed a worthy cause 

 The charity supplied sufficient information about its activities or the respondent had heard how the charity 

helped people 

 Respondents had heard about good results of the charity’s work. 

Of the n = 1,562 respondents asked this question, almost all responded with a comment (99%), even if it was that 

they did not know or that there were no influences. However, 93% were able to nominate at least one influence. 

The following table (shown over the page) summarises responses (note: a small number of respondents mentioned 

multiple factors and therefore the total percentage of responses equals more than 100%). 
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Q8 What most influences whether you 
trust a charity or not?  

% 
Example commentary 

High proportion of funds go to those in need, 
only small proportion on admin costs, high 
proportion of volunteers 

17 
“The donations go directly to where they’re needed, not into the 
pockets of the organisers.” 

Well-known, well established, good 
reputation 

17 
“Continuously known for the work they do and have a good 
reputation.” 

The charity provided information about fund 
allocation, was transparent and/or 
accountable 

16 “Transparency on the use of the funds donated.” 

It's a worthy cause or aligned to my beliefs 13 
“Knowing how much hard work they put into their charity, and 
helping people out that cannot help themselves.” 

The level of information supplied by charity / 
hearing from those helped by it  

10 

“The amount of information they give out and work they do 
publicly.” 

“When a lot of people talk about first hand experiences with the 
charity event outcomes.” 

Knowing of the charity's good results or how 
they give back to the community 

10 
“Their track record.” 

“Their contributions to the community.” 

Good publicity or lack of bad publicity 4 “Whether there has been anything bad about them publicised.” 

Personal connection to charity (could be 
through family or friends) 

3 
“I am influenced by the help and support I have received in the 
past.” 

Fundraising methods / fundraiser's approach 
/ advertising 

2 
“Whether the person on the phone or at the door will answer my 
questions openly and with a good understanding of their cause.” 

Word of mouth 2 “Word of mouth through family and friends.” 

Cause supports Australians 2 
“I generally only support causes where the help/money is used 
within Australia.” 

Religious affiliation (could be negative or 
positive) 

1 “Whether it is Christian faith- based” 

Other, please specify 7 
“Just a feeling.” 

“If it supports the locality in which I live.” 

Don't know 3  

None 4  

n 1,543  
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5.2.5 Trust and confidence – driver analysis 

Comprehensive analysis of the data using an array of multivariate statistical procedures was used to identify the 

key drivers to respondents’ trust in charities.  

A combination of linear regression and factor analysis was conducted, in order to compare the various aspects of 

trust, based on findings from secondary data research and qualitative research.  

Explanation about the driver analysis 

The analysis technique used attempted to find a relationship between the dependant variable (initial trust and 

confidence in Australian charities overall) and the various aspects of trust covered in Q9. The factor analysis 

allowed a large number of variables (i.e. those in Q9) to be grouped into dimensions (as shown below). This was 

achieved by summarising underlying patterns of correlation and grouping together related items. Thus, a series of 

attributes as measured in Q9 were related to each of the 3 dimensions identified.  

Linear regression was then performed on these ‘dimensions’ to determine which had the greatest effect on initial 

trust and confidence in Australians charities overall. That is, where scores in Q9 increased or decreased, there was 

a corresponding increase or decrease in initial trust and confidence in Australian charities overall. Thus measures 

from Q9 that are described as having a strong influence on initial trust and confidence in Australian charities overall 

will not necessarily have the highest mean score for the highest levels of agreement. 

Regression outcomes 

A very satisfactory model was generated, which was able to account for 56% (R
2
 = 0.56) of the variation in 

respondents’ trust and confidence in the charities sector. This model identified three key drivers of trust, as 

illustrated below and described in more detail on the following pages. 

 

 

 

 

 

 

 

 

 

 

   

Initial trust and confidence in 

Australian charities overall  

1. Charities’ activities 2. Charities’ reputation 

0.55 0.46 -0.22 

3. Perceived 
wastefulness 
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Note that the grey boxes indicate beta scores for each of the dimensions (shown in the light teal boxes). Beta 

scores indicate the strength of the relationship between the dimension and the dependent variable (i.e. trust and 

confidence). Thus, the dimension of ‘charities’ activities’ (beta score of 0.55) had the strongest relationship with 

trust in charities. 

The higher the beta score, the stronger the effect. A general rule is that any score (either positive or negative) 

between 0.1 and 0.3 is considered a small effect, anything between 0.3 and 0.6 is considered a moderate effect, 

and anything above 0.6 is considered a strong effect. Anything under 0.1 shown in the model contributes to the 

model, but only has a very small effect. 

As the diagram shows, charities’ activities have the strongest positive influence on the level of trust respondents 

feel in them. Charities’ reputation also has a moderate positive influence. Perceptions of wastefulness have a 

negative effect on levels of trust but this effect is small.  

The list of attributes which contributed to each driver are shown overleaf. Those shown in bold contributed most 

strongly to trust. 

See Appendix A: Factor analysis outcomes for a more detailed explanation of the factor analysis.  
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Positive impacts on 
trust 

Initial trust and confidence in Australian 

charities overall  

1. Charities’ activities 2. Charities’ reputation 
3. Perceived 
wastefulness 

Negative impact 
on trust 

I trust charities..... 

 to act in the public interest 
 

 to ensure that their fund 
raisers are ethical and honest 
 

 to make a positive difference 
to the cause that they are 
working for 
 

 to ensure that a reasonable 
proportion of donations 
make it to the end cause 
 

 that let the public know how 
they use their resources, 
including money from 
donations 
 

 to be well managed and 
efficient  
 

 more if they are clear about 
how they are managed 
 

 that provide services within my 
local community 
 

 that provide services in 
Australia  
 

 more if I have heard of them 
 

 that I have a personal 
connection to  
 

 that have been established a 
long time 
 

 that have supported me, my 
family or friends 
 

 most charities are trustworthy  

 I trust big charities more than 
smaller ones  
 

 I trust charities that provide 
services overseas  
 

 I trust charities with well-known 
supporters and patrons 
 

 I feel confident donating to a 
charity even if I haven’t heard 
of them, if it’s going to a good 
cause  
 

 I trust charities that are well-
known 
 

 Charities are regulated and 
controlled to ensure that they 
are working for the public most 
charities are trustworthy  

 Charities spend too much of 
their funds on administration 
 

 Charities spend too much of 
their funds on salaries and staff 
benefits 
 

 Charities waste too much 
money 
 

 I don’t trust charities that spend 
a lot of money on advertising 
 

 I don’t trust charities that pay 

sales people to raise funds 
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“I think that if they were doing 
something wrong, we’d hear 
about it quick, so that makes 

them seem more trustworthy.” 

5.3 Knowledge and information  

Respondents were asked a number of questions about the information required in order for them to support 

charities. 

5.3.1  Knowledge of charities (Q5) 

The quantitative research results appeared to be somewhat in conflict with the qualitative research in that the 

majority believed that they knew a reasonable amount or a lot about a charity before they supported it.  

Outputs from the qualitative research indicated that the majority actually knew relatively little about the charities 

they supported. However, respondents were comfortable with the level of 

knowledge they had, and thus might be expected to respond in a survey 

that they “knew a reasonable amount”. As noted previously, it was 

important for many that charities they supported were well-known and 

familiar, as these factors act as a surrogate for information. Further, 

respondents tended to assume that if there was a problem they would 

have heard about it. 

However, outputs from the quantitative research indicated that the majority of respondents believed that they did 

know a reasonable amount or a lot about a charity before they supported it (see chart on the following page). 

The following significant differences between subgroups were observed in the quantitative research: 

 Involvement: As might be expected, those with a high involvement in a charity were significantly more likely 

to believe they were knowledgeable about a charity before supporting it. This difference was also evident in the 

qualitative research (shown on chart on the following page). 

 Work status (not shown on chart):  

> Retirees were significantly more likely to know a lot about a charity (30%) compared to 23% of the overall 

sample. 

> Students were significantly more likely to say they only know a little bit about a charity before supporting it 

(33% compared to 11% of retirees). 

 Age (not shown on chart): Those under 45 years were more likely to say they only know a little bit about a 

charity before supporting it (23% compared to 15% of those 45 years and over). 
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I know quite a lot about a charity
before I decide to support it

I know a reasonable amount
about a charity before I decide to

support it

I know a little bit about a charity
before I decide to support it

I know very little about a charity
before I decide to support it

Not applicable; I do not support
specific charities regularly

Total, n=1453 23 47 18 2 10

High, n=578 31 52 13 2 3

Low, n=875 17 44 21 3 15
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Base: Those who had some contact with charities over the last year 

Q5 Thinking about the charities that you support regularly, that is, you donate money or goods regularly, or you regularly 
volunteer your time, which of the following best applies?   By involvement 



 

 

   | 45 of 105  

    

Commercial in confidence    

5.3.2  Satisfaction with information provided by charities supported (Q6) 

Respondents were then asked how satisfied they were with the information provided by charities they supported 

regularly. 

Satisfaction with the information received from the charities respondents supported was high, with an 

overall mean score of 7.6. 

The following differences were observed: 

 Involvement: Those with high involvement in charities were significantly more satisfied 

 Age: Older respondents (those 55 years and older) were significantly more satisfied than respondents under 

45 

 Work status (not shown on chart): Retirees were significantly more satisfied (mean score 8.0 compared to 

those working full time, mean score 7.4) 

 Family situation (not shown on chart): Those who were in a relationship and had dependent children were 

significantly less satisfied (mean score 7.3 compared to the overall sample) 

 Household income (not shown on chart): Those with a household income of less than $40,000 were 

significantly more satisfied (mean score 7.8 compared to the sample in general) 

 

  

Total,
n=1260

High,
n=535

Low,
n=725

<35,
n=263

35 - 44,
n=211

45 - 54,
n=268

55 - 64,
n=292

65 +,
n=226

                        Involvement             D1 Age

Very high (8-10) 56 67 48 48 49 54 61 65

High (6-7) 31 24 36 37 36 34 27 22

Mid point (5) 10 6 13 10 14 8 8 9

Low (3-4) 3 2 3 3 1 3 3 2

Very low (0-2) 1 1 1 2 0 1 0 1

Mean score 7.6 7.9 7.3 7.2 7.3 7.6 7.8 7.8
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Base: Full launch; Those who knew something about the charity before supporting it 

Q6 Thinking about the charities that you support regularly, that is, you donate money or 
goods regularly, or you regularly volunteer your time, how satisfied are you with the 

information that those charities provide?  By Involvement and age 
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5.3.3  Seeking additional information or documentation (Q10 & Q10B) 

When giving money to a charity, around two thirds (64%) said they had sought at least some information  

However, 10% said they had given money to a charity they had not heard of. 

Claiming tax refunds: Only half (49%) said they had claimed a tax refund. Even amongst those who specifically 

said they had made cash donations on a regular basis (made regular monthly donations, sponsored a child or an 

animal via a charity), only 61% said they had claimed a tax deduction.   

The following significant differences between subgroups were observed: 

 By involvement: Those with a high involvement in a charity were significantly more likely to have sought 

additional information and/or claimed a tax refund. They were also more likely to have given to a charity they 

had not heard of, although the overall incidence of this was low (16% of high involvement compared with 6% of 

low involvement). 

 Age (not shown on chart):  

> Those under 35 years were significantly more likely to have found out how the charity was run (27% 

compared to 17% of those aged 45 years and older). 

> Those over 45 years were significantly more like to have: 

 Asked for proof of identification (51% compared to 24% of those under 35 years). 

 Claimed a tax refund (54% compared to 32% of those under 35 years). 

Subgroup analysis continued over the page. 

 

  

Asked how
your money

would be
spent

Asked for
proof of

identification
of the

person who

has
approached

you

Found out
how the

charity was
run

Given to a
charity you

hadn't heard
of

Claimed a
tax refund

Checked
that it was a

genuine
charity

Checked to
see if the

charity was
registered

Other,
please

specify

None of the
above

Total, n=1624 27 43 20 10 49 32 14 2 21

High, n=578 39 49 33 16 55 41 22 3 10

Low, n=1046 20 39 13 6 45 28 10 2 27
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Base: Total sample 

Q10 When you have given money to a charity, have you ever done any of the 
following? By involvement 
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 Work status (not shown on chart):  

> Retirees were significantly more likely to ask for proof of identification (51%, compared to 22% of 

students) 

> Full time workers were significantly more likely to claim a tax refund (56% compared to 38% of those in 

home duties and 24% of students) 

 Household income (not shown on chart): Those with household incomes less than $40,000 were significantly 

less likely to have claimed a tax refund (36% compared to 63% of those with $80,000 or more). 

Those who had asked how money was spent, found out how the charity was run, or checked that it was genuine or 

registered were also asked how this information was obtained.  

As the responses were ‘open ended’, some caution should be treated in interpreting these results. However, the 

most commonly cited step was to conduct some form of internet search.  
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Base: Those who had asked how money was spent, found out how the charity was run or checked that it was 

genuine or registered, full launch only, n=760 

Q10B How did you obtain this information? 
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5.3.4  Importance and performance of information from charities (Q11) 

Respondents were asked how important it was that charities provide a variety of different information types, and 

were then asked how charities performed in providing each of these types of information. 

All forms of information assessed were considered very important (based on mean scores). 

Overall, charities were not seen to perform particularly well in supplying information, with mean scores on 

performance ranging between 4.8 for information about the proportion of total funds spent on administrative costs, 

to 6.5 for information about programs and services the charity delivers.  

The largest gaps, on average, between information that respondents believed to be important and charities’ 

performance were: 

 The proportion of total funds spent on administrative costs. 

 The proportion of total funds spent on the charity's work. 

 How charities use donations. 

 Charities' fundraising costs. 
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Base: Importance: Total sample;  

Performance: Don't know responses excluded 

Q11 Some types of information that charities may provide are described below. 
Please rate how important it is to you that Australian charities provide this kind of 

information, and how well Australian charities overall do in providing this  
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Importance of information supplied by charities (Q11): Subgroup analysis 

 

The following significant differences were observed between subgroups’ rating of the importance of information.  

Age: As illustrated below, while younger respondents (those under 44) still placed moderate to high importance on 

all information measures, they placed significantly less importance on these measures than those 55 years and 

older.  

Mean score Total <35  35 - 44  
45 - 
54  

55 - 
64 65 + 

How charities use donations 8.6 7.9 8.2 8.6 9.0 9.0 

Programs and services the charities deliver 8.0 7.2 7.7 8.2 8.5 8.4 

Charities' fundraising costs 7.5 6.7 6.9 7.6 8.2 8.2 

Impact of charities' work 8.2 7.6 7.9 8.3 8.5 8.5 

The proportion of total funds spent on administrative costs 7.9 6.8 7.2 8.0 8.6 8.7 

The proportion of total funds spent on the charity's work 8.2 7.4 7.7 8.3 8.8 8.9 

n 1,562 333 263 328 354 284 

 

Work status: Those who worked full time placed significantly less importance on all information measures 

compared to retirees. Students also placed less importance on a number of measures compared to retirees.  

Mean score Total 
Full 
time 

Part 
time 

Home 
duties etc Student Retired 

How charities use donations 8.6 8.3 8.6 8.5 8.0 9.0 

Programs and services the charities deliver 8.0 7.6 8.2 8.0 7.4 8.5 

Charities' fundraising costs 7.5 7.2 7.8 7.3 6.3 8.2 

Impact of charities' work 8.2 7.9 8.3 8.2 7.8 8.5 

The proportion of total funds spent on administrative costs 7.9 7.6 7.8 7.7 6.6 8.6 

The proportion of total funds spent on the charity's work 8.2 7.9 8.3 8.1 7.2 8.8 

n 1,562 466 302 309 82 403 

 

Gender: Females placed higher importance on all information measures.  

Mean score Total Female Male 

How charities use donations 8.6 8.8 8.3 

Programs and services the charities deliver 8.0 8.3 7.6 

Charities' fundraising costs 7.5 7.7 7.4 

Impact of charities' work 8.2 8.4 7.8 

The proportion of total funds spent on administrative costs 7.9 8.0 7.6 

The proportion of total funds spent on the charity's work 8.2 8.4 7.9 

n 1,562 933 629 

 

  



 

 

   | 50 of 105  

    

Commercial in confidence    

Family situation: Those who were in a relationship but had no dependent children placed significantly more 

importance on a number of measures, compared to those who were in a relationship but did have dependent 

children.  

Mean score Total 

Married / 
de facto 
(children) 

Married / 
de facto 
(no 
children) 

Single 
parent 

Single  
(no children) 

How charities use donations 8.6 8.3 8.7 8.4 8.6 

Programs and services the charities deliver 8.0 7.8 8.2 7.9 8.1 

Charities' fundraising costs 7.5 7.1 7.9 7.4 7.5 

Impact of charities' work 8.2 8.0 8.3 7.8 8.2 

The proportion of total funds spent on administrative costs 7.9 7.4 8.2 7.3 7.9 

The proportion of total funds spent on the charity's work 8.2 8.0 8.5 8.1 8.2 

n 1,562 425 593 94 450 

 

Country of birth: Those from the United Kingdom valued all information significantly more highly than the sample 

in general. 

Mean score Total Australia United Kingdom Other 

How charities use donations 8.6 8.5 9.1 8.7 

Programs and services the charities deliver 8.0 8.0 8.5 8.0 

Charities' fundraising costs 7.5 7.5 8.2 7.5 

Impact of charities' work 8.2 8.1 8.6 8.1 

The proportion of total funds spent on administrative costs 7.9 7.8 8.4 7.8 

The proportion of total funds spent on the charity's work 8.2 8.2 9.0 8.2 

n 1,562 1183 126 253 

 

Australian State: There were a number of differences observed by State. In particular, respondents from 

Queensland and South Australia placed significantly more importance on. 

 How charities used the donations 

 The proportion of the total funds that were spent on the charity’s work.  

Mean score 
NSW & 
ACT 

VIC & 
TAS QLD SA 

WA, NT & Other 
Territories 

How charities use donations 8.4 8.4 8.8 9.0 8.5 

Charities' fundraising costs 7.5 7.2 7.8 7.7 7.8 

The proportion of total funds spent on the charity's work 8.0 8.0 8.6 8.6 8.4 

n 465 427 279 201 190 
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Performance of charities in providing information (Q11): Subgroup analysis 

 Involvement: While there were no significant differences between high and low involvement respondents in 

perceived importance of information, high involvement respondents assessed charities’ performance in 

providing each type of information significantly more highly than low involvement respondents.  

 Work status: Those who were retired rated the performance of charities in supplying information significantly 

more highly than those who worked full time (although full time workers also placed significantly less 

importance on all information measures).  

 Age: While younger respondents (those under 44) placed significantly less importance on information than 

those 55 years and older, there were few differences in the rated performance of charities in supplying 

information.  

 Gender: Females placed higher importance on all information measures, but rated charities’ performance in 

supplying information significantly higher on only two measures: 

> Programs and services the charities deliver (mean score of 6.6 compared with 6.3 for males) 

> Impact of charities’ work (mean score of 6.5 compared with 6.2 for males) 

 Family situation: While there were a number of differences (as discussed in the previous page) in perceived 

importance of information by those in different family situations, there were no differences in the rated 

performance of charities in supplying information.  

 Country of birth: While those from the United Kingdom valued all information significantly more  than the 

sample in general, they did not rate the performance of charities in providing information significantly differently 

from the sample overall.  

 Australian State: While there were a number of differences (as discussed in the previous page) in perceived 

importance of information by state, there were no differences in the rated performance of charities in supplying 

information. 
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5.4  Regulation and the Australian Charities and Not-for-profits Commission (ACNC) 

In this section of the questionnaire, respondents were asked about their understanding of regulation of the 

Australian charities sector.  

5.4.1  Reporting concerns (Q12) 

If they had a concern, respondents would typically either stop supporting that charity and/or approach the 

charity in question with their concern. One third said they would go to Consumer Affairs. 

The following significant differences between subgroups were observed: 

 By involvement: Those with higher involvement in charities were significantly more likely to approach the 

charity in question and/or report their concern to Consumer Affairs compared to those with less involvement. 

 Age (not shown on chart): Age appeared largely unrelated to actions respondents would take if they had a 

concern. However, where a concern was identified, older respondents (those 55 years and older) were 

significantly more likely than those under 35 years to stop supporting the charity (69% of older respondents, 

compared to 46% of younger ones).  

Other, please specify responses included: “I would conduct an internet search to find out who to report to” (n=3), 

“I’d go to the police” (n=2), “phone or email contact”, “the Australian Tax Office”, “The ACNC”, “Facebook”, “My 

local MP”, “If I needed to, I would try to find out extra information”, “I just don’t trust any charities”, “I would check 

the facts first before voicing a concern”, “write a letter to the newspaper”, “I would keep an eye in the newspaper for 

any information”, “I do not deal with any charities” 
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Total, n=1562 43 35 22 29 10 59 7 2

High, n=549 55 40 25 32 12 58 3 2
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Base: Full launch 

Q12 If you had a concern about an Australian charity, where might you go to 
express your concerns? by involvement  
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“Haven’t they got guidelines to be 
setup as a charity? I’m sure that 
the government has got ways. 

You have to meet certain criteria 
before you can call yourself a 
charity, so that we don’t have 

people setting them up 
everywhere and collecting 

money.” 

5.4.2  Awareness of the regulator  

The majority of respondents in the qualitative research assumed that charities in Australia were regulated. This 

was based on: 

 Knowledge that many industries in Australia are regulated  

 Some had noticed that ‘approval’ had been granted on raffle 

tickets 

 Some assumed that tax exemption status was conferred by the 

ATO, who would require some form of regulation/control. 

However, there was very little knowledge about what form such 

regulation took, except amongst a few who had strong ties with specific charities and were more knowledgeable 

about the charities sector overall than most respondents.  

“I imagine they have to follow certain rules; that the government would have rules they need to follow to get tax 

exemptions.” 

“I would have thought that they need to register because the government would have been taxing them if they were 

not regulated. If you are a not for profit, then you’re not taxed, so there would be a government body looking into 

them, hopefully.” 
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In the quantitative research (Q13 & Q14) almost two-thirds (62%) believed that there was no organisation 

responsible for regulating Australian charities. 

The only significant difference observed amongst subgroups in terms of awareness of a regulator, was that 

respondents with higher involvement in charities were significantly more likely to be aware that there was a 

regulator.  

Of those who were aware there is a regulator, around one fifth said they knew the name of the regulator. 

The subgroups who were significantly more likely to indicate that they knew the regulators name were: 

 High involvement respondents (27% compared to 13% of low involvement respondents). 

 Those under 35 years (31%, compared to 19% of the overall sample). 

 Males (24% of males compared to 16% of females). 

 Parents with dependent children (25% compared to 16% of those with no children). 

 

 

 

  

Total, n=1562 High, n=549 Low, n=1013

Aware of the name 7 13 4

Aware of a regulator, but not the name 30 34 28

Unaware of a regulator 63 53 68
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Base: Full launch 

Q13 To the best of your knowledge, is there an organisation or agency that is responsible for 
regulating Australian charities? 

Q14 Do you know the name of the organisation or agency responsible for regulating 
Australian charities? By involvement 



 

 

   | 55 of 105  

    

Commercial in confidence    

5.4.3 Awareness and knowledge of the Australian Charities and Not-for-profits Commission (Q15 & Q16) 

Those who had indicated that they knew the name of the regulator were then asked, unprompted, what that name 

was. It was clear that the majority did not know the name of the regulator and across the sample a variety of names 

were indicated. 

Only 2% of the full launch sample were able to nominate the ACNC in an unprompted fashion. 

However, over one quarter (28%) of those who were aware that there was a regulator and believed they knew the 

name were able to nominate the ACNC correctly. 

 

Overseas comparisons: Whilst there were no questions that could be directly related to the Australian study,  

 80% of respondents in the New Zealand study indicated that they were aware of the New Zealand Charities 

Commission when prompted 

 55% of respondents in the England and Wales study indicated that they were aware of their Charities 

Commission when prompted. 

It should be noted in both these cases that the regulator had been established for a substantially longer period than 

the ACNC. 
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Base: Full launch: those who believed that they knew the name of the agency, n=112 

Q15 What is the name of the organisation or agency? (Unprompted) 
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All respondents were asked how much they knew about the Australian Charities and Not-for-profits Commission.  

Not surprisingly, given its relative newness, most respondents assessed themselves as having very low 

knowledge about the ACNC  

While there were some significant differences between subgroups, it should be noted that in all cases the mean 

scores were very low for all sub groups. The following significant differences were observed: 

 Involvement: Those with high involvement in charities assessed themselves as being significantly more 

knowledgeable about the ACNC compared to those with only low involvement (shown below). 

 Age (not shown on chart): Those 55 years and older rated their knowledge significantly lower, on average 

(mean score 1.8 compared to mean score of 3.1 for those under 35 years). 

 Location: Those who lived in a metropolitan location rated their knowledge of the ACNC significantly higher, 

on average, (mean score 2.3 compared to those in rural areas, mean score 1.7). This was the only significant 

difference based on location found in this research. 

 

 

 

  

Total, n=1562 High, n=549 Low, n=1013

Very high (8-10) 5 8 3

High (6-7) 9 14 7

Mid point (5) 12 12 12

Low (3-4) 11 11 11

Very low (0-2) 63 56 67

Mean score 2.2 2.8 1.9
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Base: Full launch 

Q16 How much do you know about the Australian Charities and Not-For-Profits-Commission 
(ACNC)? By involvement 
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5.4.4  Importance of having a regulator (Q17) 

Respondents were asked how important it was to have a regulator that registered organisations as charities, 

helped charities to meet their obligations and responded to concerns when charities possibly were not meeting 

their responsibilities. 

This role was considered very important by respondents with an overall mean score of 8.6. This finding was 

supported by the qualitative research, where the majority of respondents also regarded charities regulation as 

important. 

The following differences were observed: 

 Age: Older respondents (those 55 years and older) placed significantly more importance than those under 35 

years. 

 Work status (not shown on chart): Retirees placed significantly more importance (mean score 9.0 compared to 

those working full time, mean score 7.3) 

 Gender (not shown on chart): Females placed significantly more importance (mean score 8.8 compared males, 

mean score 8.4). 

 Involvement: Interestingly, there was no difference in rated importance by high and low involvement 

respondents.  

Overseas comparisons: The only study that provided comparative data was the England and Wales study. Those 

respondents also rated the role of a regulator as being very important, although they placed a slightly lower 

level of importance on having a regulator than did Australian respondents. 
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Base: Full launch 

Q17 How important do you think it is to have a regulator that performs these functions?  
By age 

** DK responses were allowed but not shown here 
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5.4.5  The role of the ACNC  

In the qualitative research, respondents were asked what roles they would expect a charity regulator to perform. 

Responses were related largely to ensuring that those claiming to be charities were actually doing what they said 

they did, and ensuring that they met certain standards in terms of meeting regulatory requirements and in spending 

funds. The specific activities expected were: 

 Ensure that those who claimed they were a charity actually were 

 Enforce any legislative requirements  

 Conduct audits to establish where money was spent 

 Ensure that a certain (minimum) percentage of funds went to charity 

 Ensure that charities do what they say they will do. 

The quantitative research is discussed in the following pages. 
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In the quantitative research (Q18A and Q18B) respondents who claimed to know at least something about the ACNC were asked what functions they believed it was 

responsible for, and all respondents were asked to select up to three functions that they considered the most important for protecting public trust and confidence in the 

Australian charity sector. 

‘Keeping a register’ and ‘handling complaints about charities’ were the two most frequently mentioned roles, both in terms of awareness of the ACNC’s role and 

the most important roles. 

There were a number of significant differences observed between  

 Respondents who believed they knew at least about the ACNC compared to those who knew nothing, and 

 Between subgroups, particularly with respect to awareness of the ACNC’s role.  

 

 

 

 

 

 

 

 

 

 

Importance of ACNC’s functions (Q18B) by knowledge of the ACNC (Q16) 
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Base: Full launch: Q18A asked of those who had given a score of > 0 at Q16, Q18B asked of all 

Q18A. Which of the following functions do you believe the Australian Charities and Not-For-Profits-Commission (ACNC) is 
responsible for?  

And Q18B which of these do you think are most important ?  
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Importance of ACNC’s functions (Q18B) by knowledge of the ACNC (Q16)  

 

Interestingly, those with no knowledge of the ACNC (i.e. gave a score of 0 out of 10 for Q16) placed significantly more importance in the ACNC’s real functions compared to 

those who believed that they had some knowledge. 
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Base: Full launch 

Q18B Which of these functions do you think are most important in order to maintain, protect and enhance public trust and 
confidence in the Australian not-for-profit sector by Q16 - Level of knowledge of the ACNC 
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The role of the ACNC (Q18A): Subgroup analysis 

Age: As illustrated below, older respondents (those 55 years and older) were significantly more likely than those 

under 35 years to believe that the ACNC was responsible for a number of the functions listed. 

 % 

Column % Total 
<35 
years 

35 - 44 
years 45 - 54 years 

55 - 64 
years 

65 years 
+ 

Granting charity status 54 44 52 53 66 59 

Keeping a register of charities 71 49 65 78 85 83 

Handling complaints about charities 67 45 58 73 86 78 

Advising Government on charity matters 50 36 42 55 62 60 

Policing charity fundraising 58 41 50 60 72 71 

Providing information about charities' accounts 48 34 43 47 62 60 

Don't know 13 19 19 10 6 10 

N 818 209 140 164 169 136 

Base: Those who knew of the ACNC (i.e. had given a score of > 0 at Q16) 

 

Work status: Retirees were significantly more likely than to full time workers and students to believe that the 

ACNC was responsible for a number of the functions listed. 

 % 

  Total Full time 
Part 
time 

Home duties, 
unemployed 
& other Student Retired 

Granting charity status 54 52 55 52 45 60 

Keeping a register of charities 71 63 75 71 42 83 

Handling complaints about charities 67 59 70 67 29 81 

Advising Government on charity matters 50 46 51 49 39 58 

Policing charity fundraising 58 50 59 63 32 67 

Providing information about charities' accounts 48 42 50 49 24 59 

Acting as an advocate for the charities sector 41 41 42 43 21 41 

Don't know 13 16 7 15 26 10 

n 818 250 169 166 38 195 

Base: Those who knew of the ACNC (i.e. had given a score of > 0 at Q16) 
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Gender: Females were significantly more likely than males to believe that the ACNC was responsible for a number 

of the functions listed. 

  % 

  Total Female Male 

Keeping a register of charities 71 74 65 

Handling complaints about charities 67 72 59 

Training charities 28 31 24 

Policing charity fundraising 58 61 52 

Providing information about charities' accounts 48 53 41 

Acting as an advocate for the charities sector 41 44 35 

n 818 494 324 

Base: Those who knew of the ACNC (i.e. had given a score of > 0 at Q16) 

 

Involvement: Those with high involvement in charities were significantly more likely to believe that the ACNC 

advised the government on charity matters, trained charities and acted as an advocate for the sector. 

  % 

  Total High Low 

Advising Government on charity matters 50 56 46 

Training charities 28 34 25 

Acting as an advocate for the charities sector 41 46 37 

n 818 330 488 

Base: Those who knew of the ACNC (i.e. had given a score of > 0 at Q16) 

The importance of the ACNC’s functions (Q18B): Subgroup analysis 

 

Respondents were asked to nominate the three most important functions for the ACNC. to promote trust and 

confidence. 

Age: Although age did not have as much impact for as many importance measures as it did for awareness 

measures, older respondents were significantly more likely than those under 35 years to indicate that some of the 

functions listed were important.  

  % 

 Total 
<35 

years 
35 - 44 
years 

45 - 54 
years 

55 - 64 
years 

65 
years + 

Handling complaints about charities 52 47 52 59 53 51 

Keeping a register of charities 52 46 46 52 55 61 

Policing charity fundraising 51 43 45 53 58 55 

Providing information about charities' accounts 42 29 33 43 51 51 

Promoting the work of charities 13 20 16 9 10 11 

Other 1 2 1 1 1 2 

n 1,562 333 263 328 354 284 
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Family situation: Those without dependent children were significantly more likely to indicate that the following 

were important: 

 Keeping a register of charities (56%, compared to 45% of those with dependent children). 

 Providing information about charities' accounts (44%, compared to 37% of those with dependent children).  

 

Work status: Those who were retired were significantly more likely to indicate that the following were important: 

 Keeping a register of charities (62% of retirees, compared to 46% of full time workers). 

 Providing information about charities' accounts (49%, compared to the overall sample). 
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“It would give you the 
confidence that all these 
organisations really are 

charities and their purpose in 
life is what they say it is and 

the money is going to the 
cause.” 

5.5 Public register of Australian Charities 

5.5.1 Importance of having a register  

In the qualitative research, reactions to the idea of a register were 

discussed at some length. As was found in the quantitative research, the 

majority of respondents reacted very positively to the concept of a 

charities register, although many felt they would be unlikely to 

personally use it. 

The fact of a register being available, regardless of use, was seen to 

increase transparency in the sector, and thus trust. In particular, a 

register was seen to provide a ‘tick of approval’, with analogies to the Heart Foundation tick made by a few. 

“I’ve made a decision as to who I will continue to give to, and who I will say yes and no to … I’d look it up, because 

I’d want to know if my continued support was worth it.” 

“I’d only use it if I was looking for a new charity to support. Would I use it a lot? Probably not … probably only a few 

times in my life.” 

“I’d be more likely to look up a name I’ve never heard of.” 

“Because they work off donations, so it should be there. Because every business has to report the same thing, so 

Not-for-profits should be more accountable, because they’re not using their own money.” 
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In the quantitative research (Q20) Respondents were also asked how important it was for a register of charities to 

be available, regardless of whether they believed they would personally use it.  

Respondents placed high importance (mean score 8.5) on a register being available. 

The following differences were observed: 

 Gender: Females placed significantly greater importance on a register being available then males did. 

 Family situation: Those without dependent children placed significantly greater importance on a register being 

available than those with dependent children.  

 Age: Older respondents (those 55 years and older) placed significantly greater importance on a register being 

available than respondents under 35. 
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Base: Full launch 

Q20 How important do you think it is for a register of this type to be made available to the 
community, regardless of whether you think you would personally use it?  

By subgroup 
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5.5.2 Preferences for information to be available on the register (Q19) 

All respondents were asked to rate their likelihood of using a number of different types of information that might be 

made available on the ACNC’s register of charities.  

As illustrated in the chart below, the most common preferences tended to relate to what the charity did, and 

reassurance that the charity was a bona fide charity. They included: 

 Listing of scams relating to charities misrepresenting themselves (mean score of 8.2) 

 The charity's activities and beneficiaries (mean score 7.9) 

 The charity's objectives i.e. what the charity is trying to achieve (mean score 7.7) 

 The type of charity (mean score 7.6) 

 Where the charity operates (states in Australia, countries overseas) (mean score 7.6) 

 Information about the ACNC enforcement activity (mean score 7.3). 

Responses to all the statements are illustrated in charts on this and the following page (note statements have been 

truncated to fit the graphs. The full statements can be seen in the questionnaire in the Appendix). 

A number of differences were observed between subgroups. These are shown on the following pages. 
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Base: Full launch, n=1562 

Q19 The type of information that could be available on the register is below. If this 
information was available on the ACNC website, what information would you be likely to 

look for? (part 1) 
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Preferences for information to be available on the register, continued 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Contact details
for the charity

Summary
financial

information

Link to the
charity's website

Charity's legal
name

Annual reports
Detailed

financial reports

Very high (8-10) 53 53 49 46 42 41

High (6-7) 19 18 21 19 21 21

Mid point (5) 12 11 13 14 13 14

Low (3-4) 4 4 5 5 6 6

Very low (0-2) 7 9 9 11 13 13

Don't Know 4 4 4 4 5 5

Mean score 7.2 7.1 6.9 6.8 6.5 6.4
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Base: Full launch, n=1562 

Q19 The type of information that could be available on the register is below. If this 
information was available on the ACNC website, what information would you be likely to 

look for? (part 2) 

Names and
positions of

responsible
people

Charity's
organisationa

l structure

Charity's
Australian

Business
Number
(ABN)

Size of
charity

Date the
charity was

first
established

Date that the
charity was

first
registered

Very high (8-10) 42 37 35 29 27 27

High (6-7) 20 22 17 25 22 21

Mid point (5) 15 17 15 17 17 17

Low (3-4) 7 7 8 10 10 10

Very low (0-2) 12 13 20 16 20 20

Don't Know 4 4 5 4 4 5

Mean score 6.4 6.3 5.8 5.7 5.4 5.4
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Base: Full launch, n=1562 

Q19 The type of information that could be available on the register is below. If this 
information was available on the ACNC website, what information would you be likely to 

look for? (part 3) 



 

 

   | 68 of 105  

Preferences for information to be available on the register (Q19): Subgroup analysis 

The following significant differences were observed between subgroups in their level of agreement with various 

statements.  

Involvement: As illustrated  in the following table, those with high involvement appeared to be significantly more 

likely to seek out most of the information types suggested in the survey compared to those with low involvement. 

  Mean score 

 Total High Low 

Listing of scams relating to charities / organisations misrepresenting themselves as charities 8.2 8.4 8.1 

The charity's activities and beneficiaries 7.9 8.1 7.8 

Charity's objectives 7.7 8.0 7.6 

Type of charity 7.6 7.8 7.4 

Where the charity operates 7.6 7.7 7.5 

Information about ACNC enforcement activities 7.3 7.5 7.2 

Contact details for the charity 7.2 7.6 7.0 

Summary financial information 7.1 7.4 7.0 

Link to the charity's website 6.9 7.3 6.7 

Charity's legal name 6.8 7.0 6.6 

Names and positions of responsible people 6.4 6.7 6.2 

Size of charity 5.7 6.1 5.5 

Date the charity was first established 5.4 5.8 5.2 

Date that the charity was first registered 5.4 5.7 5.2 

Note: Excludes don’t know responses n 1,315 463 852 

 

Age: Those under 35 years (and in some cases, those between 35 to 44) appeared to be significantly less likely to 

seek out many of the information types proposed by the ACNC for the register, compared to at least some of the 

older age groups. 

  Mean score 

  Total 
<35 

years 
35 - 44 
years 

45 - 54 
years 

55 - 64 
years 

65 years 
+ 

Listing of scams relating to charities / organisations 
misrepresenting themselves as charities 8.2 7.5 7.8 8.4 8.8 8.6 

The charity's activities and beneficiaries 7.9 7.3 7.6 8.0 8.4 8.1 

Charity's objectives 7.7 7.3 7.4 7.8 8.1 7.9 

Type of charity 7.6 7.2 7.3 7.7 7.9 7.6 

Where the charity operates 7.6 6.9 7.1 7.7 8.0 7.9 

Information about ACNC enforcement activities 7.3 6.8 7.0 7.4 7.8 7.4 

Summary financial information 7.1 6.8 6.7 7.2 7.5 7.4 

Charity's legal name 6.8 6.4 6.4 6.7 7.1 7.2 

Annual reports 6.5 6.4 6.0 6.5 6.9 6.6 

Names and positions of responsible people 6.4 6.2 6.0 6.5 6.7 6.6 

Date the charity was first established 5.4 5.8 5.4 5.3 5.4 5.0 

Note: Excludes don’t know responses n 1,315 287 222 288 296 222 
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5.6  Hypothesis confirmation 

A research objective was to test some hypotheses about public trust and confidence in charities. These were 

developed from initial secondary data analysis and the findings from qualitative research undertaken in March 

2013, and were tested in the quantitative research. The conclusions are summarised below. 

 

Hypotheses 
Supported by 

research? 
Comment 

The greatest levels of 
public concern will be 
around charities’ 
fundraising and 
administrative costs 

 

Administration costs and allocation of funds influenced whether 
respondents trusted charities. Excessive fundraising costs were 
also a cause for concern. 

There will be high levels of 
public concern about 
private benefits (such as 
salary and travel) that may 
come to individuals who run 
charities 

Partial support 

Respondents did regard provision of information about the 
proportion of total funds spent on administrative costs as 
important, and believed charities were quite poor at supplying 
this type of information.  

People do very little 
research into charities 
before deciding to donate, 
but nevertheless would like 
to feel that information is 
available 

Partial support 

Respondents felt reasonably knowledgeable about 
charities they supported: 70% of respondents said they knew 
“a reasonable amount” or “a lot” about a charity before they 
decided to support it regularly. There appeared to be a 
relatively high level of activity around obtaining at least some 
information about charities. Around one quarter of respondents 
claimed they had asked how donated money would be spent, 
and four fifths claimed they had at some stage checked at least 
details about a charity.  

Information is important: While those who had sought 
information about a charity rated the importance of information 
more highly than those who had not sought information, all felt 
provision of information about a charity’s activities was 
important. 

 

Major drivers of trust in 
charities are: familiarity &/or 
personal connection with 
the organisation, the charity 
is seen to make a clear 
positive difference, the 
charity is seen to be honest 
and ethical, including in its 
methods of fundraising, and 
the charity is seen to be 
efficient and well managed 

 

While these drivers were all important factors in the driver 
analysis, familiarity/ personal connection were less important 
than the other factors listed here.  
 
Other factors identified as very important to trust were: acting in 
the public interest, ensuring that a reasonable proportion of 
donations make it to the end cause and letting the public know 
how they use their resources, including money from donations.  

The existence and visibility 
of a regulator can give 
confidence that charities do 
meet these criteria. 

 

Provision of information about the regulator increased 
trust: Mean scores of trust in Australian charities across the 
total sample increased significantly from 6.6 to 7.0 once 
respondents had been given a brief description of the ACNC 
and its role.  
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5.7 Demographics 

Respondents were asked some basic demographic information in order to: 

 Ensure that the data was nationally representative 

 Allow subgroup analysis to be conducted.  

The sample was generally nationally representative (compared to the data available at the Australian Bureau of 

Statistics), with the exception of gender. Whilst a higher proportion of respondents were female, this is typical of 

online surveys. Comparisons of weighted and unweighted data indicated that weighting was not necessary.  

Demographics are summarised in the following charts.  
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D1 How old are you?   

Married or in de-
facto relationship

with dependent
children

Married or in de-
facto relationship,

with no dependent
children

Single with
dependent children

Single (with no
dependent children)

Total 27 38 6 29
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Base: Total sample, n=1624 

D5 What is your family situation? 
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Full time paid
work (30+

hours per
week)

Part time paid
work (less

than 29 hours
per week)

Home duties
(i.e. looking

after
dependents)

Student Retired Unemployed Other

Total 30 19 11 5 26 6 3
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Base: Total sample, n=1624 

D6 What is your work status?   

Less than
$19,999

$20,000 -
$39,999

$40,000 -
$59,999

$60,000 -
$79,999

$80,000 -
$99,999

$100,000 -
$119,999

$120,000 -
$139,999

$140,000  or
over

Total 7 22 17 12 10 6 4 6
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Base: Total sample, n=1624 

D7 What is your household income, before tax?   

Australia
United

Kingdom
New

Zealand
China India Vietnam Italy

Philippin
es

South
Africa

Malaysia Germany Other

Total 76 8 3 1 2 0 0 1 1 1 1 7
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Base: Total sample, n=1624 

D8 Which country were you born in?   
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Base: Total sample, n=1624 

Location 

Female Male
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Base: Total sample, n=1624 

D3 Please indicate your gender 

NSW VIC QLD SA WA TAS NT ACT
Other

Territories

Total 28 24 18 13 11 3 1 2 0
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Base: Total sample, n=1624 

State 
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6 Appendices 

6.1 Appendix A: Factor analysis outcomes 

The key drivers most likely to aid with improving trust and confidence in the charity sector are shown in the 

following table. The factor loading is a score which indicates the importance each attribute has to the respondents 

trust and confidence in charities. 

Note that the component analysis uncovered three dimensions (listed below), which loosely match the model 

hypothesised in the qualitative research. Whilst each dimension is important in explaining respondents’ trust and 

confidence in charities, the dimensions listed below are listed in order of importance, with the most important at the 

top. 

 Charities’ activities (e.g. act in the public interest, are ethical, etc). 

 Charities’ reputation (e.g. their size, if they are well-known, etc). 

 Perceived wastefulness. 

This is illustrated in the table over the page.  
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Drivers to trust and confidence in charities 

Questions loading on the three factors 
(-1.0 to +1.0) 

Factor scores for each dimension (-1.0 to +1.0) 

Charities’ 
activities  

Charities’ 
reputation  

Perceived 
wastefulness 

I trust charities to act in the public interest 0.8   

I trust charities to ensure that their fund raisers are ethical and honest 0.8   

I trust charities to make a positive difference to the cause that they are 
working for 

0.8   

I trust charities to ensure that a reasonable proportion of donations make 
it to the end cause 

0.8   

I trust charities that let the public know how they use their resources, 
including money from donations 

0.8   

I trust charities to be well managed and efficient  0.8   

I trust charities more if they are clear about how they are managed 0.8   

I trust charities that provide services within my local community 0.7   

I trust charities that provide services in Australia  0.7   

I trust charities more if I have heard of them 0.7   

I trust charities that I have a personal connection to  0.6   

I trust charities that have been established a long time 0.6   

I trust charities that have supported me, my family or friends 0.6   

Most charities are trustworthy  0.6   

I trust big charities more than smaller ones   0.7  

I trust charities that provide services overseas   0.7  

I trust charities with well-known supporters and patrons  0.6  

I feel confident donating to a charity even if I haven’t heard of them, if it’s 
going to a good cause  

 0.6  

I trust charities that are well-known  0.6  

Charities are regulated and controlled to ensure that they are working for 
the public benefit 

 0.6  

Charities spend too much of their funds on administration   0.9 

Charities spend too much of their funds on salaries and staff benefits   0.9 

Charities waste too much money   0.8 

I don’t trust charities that spend a lot of money on advertising spend   0.7 

I don’t trust charities that pay sales people to raise funds   0.7 

 

Note that for the above factor loadings, 1 represents a strong positive relationship, -1 represents a strong negative 

relationship, whilst 0 represents no relationship. Thus 0.5 represents a moderate, positive relationship.  
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6.2 Appendix B: Full tables 

Where figures do not add up to 100, this is due to multiple coding or computer rounding. Where ‘full launch’ is 

indicated, the question was modified after the pilot and thus respondents from the pilot phase have been excluded.  

D1 How old are you?   

 
% 

18 - 24 years old 7 

25 - 34 years old 14 

35 - 44 years old 17 

45 - 54 years old 21 

55 - 64 years old 23 

65 - 74 years old 15 

75 to 84 years old 3 

85 years or older 0 

Total sample; base n = 1,624 

 

D4 What is your postcode? (converted to location) 

 
% 

Metropolitan 70 

Regional 21 

Rural 9 

Total sample; base n = 1,624 
 

 

D3 Please indicate your gender 
 

 
% 

Female 60 

Male 40 

Total sample; base n = 1,624 
 

 

Q1 Have you had any of the following types of contact with any charities 
over the last year? 

 
% 

Volunteer for a charity 19 

Paid employee of a charity 5 

Trustee of a charity 2 

Member of a charity's executive, 
governing body  or management 

committee 
2 

Provide professional services to a charity 2 

Received money, support and/or help 
from a charity 

4 

None of these 75 

Total sample; base n = 1,624 
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Q2 About how often would you say you have volunteered time to a charity 
over the last year?   

 
% 

Most weeks 27 

About fortnightly 16 

About monthly 16 

Less often 42 

Base: Those who had volunteered, n = 314 

 

Q3 Have you done any of the following in the last year? 

 
% 

Donated goods  to a charity 58 

Made a one off or occasional donations to a 
charity 

51 

Bought raffle tickets 48 

Bought goods from a charity  38 

Sponsored someone in a charity event; e.g., 
fun run 

19 

Made regular monthly donations to a charity 15 

Attended a fundraising event  13 

Sold raffle tickets or conducted other 
fundraising on behalf of a charity 

11 

Sponsored a child via a charity 8 

Donated to a TV charity appeal 7 

Some form of activism 7 

Sponsored an animal via a charity 5 

None of the above 11 

Other, please specify 4 

Filter: Full launch only; base n = 1,562 

 

Involvement 
 

 
% 

High 36 

Low 64 

Total sample; base n = 1,624 
 

 

  



 

 

   | 77 of 105  

 

Q4 Thinking of the charities that you support, what are the reasons you 
choose to support them? I support charities that ... 

 
% 

I feel their work is important 70 

I trust to make a positive difference to the 
cause that they are working for 

54 

Have a good reputation 46 

Match my beliefs 37 

Are well-known 36 

Let the public know how they use their 
resources, including money from donations 

34 

I enjoy supporting 32 

I have a personal connection to 22 

Have supported me or close family or 
friends 

20 

Have well-known supporters or patrons 7 

Other, please specify 4 

Base: Those who had contact with charities over the last year, n = 1,453 

 

Q5 Thinking about the charities that you support regularly, that is, you 
donate money or goods regularly, or you regularly volunteer your time, 
which of the following best applies?   

 
% 

I know quite a lot about a charity before I 
decide to support it 

23 

I know a reasonable amount about a charity 
before I decide to support it 

47 

I know a little bit about a charity before I 
decide to support it 

18 

I know very little about a charity before I 
decide to support it 

2 

Not applicable; I do not support specific 
charities regularly  

10 

Base: Those who had contact with charities over the last year, n = 1,453 
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Q6 Thinking about the charities that you support regularly, that is, you 
donate money or goods regularly, or you regularly volunteer your time, how 
satisfied are you with the information that those charities provide? (Append) 

 
% 

0 - Not at all satisfied 0 

01 0 

02 1 

03 0 

04 2 

05 10 

06 10 

07 21 

08 27 

09 14 

10 - Very satisfied 14 

Mean score 7.6 

Filter: Full launch only, Base: Those who knew something about a charity 
before supporting it, n = 1,260 

 

Q7A How much trust and confidence do you have in Australian charities 
overall?  

 
% 

00 - Don't trust them at all 2 

01 1 

02 3 

03 3 

04 4 

05 15 

06 14 

07 23 

08 24 

09 9 

10 - Trust them completely 4 

Mean score 6.6 

Total sample; base n = 1,624 
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Q7B How much trust and confidence do you have in the following institutions and organisations 
Row % 

 
0 
Don’t 
trust 

1 2 3 4 5 6 7 8 9 
10 
Trust 
completely 

Mean 
score 

Doctors 1 1 1 2 4 12 11 19 26 16 8 7.1 

Police 2 1 2 2 3 12 10 20 23 17 7 7.0 

Religious organisations 13 6 7 8 9 17 10 13 10 5 2 4.6 

News media 7 7 9 11 13 21 13 10 6 2 1 4.5 

The High Court 3 2 3 4 7 18 12 18 16 11 6 6.2 

The Reserve Bank 3 2 4 4 7 22 13 15 15 8 6 6.0 

Your local council 6 5 7 8 8 22 15 15 9 3 2 5.0 

State Parliament 10 8 9 10 10 20 13 12 6 2 2 4.4 

Federal Parliament 14 8 9 9 9 18 12 10 7 2 2 4.2 

The ABC 2 2 2 3 6 18 13 19 20 9 4 6.2 

The Australian Taxation Office 
(ATO) 

5 3 3 4 8 21 13 18 14 7 4 5.8 

Filter: Full launch only; base n = 1,562 

 

Q8 What most influences whether you trust a charity or not?  

 
% 

High portion of funds go to those in need / 
only small proportion on admin costs / high 

proportion of volunteers 17 

Well-known, well established, good 
reputation 17 

Info available regarding fund allocation, 
transparency & accountability 16 

It's a worthy cause / aligned to my beliefs 13 

The level of information supplied by charity / 
hearing from those helped by it  10 

Knowing of the charity's good results / I 
understand how they give back to the 

community 10 

Good publicity or lack of bad publicity 4 

Personal connection to charity (could be 
through family or friends) 3 

Fundraising methods / fundraiser's 
approach / advertising 2 

Word of mouth 2 

Cause supports Australians 2 

Religious affiliation (could be negative or 
positive) 1 

Other, please specify 7 

Don't know 3 

None 4 

Filter: Full launch only; base who provided a response n = 1,543 
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Q9 When thinking about Australian charities, how much do you agree or disagree with the following  
Row% 

 

0 
Strongly 
disagree 

1 2 3 4 5 6 7 8 9 
10 

Strongly 
agree 

Mean 
score 

I trust charities that let the public know 
how they use their resources, including 

money from donations 
2 0 1 1 3 10 9 14 21 17 21 7.6 

I trust charities more if they are clear about 
how they are managed 

1 1 1 1 2 11 10 16 24 18 16 7.5 

I trust charities to make a positive 
difference to the cause that they are 

working for.  
2 0 1 2 3 12 10 18 22 15 15 7.2 

I trust charities to act in the public interest 2 1 1 2 4 15 11 16 21 13 15 7.1 

I trust charities to ensure that their fund 
raisers are ethical and honest 

2 1 2 3 4 14 11 17 19 13 14 7.0 

I trust charities to ensure that a reasonable 
proportion of donations make it to the end 

cause 
3 1 2 2 4 15 11 15 19 15 14 6.9 

I trust charities more if I have heard of 
them 

2 1 1 2 4 14 11 19 21 12 11 6.9 

Charities spend too much of their funds on 
administration 

2 1 1 3 5 18 13 15 13 10 17 6.8 

I trust charities that provide services within 
my local community 

2 1 1 2 3 16 14 19 20 13 8 6.8 

I trust charities that have been established 
a long time 

2 1 2 2 3 17 12 18 20 13 10 6.8 

I trust charities that have supported me or 
close family or friends 

2 1 1 2 5 22 11 15 17 12 12 6.8 

I trust charities to be well managed and 
efficient  

2 1 2 3 5 15 14 19 18 11 11 6.7 

I trust charities that I have a personal 
connection to  

3 1 1 1 4 20 12 18 19 11 10 6.7 

I trust charities that provide services in 
Australia  

2 1 1 3 4 18 15 20 18 11 8 6.7 

I don't trust charities that pay sales people 
to raise funds 

3 3 2 4 6 18 11 13 12 9 20 6.7 

I trust charities that are well-known 3 1 2 2 5 19 14 17 19 11 8 6.6 

I don't trust charities that spend a lot of 
money on advertising 

2 2 3 3 6 18 12 16 13 9 15 6.6 

Charities spend too much of their funds on 
salaries and staff benefits 

2 2 3 3 7 20 12 15 12 9 16 6.5 

Most charities are trustworthy  3 2 3 4 7 18 15 20 17 8 4 6.1 

Charities waste too much money 2 2 5 5 7 20 13 15 12 7 12 6.1 

I trust charities with well-known supporters 
and patrons 

4 2 3 4 8 24 13 16 14 7 5 5.9 

Charities are regulated and controlled to 
ensure that they are working for the public 

benefit 
4 3 4 5 8 22 14 15 12 7 6 5.7 

I trust big charities more than smaller ones  6 5 5 7 9 29 10 14 9 4 3 5.1 

(continued over page)   
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Q9 When thinking about Australian charities, how much do you agree or disagree with the following … 
continued 
Row% 

I trust charities that provide services 
overseas  

9 5 6 6 11 24 13 11 7 4 3 4.8 

I feel confident donating even if I haven't 
heard of them, if it's going to a good cause 

12 8 10 9 11 19 11 9 6 3 3 4.3 

Filter: Full launch only; base n = 1,562 

 

Q10 When you have given money to a charity, have you ever done any of the 
following? 

 
% 

Asked how your money would be spent 27 

Asked for proof of identification of the 
person who has approached you 

43 

Found out how the charity was run 20 

Given to a charity you hadn't heard of 10 

Claimed a tax refund 49 

Checked that it was a genuine charity 32 

Checked to see if the charity was registered 14 

Other, please specify 2 

None of the above 21 

Total sample; base n = 1,624 
 

 

Q10B How did you obtain this information? 
 

 
% 

Internet search / website 55 

Sought more information from the 
fundraiser 

12 

Sought information from the charity (by 
phone / in person) 

9 

Asked for person's ID 5 

From friends or family 4 

Media / TV advertising 3 

Brochures / pamphlets 1 

Other, please specify 6 

Don't know 1 

None 4 

Total sample; base n = 760 
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Q11A Please rate how important it is to you that Australian charities provide this kind of information 
Row% 

 
0 1 2 3 4 5 6 7 8 9 10 

Mean 
score 

How charities use donations 1 1 1 1 2 4 4 7 15 13 51 8.6 

Programs and services the charities deliver 1 1 1 1 3 7 7 12 19 10 38 8.0 

Charities' fundraising costs 1 1 1 2 3 12 10 14 16 8 32 7.5 

Impact of charities' work 1 1 1 1 2 6 6 11 17 14 40 8.2 

The proportion of total funds spent on 
administrative costs 

2 1 2 3 3 9 6 11 13 9 42 7.9 

The proportion of total funds spent on the 
charity's work 

1 0 1 1 3 6 6 9 16 12 44 8.2 

Total sample; base n = 1,624 

 

 

Q11B Please rate how well Australian charities overall do in providing this kind of information  
Row % 

 
0 1 2 3 4 5 6 7 8 9 10  

D
K 

Mean 
score 

How charities use donations 4 1 3 4 6 17 15 17 13 5 8 7 6.0 

Programs and services the charities 
deliver 

2 1 2 3 4 17 13 19 18 7 8 6 6.5 

Charities' fundraising costs 7 2 5 7 8 21 11 11 10 3 5 9 5.1 

Impact of charities' work 3 1 3 3 6 15 13 20 17 7 8 6 6.4 

The proportion of total funds spent on 
administrative costs 

10 4 6 8 8 19 11 9 7 4 4 9 4.8 

The proportion of total funds spent on 
the charity's work 

6 3 5 7 6 18 11 13 11 4 6 9 5.4 

Total sample; base those who provided a response, n varies from =1,470-1,532 

 

Q12 If you had a concern about an Australian charity, where might you go to 
express your concerns? 

 
% 

I would go directly to the charity in question 43 

Consumer Affairs 35 

Ombudsman 22 

Discuss with friends and/or family 29 

Media 10 

I would not support that charity again 59 

I would be unlikely to take action if I had a 
concern about a charity 

7 

Other, please specify 2 

Filter: Full launch only; base n = 1,562 
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Q13 To the best of your knowledge, is there an organisation or agency that is 
responsible for watching over the activities of Australian charities?   

 
% 

Yes 37 

No 63 

n 1,624 

Filter: Full launch only; base n = 1,562 
 

 

Q14 Do you know the name of the organisation or agency responsible for 
watching over the activities of Australian charities? (original)  

 
% 

Yes 19 

No 81 

Filter: Full launch only; base those who were aware of a regulator, n = 584 

 

Q15 What is the name of the organisation or agency?  

 
% 

APRA 1 

ACNC 28 

Similar name to ACNC 3 

ATO 3 

AUSAid 1 

ASIC 4 

ACCC / Consumer Affairs 10 

Gave name of a charity 18 

Other, please specify 11 

Don't know 23 

Filter: Full launch only; base those who believed they knew the name;  
base n = 113 
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Q16 How much do you know about the Australian Charities and Not-for-profits-
Commission (ACNC)?  

 
% 

0 - You have never heard of them 48 

1 7 

2 8 

3 7 

4 5 

5 12 

6 5 

7 4 

8 3 

9 1 

10 - You feel that you are fully informed 1 

Mean score 2.2 

Filter: Full launch only; base n = 1,562 

 

Q17 How important do you think it is to have a regulator that performs these 
functions?   

 
% 

0 - Not at all important 1 

1 0 

2 0 

3 1 

4 1 

5 6 

6 5 

7 8 

8 14 

9 15 

10 - Very important 50 

Mean score 8.6 

Filter: Full launch only; base n = 1,562 
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Q18A Which of the following functions do you believe the Australian Charities 
and Not-for-profits-Commission (ACNC) is responsible for? 

 
% 

Keeping a register of charities 71 

Handling complaints about charities 67 

Policing charity fundraising 58 

Granting charity status 54 

Advising Government on charity matters 50 

Providing information about charities' 
accounts 

48 

Acting as an advocate for the charities 
sector 

41 

Training charities 28 

Promoting the work of charities 22 

Don't know 13 

Other, please specify 1 

Filter: Full launch only; base n = 818 

 

Q18B Which of these functions do you think are most important in order to 
maintain, protect and enhance public trust and confidence in the Australian Not-
for-profit sector 

 
% 

Keeping a register of charities 52 

Handling complaints about charities 52 

Policing charity fundraising 51 

Granting charity status 22 

Providing information about charities' 
accounts 

42 

Advising Government on charity matters 12 

Acting as an advocate for the charities sector 12 

Training charities 11 

Promoting the work of charities 13 

Other 1 

n 1,562 

Filter: Full launch only; base n = 1,562 
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Q19 A list of the type of information that could be available on the register is shown below. If this 
information was available on the Australian Charities and Not-for-profits Commission (ACNC) website, 
what information would you be likely to look for?  
Row% 

 
0 

Unlikely 
1 2 3 4 5 6 7 8 9 

10 
Likely 

DK 
Mean 
score 

Charity's legal name 6 3 2 2 3 14 8 11 12 11 23 4 6.8 

Charity's Australian Business 
Number (ABN) 

10 5 5 4 4 15 8 10 11 9 15 5 5.8 

Charity's organisational structure 7 3 3 3 4 17 10 12 13 11 13 4 6.3 

Contact details for the charity 5 1 2 1 3 12 8 12 15 14 23 4 7.2 

Type of charity (e.g. welfare, 
education and training, 
accommodation, disability, children, 
etc) 

3 1 1 1 2 10 8 13 16 16 26 4 7.6 

Charity's objectives (i.e. what the 
charity is aiming to achieve) 

3 0 1 1 1 9 7 11 16 18 27 5 7.7 

Where the charity operates (states in 
Australia, countries overseas) 

4 1 1 1 2 10 8 11 17 15 27 4 7.6 

The charity's activities and 
beneficiaries (who it helps) 

3 1 1 0 2 8 5 10 16 19 31 4 7.9 

Date that the charity was first 
registered 

10 5 5 5 6 17 11 11 10 8 9 5 5.4 

Date the charity was first established 10 4 5 5 5 17 10 11 11 7 9 4 5.4 

Size of charity (small, medium, large) 8 4 4 5 5 17 11 13 12 7 9 4 5.7 

Annual reports 7 3 3 3 3 13 9 12 14 11 17 5 6.5 

Link to the charity's website 6 1 2 1 3 13 8 13 15 14 19 4 6.9 

Names and positions of responsible 
people 

7 2 3 3 4 15 9 11 15 12 15 4 6.4 

Summary financial information 5 2 3 2 2 11 8 11 17 15 21 4 7.1 

Detailed financial reports 6 3 3 2 3 14 10 11 13 12 17 5 6.4 

Information about ACNC 
enforcement activities such as 
issuing warnings or directions, 
making injunctions, suspending or 
removing a director 

4 2 2 1 2 11 6 10 15 15 25 6 7.3 

Listing of scams relating to charities 
/ organisations misrepresenting 
themselves as charities 

3 0 1 1 2 7 4 7 11 13 43 8 8.2 

Filter: Full launch only; base n = 1,562 
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Q20 How important do you think it is for a register of this type to be made 
available to the community, regardless of whether you think you would 
personally use it?   

 
% 

0 - Not at all important 1 

1 0 

2 0 

3 1 

4 1 

5 6 

6 5 

7 10 

8 17 

9 16 

10 - Very important 44 

Mean score 8.5 

Filter: Full launch only; base n = 1,562 

 

Q21 Bearing in mind that Australian charities are regulated by the ACNC, how 
much trust and confidence do you have in Australian charities overall?   

 
% 

0 - Don't trust at all 2 

01 1 

02 1 

03 2 

04 2 

05 12 

06 12 

07 23 

08 29 

09 12 

10 - Trust completely 5 

Mean score 7.0 

Total sample; base n = 1,624 
 

 

D5 What is your family situation?  (Demographics) 

 
% 

Married or in de facto relationship with 
dependent children 

27 

Married or in de facto relationship, with no 
dependent children 

38 

Single with dependent children 6 

Single (with no dependent children) 29 

Total sample; base n = 1,624 
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D6 What is your work status?   

 
% 

Full time paid work (30+ hours per week) 30 

Part time paid work (less than 29 hours per 
week) 

19 

Home duties (i.e. looking after dependents) 11 

Student 5 

Retired 26 

Unemployed 6 

Other, please specify 3 

Total sample; base n = 1,624 

 

D7 What is your household income, before tax?   

 
% 

Less than $19,999 7 

$20,000 - $39,999 22 

$40,000 - $59,999 17 

$60,000 - $79,999 12 

$80,000 -  $99,999 10 

$100,000 - $119,999 6 

$120,000 - $139,999 4 

$140,000  or over 6 

Prefer not to answer 15 

Total sample; base n = 1,624 
 

 

D8 Which country were you born in?   
 

 
% 

Australia 76 

United Kingdom 8 

New Zealand 3 

China 1 

India 2 

Vietnam 0 

Italy 0 

Philippines 1 

South Africa 1 

Malaysia 1 

Germany 1 

Other (please specify) 7 

Total sample; base n = 1,624 
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State 
 

 
% 

NSW 28 

VIC 24 

QLD 18 

SA 13 

WA 11 

TAS 3 

NT 1 

ACT 2 

Other Territories 0 

Total sample; base n = 1,624 
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6.3 Appendix C: Questionnaire 

Public trust and confidence in Australian Charities Questionnaire (FINAL – Full launch) 

Introduction 

We are inviting you to participate in a 10-15 minute survey conducted on behalf of the Australian Charities and 

Not-for-profits Commission (ACNC), into peoples’ attitudes towards Australian charities.  

Charities include any organisation that has a charitable purpose and operates for the public benefit. There are 

many charities in Australia. Some of the better known ones include the Red Cross, Salvation Army, World Vision, 

World Wildlife Fund, and the Heart Foundation, but there are many smaller and less well-known charities. This 

research is being conducted to understand attitudes to all types of charities and what people think, regardless of 

how much involvement they have with charities. For example, we are interested in how and why people choose to 

support (or not support) charities, how much they trust them, and what it is that makes people feel more 

comfortable in supporting particular charities. The information you provide will help the ACNC with future strategies 

and decision making and assist in the development of a new, searchable online charities register.  

We are conducting this survey on the ACNC’s behalf, in partnership with Survey Sampling International.  We are 

bound by the strict Code of Ethics of the Market and Social Research Society of Australia (AMSRS) and National 

Privacy Principles. Your individual responses will be kept strictly confidential and only aggregated data will be 

reported to the ACNC. 

 

Please complete the survey by 5pm on Friday 3
rd

 May 2013.  

We sincerely appreciate your assistance in this research. 

 

Programmer: Where the word ‘charity’ or ‘charities’ appear, please allow a hover box (or equivalent) with the 

following definition:  

Charities include any organisation that has a charitable purpose and operates for the public benefit. There are of 

course many charities in Australia. Some of the better known charities include the Red Cross, Salvation Army, 

World Vision, World Wildlife Fund, and the Heart Foundation, but there are many smaller and less well-known 

charities, and we are interested in attitudes to all types of charities. 
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Introductory questions 

To begin with, we have a few questions about you.  

D1. How old are you? (Please select one option) 

Less than 18 years  Terminate  

18 – 24 years old 1 Go to D4 

25 – 34 years old 2 

35 – 44 years old 3 

45 – 54 years old 4 

55 – 64 years old 5 

65 – 74 years old 6 

75 to 84 years old 7 

85 years or older 8 

D4. What is your postcode? 

______   Allow postcode. This 

will need to be: 

1. Recoded according 

to ABS ASGS 

classification for 

Major Urban, Other 

Urban & Rural Balance 

2. Recoded in 

Australian State 

Go to D3 

 

 

D3. Please indicate your gender (Please select one option) 

Female 1 Go to Q1 

Male 2 
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Section 1: Awareness and involvement in charities 

Programmer note: The data needs to be analysed according to whether respondents have had a high or low 

involvement in the charities sector, so we need them to be categorised accordingly. Please categorise respondents 

in the data file as HIGH INVOLVEMENT = 1 and LOW INVOLVEMENT = 2 based on responses to Q1, 2 and 3. If 

classified as High involvement at any point (e.g. Q1), respondent should be classified as high, regardless of future 

questions. Still ask those questions, please.  

 

If classified as high involvement at Q1, the respondent stays as high involvement regardless of answers to 

Q2 and 3. 

If classified as high involvement at Q2, the respondent stays as high involvement regardless of answers to 

Q3. 

 

Q1. Have you had any of the following types of contact with any charities over the last year? 

Please select all that apply 

Paid employee of a charity 1 High involvement, go 
to Q3 

Trustee of a charity 2 High involvement, go 
to Q3 

Volunteer for a charity 3 Go to Q2 

Member of a charity’s executive, governing body or management committee 4 High involvement, go 
to Q3 

Provide professional services to a charity 5 High involvement, go 
to Q3 

Received money, support and/or help from a charity 6 High involvement, go 
to Q3 

None of these 7 Go to Q3 

 

Q2. About how often would you say you have volunteered time to a charity over the last year? 

Select one response only 

 Most weeks 1 High involvement 

 About fortnightly 2 High involvement 

 About monthly  3 High involvement 

 Less often 4 Low involvement 
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Q3. Have you done any of the following in the last year?  

Rotate order 

Please select all that apply 
 

Donated to a TV charity appeal 1 Low involvement 

Bought goods from a charity (e.g. charity shop, charity catalogue, The Big 
Issue, etc) 

2 Low involvement 

Made regular monthly donations to a charity 3 High involvement 

Sponsored someone in a charity event; e.g., fun run 4 Low involvement 

Made a one–off or occasional donations to a charity 5 Low involvement 

Sponsored a child via a charity 6 High involvement 

Sponsored an animal via a charity 7 High involvement 

Sold raffle tickets or conducted other fundraising on behalf of a charity (e.g. 
participated in a fun run, read-a-thon, etc.) 

8 Low involvement 

Attended a fundraising event (e.g. charity dinner, auction, trivia night, etc) 9 Low involvement 

Donated goods (e.g. furniture, clothing, food, etc) to a charity 10 Low involvement 

Some form of activism (e.g. writing a letter or coordinating a petition) 11 High involvement 

Bought raffle tickets 14 Low involvement 

Other (please specify) 12 Low involvement 

None of the above [mutually exclusive] 13 Low involvement 

If Q1=7 and Q3=13, go to Q7 

All others go to Q4 
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Q4. Thinking of the charities that you support, what are the reasons you choose to support them?  

Rotate statements 
Please select all that apply 
 
I support charities that … 
 

Match my beliefs 1 

Go to Q5 

I feel their work is important 2 

I trust to make a positive difference to the cause that they are working for  3 

I enjoy supporting 4 

I have a personal connection to 5 

Have a good reputation 6 

Are well-known 7 

Have supported me or close family or friends  8 

Have well-known supporters or patrons 9 

Other (please specify) 10 

Let the public know how they use their resources, including money from 
donations 

11 

 

Q5. Thinking about the charities that you support regularly, that is, you donate money or goods regularly, 

or you regularly volunteer your time, which of the following best applies? 

Select one response only 

I know quite a lot about a charity before I decide to support it 1 Go to Q6 

I know a reasonable amount about a charity before I decide to support it 2 Go to Q6 

I know a little bit about a charity before I decide to support it 3 Go to Q6 

I know very little about a charity before I decide to support it 4 Go to Q6 

Not applicable; I do not support specific charities regularly 5 Go to Q7 

 

Q6. Thinking about the charities that you support regularly, that is, you donate money or goods regularly, 

or you regularly volunteer your time, how satisfied are you with the information that those charities 

provide? 
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Please use a scale of 0-10, where 0 means you are not at all satisfied, and 10 means you are very satisfied  

 0-10 

scale 

Go to Q7 

 

Section 2: Trust  

We would now like to ask you some questions about your attitudes towards Australian charities and other 

organisations. 

Q7a. How much trust and confidence do you have in Australian charities overall? Please use a scale of 0 to 

10 where 0 means you don’t trust them at all and 10 means you trust them completely. 

 0-10 scale Go to Q8 

Reporting note: This matches the question used in NZ, England and Wales and Scotland  

 

Q7b. How much trust and confidence do you have in the following institutions and organisations. Please 

use a scale of 0-10 where 0 means you don’t trust them at all and 10 means you trust them completely. 

(Rotate list) 

1 Doctors 

0-10 scale 

2 Police 

3 Religious organisations  

4 News media 

5 The High Court 

6 The Reserve Bank 

7 Your local council 

8 State Parliament 

9 Federal Parliament 

10 The ABC 

11 The Australian Taxation Office (ATO) 

 

Q8. What most influences whether you trust a charity or not? 

Please type in your response 

Programmer: Allow no response 
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Q9 When thinking about Australian charities, how much do you agree or disagree with the following.  

Rotate statements 

Please use scale from 0 to 10, where 0 means that you strongly disagree and 10 means that you strongly agree. 

1 I trust charities more if I have heard of them 0-10 scale Rotate questions 

Allow DK 

Go to Q10 

2 I feel confident donating to a charity even if I haven’t heard of them, 
if it’s going to a good cause  

3 Charities are regulated and controlled to ensure that they are 

working for the public benefit 

4 I trust charities that let the public know how they use their resources, 

including money from donations 

5 Charities spend too much of their funds on salaries and staff benefits 

6 Charities spend too much of their funds on administration 

7 Charities waste too much money 

8 Most charities are trustworthy  

9 I trust big charities more than smaller ones  

10 I trust charities that provide services overseas  

11 I trust charities that provide services in Australia  

12 I trust charities that provide services within my local community 

13 I trust charities that are well-known 

14 I trust charities that have been established a long time 

15 I trust charities more if they are clear about how they are managed 

16 I trust charities to make a positive difference to the cause that they 

are working for  

18 I trust charities that I have a personal connection to  

19 I trust charities with well-known supporters and patrons 

20 I don’t trust charities that spend a lot of money on advertising 

21 I don’t trust charities that pay sales people to raise funds 

22 I trust charities to be well managed and efficient  

23 I trust charities to ensure that a reasonable proportion of donations 

make it to the end cause  

24 I trust charities to ensure that their fund raisers are ethical and 

honest 

25 I trust charities to act in the public interest 

26 I trust charities that have supported me or close family or friends   

Reporting note: Question in part matches NZ and England and Wales. Item 12 is the England and Wales wording 
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Q10. When you have given money to a charity, have you ever done any of the following. 

Please select  as m any as app ly 

Asked how your money would be spent  1 IF ANY OF THE 
FOLLOWING 
SELECTED: 
 1 (Asked how money 

spent) 

 3 (Found out how 
charity was run) 

 6 (Checked that it was 
a genuine charity) 

 7 (Checked to see if 
the charity was 

registered) 

 
GO TO Q10B, ELSE 
 
Go to Q11 

Asked for proof of identification of the person who has approached you  2 

Found out how the charity was run  3 

Given to a charity you hadn’t heard of  4 

Claimed a tax refund 5 

Checked that it was a genuine charity 6 

Checked to see if the charity was registered 7 

Other, please specify 9 

None of the above (make exclusive) 8 

 

Q10B. How did you obtain this information? 

Please type in your response 

Programmer: Allow no response. Show on same page as Q10. 

Open ended   Go to Q11 
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Q11. Some types of information that charities may provide are described below. Please provide the 

following ratings: 

 In the first column, please rate how important it is to you that Australian charities provide this kind of 

information, and  

 In the second column, please rate how well Australian charities overall do in providing this kind of 

information 

Please use a scale from 0 to 10 as described below. 

  Importance Performance  

1 How charities use donations Where 0 
means that 
providing 

this type of 
information 
is not at all 
important 
and 10 

means that 
providing 

this type of 
information 

is very 
important  

Where 0 
means that 
charities are 
very poor at 

supplying this 
type of  

information 
and 10 

means that 
charities are 
very good at 
supplying this 

type of 
information  

Rotate order of 

questions, but 

importance & 

performance should be 

asked together 

Allow DK for 

performance 

Go to Q12 

2 Programs and services the charities deliver   

3 Charities’ fundraising costs   

4 Impact of charities’ work    

5 The proportion of total funds spent on administrative 
costs 

  

6 The proportion of total funds spent on the charity’s 
work 
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Section 3: Regulation 

Q12. If you had a concern about an Australian charity, where might you go to express your concerns? 

(Please select all that apply) 

I would go directly to the charity in question 1 Go to Q13 

Consumer Affairs  2 

Ombudsman 3 

Discuss with friends and/or family 4 

Media 5 

I would be unlikely to take action if I had a concern about a charity 

[exclusive response] 

6 

Other (please specify) 7 

I would not support that charity again 8 

 

Q13. To the best of your knowledge, is there an organisation or agency that is responsible for regulating 

Australian charities? (Please select one option) 

Yes 1 Go to Q14 

No 2 Go to Q16 

 

Q14. Do you know the name of the organisation or agency responsible for regulating Australian charities? 

(Please select one option) 

Yes 1 Go to Q15 

No 2 Go to Q16 

 

Q15. What is the name of the organisation or agency? (Please enter the name in the box below) 

Allow 100 characters – display available spaces  1 Go to Q16 

Don’t know 98 

 

Q16. How much do you know about the Australian Charities and Not-for-profits-Commission 

 (ACNC)? 

Please use scale from 0 to 10, where 0 means you have never heard of them, and 10 means that you feel that you 

are fully informed. 

 0-10 scale GO TO Q17 
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Q17. The Australian Charities and Not-for-profits-Commission (ACNC) was established on 3 December 

2012. The ACNC is the independent national regulator of charities. It registers organisations as charities, 

helps charities to meet their obligations and responds to concerns when charities may not be meeting their 

responsibilities. How important do you think it is to have a regulator that performs these functions?  

Please use scale from 0 to 10, where 0 means that it is not at all important, and 10 means that it is very important.  

 0-10 scale IF Q16 > 0 GO TO 

Q18A ELSE GO TO 

Q18B 

 

Q18A. Which of the following functions do you believe the Australian Charities and Not-for-profits-

Commission (ACNC) is responsible for?  

Please select all that apply 

Granting charity status 1 Rotate order 

 

Go to Q18B  

Keeping a register of charities 2 

Handling complaints about charities 3 

Advising Government on charity matters 4 

Training charities 5 

Policing charity fundraising 6 

Promoting the work of charities 7 

Providing information about charities’ accounts 8 

Acting as an advocate for the charities sector 9 

Other (specify)  10 

Don’t know 98 
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Q18B. Which of these functions do you think are most important in order to maintain, protect and enhance 

public trust and confidence in the Australian Not-for-profit sector?  

Please select the three functions that you think are most important. 

Granting charity status 1 Maintain same order 

as Q18A but show 

separately to Q18A 

 

For other, show as 

specified in Q18A 

 

Go to Q19 

 

Keeping a register of charities 2 

Handling complaints about charities 3 

Advising Government on charity matters 4 

Training charities 5 

Policing charity fundraising 6 

Promoting the work of charities 7 

Providing information about charities’ accounts 8 

Acting as an advocate for the charities sector 9 

Other  10 
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Section 4: Public register of charities 

Q19. The Australian Charities and Not-for-profits-Commission (ACNC) is developing a public register of 

Australian charities to be available on its website (www.acnc.gov.au). Registered charities will be required 

to report annually to the ACNC, and information they provide will be published on the ACNC Register. 

A list of the type of information that could be available on the register is shown below. If this information 

was available on the Australian Charities and Not-for-profits Commission (ACNC) website, what 

information would you be likely to look for?  

(Rotate list, except for last 2 options) 

Please use a scale from 0 to 10, where 0 means that you would be unlikely to look for this information and 10 

means that you would be very likely to look for this information. 

1 Charity’s legal name 0-10 scale, 

allow DK 

response 

Go to Q20 

2 Charity’s Australian Business Number (ABN) 

3 Charity’s organisational structure 

4 Contact details for the charity 

5 Type of charity (e.g. welfare, education and training, 

accommodation, disability, children, etc)  

6 Charity’s objectives (e.g. what the charity is aiming to achieve) 

7 Where the charity operates (states in Australia, countries overseas) 

8 The charity’s activities and beneficiaries (who it helps) 

9 Date that the charity was first registered 

10 Date the charity was first established 

11 Size of charity (small, medium, large) 

12 Annual reports 

13 Link to the charity’s website 

14 Names and positions of responsible people 

15 Summary financial information 

16 Detailed financial reports 

17 Information about ACNC enforcement activities such as issuing 

warnings or directions, making injunctions, suspending or removing 

a director 

19 Listing of scams relating to charities / organisations misrepresenting 

themselves as charities 

20 The proportion of the charity’s workforce that are volunteers  

 Other, please specify Allow 

checkbox 

rather than a 

scale 

 

http://www.acnc.gov.au/


 

 

   | 103 of 105  

Q20. How important do you think it is for a register of this type to be made available to the community, 

regardless of whether you think you would personally use it?  

Please use scale from 0 to 10, where 0 means you do not think it is at all important that this type of information is 

available, and. 10 means you think it is very important. 

 0-10 scale Go to Q21 

 

Q21. Bearing in mind that Australian charities are regulated by the ACNC, how much trust and confidence 

do you have in Australian charities overall? Please use a scale of 0 to 10 where 0 means you don’t trust 

them at all and 10 means you trust them completely. 

 0-10 scale Go to D4 

 

Section 5: Demographics 

D5. What is your family situation? (Please select one option) 

Married or in de facto relationship with dependent children 1 Go to D6 

Married or in de facto relationship, with no dependent children 2  

Single with dependent children 3  

Single (with no dependent children) 4  

 

D6. What is your work status? (Please select the one option that most applies to your situation) 

Full time paid work (30+ hours per week) 1 Go toD7 

Part time paid work (less than 29 hours per week) 2 

Home duties (i.e. looking after dependents) 3 

Student 4 

Retired 5 

Unemployed 6 

Other 7 

D7. What is your household income, before tax? (Please select one option) 

Less than $19,999 1 Go toD8 

$20,000 - $39,999 2 

$40,000 - $59,999 3 

$60,000 - $79,999 4 

$80,000 -  $99,999 5 

$100,000 - $119,999 6 

$120,000 - $139,999 7 

$140,000  or over 8 

Prefer not to answer 9 
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D8. Which country were you born in? (Please select the one option that best applies to you) 

Australia 1 Go to closing 

statement United Kingdom 2 

New Zealand 3 

China 4 

India 5 

Vietnam 6 

Italy 7 

Philippines 8 

South Africa 9 

Malaysia 10 

Germany 11 

Other (please specify) 12 

 

Closing statement 

Thank you for your assistance in completing this survey. 
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