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Regional Research Connections (RRC) is a partnership with Universities that provides new capacity for 

regional policy research in Australia. Four Universities have joined with the Regional Australia Institute 

(RAI) in 2018 to form RRC – University of South Australia, RMIT University, Southern Cross University 

and Charles Darwin University. RRC supports RAI’s Intergovernmental Shared Inquiry Program. 

 

Independent and informed by both research and ongoing dialogue with the community, the Regional 

Australia Institute develops policy and advocates for change to build a stronger economy and better 

quality of life in regional Australia – for the benefit of all Australians. The RAI was established with 

support from the Australian Government. 

 

This RRC project (RRC5) supports the RAI’s inquiry program into international migration and job 

creation, the aim of which is to better understand the role of international migration in tackling regional 

employment issues. While the RAI has looked at the role of international migrants as job fillers in 

regional Australia, the purpose of RRC5 is to examine the role of international migrants as job creators 

in regional Australia. 

 

This research report translates and analyses findings of research to enable an informed public 

discussion of regional issues in Australia. It is intended to assist people to think about their perspectives, 

assumptions and understanding of regional issues. No responsibility is accepted by RAI Limited, its 

Board or its funders for the accuracy of the advice provided or for the quality of advice or decisions 

made by others based on the information presented in this publication. 

 

Unless otherwise specified, the contents of this report remain the property of the Regional Australia 

Institute. Reproduction for non-commercial purposes with attribution of authorship is permitted. 

 

This paper can be referenced as:  

Chen, L.; Sinnewe, E.; and Kortt, M. (2018). Evidence of Migrant Business Ownership and Entrepreneurship 

in Regions. Canberra: Regional Australia Institute. 
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The overarching aim of this research project is to address the following research questions: 

¶ What is the international migrant contribution to business ownership and entrepreneurship in 

regions?; and 

¶ How could the prevalence and impact of migrant entrepreneurship in regions be enhanced? 

 

The project has been specifically designed to: 

¶ Document the role of international migrants as job creators in regional Australia; and 

¶ Inform and influence the regional population discussions by quantifying information about 

migrant business owners and presenting case studies of migrant business owners and 

entrepreneurs. 

 

The project itself is divided into the four main parts: 

i. A review of literature on migrant business ownership and entrepreneurship; 

ii. An analysis of data on business ownership and income building potential among 

regional migrants; 

iii.  An analysis of at least five case studies profiling migrant entrepreneurs in regional 

Australia whose stories connect with the findings of the literature review and data 

analysis; and 

iv. An identification of any strategies that could be pursued locally or by state/federal 

governments to encourage migrant business ownership/entrepreneurship in regional 

areas. 

 

 

In this section, we review the literature on migrant business ownership and entrepreneurship. This section 

is comprised of four main parts. The first section defines the key terms used in this report. The second 

section provides an overview of migration to Australia and migrant business owners specifically. The 

third section provides an overview of regional business owners, while the fourth section provides an 

overview of migrant regional business owners and the associated knowledge gaps. 

 

Three key terms are used in this report: 

i. Migrant 

ii. Business owner 

iii.  Region. 

 

First, a migrant is defined as a person who was born overseas and relocated to Australia. Thus, a non-

migrant is defined as a person who was born in Australia.1 

                                                 
1 In the literature, the term migrant is sometimes used interchangeably with the term ethic minority, 
which are usually based on a commonly accepted cultural marker like race (Aldrich & Waldinger, 

1. INTRODUCTION 

2. LITERATURE REVIEW 

2.1 KEY DEFINITIONS 
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Defining business ownership and entrepreneurship is challenging given that various definitions exist. 

Table 2.1 provides an overview of some of the different definitions of entrepreneurship and migrant 

entrepreneurship. 

 

Table 2.1: Different definitions of entrepreneurship 

Term Definition Source 

Entrepreneurship Start-up of new business. Davidsson, Lindmark, and 

Olofsson (1994); Müller (2006); 

Müller (2016) 

Entrepreneurship Creation and extraction of value from the 

environment. 

Anderson (2000) 

Migrant entrepreneurship Individuals who are self-employed 

(including own account workers and 

employers). 

Collins (2003) 

Migrant entrepreneurship Conducting own business and employing 

others. 

Evans (1989) 

Migrant self-employment An individual who operates his/her own 

business (including employers) and 

engages independently in trade or 

profession. 

Le (2000) 

 

In this report, we use the term ‘business owners’ and ‘business owners who employ others’2 for both 

migrants and non-migrants alike. This definition was adopted because it: 

i. Provides a clear and transparent definition of business ownership (without conflating it 

with the broader concept of entrepreneurship, which can encompass attributes like 

creativity and innovation); 

ii. Conforms to current data definitions and collection practices by the Australian Bureau 

of Statistics (ABS); and 

iii.  Allows for the identification of migrants as regional job creators (i.e., employers). 

 

Finally, we define the term ‘regional’ using the Australian Statistical Geography Standard (ASGS) and, 

when necessary, explicitly take into account regional classifications used by the Regional Australia 

Institute in our subsequent empirical analysis. In general, however, we use the term ‘region’ or ‘regional 

areas’ to refer to non-metropolitan locations in Australia. 

 

  

                                                 
1990; Connolly, 2002). Here, we opt to use the above definition given the inherent challenges 
associated with identifying and classifying ethnic minorities. 
2 In some instances, we will make the following distinction: ‘business owners will nil employees’. Thus, the 
term ‘business owners’ includes ‘business owners will nil employees’ and ‘business owners who employ 
others’. 
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Australia is considered one of the world’s major migration nations. Since 1945 – when the first 

immigration portfolio was created – more than 7.5 million people have settled in Australia and 

Australia’s overseas born population is estimated to be 28.2% in June 2015 (Parliament of Australia, 

2017). The Australian Government allocates quotas each year for people who want to migrate 

permanently to Australia under either the program for skilled migrants, family migrants or the 

humanitarian program for refugees (Australian Government, 2017; Department of Social Services, 

2017). 

 

Since the late 1990s, temporary migration has also been growing. Many of these entrants arrived on 

either Student or Temporary Work (Skilled) (subclass 457) visas. Unlike the permanent migration 

program, the level of temporary migration is not subjected to quotas (Parliament of Australia, 2017). 

The largest categories of temporary migrants are overseas students and skilled migrants (Parliment of 

Australia, 2010). The number of applicants vary with some visa categories reaching their cap quickly 

(typically the general skilled migration program), while other visa categories receiving a limited 

number of applications. For example, the entrepreneur visa only received one applicant in over 12 

months, which has been attributed to restrictive funding requirements of the visa (a minimal of 

$200,000 to fund an Australian third party) (Dominic, 2017). 

 

Until recently, the UK had always been the primary source country of permanent migrants to Australia. 

However, in 2010–2011, China surpassed the UK as Australia’s principal source of permanent 

migrants. Since then, China and India have continued to provide the highest number of permanent 

migrants (Parliament of Australia, 2017). In addition to federal government programs, each state 

government has its own migration program, which are designed to boost regional economic activity. 

For example, the Victorian Government has reported that its economy has benefited from the 

sponsoring of business migrants who bring their entrepreneurial skills. In 2006-2007, over 1,700 

business migrants were sponsored to start new businesses in Victoria to assist in the creation of new jobs 

(Victoria Government, 2007). 

 

Migrant business owners have been a part of the Australian landscape for over a century, with the 

early settlement of non-English speaking migrants from China, Greece, and Italy (Collins, 2003). The 

Australian experience of migration is consistent with international evidence, which shows that migration 

leads to the establishment of new businesses (Levie, 2007; OECD, 2010, 2017). Evidence also 

highlights that migrants from the following countries have substantially higher rates of business 

ownership in Australia (Collins, 2003): 

¶ Korea 

¶ Greece 

¶ Italy 

¶ Israel 

¶ Cyprus 

¶ Lebanon. 

 

2.2 AN OVERVIEW OF MIGRATION 

2.2.1 CHARACTERISTICS OF MIGRANT BUSINESS OWNERS 
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While male migrants are far more likely to be business owners, some evidence suggests that the 

number of female migrant business owners is increasing (Collins, 2003). More recent evidence suggests 

that this gap may be closing with rates of business ownership for migrant women similar to those of 

migrant men (Collins, 2008). However, migrant women face additional challenges when starting a 

business, which is often connected to time constraints involving family, community, and household 

responsibilities (Low, 2004). 

 

Most migrant business owners are engaged in small businesses (Collins, 2008). Migrant businesses are 

very diverse with business in retail, real estate, finance, media, and tourism. For example, Italian 

migrants have traditionally been owners of fruit and vegetable stores (Collins, 2003) while Greek 

migrants traditionally owned one in five of the businesses in the ‘fish shops and take-away food and 

milk bars’ industry (Collins, Gibson, Alcorso, Tait, & Castles, 1995, pp. 81-83). In addition, many 

migrant business owners have restaurants. For most of the post-war period, Chinese restaurants have 

been a notable feature of the Australian suburban and country town landscapes (Collins, 2003). On 

this note, migrant business owners may be located within ethic clusters or ethics precincts like Chinatown 

and Little Italy (Collins, 2006b). As such, these businesses may have been specifically established to 

service the needs of other migrants residing in the ethnic cluster (Collins, 2006a, 2006b). Thus, an 

average migrant business owner is likely to be man who is running a small business in the service sector. 

 

The motivations of starting businesses are varied. Some are motivated by personal ambition 

(Mazzarol, Volery, Doss, & Thein, 1999), a sense of achievement (McClelland, 1961), a desire for 

autonomy (Bryson, Keeble, & Wood, 1993), or greater personal control over their affairs 

(Greenberger & Sexton, 1988). Some are motivated by an economic opportunity while others are 

motivated by need, like the loss of employment (Hinz & Jungbauer-Gans, 1999). There is also 

evidence to suggest that a person’s past employment history (Ronstadt, 1988), family background 

(Matthews & Moser, 1995), gender (Buttner & Rosen, 1989), education level (Storey, 1982), and 

ethnicity (Aldrich, 1980) may play a role in starting a new business. In addition, external factors may 

play an important role like the level of family support (Bull & Winter, 1991) and general economic 

conditions (Gould & Keeble, 1984; Shutt & Whittington, 1987). 

 

However, given their characteristics and social experience (i.e., relocating to a new country), migrant 

business owners may have motivations that differ from their native counterparts, Motivational factors 

for migrant business ownership identified in the literature include: 

 

¶ Necessity entrepreneurs. Migrants who face discrimination in the labour market may be 

motivated to start a business as a viable career alternative or means of self-preservation 

(Greene, 1997; Li, 1988; Light, 1972; Light & Bonacich, 1988; Light & Rosenstein, 1995). 

Alternatively, migrants who are unable to find jobs that fit their qualifications and experience 

may choose to start a business (e.g. Basu, 1995; Basu & Altinay, 2002; Srinivasan, 1992; 

Weberner, 1990). 

¶ Culture. Cultural explanations emphasise that becoming a business owner may be influenced 

by an individual’s cultural background. For example, Bates and Dunham (1993) argue that 

2.2.2 MOTIVATIONS OF MIGRANT BUSINESS OWNERS 
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American Asians have comparatively high levels of human capital, which assists them when 

pursing new business ventures. 

¶ Ethnic enclaves. The growth in migrant populations have prompted the expansion of the 

enclave economy, which offers a protected market for migrant business owners. Under this 

environment, migrant business owners can benefit from an economic return equivalent to or 

better than their counterparts do in the non-enclave economy. (Evans, 1989; Le, 2000; Razin & 

Langlois, 1996; Wilson & Portes, 1980; Zhou, 2010). 

¶ Marriage. Borjas (1986) has argued that the self-employed are faced with the possibility that 

their employees will shirk on the job. This risk can be mitigated if a person is married and has 

his/her partner is working in the business. Together, a married couple working in the family 

business typically share the same economic objective to maximise the profit of the family 

business. With the financial and emotional support from a spouse, a married person may be 

more willing to take the risk to establish a family business. There is evidence to suggest that 

married migrants are more likely to be self-employed (Le, 2000). 

¶ Time in destination country. Time spent in the destination country may influence a migrant’s 

motivation for business activities (Correa-Velez, Barnett, & Gifford, 2015). For migrants, 

resource disadvantage should decline substantially over time, as they development networks 

and build wealth. Thus, it not surprising to find that time spent in Australia positively influences 

the probability of becoming self-employed business owner (Mahuteau, Piracha, Tani, & Lucero, 

2014). 

¶ Education. Education may be a motivating factor although the empirical evidence is mixed 

(Evans, 1989; Kidd, 1993; Le, 2000). Education may be an indicator of managerial ability 

and hence have a positive impact on the propensity to be self-employed (Le, 2000). On the 

other hand, educational attainment may facilitate entry into salary sector and thus supress the 

likelihood of business ownership. 

¶ English proficiency. The level of English proficiency may also be a motivating factor although 

the empirical evidence is mixed (Correa-Velez et al., 2015; Le, 2000). One view is that a lack 

of English proficiency impedes interaction with financial markets and suppliers, thus having a 

negative impact on the propensity to be self-employed (Le, 2000). An alternative view is that 

migrants who lack English proficiency become necessity entrepreneurs and cater to the needs 

of individuals with whom they share common ground in their ethnic enclave (Evans, 1989; Light, 

1979).  

¶ Labour market experience. Experience in the labour market may be a motivating factor as 

there is often a positive correlation between labour market experience and managerial 

ability. Thus, by extension, one would expect a positive relationship between experience and 

the propensity of being self-employed (Lucas Jr, 1978). There is some evidence of this 

association in the Australian context (Le, 2000). 

¶ Intrinsic factors. Intrinsic factors also play a role in motivating entrepreneurs. For example, 

migrants may be more willing to take risks, which may increase their likelihood in starting new 

businesses. Migrants have already made a bold decision to make a life in a new country and, 

as such, may be less risk-averse to business ventures (Naudé, Siegel, & Marchand, 2017). 
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Migrants have an important role to play in terms of job creation. While business owners bring in new 

products and put downward pressure on prices, they also create new jobs (Laundy, 2017). However, in 

Australia, there appears to be a decline in the number of new firms (businesses) entering the market 

(Laundy, 2017). This reflects that the Australian business landscape has become less dynamic and more 

uncertain. On this point, there is evidence to suggest that fewer entrepreneurs are entering the market 

and, of those who enter the market, many are likely to exit market earlier (compared to previous 

generations of entrepreneurs) (Bakhatiari, 2017). One positive sign, however, is that young firms – 

under three years – are a consistent source of net job creation (Bakhatiari, 2017). 

 

More generally, migrants are often viewed as agents of economic development. Among different 

economic activities, the business behaviour of migrants and migrant household is one critical channel 

through which migration contributes to economic growth. For example, migration of highly skilled 

individuals can benefit from substantial gains in income and a greater accumulation of human capital 

(Gibson & McKenzie, 2012). Research has shown that migrants participate in the labour market not just 

as employees, but also as creator of new businesses (Head & Ries, 1998; Wong, 2003). In addition, 

migrant business owners facilitate trade (Barrett, Jones, & McEvoy, 1996; Head & Ries, 1998; OECD, 

2010), increasing employment opportunities in ethnic labour markets (Baycan-Levent & Nijkamp, 

2009), and contribute to resolve labour market shortages (Borjas, 1986; Kloosterman, Van der Leun, & 

Rath, 1998). 

 

Migrant business owners typically face greater barriers than their non-migrant counterparts do. These 

challenges may include understanding the country’s culture, institutional environment and language 

(European Commission, 2016). In this regard, barriers to migrant business ownership may stem from 

personal characteristics (e.g., language difficulties), a lack of familiarity with the local labour market, a 

limited understanding of the regulatory environment, and a lack of awareness of available support 

(e.g., training programs) (European Commission, 2016; OECD, 2010, 2017). 

 

Research also shows that a key issue found affecting migrant entrepreneurship is the lack of business 

education. This includes limited participation in entrepreneurship education (Chavan, 2003) and little 

investment in education and training (Collins, 2008). Migrant business owners may not be aware of 

how training programs can assist their businesses, and training programs are considered expensive and 

time-consuming (Chavan, 2003; Collins, Sim, Dhungel, Zabbal, & Noel, 1997). Other major constraints 

to participation in training include attendant costs and time commitment (Collins et al., 1997). 

 

  

2.2.3 MIGRANT IMPACT ON JOB CREATION 

2.2.4 CHALLENGES AND OPPORTUNITIES FOR MIGRANT BUSINESS OWNERS 
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Regional business owners can have a positive influence on regional development, especially in terms of 

job creation. While regional conditions may influence business start-up rates, the local social and 

economic environment is critical for fostering and supporting a regional business mentality (Dejardin & 

Fritsch, 2011; Garofoli, 1994). This section discusses characteristics of regional entrepreneurship, the 

determinants and impacts of regional entrepreneurship, as well as the challenges and opportunities for 

regional entrepreneurs. 

 

In terms of size, businesses in regional and rural areas are usually smaller than their urban 

counterparts, with a higher proportion of one-person businesses (Mazzarol, 2003). A positive sign is 

that the mix of regional business ownership has been diversifying. In the US, the traditional agriculture-

based economy has transformed into a diverse mix of manufacture service, recreation and non-farming 

activities (Whitener & McGranahan, 2003). A similar trend has been observed in Australia with the 

range of regional industries engaging in a variety of sectors such as manufacturing, tourism, and 

services (AIG, 2001). Another characteristic of regional businesses is that rural business owners invest in 

local social capital, relying on connecting with local tightknit communities and placing greater 

emphases on human capital development (Akgün, Baycan-Levent, Nijkamp, & Poot, 2011). 

 

Not surprisingly, business activities vary considerably across regions (e.g. Davidsson et al., 1994). 

Several factors influence regional business activity including: 

¶ Government support and programs to stimulate regional business activity (e.g. Preuss, 2011; 

Zhou, 2011); 

¶ A culture of risk-taking, creativity, and acceptance of regional business activities (Audretsch, 

Dohse, & Niebuhr, 2010; Dodd & Hynes, 2012); 

¶ An economic need to generate employment and income for oneself and family (Akgün et al., 

2011; Fritsch & Falck, 2007; Naudé, Gries, Wood, & Meintjies, 2008; Thurik, Carree, Van 

Stel, & Audretsch, 2008); 

¶ The availability of social capital and networks, and community resources (Malecki, 2012); and 

¶ The proximity to regional research institution or universities (Benneworth, 2004; Berggren & 

Lindholm Dahlstrand, 2009). 

 

Regional business owners can play an important role in regional communities by introducing new 

technologies, creating jobs, and contributing to economic growth (Birch, 1979; Fritsch & Müller, 2008). 

More specifically, regional business owners can contribute to regional business development by: 

¶ Creating jobs, building capital, training young people, and supporting their local community 

(e.g. Andersson & Noseleit, 2011; CGU, 2016; Laundy, 2017; Meccheri & Pelloni, 2006); 

¶ Providing new goods and services to local residents and thereby diversifying the regional 

economy (e.g. Audretsch & Keilbach, 2004b; Fritsch & Müller, 2008); 

2.3 AN OVERVIEW OF REGIONAL BUSINESS OWNERS 

2.3.1 CHARACTERISTICS OF REGIONAL BUSINESS OWNERSHIP 

2.3.2 DETERMINANTS OF REGIONAL BUSINESS ACTIVITY 

2.3.3 IMPACT OF REGIONAL BUSINESS OWNERS 
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¶ Building intellectual capacity and promoting regional innovation (e.g. Svensson, Klofsten, & 

Etzkowitz, 2012); 

¶ Helping to build community well-being (Audretsch & Keilbach, 2004a); and 

¶ Promoting localised learning and new regional knowledge (e.g. Lawton Smith, Glasson, & 

Chadwick, 2005). 

 

From a business perspective, regional areas are distinctive from urban areas (Smallbone, 2009). In 

addition to the general challenges facing business owners, regional business owners confront other 

challenges, which may include: 

¶ A small local market with expensive external communication (Christos Kalantaridis & Bika, 

2006; Pallares-Barbera, Tulla, & Vera, 2004; Vaessen & Keeble, 1995) 

¶ Limited access to government support (McElwee & Annibal, 2010) 

¶ Limited availability of financial and human capital (Wortman Jr, 1990) 

¶ Relatively small markets resulting in limited economies of scale (Kalantaridis & Bika, 2011; 

Meccheri & Pelloni, 2006; Smallbone, 2009) 

¶ Limited access to important infrastructure such as transport and communications (Mazzarol, 

2002) 

¶ A higher cost of doing business than in the major population centres (Mazzarol, 2003). 

 

On the other hand, regional areas may provide particular benefits for business owners. Regional 

places may offer certain ‘location-specific advantages’ in the form of material, social and cultural 

amenities (Harvey, 2010). The natural, social, cultural and heritage amenities can also be used as 

unique resources in business activities (Stathopoulou, Psaltopoulos, & Skuras, 2004). The ‘otherness’ of 

regional areas becomes an advantage because it offers place-specific and distinctive opportunities for 

entrepreneurs and entrepreneurial activities (Anderson, 2000; Mahuteau et al., 2014). Regional 

entrepreneurs could potentially benefit from a range of location-specific advantages including: 

¶ Greater employee stability and loyalty (Pallares-Barbera et al., 2004); 

¶ Lower labour costs (Keeble & Tyler, 1995); 

¶ Greater availability and lower cost of land (Pallares-Barbera et al., 2004); 

¶ High-amenity living conditions (Keeble & Tyler, 1995; Meccheri & Pelloni, 2006); and 

¶ Niche markets (Keeble & Tyler, 1995; Meccheri & Pelloni, 2006). 

 

While a reasonable amount of research has done on migrant business owners and regional business 

owners, comparative little work has been done on regional migrant business owners. Given the migrant 

business owners in regional areas are hybrids of migrant business owners and regional business 

owners, it might be reasonable to suggest that migrant business owners may contribute to regional 

development through job creation but may also bring in ‘exotic’ influences such as ethnically themed 

businesses (e.g., a Brazilian coffee house). In this regard, regional migrant business owners are also 

likely to share the similar characteristics and motivations of regional and migrant business owners. Thus, 

to contribute to the current gap in knowledge, we will examine: 

2.3.4 CHALLENGES AND OPPORTUNITIES FOR REGIONAL BUSINESS OWNERS 

2.4 MIGRANTS AS REGIONAL BUSINESS OWNERS 
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¶ The economic profile of regional migrant business owners using data drawn from the 2016 

ABS Census of Population and Housing sample; and 

¶ The likelihood that regional migrant business owners are employers (and, hence, job creators) 

using a multivariate logistic regression model based on data from 2011 ABS 1% Census of 

Population and Housing sample. 

 

The analyses will provide – to the best of our knowledge – the first comprehensive insight into migrant 

business owners in Australia. 

 

 

In this section, we provide an overview of migrant business owners, with particular reference to 

regional Australia. More specifically, data were extracted at the local government area (LGA) level 

from the 2016 ABS Census of Population and Housing. These data were then matched at the LGA level 

– using the RAI concordance file at Appendix 1 – to create the following regional classification types: 

¶ Regional Cities 

¶ Connected Lifestyle Regions 

¶ Industry & Service Hubs 

¶ Heartland Regions 

¶ Metropolitan areas. 

 

In addition to the metropolitan areas, there are four main regional types defined by the RAI (2014, 

p.3): 

òRegional Cities, which have populations of over 50,000 persons. They have diverse 

economies and the chance to use their size and diversity to shape their own future. 

Connected Lifestyle Regions do not have city population size, but are close to our major 

metropolitan regions. They will be influenced by their connection with these cities. 

Industry and Service Hubs are regional centres with between 15,000ð50,000 residents, 

located further from major metropolitan areas. Their performance is linked to industry 

outcomes, but their population size means they could be resilient to change. 

Heartland Regions are smaller regional areas that are not close to other major 

metropolitan or Regional Cities. Industry trends and local ingenuity will shape their 

future.ó 

 

These RAI regional types were then used to examine: 

¶ Business owners 

¶ Migrant business owners 

¶ Migrant business owners with employees. 

 

  

3. DATA ANALYSIS 

3.1 DESCRIPTIVE ANALYSIS 
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In the 2016 Census, around 14% (or 1,510,839) of all employed persons in Australia were identified 

as business owners (Table 3.1). Of this total, 32.5% of business owners were classified as migrants 

(born overseas) while 67.4% were classified as non-migrants (born in Australia). Table 3.1 also 

presents a breakdown by regional type. 

 

Table 3.1: Migrant business owners (MBOs) versus non-migrant business owners (non-MBOs) by regional 
type, 2016 

Regional Type MBOs (%) non-MBOs (%) Total 

Connected Lifestyle Area 15,470 (18.3) 69,056 (81.7) 84,526 

Heartland Region 15,280 (12.2) 109,518 (87.8) 124,798 

Industry & Service Hub 10,504 (15.1) 59,131 (84.9) 69,635 

Metropolitan 383,478 (41.0) 551,923 (59.0) 935,401 

Regional City 67,557 (22.8) 228,921 (77.2) 296,478 

Total 492,289 (32.5) 1,018,549 (67.4) 1,510,839 

Source: 2016 ABS Census of Population and Housing. 
Note: Non-MBOs are Australian born business owners. 

Further insights can be gleaned by looking at migrant business owners as a percentage of all working 

migrants by regional type (Table 3.2). Overall, MBOs comprise 15% of the total migrant labour 

market (i.e., 492,289/3,272,746). However, this overall proportion differs by regional type. For 

instance, there is a relatively smaller proportion of migrant business owners in metropolitan areas 

(14.6%) and industry and service hub regions (14.6%). Conversely, there is a noticeably higher 

proportion of migrant business owners in the heartland regions (17.0%) and connected lifestyle areas 

(20.2%). 

 

Table 3.2: Migrant business owners (MBO) as a percentage of all working migrants by regional type, 
2016 

Regional Type MBOs Other migrant workers Total migrant workers MBO (%) 

Connected Lifestyle Area 15,470 60,964 76,434 20.2% 

Heartland Region 15,280 74,617 89,897 17.0% 

Industry & Service Hub 10,504 61,306 71,810 14.6% 

Metropolitan 383,478 2,252,057 2,635,535 14.6% 

Regional City 67,557 331,513 399,070 16.9% 

Total 492,289 2,780,457 3,272,746 15.0% 

Source: 2016 ABS Census of Population and Housing. 

In Table 3.3, we ‘drill down’ to the top 20 LGAs that have the highest proportion of migrant business 

owners as a percentage of all working migrants. Looking across Table 3.3, the following points are 

worth noting. In the first place, while the percentages are relatively high, the counts are comparatively 

low. The only notable exception is the Shire of Byron Bay. Secondly, the vast majority of the top 20 

LGAs (17 out of 20) are classified as heartland regions. Finally, the majority of the top 20 LGAs are 

located in Western Australia (8), South Australia (5), and Queensland (4) with the remainder from New 

South Wales (2) and Victoria (1). 

3.1.1 BUSINESS OWNERS 

3.1.2 MIGRANT BUSINESS OWNERS 
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Table 3.3: Top 20 LGAs with the highest proportion of MBOs as a percentage of all working migrants, 
2016 

LGA State Regional Type MBO 

Other 

migrant 

workers 

Total 

migrant 

workers 

MBO 

(%) 

Wudinna (DC) SA Heartland Region 29 25 54 53.7% 

Sandstone (S) WA Heartland Region 4 5 9 44.4% 

Kimba (DC) SA Heartland Region 16 21 37 43.2% 

Wickepin (S) WA Heartland Region 17 23 40 42.5% 

Burke (S) QLD Heartland Region 10 14 24 41.7% 

Bulloo (S) QLD Heartland Region 10 14 24 41.7% 

Dowerin (S) WA Heartland Region 17 24 41 41.5% 

Queenscliffe (B) VIC Connected Lifestyle Area 52 74 126 41.3% 

Karoonda East Murray (DC) SA Heartland Region 13 19 32 40.6% 

Orroroo/Carrieton (DC) SA Heartland Region 16 26 42 38.1% 

Robe (DC) SA Heartland Region 28 46 74 37.8% 

Trayning (S) WA Heartland Region 9 15 24 37.5% 

Winton (S) QLD Heartland Region 15 25 40 37.5% 

Byron (A) NSW Connected Lifestyle Area 1,255 2,092 3,347 37.5% 

Central Darling (A) NSW Heartland Region 21 37 58 36.2% 

Koorda (S) WA Heartland Region 11 20 31 35.5% 

Dumbleyung (S) WA Heartland Region 17 31 48 35.4% 

Paroo (S) QLD Heartland Region 17 32 49 34.7% 

Peppermint Grove (S) WA Metropolitan 72 139 211 34.1% 

Boyup Brook (S) WA Heartland Region 36 70 106 34.0% 

Source: 2016 ABS Census of Population and Housing. 

In 2016, 40.6% (or 199,797) of migrant business owners employed at least one person and, as such, 

can be viewed as playing an important role in job creation.3 Against this background, Table 3.4 

below, reports the proportion of migrant business owners with employees (MBOWE) as a percentage 

of all working migrants. 

 

Table 3.4: Migrant business owners with employees (MBOWE) as a percentage of all working migrants by 
regional type, 2016 

Regional Type MBOWE MBO nil employees Total migrants MBOWE (%) 

Connected Lifestyle Area 5,627 9,843 76,434 7.4% 

Heartland Region 6,728 8,552 89,897 7.5% 

Industry & Service Hub 4,584 5,920 71,810 6.4% 

Metropolitan 155,313 228,165 2,635,535 5.9% 

Regional City 27,545 40,012 399,070 6.9% 

Total 199,797 292,492 3,272,746 6.1% 

Source: 2016 ABS Census of Population and Housing. Note: The column ôtotal migrantsõ is comprised of 
migrant business owners and migrant employees. 

                                                 
3 This is comparable to the percentage of all business owners who employ at least one person (43%). 

3.1.3 MIGRANT BUSINESS OWNERS WITH EMPLOYEES 
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Looking across Table 3.4, the overall percentage of MBOWE was 6.1%. However, this percentage 

differs by regional type. Notably a higher proportion of MBOWEs were observed for heartland 

regions (7.5%), connected lifestyle areas (7.4%), and regional cities (6.9%). On the other hand, 

metropolitan regions had the lowest percentage of MBOWE (5.9%). 

 

In Table 3.5, we have a closer look at the top 20 LGAs that have the highest proportion of migrant 

business owners with employees (MBOWE) as a percentage of all working migrants. Looking across 

Table 3.5, a number of points are worth noting. First, while the percentages are relatively high, the 

counts are comparatively low. Second, the vast majority of the top 20 LGAs (18 out of 20) are 

classified as being heartland regions. Finally, the majority of the top 20 LGAs are located in Western 

Australia (9), New South Wales (4) with the remainder from South Australia (3), and Queensland (3), 

and Victoria (1). 

 

Table 3.5: Top 20 LGAs with the highest proportion of MBOWEs as a percentage of all working 
migrants, 2016 

LGA State Regional Type MBO with 

employees 

MBO nil 

employees 

Total MBOWE 

(%) 

Kimba (DC) SA Heartland Region 14 2 37 37.8% 

Dowerin (S) WA Heartland Region 13 4 41 31.7% 

Mingenew (S) WA Heartland Region 10 0 35 28.6% 

Orroroo/Carrieton (DC) SA Heartland Region 11 5 42 26.2% 

Lake Grace (S) WA Heartland Region 28 9 111 25.2% 

Central Darling (A) NSW Heartland Region 14 7 58 24.1% 

Coonamble (A) NSW Heartland Region 21 7 89 23.6% 

Winton (S) QLD Heartland Region 9 6 40 22.5% 

Queenscliffe (B) VIC Connected Lifestyle Area 28 24 126 22.2% 

Burke (S) QLD Heartland Region 5 5 24 20.8% 

Dumbleyung (S) WA Heartland Region 10 7 48 20.8% 

Wudinna (DC) SA Heartland Region 11 18 54 20.4% 

Quairading (S) WA Heartland Region 12 8 59 20.3% 

Unincorporated NSW NSW Heartland Region 14 9 70 20.0% 

Williams (S) WA Heartland Region 15 2 75 20.0% 

Woodanilling (S) WA Heartland Region 7 1 35 20.0% 

Wyalkatchem (S) WA Heartland Region 4 0 20 20.0% 

Etheridge (S) QLD Heartland Region 6 4 30 20.0% 

Walcha (A) NSW Heartland Region 18 9 92 19.6% 

Peppermint Grove (S) WA Metropolitan 40 32 211 19.0% 

Source: 2016 ABS Census of Population and Housing. 
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As MBOWEs play an important role in job creation, it is instructive to examine what factors – country 

of birth, year of arrival, industry, and income – may be associated with higher rates of MBOWE in 

particular regions. In Table 3.6, we present the percentage of migrant business owners (with and 

without employees) by country of birth and regional type. Country of birth was classified into three 

major groups to capture where the majority of migrants come from: 

i. New Zealand; 

ii. Europe (i.e., North Europe, East Europe, Southeast Europe, South Europe, West Europe, 

Ireland and the UK); and 

iii.  Asia (i.e., Central Asia, South Asia, China, Japan, Korea, Maritime Southeast Asia, and 

mainland Southeast Asia). 

 

Table 3.6 presents the percentage of migrant business owners by country of birth and regional type. 

Panel A in Table 3.6 presents the percentage of MBO as a proportion of all working migrants in a 

particular region. Looking across Panel A, we observe a larger proportion of European business 

owners across all regional types compared to migrant business owners from Asia or New Zealand. 

Moreover, European business owners are mostly concentrated in the connected lifestyle areas (10.4%) 

while the highest proportion of business owners from New Zealand and Asia are located in regional 

cities (3.0%) and metropolitan areas (5.8%). 

 

Table 3.6: Percentage of migrant business owners by country of birth and regional type, 2016 

 New Zealand Europe Asia 

Panel A MBO (%) MBO (%) MBO (%) 

Connected Lifestyle Area 2.3% 10.4% 1.8% 

Heartland Region 2.1% 6.0% 1.5% 

Industry & Service Hub 1.9% 5.9% 2.2% 

Metropolitan 0.9% 4.6% 5.8% 

Regional City 3.0% 6.8% 3.3% 

Total 1.2% 5.1% 5.2% 

    
 

New Zealand Europe Asia 

Panel B MBOWE (%) MBOWE (%) MBOWE (%) 

Connected Lifestyle Area 0.8% 3.3% 0.9% 

Heartland Region 0.9% 2.2% 0.9% 

Industry & Service Hub 0.8% 2.3% 1.2% 

Metropolitan 0.3% 1.7% 2.6% 

Regional City 1.1% 2.5% 1.7% 

Total 0.5% 1.9% 2.3% 

Source: 2016 ABS Census of Population and Housing. 
Notes: MBO (%) and MBOWE (%) are calculated as a proportion of all working migrants in a particular 
region (e.g., the number of NZ MBOs in a connected lifestyle area/the total number of working migrants 
in the connected lifestyle area). Europe (i.e., North Europe, East Europe, Southeast Europe, South Europe, 
West Europe, Ireland and the UK); and (iii) Asia (i.e., Central Asia, South Asia, China, Japan, Korea, 
Maritime Southeast Asia, and mainland Southeast Asia). 
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Panel B in Table 3.6 reports the percentage of MBOWE as a proportion of all working migrants in a 

particular region. Looking across Panel B, a similar pattern emerges for MBOWE (i.e., job creators). 

However, it is worth noting there are around two to three times as many European business owners with 

employees in certain regional areas – connected lifestyle areas and heartland regions – compared to 

the other two migrant groupings in Table 3.6. 

 

In Table 3.7, we present the percentage of migrant business owners (with and without employees) by 

year of arrival and regional type. In Table 3.7, year of arrival is divided into three major periods: 

¶ Migrants who arrived in 1995 and before; 

¶ Migrants who arrived between 1996 and 2005; and 

¶ Migrants who arrived between 2006 and 2016. 

 

Table 3.7: Percentage of migrant business owners by year of arrival and regional type 

 
1995 and before 1996 ~ 2005 2006 ~ 2016 

Panel A MBO (%) MBO (%) MBO (%) 

Connected Lifestyle Area 24.5% 20.3% 9.9% 

Heartland Region 21.1% 16.0% 5.9% 

Industry & Service Hub 21.0% 14.8% 6.6% 

Metropolitan 20.4% 15.0% 8.6% 

Regional City 22.2% 18.0% 10.5% 

Total 20.7% 15.4% 8.8% 

    
 

1995 and before 1996 ~ 2005 2006 ~ 2016 

Panel B MBOWE (%) MBOWE (%) MBOWE (%) 

Connected Lifestyle Area 8.6% 7.8% 3.3% 

Heartland Region 8.9% 7.8% 2.6% 

Industry & Service Hub 9.0% 7.5% 2.7% 

Metropolitan 8.9% 6.3% 2.7% 

Regional City 9.4% 7.7% 3.7% 

Total 8.9% 6.5% 2.9% 

Source: 2016 ABS Census of Population and Housing. 
Notes: MBO (%) and MBOWE (%) are calculated as a proportion of all working migrants in a particular 
region in a particular arrival period (e.g. 8.6% of total migrants who immigrated between 2006 and 
2016 and reside in a metropolitan region are business owners). 

Panel A in Table 3.7 presents the percentage of MBO as a proportion of all working migrants in a 

particular region for a particular arrival period. As one would expect, a much larger proportion of 

business owners are evident for those migrants who arrived in Australia in 1995 or before. A similar 

pattern is evident for migrant business with employees (Panel B in Table 3.7), which present the 

percentage of MBOWE as a proportion of all working migrants in a particular region for a particular 

arrival period. Moreover, Panel B also suggests that the proportion of migrant business owners with 

employees was much larger among those migrants who arrived in Australia between 1996 and 2005 

(6.5%) compared to those migrants who arrived in Australian between 2006 and 2016 (2.9%). 

 

In Table 3.8, we present the top three industries with migrant business owners (Panel A) and migrant 

business owners with employees (Panel B) by regional type. Looking across Table 3.8, the construction 

industry appears to be a popular choice for migrant business ownership. In Panel A, the construction 
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industry exhibits the highest proportion of migrant business ownership for all regions except heartland 

regions. Moreover, migrant business owners with employees are mostly found in the construction and 

rental, hiring and real estate industries. A high proportion of MBOs also work in the professional and 

administrative support services industries (Panel A). This seems to be comprised mainly of migrant 

businesses without employees. On the other hand, migrant businesses with employee are commonly 

found in the accommodation and food services sector and the agricultural, forestry and fishing sector 

(Panel B). 

 

Table 3.8: Top three MBO (MBOWE) industries by regional type, 2016 

Panel A MBO 
 

Panel B MBOWE 

Connected Lifestyle Area 
  

Connected Lifestyle Area 
 

Construction 45.7% 
 

Accommodation & Food Services 14.0% 
Prof. scientific and technical services 37.7% 

 
Construction 13.8% 

Administrative and support services 35.1% 
 

Rental, Hiring and Real Estate 13.1% 
Heartland Region 

  
Heartland Region 

 

Other Services 34.2% 
 

Rental, Hiring and Real Estate 16.0% 
Construction 34.1% 

 
Agriculture, Forestry and Fishing 14.5% 

Agriculture, Forestry and Fishing 31.6% 
 

Accommodation & Food Services 12.2% 
Industry & Service Hub 

  
Industry & Service Hub 

 

Construction 35.8% 
 

Construction 12.4% 
Prof., scientific and technical services 31.7% 

 
Agriculture, Forestry and Fishing 12.0% 

Other Services 30.0% 
 

Rental, Hiring and Real Estate 11.8% 
Metropolitan 

  
Metropolitan 

 

Construction 32.8% 
 

Construction 11.7% 
Other Services 27.7% 

 
Rental, Hiring and Real Estate 10.3% 

Administrative and support services 23.4% 
 

Other Services 10.1% 
Regional City 

  
Regional City 

 

Construction 33.8% 
 

Rental, Hiring and Real Estate 12.1% 
Other Services 32.4% 

 
Construction 11.4% 

Prof. scientific and technical services 32.0% 
 

Accommodation & Food Services 11.0% 

Source: 2016 ABS Census of Population and Housing. 

 

In Table 3.9, we report the percentage of migrant business owners with and without employees by 

income bracket and region. Income brackets were classified as low (< $650 per week), medium 

(between $650 and $2,999 per week), and high (≥ $3,000 per week). In Panel A, 7.1% of migrant 

business owners who reside in a connected lifestyle area are in the low income bracket compared to 

11.8% and 1.5% of migrants who are in the medium and high income brackets, respectively. In Panel 

B, 1.6% of MBOWE who reside in a connected lifestyle area in the low income bracket compared to 

4.9% and 0.9% of migrants who are in the medium and high income brackets, respectively. 

 

Table 3.9: Percentage of migrant business owners in the low, medium, and high income bracket by 
regional type, 2016 

 
Ò $650 per week $650 - $2,999 per week Ó$3,000 per week 

Panel A MBO (%) MBO (%) MBO (%) 

Connected Lifestyle Area# 7.1% 11.8% 1.5% 

Heartland Region 6.3% 9.7% 1.1% 
Industry & Service Hub 5.2% 8.2% 1.2% 
Metropolitan 4.3% 9.0% 1.3% 
Regional City 5.2% 10.2% 1.5% 

Total 4.5% 9.2% 1.3% 
    
 

Ò $650 per week $650 - $2,999 per week Ó$3,000 per week 
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Panel B MBOWE (%) MBOWE (%) MBOWE (%) 
Connected Lifestyle Area 1.6% 4.9% 0.9% 
Heartland Region 1.9% 4.8% 0.8% 
Industry & Service Hub 1.3% 4.1% 0.8% 
Metropolitan 1.0% 4.0% 0.9% 
Regional City 1.2% 4.6% 1.0% 

Total 1.1% 4.1% 0.9% 

Source: 2016 ABS Census of Population and Housing. 
Notes: The below $650 per week income bracket includes individuals with zero and negative income. The 
figure of 7.1% is calculated as: migrant business owners in connected lifestyle areas in a low income 
bracket (i.e., Ò $650 per week) divided by total migrants in the connected lifestyle areas. The low income 
bracket refers to personal income. Similar interpretations can be applied to all other percentages reported 
in the table. 

 

Finally, in Table 3.10, we present the percentage of migrant business owners by the number of 

employees by regional type. The number of employees were classified into three groups: 

¶ Nil employees 

¶ Between 1 and 19 employees 

¶ 20 or more employees. 

 

Table 3.10 highlights that migrant business owners generally operate small enterprises with no 

employees. The portion of MBOs with 20 or more employees is evenly distributed across the regions 

(as it is based on total migrants in each region). The largest contributors to employment in the 1-19 

employees range run their business in the heartland region (7.1%), the connected lifestyle region 

(6.9%), and the regional city (6.4%).4 

 

Table 3.10: Percentage of migrant business owners with nil, 1-19 and >20 employees by regional type, 
2016 

 
Migrant business owners 

 

 
Nil employees 1-19 employees >20 employees 

Connected Lifestyle Area 9,843 (12.9%) 5,259 (6.9%) 372 (0.5%) 
Heartland Region 8,552 (9.5%) 6,410 (7.1%) 428 (0.5%) 
Industry & Service Hub 5,920 (8.2%) 4,286 (6.0%) 365 (0.5%) 
Metropolitan 228,165 (8.7%) 142,056 (5.4%) 13,286 (0.5%) 
Regional City 40,012 (10.0%) 25,354 (6.4%) 2,198 (0.6%) 

Total 292,492 
 

183,365 
 

16,649 
 

 

The substantial number of migrant business owners (292,492) who employed nil persons, represents a 

reservoir of untapped economic potential. If these businesses were to grow (and subsequently employ 

people), the economic and social gains could be substantial, especially for those residing in regional 

Australia. In the next section, we undertook an econometric analysis to estimate the probability of 

migrant entrepreneurs being employers (or job creators) in regional Australia. 

 

  

                                                 
4 The percentage of MBOs who employ nil persons is 59%. This is comparable to the percentage of all 
business owners who employ nil persons (57%). 

3.1.4 SUMMARY 
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The data used in our econometric analysis were sourced from the 2011 ABS 1% Census of Population 

and Housing sample. The sample consists of 215,597 person records from the 2011 Census, which 

contains details on, inter alia, age, gender, marital status, income, country of birth, geographic region, 

educational attainment, employment type, and year of arrival in Australia. 

 

In this study, we focus on participants between the age of 16 and 64, as they comprise the prime 

population working age in Australia. The major advantage of using the 2011 ABS 1% Census sample 

is that it is one of the largest representative data sources to contain information on employment type 

and number of employees, which allows respondents to be classified as ‘conducting their own business 

and employing others’. In addition, the data set also contains information on country of birth – to 

enable the classification of migrants – as well as information on geographic region. Our subsequent 

econometric analysis is based on a final analytical sample of 93,938 individuals. 

 

The dependent variable in our regression analysis was classified as ‘1’ if the respondent was 

conducting their own business and employing others and ‘0’ if the respondent was either a wage or 

salary earner or conducting their own business but not employing others. This approach, which follows 

the seminal work by Evans (1989), permits the identification of business owners who are employers. In 

the subsequent econometric analysis, this classification will allow us to estimate the probability that 

migrant business owners are employers in regional Australia. 

 

Based on the review of literature, our econometric analysis controls for the following factors: 

¶ The respondent’s age in years 

¶ The respondent’s gender 

¶ The respondent’s marital status 

¶ Whether the respondent works in the agricultural sector (as a proxy to account for whether the 

business owner primarily derives their income from farming) 

¶ Whether the respondent reported having a poor level of English proficiency 

¶ Whether the respondent reported completing year 10 or below or did not go to school 

¶ The respondent’s total weekly income (as a proxy to account for capacity to acquire capital 

resources) 

¶ When the respondent arrived in Australia. 

 

However, the key variables of interest in our econometric model are country of birth – which allows for 

the classification of migrants and non-migrants – and geographical region. In the 1% ABS 2011 Census 

sample file, 56 geographical areas are provided by the ABS. These areas are based on SA4 level 

codes. According to the ABS, labour markets were a major consideration when designing SA4s. The 

rationale is that labour force data has two distinct geographical components – labour demand (where 

people work) and labour supply (where people live). Thus, when analysing labour markets, it is critical 

to ensure that the region being examined contains both geographical locations. This is especially 

important in the current context given the interaction between labour demand and labour supply. To 

ensure that the econometric analysis was tractable and robust, the 56 ABS geographical areas were 

recoded into 13 areas (6 metropolitan and 7 regional) using a correspondence file provided by the 

3.2 ECONOMETRIC ANALYSIS 
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Regional Australia Institute (Appendix 2). The names, definitions and means of the variables used in our 

econometric analysis are reported in Table 3.11. 

 

Table 3.11: Variable definitions and means (n = 93,938) 

Variable Definition Mean and 

percentage  

Dependent variable   

Business owner manager 

(Entrepreneur) 

1 = ‘respondent is conducting their own business and 

employing others’; 0 = ‘respondent is either wage and 

salary earners or conducting their own business but not 

employing others’ 

0.089 

Control variables   

Age In years 38 

Men 1 = male; 0 = female 0.529 

Married 1 = married; 0 = otherwise 0.509 

Agricultural 1 = works in agricultural sector; 0 = otherwise 0.019 

Poor English 1 = yes; 0 = otherwise 0.012 

Limited schooling 1 = completing year 10 or below or did not go to 

school; 0 = otherwise 

0.264 

   

Weekly income   

Not stated 1 = Not stated 0.087 

Nil income (ref.) 2 = Nil income 0.075 

$1-$199 3 = $1-$199 0.075 

$200-$299 4 = $200-$299 0.077 

$300-$399 5 = $300-$399 0.071 

$400-$599 6 = $400-$599 0.106 

$600-$799 7 = $600-$799 0.111 

$800-$999 8 = $800-$999 0.092 

$1,000-$1,249 9 = $800-$999 0.092 

$1,250-$1,499 10 = $1,250-$1,499 0.065 

$1,500-$1,999 11 = $1,500-$1,999 0.078 

$2,000+ 12 = $2,000+ 0.071 

   

Year of arrival   

Not applicable (ref.) 0 = not applicable 0.732 

Arrived 2000 or before 1 = arrived 2000 and before 0.171 

Arrived 2001-2005 2 = arrived 2001-2005 0.036 

Arrived 2006-2011 3 = arrived 2006-2011 0.061 

   

Country of birth variable 1 = born overseas; 0 = otherwise 0.287 

   

Regional variables   

Regional NSW 1 = regional NSW 0.116 

Metro NSW (ref.) 2 = metropolitan NSW 0.191 

Regional VIC 3 = regional VIC 0.058 

Metro VIC 4 = metropolitan VIC 0.193 

Regional QLD 5 = regional QLD 0.116 
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Metro QLD 6 = metropolitan QLD 0.059 

Regional SA 7 = regional SA 0.046 

Metro SA 8 = metropolitan SA 0.058 

Regional WA 9 = regional WA 0.029 

Metro WA 10 = metropolitan WA 0.081 

TAS 11 = TAS 0.021 

NT 12 = NT 0.010 

ACT 13 = ACT 0.020 

Source: 2011 ABS 1% Census of Population and Housing sample. 
Note: Ref. = reference category. 

Looking across Table 3.11, the following points are worth noting. To begin with, 8.9% of respondents 

are classified as owning their own business and employing others. The mean age of the sample is 38 

and approximately 53% are male. Over 50% of respondents are married and around 26% of 

respondents reported completing year 10 or below (which includes those who did not go to school). The 

most frequently reported weekly income was $400-$599 per week (10.6%) and $600-$799 per 

week (11.1%). Turning to our country of birth variable, around 29% of respondents reported being 

born overseas. In terms of geographical location, most respondents reported residing in metropolitan 

New South Wales (19.1%) and metropolitan Victoria (19.3%). In Queensland, however, more 

respondents reported residing in regional areas (11.6%) than metropolitan areas (5.9%). This is 

consistent with the fact that a relatively large proportion of people reside outside the Greater 

Brisbane area (e.g. Cairns, Gold Coast, Sunshine Coast, Ipswich, Toowoomba). 

A multivariate logistic regression model was employed to estimate the probability that migrant 

business owners are employers in regional Australia. The model specification is shown below: 

 

Y = 0h + 1̡X + 2̡C + 3̡R + µ          (1) 

 

On the left hand side of equation (1), the dichotomous nature of the dependent variable allows us to 

estimate the likelihood of whether the respondent is conducting their own business and employing 

others (Y = 1) or not (Y = 0). On the right hand side of equation (1), X is a vector of control variables 

(described above), C is country of birth, and R is the geographical region. Our empirical analysis was 

divided into two main parts. We first estimated equation (1) to isolate what characteristics that are 

predictive of a respondent being a business owner and employing others. Second, we then stratified 

our analysis by country of birth in an effort to compare and contrast any differences between migrants 

(those born overseas) and non-migrants (those born in Australia). 

In Table 3.12, we report the results from our first logistic regression model, which estimates the 

association between explanatory variables and the likelihood that a respondent is conducting a 

business and employing others. A distinct advantage of the logistic regression model is that the 

estimated coefficients can be interpreted as odds ratios. When an odds ratio is greater than one it 

describes a positive association and when it is less than one is describes a negative association. Odds 

ratios are therefore used comparatively to examine the strength of an effect or association. To aid in 

the interpretation of the results, odds ratios (OR) are reported in Table 3.12. 

3.2.1 MULTIVARIATE LOGISTIC REGRESSION MODEL 

3.2.2 RESULTS AND DISCUSSION 
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Looking at the control variables in Table 3.12, statistically significant positive associations were 

observed for age (OR = 1.167), men (OR = 1.970), being married (OR = 2.222), whether the 

respondent works in the agriculture sector (OR = 2.976), and whether the respondent reported having 

a poor level of English proficiency (OR = 1.385). These results suggest respondents with these 

characteristics are, on average, more likely to be business owners with employees. On the other hand, 

statistically significant negative associations were observed for those respondents with limited schooling 

(OR = 0.931) and for respondents who had recently arrived in Australia. In addition, we also observe 

a strong negative association for weekly income. These findings suggest that respondents with these 

characteristics are less likely to be business owners with employees. Interestingly, our country of birth 

variable is not statistically significant (OR = 1.008), which could reflect that ‘year of arrival’ and 

‘country of birth’ are measuring similar concepts.5 

 

Table 3.12: Logistic regression parameter estimates (OR) and standard errors (SE); dependent variable = 
the likelihood of being a business owner employing others (n = 93,938) 

Variables Odds ratio Std. Err. 

Control variables   

Age 1.167*** (0.006) 

Men 1.970*** (0.053) 

Married 2.222*** (0.063) 

Agricultural 2.976*** (0.182) 

Poor English 1.385*** (0.135) 

Limited schooling 0.931** (0.026) 

   

Weekly income   

  Not stated 0.639*** (0.099) 

  $1-$199 0.363*** (0.059) 

  $200-$299 0.391*** (0.060) 

  $300-$399 0.479*** (0.070) 

  $400-$599 0.477*** (0.066) 

  $600-$799 0.445*** (0.061) 

  $800-$999 0.413*** (0.057) 

  $1,000-$1,249 0.423*** (0.058) 

  $1,250-$1,499 0.411*** (0.057) 

  $1,500-$1,999 0.425*** (0.059) 

  $2,000+ 0.649*** (0.089) 

   

Year of arrival   

  Arrived 2000 or before 1.017 (0.087) 

  Arrived 2001-2005 0.716*** (0.077) 

  Arrived 2006-2011 0.387*** (0.043) 

   

Country of birth 1.008 (0.084) 

   

                                                 
5 As a robustness check, we re-estimated our logistic regression model without ‘country of birth’ and it 
made very little difference to our results. 
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Regional variables   

  Regional NSW 0.946 (0.044) 

  Regional VIC 1.124** (0.062) 

  Metro VIC 1.203*** (0.046) 

  Regional QLD 1.135*** (0.050) 

  Metro QLD 1.199*** (0.066) 

  Regional SA 0.840*** (0.055) 

  Metro SA 0.924 (0.055) 

  Regional WA 1.030 (0.074) 

  Metro WA 1.066 (0.054) 

  TAS 0.904 (0.081) 

  NT 0.745** (0.105) 

  ACT 0.695*** (0.072) 

Constant 0.00110*** (0.000) 

Source: 2011 ABS 1% Census of Population and Housing sample. ** p<0.05, *** p<0.01. 

 

Turning to our regional variables in Table 3.12, we observed statistically significant positive 

associations for regional Victoria (OR = 1.124), metropolitan Victoria (OR = 1.203), regional 

Queensland (OR = 1.135), and metropolitan Queensland (OR = 1.199). These results suggest that 

business owners with employees are more likely to be located in these geographical areas. 

Conversely, statistically significant negative associations were observed for regional South Australia 

(OR = 0.840) and the Northern Territory (OR = 0.745). Similarly, these results suggest that business 

owners with employees are less likely to be located in these geographical areas. 

 

To gain further insight in these results, we stratified our analysis by country of birth in an effort to 

compare and contrast the similarities and differences between migrants (those born overseas) and non-

migrants (those born in Australia). These results are reported in Table 3.13. 

 

Table 3.13: Logistic regression parameter estimates (OR) and standard errors (SE); dependent variable = 
the likelihood of being a business owner employing others (stratified by country of birth) 

 Non-migrants  Migrants 

Variables Odds ratio Std. Err.  Odds ratio Std. Err. 

Control variables      

Age 1.175*** (0.007)  1.136*** (0.012) 

Men 1.974*** (0.064)  1.959*** (0.094) 

Married 2.265*** (0.076)  2.076*** (0.112) 

Agricultural 3.287*** (0.216)  1.749*** (0.305) 

Poor English 1.670 (0.810)  1.341*** (0.136) 

Limited schooling 0.923** (0.030)  0.969 (0.052) 

      

Weekly income      

  Not stated 0.420*** (0.079)  1.379 (0.381) 

  $1-$199 0.240*** (0.047)  0.763 (0.217) 

  $200-$299 0.298*** (0.055)  0.599 (0.166) 

  $300-$399 0.348*** (0.061)  0.811 (0.210) 

  $400-$599 0.335*** (0.056)  0.863 (0.214) 
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  $600-$799 0.318*** (0.053)  0.785 (0.194) 

  $800-$999 0.293*** (0.049)  0.740 (0.183) 

  $1,000-$1,249 0.322*** (0.054)  0.638 (0.158) 

  $1,250-$1,499 0.313*** (0.053)  0.620 (0.156) 

  $1,500-$1,999 0.327*** (0.055)  0.620 (0.154) 

  $2,000+ 0.502*** (0.084)  0.949 (0.234) 

      

Year of arrival      

  Arrived 2000 or before    1.063 (0.092) 

  Arrived 2001-2005    0.719*** (0.079) 

  Arrived 2006-2011    0.379*** (0.043) 

      

Regional variables      

  Regional NSW 0.887** (0.048)  1.214** (0.117) 

  Regional VIC 1.136** (0.071)  0.935 (0.136) 

  Metro VIC 1.183*** (0.059)  1.221*** (0.074) 

  Regional QLD 1.056 (0.057)  1.394*** (0.114) 

  Metro QLD 1.147** (0.078)  1.285*** (0.124) 

  Regional SA 0.786*** (0.061)  0.979 (0.124) 

  Metro SA 0.863** (0.064)  1.066 (0.109) 

  Regional WA 1.061 (0.088)  0.863 (0.134) 

  Metro WA 1.058 (0.070)  1.089 (0.085) 

  TAS 0.947 (0.092)  0.616 (0.156) 

  NT 0.664** (0.111)  0.997 (0.261) 

  ACT 0.714*** (0.087)  0.621** (0.124) 

      

Constant 0.00124*** (0.000)  0.00147*** (0.001) 

      

N. of cases 66,984   26,954  

Source: 2011 ABS 1% Census of Population and Housing sample. ** p<0.05, *** p<0.01. 

Looking across Table 3.13, a number of interesting patterns emerge. For both migrants and non-

migrants, statistically significant positive associations were observed for age, men, and being married. 

The magnitude of the estimated coefficients (and associated odds ratios) is similar for both groups, 

which indicates that these predictive factors do not vary greatly between migrants and non-migrants. 

One the other hand, the likelihood of working in the agricultural sector is stronger for non-migrants (OR 

= 3.287) than migrants (OR = 1.749), which may, in part, be due to cultural differences and settlement 

patterns. 

 

For migrants, there is a statistically significant positive association for those who reported having a 

poor level of English proficiency (OR = 1.341). This result may be capturing the effects of: (i) cultural 

differences among migrants (e.g., some migrants may have a cultural predisposition to being a business 

owner); (ii) those migrants who own businesses in ethnic enclaves; and (iii) those migrants who come 

from an English speaking country. 

 

Another curious finding for non-migrants is the statistically significant negative association for weekly 

income. This suggests that non-migrants with higher weekly income are, on average, less likely to be 

business owners with employees. Conversely, for migrants, weekly income is not statistically significant, 
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which, once again, suggests that cultural differences may play a role. Finally, for migrants, we also 

observe that recent Australian arrivals are less likely to be business owners with employees. This 

finding is consistent with the view that it may take some time for migrants to adjust to their host country 

before embarking on establishing a new business venture. 

 

Turning to our regional variables in Table 3.13, a number of interesting patterns emerge. Compared to 

non-migrants, migrants are more likely to be business owners with employees in regional New South 

Wales (OR = 1.214), metropolitan Victoria (OR = 1.221), regional Queensland (OR = 1.394) and 

metropolitan Queensland (OR = 1.285). Migrants were also less likely to be business owners with 

employees in the Australian Capital Territory (OR = 0.621). No statistically significant differences 

were observed between non-migrant and non-migrants residing in regional Western Australia, 

metropolitan Western Australia, and Tasmania. To provide an alternative way of interpreting our 

results in Table 3.13, we plotted the predicted probabilities of being a business owner with employees 

stratified by geographical region and country of birth (Figure 3.1). For example, the probability of 

being a non-migrant (migrant) business owner with employees in regional Queensland is around 9% 

(11%). Similar interpretations can be made for the other probabilities in Figure 3.1. These findings also 

suggest that Australian born business owners show a greater preference for Tasmania and regional 

Victoria whereas MBO are more common in regional Queensland and regional New South Wales. 

 

Figure 3.1: Probability of being a business owner with employees stratified by geographical region and 
country of birth 

 

 

For migrants, it was noted that the statistically significant positive association observed for respondents 

reporting a poor level of English might be capturing other factors like cultural differences between 

migrants and the fact that some migrants may come from predominately-English speaking countries like 
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3.2.3 ROBUSTNESS CHECK 
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the United Kingdom and Ireland. To examine this further we re-estimated our migrant regression model 

by including a control for ancestry. The ancestry variable in the ABS 1% Census sample contains over 

30 ancestries that a respondent can choose from (including those ancestries where English is the 

predominate language spoken). The results from this analysis are reported in Table 3.14. 

 

In Table 3.14, Migrant Model 1 reports the estimated coefficients without controlling for ancestry. 

These same coefficients for migrants are reported in Table 3.13 (although to conserve space the 

coefficients for year of arrival and weekly income are not reported). In Migrant Model 2, we introduce 

our control for ancestry (also not reported to save space). The inclusion of the ancestry variable 

significantly attenuates the coefficient on ‘poor English’, which is no longer statistically significant. This 

suggests that ancestry – and not necessarily proficiency at English – may be the key driver behind why 

some migrants are more likely to be business owners with employees than other migrants are. 

 

Table 3.14: Logistic regression parameter estimates (OR) and standard errors (SE); dependent variable = 
the likelihood of being a migrant business owner employing others 

 Migrant Model (1)  Migrant Model (2) 

Variables Odds ratio Std. Err.  Odds ratio Std. Err. 

Control variables      

Age 1.136*** (0.012)  1.137*** (0.013) 

Men 1.959*** (0.094)  1.896*** (0.092) 

Married 2.076*** (0.112)  2.059*** (0.112) 

Agricultural 1.749*** (0.305)  1.779*** (0.314) 

Poor English 1.341*** (0.136)  0.973 (0.105) 

Limited schooling 0.969 (0.052)  0.969 (0.054) 

      

Regional variables      

Regional NSW 1.214** (0.117)  1.387*** (0.138) 

Regional VIC 0.935 (0.136)  1.060 (0.158) 

Metro VIC 1.221*** (0.074)  1.248*** (0.078) 

Regional QLD 1.394*** (0.114)  1.625*** (0.139) 

Metro QLD 1.285*** (0.124)  1.403*** (0.138) 

Regional SA 0.979 (0.124)  1.170 (0.152) 

Metro SA 1.066 (0.109)  1.121 (0.118) 

Regional WA 0.863 (0.134)  0.985 (0.156) 

Metro WA 1.089 (0.085)  1.167 (0.094) 

TAS 0.616 (0.156)  0.672 (0.171) 

NT 0.997 (0.261)  1.103 (0.292) 

ACT 0.621** (0.124)  0.669** (0.134) 

      

Constant 0.00147*** (0.001)  0.00133*** (0.001) 

      

Additional controls      

Year of arrival YES   YES  

Weekly income YES   YES  

Ancestry NO   YES  

      

N. of cases 26,954   26,954  

Source: 2011 ABS 1% Census of Population and Housing sample. ** p<0.05, *** p<0.01. 
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A further inspection of the results from Migrant Model 2 revealed that there was a statistically 

significant positive association between seven ancestries and the likelihood that a migrant was a 

business owner with employees. These results are reported in Table 3.15. 

 

Table 3.15: Logistic regression parameter estimates (OR) and standard errors (SE); dependent variable = 
the likelihood of being a migrant business owner employing others (key ancestry results) 

Ancestry variables Odds ratio Std. Err. 

Italian 1.778*** 0.325 

Greek 1.936*** 0.427 

Lebanese 2.600*** 0.596 

Other North African and Middle Eastern 1.581** 0.312 

Chinese 1.757*** 0.286 

Korean 2.323*** 0.541 

South African 1.582** 0.360 

Source: 2011 ABS 1% Census of Population and Housing sample. ** p<0.05, *** p<0.01. 
Note: The above estimates were sourced from Migrant Model (2) in Table 3.14. The excluded reference 
ancestry group is Australian (although very similar results are obtained if English ancestry is used as the 
excluded reference category). 

Thus, it appears that the ancestry of migrants is a key determinant in predicting the likelihood of being 

a business owner with employees. Moreover, the estimated coefficients reported across both migrant 

models in Table 3.15 are broadly similar in terms of statistical significance and magnitude, which 

further underscores the importance of including ancestry in the econometric model. 

In summary, our econometric analysis highlights the following: 

i. The likelihood of being a migrant business owner with employees was associated with 

age, being married, and being male; 

ii. The likelihood of being a migrant business owner with employees was associated with 

residing in regional New South Wales, metropolitan Victoria, regional Queensland, 

and metropolitan Queensland; and 

iii.  Some ancestral backgrounds – Italian, Greek, Lebanese, Middle Eastern, Chinese, 

Korean, and South African – were predictive of being a migrant business owner with 

employees. 

 

While the results from the econometric analysis are consistent with the descriptive analysis and 

literature review, there is a need to further unravel these findings. As such, the next section will present 

the results from our case studies, which were designed to explore the positive real-life stories of 

migrant business owners and the social and economic benefits that they have accrued to their 

communities, with an emphasis on their role as job creators. 

 

  

3.2.4 SUMMARY 
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Five successful migrant business owners were interviewed. Three interviews were conducted at the 

interviewees’ place of business, one interview has held in a local café, and one interview was 

conducted over the phone. On average, the interviews lasted 30 minutes and covered the following 

aspects: 

i. Demographics 

ii. Past journey before becoming a business owner 

iii.  Present journey as business owner 

iv. Future journey as business owner. 

 

Appendix 3 contains the interview questions and discussion points that were covered during the 

interview. A thematic analysis of the similarities and differences was conducted on the transcribed 

interview scripts. Results of the analysis are discussed below. 

 

As shown in Table 4.1, the interviewees selected for this study varied in terms of age (the youngest 

business owner was 29 while the oldest one was 49) and gender (we conducted interviews with three 

female and two male migrant business owners). A commonality shared by the interviewed migrant 

business owners is the place of residence, that is, the coastal region in the south of Queensland and 

north of New South Wales (i.e., with the Southern Cross University footprint). Yet, their migration 

background (i.e., Europe, Africa, and South America), business experience (ranging from two to 22 

years), and industry of business is highly diverse offering insights into the motivation, challenges, and 

future aspirations that cannot be gleaned from the census data. 

 

Table 4.1: Overview of interviewee background 

Case# Age 

group 

Gender Ethnicity Location Area YOA YIB Industry No. of 

employees 

1 25-34 F Slovenian Burleigh 

Heads 

Regional 

City 

2013 2.5 Education 3 

2 45-54 M Brazilian Coolangatta Regional 

City 

2010 4 Sports 4 

3 45-54 F Indian Banora 

Point 

Regional 

City 

2005 11 Hospitality 9 

4 25-34 M Brazilian Bilinga Regional 

City 

2006 2 Graphic 

Design 

0 

5 45-54 F African Byron Bay Connected 

Lifestyle 

1996 22 Importing 1 

Notes: YOA = year of arrival; YIB = years in business. 

 

  

4. MIGRANT CASE STUDIES 
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Looking across Table 4.1, three business owners arrived in Australia over a decade ago. Interviewee 1 

has been living in Australia for the shortest time, five years. Three interviewees have been operating 

their business for half or more of their time here in Australia, while interviewee 5 went into business 

straight away. 

 

Most of the business owners did not have any prior experience in running a business. Only Interviewee 

5 owned a business prior to coming to Australia. Yet, some of them had exposure to business ownership 

through family and friends: 

 

ò[é] From my childhood, Iõve seen how my family brings in the business, but I never 

participated in that business. Of course, I had a little bit of an idea, but I never thought 

Iõll do my own business.ó (Interviewee 3). 

 

Interviewee 5 operated a hairdressing salon in her hometown in West Africa before migrating to 

Australia. She appeared confident about entering into a business venture with her husband. When 

asked whether she found her experience of running a hairdressing business different to running an 

import business, she replied: 

 

òYes, it is different, but itõs fine. Iõm African. Iõm still dealing in African products. Same 

same.ó (Interviewee 5). 

 

Migrant business owners made up for their lack of prior business ownership, by drawing on their 

experience gained from working for other businesses, conducting independent research, or by 

applying concepts learned during formal business studies. For example, Interviewee 4 developed a 

strong work ethic from his previous work as an employee for a graphic design company: 

 

òWe prided our work ethic and just really hammered out as many jobs as we could 

during day. I brought that over to my business and try to do things as quickly as I can 

provided itõs gonna be creatively sound and really nice and I try do it quick. I found 

that that works really well at the place I used to work at. So I though why not? Iõll 

incorporate that in my own business.ó (Interviewee 4). 

 

By contrast, Interviewee 1 investigated business ownership in Europe, which allowed her to compare the 

cost of running businesses across continents: 

 

òIn Australia, it is a lot easier in general to work for yourself than it is in Slovenia for 

example or in the UK. In the UK it is also easier, but in Slovenia even before starting 

working for yourself through an ABN, as we would call it here, you have to pay around 

400 Euros every single month, just to be able to have an ABN. Itõs a high investment, if 

you just have expenses. At the beginning you have zero income, so it is very difficult to 

enter into the market even as an individual, let alone as a business.ó (Interviewee 1). 

 

4.1 PAST JOURNEY AS A BUSINESS OWNER 
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Interviewee 3 completed a Graduate Diploma in Business Administration as well as obtained a 

Commercial Cookery Certificate. She remembers her business studies at Southern Cross University well: 

 

òTargeted marketing I still remember. My teacher [é] told me: ôFirst you need to think 

about your target market. What do you want to start and which type of people would 

like that?õ I found that teenagers, young people, they really donõt like curry because of 

their taste buds. Curry is a little bit spicy [é] when people get a little bit older, their 

taste buds change and then at that time they are more into curry. I remember I told my 

family that Banora Point, this area, is mainly for retired and family people not only 

young people. Thatõs why this is the right place for me. Surely, the people will try the 

curry and love it. I learnt from SCU, you have to choose your audience, you have to 

choose your target market and then the strategy.ó (Interviewee 3). 

 

Some interviewees quoted difficulties working as employees due to personal preferences or family 

commitments. Interviewees 2 and 4 stated that working as an employee was not what they liked, while 

Interviewee 3 explained: 

 

òI had two little kids, my son and my daughter, with me. Because I have to look after 

them, their schooling and everything sometimes doing a job in a place was really hard 

for me.ó (Interviewee 3) 

 

Yet, all interviewees committed to their business out of a ‘want’ motivation rather than a ‘need’ 

motivation. This is partly reflected in a shared opportunist or entrepreneurial mindset (Table 4.2). 

 

Table 4.2 MBO mindsets 

Opportunist Entrepreneurial 

òAfter 4 years of living here, I had an opportunity to 

start it and I took the risk.ó (Interviewee 4). 

“We thought there was potential to teach education a 

little bit differently. All business partners, we had 

experience in the RTO field in the VET sector. So we 

were all already teaching and we met in an 

international RTO as well some of us went into the 

domestic arena as well and we just wanted to do things 

a little bit differently. We wanted to provide a little bit 

more for the students [é].” (Interviewee 1). 

 

òMy hairdresser happened to be selling her salon at 

that time and I thought: òThatõs an opportunity! I can 

buy that salon and have my own business instead of 

working for someone else.ó (Interviewee 5). 

òWhen you come from India, you want your own food. 

I found it really hard to get really good Indian food. 

[é] I never found any good curry. I thought: ôWhy not 

starting a small shop for Indian cuisine?õó (Interviewee 

3). 
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Three out of the five business owners found the decision to start their own business difficult. 

Interviewees 2 and 4 described the decision as ‘terrifying’, while quoting Interviewee 3: 

 

òI remember I could not sleep for one or two weeks when I first signed the lease, 

because everything was so new for me. Every time I was stressed: If I canõt sell that 

much, I canõt pay rent, I canõt pay wages.ó (Interviewee 3). 

 

However, a supportive network of family and friends seem to play a role in alleviating initial fears 

and obstacles or signpost a sense of achievement in their business ventures: 

 

òFor us it was more on the morale side of things. That they were all encouraging and 

that we all had a lot engagement and that they all were really supportive of the idea. 

Something that was really helpful. I guess from all of us our family have business 

exposure and experience as well. Someone in our family or someone from our friends 

are setting up a business at the same time. Each of us have exposure to that as well. 

That definitely helps that you have encouragement from other people.ó (Interviewee 1). 

 

òOne of my friends [é] was a chef back in India. Heõs like my older brother and he 

helped me a lot. He told me: ôItõs all right. I will be here for a couple of months. 

Everything will be ok.õ I still remember the first night, when we opened the restaurant, 

we ran out of all the food. After that night I was like: Ok, so maybe we are going to 

do it.ó (Interviewee 3). 

 

òThe funny thing is my uncle, who was my mentor, he is kind of: Man, I respect you so 

much, because you made it happen. It was a bit upside down.ó (Interviewee 2). 

 

Before unpacking the more specific reasons for business ownership in the Regional Cities and 

Connected Lifestyle Areas, business owners were asked to describe their present journey in general. 

The discussion, thus, examined the overall benefits and challenges of running a business first, before 

probing into the rationale of running a business in regional Australia. 

 

Asking participants what they enjoy most about running their own businesses revealed common themes, 

such as the freedom that comes with being their own boss and doing something that they like and a 

sense of gratification or reward that comes with dealing with customers (Table 4.3). Interestingly, these 

business owners also take great satisfaction from the ability to contribute back to their communities by 

growing their business, which is discussed further below (Section 4.4). 

 

  

4.2 PRESENT JOURNEY AS A BUSINESS OWNER 
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Table 4.3 Benefits of running a business cited by migrant business owners 

Benefits Interviewees Underlying quotes 

Freedom to choose 

what to do 

All “What I love about this business is my freedom.” (Interviewee 5). 

 

Gratification of 

working with students, 

customers 

1, 2, and 3 “The joy is [working] with the kids. I see so many kids, who walk 

through my door, who are shy, who donõt talk and then they 

change in such a short time. So for me to see this change is 

priceless [é].” (Interviewee 2). 

 

“[…] I wouldnõt be as happy to get up in the morning and come to 

work every day. So that was really a big factor: definitely the team 

that we have and the students that are our customers that they are 

really amazing.” (Interviewee 1). 

 

Flexible working hours 4 and 5 “Thereõs a fair few things, but if I can narrow it down to a couple it 

would be the hours that I get to live by. No matter what time I start 

work as long as I finish the day with the work I need to have done 

completed itõs a successful day.” (Interviewee 4). 

 

Excitement about field 

of work, work projects 

1 and 4 “Industry we are in. We go to different events and try to 

encourage students to go the events with us events and we try and 

run workshops and seminars thatõs something I really enjoy.” 

(Interviewee 1). 

 

By contrast, challenges business owners face with their businesses are disparate (Table 4.4): 

 

Table 4.4 Challenges cited by migrant business owners 

Case# Challenges 

1 Financial insecurity, substantial workload, cut-throat competition 

2 Working with difficult clients, business administration, workload 

3 Staffing, not enough customers 

4 Breaking through, fast-paced industry, workload 

5 Freight costs 

 

Apart from some language difficulties at the start, the interviewed migrant business owners did not 

perceive to be at a disadvantage when compared to business owners, who were born in Australia. 

Specifically, Interviewees 2 and 5 quoted language difficulties when they first arrived in Australia: 

 

òWell, it was more challenging, because I wasnõt fluent in English, but at the same time 

it was the best time to learn the language.ó (Interviewee 5). 

 

òAs I said, English is my second language, everything was twice as challenging.ó 

(Interviewee 4). 
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However, when asked to compare themselves to Australian born business owners, they did not seem to 

note any differences: 

 

òThe Thai restaurant owner is Australian, but his wife is from Thailand. He said he has 

the same problem [é]ó (Interviewee 3). 

 

In the case of Interviewee 2, a direct comparison was possible, as his partner, who is Australian born, 

also started her own business: 

 

òWe have quite similar challenges. For her, dealing with people, even if itõs not a one-

on-one relationship, because everything is online, but you have to manage. Of course, 

every business is different, but the first three years of your business, you pretty much 

smash yourself, you do everything. You do from the cleaning to the paperwork in my 

specific case. Sheõs doing from book keeping to everything. It can get very 

overwhelming. Itõs part of the process.ó (Interviewee 2). 

 

Why do migrant business owners operate their business in the Regional City/Connected Lifestyle area? 

From the preceding discussion of running a business, location did not seem to register as a perceived 

benefit. Yet, interviewees generally chose this location as their place of business, because their 

preference of living here. 

 

For example, when asked to discuss potential avenues of dealing with the freight cost issue, 

Interviewee 5 noted: 

 

òThe other way around is to move and I love living here too much.ó (Interviewee 5). 

 

The other entrepreneurs displayed a strong affection for the area they live in: 

 

òI guess I just always loved living in Queensland in general particularly the Gold Coast. 

I canõt add anything in terms of why I started it in this region. I guess itõs just because I 

still live here and you know I love living here.ó (Interviewee 4). 

 

òI like it so much being near the ocean. I donõt see myself too much away from it.ó 

(Interviewee 2). 

 

However, the choice of location does not seem to be purely based on their desire to live in this area. 

Other considerations that come into play are safety concerns, affordability, access to target market 

and the community spirit: 

 

ò[é] there is no safety or security problem here for women like in India. Sometimes, I 

finish here at night, 9 or 10. One of my [é] chefs is a woman, sheõs a young girl. We 

never had any problem here. Thatõs the thing I really like here. We are never worried 

about our safety or security. Thatõs really important.ó (Interviewee 3). 
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Affordability clearly determined migrant business owner 3’s decision to relocate her business from 

Coolangatta to Banora Point stating that the main reasons for relocation was to reduce expenditure on 

rent, while owner 2 chose to locate his business in Coolangatta to have access to his target market: 

 

òCoolangatta is not a residential place. [It was] six months busy, six months quiet and 

the rent was too high. Too much competition. [é] One of my friends, he told me that 

this area does not have any Indian restaurant and there is a [population of 10,000] 

around Banora Point, South Tweed Heads and Terranora. [Thatõs why] I came here. Rent 

is cheaper than in Coolangatta. Mostly, the regular customers I am getting from this 

area, the people here, they want to support the local businesses. Thatõs really good. I 

know lots of them. We are so close now. Every week they tell me: òWe need your curry! 

We canõt survive without your curry.ó Thereõs that like reward that they like the food. 

Other than that, I canõt think of any other point apart from saving rent. Thatõs the main 

thing.ó (Interviewee 3). 

 

òWhen I first was looking into Coolangatta, people were calling me a bit crazy: ôThere 

is not many people, not much money around Coolangatta!õ But I had that thing in mind 

about the surfing community working together [with the Brazilian Jiu-Jitsu community] 

and the surf community here in Coolangatta is huge. I believed that: ôOk, if I can 

manage to get 1% of the Coolangatta population or 1% of these people, who surf, in 

my gym, it is going to be a success.õ I sticked with the idea. So thatõs how I chose this 

spot and itõs been working.ó (Interviewee 2). 

 

Finally, interviewees appreciated the sense of community spirit in the area: 

 

òItõs a smooth environment as well to run your own business. I never had any difficulties 

whenever I went to the council or when the food inspector came. Sometimes, I did not 

know what I have to do. Every time they really helped me. Thatõs what I really 

appreciated. Itõs a new country, but still I never had that much of a problem. So many 

things I did not know, but everyone helped me. Everyone said: ôYou have to do this. You 

have that much time. You have another one month. You can finish it.õ [é] . I really love 

to be here, because people are helping.ó (Interviewee 3). 

 

òIt has that community feel. Itõs not quite Byron, but itõs more open. Itõs quite 

welcoming.ó (Interviewee 1). 
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Operating a business has a positive impact on the region and surrounding community as a result of the 

jobs these businesses create. This is also true for the interviewed business owners, who mainly operate 

small business in the region employing between one and nine staff with only one business owner not 

employing any staff (at present). While staffing can be challenging at times, as attested by 

Interviewee 3, she also believes that hiring staff from the local area is a way to ‘give back’ to the local 

community: 

 

òAll the front staff, they study here in high school or school. They come to work here. I 

really prefer to give them a job, the local people. [é] If I can give more jobs to the 

people here, thatõs something I would love to do.ó (Interviewee 3). 

 

Apart from contributing to the economic development of the region, a couple of the business owners 

expressed a strong sense of gratitude for the community and the aspiration to ‘give back’ or instigate 

‘social change’ as a contribution to the community: 

 

òIn two years, I hopefully I can start giving back, as I said before. I have a couple of 

projects in mind that I want to put in practice. I want to have the other gym ready, so I 

can give my time to give back to the community. My idea in three yearõs time, hopefully 

I can take off 10% of my profit to donate to projects. I want to run jiu-jitsu classes in 

poor communities, with disabled people, because I know how much jiu-jitsu can help 

them in life. For me, if I look at my life, jiu-jitsu gave me everything, helped me so 

much. In three years, hopefully I will be ready to give back to the community. Giving 

kids better opportunities. [It surprised me] how many middle class families are not able 

to afford class for their kids. Big families with three to four kids, it becomes harder to 

provide that as a parent. But I know that it is a good help for the community, so I want 

to help. If you cannot pay for that, thereõs an opportunity to do it for free . . .ó 

(Interviewee 2). 

 

òOne thing what we are trying to do as well is we got a thing called MI Social Lab. Itõs 

a project that the students are running themselves. It is also open to the public. Itõs 

something that is geared towards some sort of change or social change that benefits the 

community. [é] At the moment, they started with plogging sessions. They basically go 

running and picking up rubbish and they have done this four or five times now. It is 

really amazing to be part of that. We doing something good for the community, 

getting to know the community and also trying to create a movement in that as well. 

They started their own little brand with this and theyõre trying to gain new participants. 

Itõs something that is going to be something completely independent. It is really nice to 

be able to be the space where the students actually start something really great like 

that.ó (Interviewee 1). 

 

  

4.3 FUTURE JOURNEY AS BUSINESS OWNER 
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To be able to support local communities and regional economic development, it is crucial to grow their 

businesses. Therefore, towards the end of the conversation, interviewees were asked to discuss their 

plans for the future. Interestingly, the newest and the longest running business have no definitive plans 

to grow their business and would even like to maintain the status quo: 

 

òBusiness-wise, basically what I would love to do would be just exactly what I am doing, 

just more: more fun jobs, more jobs that are rewarding and more lessons learnt. 

Hopefully, a 2.0 version of where I am at now.ó (Interviewee 4). 

 

òNo, this is good. We keep it simple. Easy and simple. Not a second warehouse. Our 

main bread and butter in this business is we import baskets from Africa and now we are 

plastic bag free. This is fantastic. Everybody will buy a basket and go shopping instead 

of using plastic bags.ó (Interviewee 5). 

 

However, there was also a sense of excitement about taking their business to the “next level” with 

three of the business owners already actively planning an expansion of their business into new 

locations or providing new services: 

 

òWe like to, ideally ð weõll see, expand. We would like to go to the Sunshine Coast. 

We would like to open up another campus within the next two years. Thatõs something 

we are looking at. We are also in the process of adding another qualification to scope. 

Currently, we have three. Within the five year period, I donõt think we like to go 

beyond seven. At the moment, we have three. But we would like to definitely add 

another campus on the Sunshine Coast. Thatõs something we look forward to doing as 

well as increasing the numbers obviously.ó (Interviewee 1). 

 

òLuckily, we are already getting everything sorted out to open up a second gym in 

Kingscliff. [é] We started renovating. We open November this year and then we are 

going to get two more people to be working, teaching classes here. Myself, I have to 

spread my time between both gyms. I am excited to get started, get busy again.ó 

(Interviewee 2). 

 

Finally, Interviewee 3 has already started operating her business from a second location and is now 

considering expanding into new business lines: 

 

òI talked to my family, we are going to start a catering business soon. I am now 

confident. I have now experience in business, I know lots of people, who could help me. 

I am not that worried now about [ité]. We are planning to do an event company [é], 

we are planning something with food, maybe music and decoration.ó (Interviewee 3). 
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The case studies presented here complement the econometric analysis in part three of the report. Five 

migrant business owners were interviewed to share their stories about becoming a business owner, 

running a successful business, and the potential of growing their business. For the interviews, particular 

attention was given to approaching business owners who were different to the typical business owner 

presented in the econometric analysis (i.e., older, married men from an Italian, Greek, Lebanese, 

Middle Eastern, Chinese, Korean, and South African background). However, their views may also be 

representative for a large proportion of migrant business owners (i.e., small business entrepreneurs that 

chose to operate in the regional Queensland and regional New South Wales area). 

 

In summary, these migrant business owners, who all operate in non-traditional industries, share a 

common set of motivations and fears and do not see themselves at a disadvantage to Australian born 

business owners. The challenges they face are very much a result of the industry they operate in. 

Despite these challenges, they are excited to grow their business to ‘give back’ to the region and the 

community. All take pride in their achievements but remain humble: 

 

òI appreciate that this country gave me a new motivation. I never thought in India I run 

my own business as a woman. Thatõs why I am really happy that I moved here and 

started a business.ó (Interviewee 3). 

 

  

4.4 SUMMARY 
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The final section of this report provides a summary of the key findings and identifies a broad range of 

strategies that could be pursued to enhance migrant business ownership in regional Australia. The main 

findings to emerge from this research project include: 

i. Around 40.6% (199,797) of migrant business owners employed at least one person; 

ii. Around 59.4% (292,492) of migrant business owners employed nil persons; 

iii.  The likelihood of being a migrant business owner with employees was associated with 

age, being married, and being male; 

iv. The likelihood of being a migrant business owner with employees was associated with 

residing in regional New South Wales, metropolitan Victoria, regional Queensland, 

and metropolitan Queensland; 

v. Some ancestral backgrounds – Italian, Greek, Lebanese, Middle Eastern, Chinese, 

Korean, and South African – were predictive of being a migrant business owner with 

employees; and 

vi. All interviewed migrants stated that the most enjoyable aspect of running their 

business was the freedom that comes with being their own boss. 

 

With respect to the key findings noted above, several points are worth noting. In the first place, a 

substantial number of migrant business owners employ at least one person and this plays an important 

role in job creation, particularly in regional Australia where employment opportunities may be limited. 

However, many business owners do not employ any people, and this presents an untapped resource 

for job creation. If these businesses were to grow, then they could potentially offer new employment 

opportunities to local residents and attract people to the region. Moreover, it is important to note that 

not all migrant business owners are seeking to expand and hire new employees. This needs to be taken 

into account when designing policies. Thus, in broad terms, strategies should be designed to: 

i. Increase the prevalence of migrant business owners in regional Australia; and 

ii. Support new and existing migrant business owners in regional Australia and, if 

required, help those businesses wishing to expand and hire new employees. 

 

While migrant business owners predominately work in the food services and construction sectors, 

emerging evidence suggests that there is considerable diversity in the types of businesses that migrants 

run in regional Australia. For example, in the interviews conducted for this project, migrant business 

owners reported operating in a diverse range of industries (e.g., education, sports, graphic design, and 

importing). This is an important point as it serves to highlight that, over time, new waves of migrant 

business owners may increasingly establish ventures in areas outside the food services and construction 

sectors. Thus, policymakers looking to foster migrant business ownership should be aware of this 

potentially changing landscape. For example, strategies to ensure the provision of reliable and fast 

broadband connections in non-metropolitan areas could encourage migrants to establish a range of 

business ventures in regional Australia (especially if they run online businesses). 

 

  

5. KEY FINDINGS AND POLICY CONSIDERATIONS 
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In terms of supporting migrant business owners in regional Australia, two main policies should be 

considered: 

i. Targeted business programs; and 

ii. Structural policies to create a business-friendly environment. 

 

Targeted business programs aimed at migrant business owners in regional Australia could help 

migrants to launch, manage, and grow their business. Targeted business programs may also help to 

address any inherent disadvantages that migrants may face relative to their non-migrant counterparts. 

Moreover, these programs may also help migrants gain access to mainstream business support 

programs and the wider business community (and, in some instances, access to larger markets to sell 

their products or services). Against this background, the following targeted business programs would 

be worthy of further consideration: 

i. Knowledge-based programs. These programs would be designed to enhance 

business knowledge and human capital among migrants (e.g., courses on financial 

literacy and business language). In designing these courses, it is critical that migrants 

are appraised of the business culture and regulations within the region. 

ii. Mentoring and networking programs. These programs would provide migrants with 

access to business-to-business advice while introducing them to relevant business 

associations, potential providers, and customers within in the region. 

iii.  Administrative procedure programs. These programs would provide migrants with 

advice regarding taxation, recruitment practices, and labour laws. 

iv. Financing programs. These programs would provide advice to migrants on how to 

access finance to start or expand their business. Another option would be consider the 

establishment of a community-based microfinance credit union to provide migrants with 

access to business loans. 

 

Structural policies may also create a business-friendly environment, which, in turn, could support 

migrant business owners in regional Australia. A number of possible options include: 

i. Cutting red tape. This would comprise the establishment of a ‘one-stop-shop’ for 

migrant business owners, with a suite of online resources and ancillary support services. 

On this note, Collins (2008) has advocated for a whole-of-government approach to 

support migrant business owners, which includes the provision of translation services or 

information provided in multiple languages. 

ii. Tax breaks. Another option is to provide substantial tax breaks for migrants who start 

businesses in regional Australia. This approach may be successful in attracting migrants 

to specific regions and the resultant tax deductions could help defray the cost 

associated with hiring new employees. 

iii.  Labour market flexibility. One possible option is to provide subsidised wages to 

encourage migrant business owners to hire new employees and apprentices in regional 

areas. Another option would be to subsidise employer superannuation contributions to 

help defray the ‘on-costs’ of hiring new staff. Finally, a related option would be to 

offer migrants rent assistance for commercial properties to encourage the 

establishment and presence of migrant businesses in regional communities. 

iv. Education and training. This option would incorporate the study of entrepreneurship 

as a core part of the curriculum in secondary schools and in business courses at 
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universities. In turn, this would help to create a business-friendly environment that 

facilitates the sharing of innovation and knowledge between migrant and non-migrant 

business owners, which could lead to joint ventures. 

v. Promotion. Efforts could be devoted to promoting migrant business ownership in 

regional Australia as a viable and rewarding career path. This could take the form of 

media campaigns that would highlight the advantages of becoming your own boss 

while also profiling the stories of highly successful migrant business owners in regional 

Australia. 

 

Together, these two main strategies provide a cohesive framework for helping to guide the 

development of policies to support and encourage migrant business ownership in regional Australia. In 

general, local governments would probably be best placed to develop and implement targeted 

business programs given their understanding of the local business environment. On the other hand, 

higher tiers of government (i.e., state and federal) would be best placed to effect the structural change 

necessary in order to create to a business-friendly environment. To ensure consistency between these 

two main strategies, a whole of government approach is required to effectively support and drive 

migrant business ownership across regional Australia. Greater migrant business ownership in regional 

Australia is desirable as they contribute to the vibrancy of the region and often have a strong desire to 

‘give back’ to their communities. 
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LGA_CODE16 LGA_NAME16 STATE TYPE REG_MET 

10050 Albury (C) NSW Regional City Regional 

10130 Armidale Regional (A) NSW Industry & Service Hub Regional 

10250 Ballina (A) NSW Regional City Regional 

10300 Balranald (A) NSW Heartland Region Regional 

10470 Bathurst Regional (A) NSW Regional City Regional 

10550 Bega Valley (A) NSW Industry & Service Hub Regional 

10600 Bellingen (A) NSW Connected Lifestyle Area Regional 

10650 Berrigan (A) NSW Heartland Region Regional 

10750 Blacktown (C) NSW Metropolitan Metropolitan 

10800 Bland (A) NSW Heartland Region Regional 

10850 Blayney (A) NSW Heartland Region Regional 

10900 Blue Mountains (C) NSW Metropolitan Metropolitan 

10950 Bogan (A) NSW Heartland Region Regional 

11100 Botany Bay (C) NSW Metropolitan Metropolitan 

11150 Bourke (A) NSW Heartland Region Regional 

11200 Brewarrina (A) NSW Heartland Region Regional 

11250 Broken Hill (C) NSW Industry & Service Hub Regional 

11300 Burwood (A) NSW Metropolitan Metropolitan 

11350 Byron (A) NSW Connected Lifestyle Area Regional 

11400 Cabonne (A) NSW Heartland Region Regional 

11450 Camden (A) NSW Metropolitan Metropolitan 

11500 Campbelltown (C) (NSW) NSW Metropolitan Metropolitan 

11520 Canada Bay (A) NSW Metropolitan Metropolitan 

11570 Canterbury-Bankstown (A) NSW Metropolitan Metropolitan 

11600 Carrathool (A) NSW Heartland Region Regional 

11650 Central Coast (C) (NSW) NSW Regional City Regional 

11700 Central Darling (A) NSW Heartland Region Regional 

11720 Cessnock (C) NSW Regional City Regional 

11730 Clarence Valley (A) NSW Industry & Service Hub Regional 

11750 Cobar (A) NSW Heartland Region Regional 

11800 Coffs Harbour (C) NSW Regional City Regional 

12000 Coolamon (A) NSW Heartland Region Regional 

12150 Coonamble (A) NSW Heartland Region Regional 

12350 Cowra (A) NSW Heartland Region Regional 

12380 Cumberland (A) NSW Metropolitan Metropolitan 

12700 Dungog (A) NSW Heartland Region Regional 

12730 Edward River (A) NSW Heartland Region Regional 

12750 Eurobodalla (A) NSW Industry & Service Hub Regional 

12850 Fairfield (C) NSW Metropolitan Metropolitan 

12870 Federation (A) NSW Heartland Region Regional 

12900 Forbes (A) NSW Heartland Region Regional 

12930 Georges River (A) NSW Metropolitan Metropolitan 

12950 Gilgandra (A) NSW Heartland Region Regional 

13010 Glen Innes Severn (A) NSW Heartland Region Regional 

13310 Goulburn Mulwaree (A) NSW Connected Lifestyle Area Regional 

13340 Greater Hume Shire (A) NSW Heartland Region Regional 

13450 Griffith (C) NSW Industry & Service Hub Regional 

13510 Gundagai (A) NSW Heartland Region Regional 
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LGA_CODE16 LGA_NAME16 STATE TYPE REG_MET 

13550 Gunnedah (A) NSW Heartland Region Regional 

13660 Gwydir (A) NSW Heartland Region Regional 

13800 Hawkesbury (C) NSW Metropolitan Metropolitan 

13850 Hay (A) NSW Heartland Region Regional 

13910 Hilltops (A) NSW Heartland Region Regional 

14000 Hornsby (A) NSW Metropolitan Metropolitan 

14100 Hunters Hill (A) NSW Metropolitan Metropolitan 

14170 Inner West (A) NSW Metropolitan Metropolitan 

14200 Inverell (A) NSW Heartland Region Regional 

14300 Junee (A) NSW Heartland Region Regional 

14350 Kempsey (A) NSW Industry & Service Hub Regional 

14400 Kiama (A) NSW Connected Lifestyle Area Regional 

14500 Ku-ring-gai (A) NSW Metropolitan Metropolitan 

14550 Kyogle (A) NSW Heartland Region Regional 

14600 Lachlan (A) NSW Heartland Region Regional 

14650 Lake Macquarie (C) NSW Regional City Regional 

14700 Lane Cove (A) NSW Metropolitan Metropolitan 

14750 Leeton (A) NSW Heartland Region Regional 

14850 Lismore (C) NSW Regional City Regional 

14870 Lithgow (C) NSW Connected Lifestyle Area Regional 

14900 Liverpool (C) NSW Metropolitan Metropolitan 

14920 Liverpool Plains (A) NSW Heartland Region Regional 

14950 Lockhart (A) NSW Heartland Region Regional 

15050 Maitland (C) NSW Regional City Regional 

15240 Mid-Coast (A) NSW Industry & Service Hub Regional 

15270 Mid-Western Regional (A) NSW Heartland Region Regional 

15300 Moree Plains (A) NSW Heartland Region Regional 

15350 Mosman (A) NSW Metropolitan Metropolitan 

15520 Murray River (A) NSW Heartland Region Regional 

15560 Murrumbidgee (A) NSW Heartland Region Regional 

15650 Muswellbrook (A) NSW Industry & Service Hub Regional 

15700 Nambucca (A) NSW Industry & Service Hub Regional 

15750 Narrabri (A) NSW Heartland Region Regional 

15800 Narrandera (A) NSW Heartland Region Regional 

15850 Narromine (A) NSW Heartland Region Regional 

15900 Newcastle (C) NSW Regional City Regional 

15950 North Sydney (A) NSW Metropolitan Metropolitan 

15990 Northern Beaches (A) NSW Metropolitan Metropolitan 

16100 Oberon (A) NSW Heartland Region Regional 

16150 Orange (C) NSW Regional City Regional 

16200 Parkes (A) NSW Heartland Region Regional 

16260 Parramatta (C) NSW Metropolitan Metropolitan 

16350 Penrith (C) NSW Metropolitan Metropolitan 

16380 Port Macquarie-Hastings (A) NSW Regional City Regional 

16400 Port Stephens (A) NSW Regional City Regional 

16490 Queanbeyan-Palerang Regional (A) NSW Connected Lifestyle Area Regional 

16550 Randwick (C) NSW Metropolitan Metropolitan 

16610 Richmond Valley (A) NSW Connected Lifestyle Area Regional 

16650 Rockdale (C) NSW Metropolitan Metropolitan 

16700 Ryde (C) NSW Metropolitan Metropolitan 

16900 Shellharbour (C) NSW Regional City Regional 

16950 Shoalhaven (C) NSW Regional City Regional 

17000 Singleton (A) NSW Industry & Service Hub Regional 
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LGA_CODE16 LGA_NAME16 STATE TYPE REG_MET 

17040 Snowy Monaro Regional (A) NSW Heartland Region Regional 

17080 Snowy Valleys (A) NSW Heartland Region Regional 

17100 Strathfield (A) NSW Metropolitan Metropolitan 

17150 Sutherland Shire (A) NSW Metropolitan Metropolitan 

17200 Sydney (C) NSW Metropolitan Metropolitan 

17310 Tamworth Regional (A) NSW Regional City Regional 

17350 Temora (A) NSW Heartland Region Regional 

17400 Tenterfield (A) NSW Heartland Region Regional 

17420 The Hills Shire (A) NSW Metropolitan Metropolitan 

17550 Tweed (A) NSW Regional City Regional 

17620 Upper Hunter Shire (A) NSW Heartland Region Regional 

17640 Upper Lachlan Shire (A) NSW Heartland Region Regional 

17650 Uralla (A) NSW Heartland Region Regional 

17750 Wagga Wagga (C) NSW Regional City Regional 

17850 Walcha (A) NSW Heartland Region Regional 

17900 Walgett (A) NSW Heartland Region Regional 

17950 Warren (A) NSW Heartland Region Regional 

18020 Warrumbungle Shire (A) NSW Heartland Region Regional 

18050 Waverley (A) NSW Metropolitan Metropolitan 

18100 Weddin (A) NSW Heartland Region Regional 

18200 Wentworth (A) NSW Heartland Region Regional 

18230 Western Plains Regional (A) NSW Industry & Service Hub Regional 

18250 Willoughby (C) NSW Metropolitan Metropolitan 

18350 Wingecarribee (A) NSW Connected Lifestyle Area Regional 

18400 Wollondilly (A) NSW Metropolitan Metropolitan 

18450 Wollongong (C) NSW Regional City Regional 

18500 Woollahra (A) NSW Metropolitan Metropolitan 

18710 Yass Valley (A) NSW Connected Lifestyle Area Regional 

19399 Unincorporated NSW NSW Heartland Region Regional 

20110 Alpine (S) VIC Heartland Region Regional 

20260 Ararat (RC) VIC Heartland Region Regional 

20570 Ballarat (C) VIC Regional City Regional 

20660 Banyule (C) VIC Metropolitan Metropolitan 

20740 Bass Coast (S) VIC Connected Lifestyle Area Regional 

20830 Baw (S) VIC Connected Lifestyle Area Regional 

20910 Bayside (C) VIC Metropolitan Metropolitan 

21010 Benalla (RC) VIC Heartland Region Regional 

21110 Boroondara (C) VIC Metropolitan Metropolitan 

21180 Brimbank (C) VIC Metropolitan Metropolitan 

21270 Buloke (S) VIC Heartland Region Regional 

21370 Campaspe (S) VIC Heartland Region Regional 

21450 Cardinia (S) VIC Metropolitan Metropolitan 

21610 Casey (C) VIC Metropolitan Metropolitan 

21670 Central Goldfields (S) VIC Heartland Region Regional 

21750 Colac-Otway (S) VIC Connected Lifestyle Area Regional 

21830 Corangamite (S) VIC Heartland Region Regional 

21890 Darebin (C) VIC Metropolitan Metropolitan 

22110 East Gippsland (S) VIC Industry & Service Hub Regional 

22170 Frankston (C) VIC Metropolitan Metropolitan 

22250 Gannawarra (S) VIC Heartland Region Regional 

22310 Glen Eira (C) VIC Metropolitan Metropolitan 

22410 Glenelg (S) VIC Heartland Region Regional 

22490 Golden Plains (S) VIC Connected Lifestyle Area Regional 
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LGA_CODE16 LGA_NAME16 STATE TYPE REG_MET 

22620 Greater Bendigo (C) VIC Regional City Regional 

22670 Greater Dandenong (C) VIC Metropolitan Metropolitan 

22750 Greater Geelong (C) VIC Regional City Regional 

22830 Greater Shepparton (C) VIC Regional City Regional 

22910 Hepburn (S) VIC Connected Lifestyle Area Regional 

22980 Hindmarsh (S) VIC Heartland Region Regional 

23110 Hobsons Bay (C) VIC Metropolitan Metropolitan 

23190 Horsham (RC) VIC Industry & Service Hub Regional 

23270 Hume (C) VIC Metropolitan Metropolitan 

23350 Indigo (S) VIC Connected Lifestyle Area Regional 

23430 Kingston (C) (Vic.) VIC Metropolitan Metropolitan 

23670 Knox (C) VIC Metropolitan Metropolitan 

23810 Latrobe (C) (Vic.) VIC Regional City Regional 

23940 Loddon (S) VIC Heartland Region Regional 

24130 Macedon Ranges (S) VIC Connected Lifestyle Area Regional 

24210 Manningham (C) VIC Metropolitan Metropolitan 

24250 Mansfield (S) VIC Heartland Region Regional 

24330 Maribyrnong (C) VIC Metropolitan Metropolitan 

24410 Maroondah (C) VIC Metropolitan Metropolitan 

24600 Melbourne (C) VIC Metropolitan Metropolitan 

24650 Melton (C) VIC Metropolitan Metropolitan 

24780 Mildura (RC) VIC Industry & Service Hub Regional 

24850 Mitchell (S) VIC Connected Lifestyle Area Regional 

24900 Moira (S) VIC Heartland Region Regional 

24970 Monash (C) VIC Metropolitan Metropolitan 

25060 Moonee Valley (C) VIC Metropolitan Metropolitan 

25150 Moorabool (S) VIC Connected Lifestyle Area Regional 

25250 Moreland (C) VIC Metropolitan Metropolitan 

25340 Mornington Peninsula (S) VIC Metropolitan Metropolitan 

25430 Mount Alexander (S) VIC Connected Lifestyle Area Regional 

25490 Moyne (S) VIC Heartland Region Regional 

25620 Murrindindi (S) VIC Connected Lifestyle Area Regional 

25710 Nillumbik (S) VIC Metropolitan Metropolitan 

25810 Northern Grampians (S) VIC Heartland Region Regional 

25900 Port Phillip (C) VIC Metropolitan Metropolitan 

25990 Pyrenees (S) VIC Connected Lifestyle Area Regional 

26080 Queenscliffe (B) VIC Connected Lifestyle Area Regional 

26170 South Gippsland (S) VIC Industry & Service Hub Regional 

26260 Southern Grampians (S) VIC Heartland Region Regional 

26350 Stonnington (C) VIC Metropolitan Metropolitan 

26430 Strathbogie (S) VIC Heartland Region Regional 

26490 Surf Coast (S) VIC Connected Lifestyle Area Regional 

26610 Swan Hill (RC) VIC Heartland Region Regional 

26670 Towong (S) VIC Heartland Region Regional 

26700 Wangaratta (RC) VIC Industry & Service Hub Regional 

26730 Warrnambool (C) VIC Industry & Service Hub Regional 

26810 Wellington (S) VIC Industry & Service Hub Regional 

26890 West Wimmera (S) VIC Heartland Region Regional 

26980 Whitehorse (C) VIC Metropolitan Metropolitan 

27070 Whittlesea (C) VIC Metropolitan Metropolitan 

27170 Wodonga (C) VIC Regional City Regional 

27260 Wyndham (C) VIC Metropolitan Metropolitan 

27350 Yarra (C) VIC Metropolitan Metropolitan 
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LGA_CODE16 LGA_NAME16 STATE TYPE REG_MET 

27450 Yarra Ranges (S) VIC Metropolitan Metropolitan 

27630 Yarriambiack (S) VIC Heartland Region Regional 

29399 Unincorporated Vic VIC Heartland Region Regional 

30250 Aurukun (S) QLD Heartland Region Regional 

30300 Balonne (S) QLD Heartland Region Regional 

30370 Banana (S) QLD Heartland Region Regional 

30410 Barcaldine (R) QLD Heartland Region Regional 

30450 Barcoo (S) QLD Heartland Region Regional 

30760 Blackall-Tambo (R) QLD Heartland Region Regional 

30900 Boulia (S) QLD Heartland Region Regional 

31000 Brisbane (C) QLD Metropolitan Metropolitan 

31750 Bulloo (S) QLD Heartland Region Regional 

31820 Bundaberg (R) QLD Regional City Regional 

31900 Burdekin (S) QLD Heartland Region Regional 

31950 Burke (S) QLD Heartland Region Regional 

32080 Cairns (R) QLD Regional City Regional 

32250 Carpentaria (S) QLD Heartland Region Regional 

32260 Cassowary Coast (R) QLD Heartland Region Regional 

32270 Central Highlands (R) (Qld) QLD Industry & Service Hub Regional 

32310 Charters Towers (R) QLD Heartland Region Regional 

32330 Cherbourg (S) QLD Heartland Region Regional 

32450 Cloncurry (S) QLD Heartland Region Regional 

32500 Cook (S) QLD Heartland Region Regional 

32600 Croydon (S) QLD Heartland Region Regional 

32750 Diamantina (S) QLD Heartland Region Regional 

32770 Doomadgee (S) QLD Heartland Region Regional 

32810 Douglas (S) QLD Heartland Region Regional 

33100 Etheridge (S) QLD Heartland Region Regional 

33200 Flinders (S) (Qld) QLD Heartland Region Regional 

33220 Fraser Coast (R) QLD Regional City Regional 

33360 Gladstone (R) QLD Regional City Regional 

33430 Gold Coast (C) QLD Regional City Regional 

33610 Goondiwindi (R) QLD Heartland Region Regional 

33620 Gympie (R) QLD Industry & Service Hub Regional 

33800 Hinchinbrook (S) QLD Heartland Region Regional 

33830 Hope Vale (S) QLD Heartland Region Regional 

33960 Ipswich (C) QLD Metropolitan Metropolitan 

33980 Isaac (R) QLD Heartland Region Regional 

34420 Kowanyama (S) QLD Heartland Region Regional 

34530 Livingstone (S) QLD Connected Lifestyle Area Regional 

34570 Lockhart River (S) QLD Heartland Region Regional 

34580 Lockyer Valley (R) QLD Connected Lifestyle Area Regional 

34590 Logan (C) QLD Metropolitan Metropolitan 

34710 Longreach (R) QLD Heartland Region Regional 

34770 Mackay (R) QLD Regional City Regional 

34800 McKinlay (S) QLD Heartland Region Regional 

34830 Mapoon (S) QLD Heartland Region Regional 

34860 Maranoa (R) QLD Heartland Region Regional 

34880 Mareeba (S) QLD Heartland Region Regional 

35010 Moreton Bay (R) QLD Metropolitan Metropolitan 

35250 Mornington (S) QLD Heartland Region Regional 

35300 Mount Isa (C) QLD Industry & Service Hub Regional 

35600 Murweh (S) QLD Heartland Region Regional 
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LGA_CODE16 LGA_NAME16 STATE TYPE REG_MET 

35670 Napranum (S) QLD Heartland Region Regional 

35740 Noosa (S) QLD Regional City Regional 

35760 North Burnett (R) QLD Heartland Region Regional 

35780 Northern Peninsula Area (R) QLD Heartland Region Regional 

35790 Palm Island (S) QLD Heartland Region Regional 

35800 Paroo (S) QLD Heartland Region Regional 

36070 Pormpuraaw (S) QLD Heartland Region Regional 

36150 Quilpie (S) QLD Heartland Region Regional 

36250 Redland (C) QLD Metropolitan Metropolitan 

36300 Richmond (S) QLD Heartland Region Regional 

36370 Rockhampton (R) QLD Regional City Regional 

36510 Scenic Rim (R) QLD Connected Lifestyle Area Regional 

36580 Somerset (R) QLD Connected Lifestyle Area Regional 

36630 South Burnett (R) QLD Heartland Region Regional 

36660 Southern Downs (R) QLD Industry & Service Hub Regional 

36720 Sunshine Coast (R) QLD Regional City Regional 

36820 Tablelands (R) QLD Heartland Region Regional 

36910 Toowoomba (R) QLD Regional City Regional 

36950 Torres (S) QLD Heartland Region Regional 

36960 Torres Strait Island (R) QLD Heartland Region Regional 

37010 Townsville (C) QLD Regional City Regional 

37300 Weipa (T) QLD Heartland Region Regional 

37310 Western Downs (R) QLD Heartland Region Regional 

37340 Whitsunday (R) QLD Heartland Region Regional 

37400 Winton (S) QLD Heartland Region Regional 

37550 Woorabinda (S) QLD Heartland Region Regional 

37570 Wujal (S) QLD Heartland Region Regional 

37600 Yarrabah (S) QLD Heartland Region Regional 

40070 Adelaide (C) SA Metropolitan Metropolitan 

40120 Adelaide Hills (DC) SA Metropolitan Metropolitan 

40220 Alexandrina (DC) SA Connected Lifestyle Area Regional 

40250 Anangu Pitjantjatjara (AC) SA Heartland Region Regional 

40310 Barossa (DC) SA Connected Lifestyle Area Regional 

40430 Barunga West (DC) SA Heartland Region Regional 

40520 Berri and Barmera (DC) SA Heartland Region Regional 

40700 Burnside (C) SA Metropolitan Metropolitan 

40910 Campbelltown (C) (SA) SA Metropolitan Metropolitan 

41010 Ceduna (DC) SA Heartland Region Regional 

41060 Charles Sturt (C) SA Metropolitan Metropolitan 

41140 Clare and Gilbert Valleys (DC) SA Connected Lifestyle Area Regional 

41190 Cleve (DC) SA Heartland Region Regional 

41330 Coober Pedy (DC) SA Heartland Region Regional 

41560 Copper Coast (DC) SA Heartland Region Regional 

41750 Elliston (DC) SA Heartland Region Regional 

41830 Flinders Ranges (DC) SA Heartland Region Regional 

41960 Franklin Harbour (DC) SA Heartland Region Regional 

42030 Gawler (T) SA Connected Lifestyle Area Regional 

42110 Goyder (DC) SA Heartland Region Regional 

42250 Grant (DC) SA Heartland Region Regional 

42600 Holdfast Bay (C) SA Metropolitan Metropolitan 

42750 Kangaroo Island (DC) SA Heartland Region Regional 

43080 Karoonda East Murray (DC) SA Heartland Region Regional 

43220 Kimba (DC) SA Heartland Region Regional 
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43360 Kingston (DC) (SA) SA Heartland Region Regional 

43650 Light (RegC) SA Connected Lifestyle Area Regional 

43710 Lower Eyre Peninsula (DC) SA Heartland Region Regional 

43790 Loxton Waikerie (DC) SA Heartland Region Regional 

43920 Mallala (DC) SA Connected Lifestyle Area Regional 

44000 Maralinga Tjarutja (AC) SA Heartland Region Regional 

44060 Marion (C) SA Metropolitan Metropolitan 

44210 Mid Murray (DC) SA Connected Lifestyle Area Regional 

44340 Mitcham (C) SA Metropolitan Metropolitan 

44550 Mount Barker (DC) SA Metropolitan Metropolitan 

44620 Mount Gambier (C) SA Industry & Service Hub Regional 

44830 Mount Remarkable (DC) SA Heartland Region Regional 

45040 Murray Bridge (RC) SA Connected Lifestyle Area Regional 

45090 Naracoorte and Lucindale (DC) SA Heartland Region Regional 

45120 Northern Areas (DC) SA Heartland Region Regional 

45290 Norwood Payneham St Peters (C) SA Metropolitan Metropolitan 

45340 Onkaparinga (C) SA Metropolitan Metropolitan 

45400 Orroroo/Carrieton (DC) SA Heartland Region Regional 

45540 Peterborough (DC) SA Heartland Region Regional 

45680 Playford (C) SA Metropolitan Metropolitan 

45890 Port Adelaide Enfield (C) SA Metropolitan Metropolitan 

46090 Port Augusta (C) SA Heartland Region Regional 

46300 Port Lincoln (C) SA Heartland Region Regional 

46450 Port Pirie City and Dists (M) SA Industry & Service Hub Regional 

46510 Prospect (C) SA Metropolitan Metropolitan 

46670 Renmark Paringa (DC) SA Heartland Region Regional 

46860 Robe (DC) SA Heartland Region Regional 

46970 Roxby Downs (M) SA Heartland Region Regional 

47140 Salisbury (C) SA Metropolitan Metropolitan 

47290 Southern Mallee (DC) SA Heartland Region Regional 

47490 Streaky Bay (DC) SA Heartland Region Regional 

47630 Tatiara (DC) SA Heartland Region Regional 

47700 Tea Tree Gully (C) SA Metropolitan Metropolitan 

47800 The Coorong (DC) SA Connected Lifestyle Area Regional 

47910 Tumby Bay (DC) SA Heartland Region Regional 

47980 Unley (C) SA Metropolitan Metropolitan 

48050 Victor Harbor (C) SA Connected Lifestyle Area Regional 

48130 Wakefield (DC) SA Connected Lifestyle Area Regional 

48260 Walkerville (M) SA Metropolitan Metropolitan 

48340 Wattle Range (DC) SA Heartland Region Regional 

48410 West Torrens (C) SA Metropolitan Metropolitan 

48540 Whyalla (C) SA Industry & Service Hub Regional 

48640 Wudinna (DC) SA Heartland Region Regional 

48750 Yankalilla (DC) SA Connected Lifestyle Area Regional 

48830 Yorke Peninsula (DC) SA Heartland Region Regional 

49399 Unincorporated SA SA Heartland Region Regional 

50080 Albany (C) WA Industry & Service Hub Regional 

50210 Armadale (C) WA Metropolitan Metropolitan 

50250 Ashburton (S) WA Heartland Region Regional 

50280 Augusta-Margaret River (S) WA Heartland Region Regional 

50350 Bassendean (T) WA Metropolitan Metropolitan 

50420 Bayswater (C) WA Metropolitan Metropolitan 

50490 Belmont (C) WA Metropolitan Metropolitan 
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50560 Beverley (S) WA Connected Lifestyle Area Regional 

50630 Boddington (S) WA Connected Lifestyle Area Regional 

50770 Boyup Brook (S) WA Heartland Region Regional 

50840 Bridgetown-Greenbushes (S) WA Heartland Region Regional 

50910 Brookton (S) WA Connected Lifestyle Area Regional 

50980 Broome (S) WA Industry & Service Hub Regional 

51080 Broomehill-Tambellup (S) WA Heartland Region Regional 

51120 Bruce Rock (S) WA Heartland Region Regional 

51190 Bunbury (C) WA Regional City Regional 

51260 Busselton (C) WA Industry & Service Hub Regional 

51310 Cambridge (T) WA Metropolitan Metropolitan 

51330 Canning (C) WA Metropolitan Metropolitan 

51400 Capel (S) WA Regional City Regional 

51470 Carnamah (S) WA Heartland Region Regional 

51540 Carnarvon (S) WA Heartland Region Regional 

51610 Chapman Valley (S) WA Heartland Region Regional 

51680 Chittering (S) WA Connected Lifestyle Area Regional 

51750 Claremont (T) WA Metropolitan Metropolitan 

51820 Cockburn (C) WA Metropolitan Metropolitan 

51890 Collie (S) WA Heartland Region Regional 

51960 Coolgardie (S) WA Heartland Region Regional 

52030 Coorow (S) WA Heartland Region Regional 

52100 Corrigin (S) WA Heartland Region Regional 

52170 Cottesloe (T) WA Metropolitan Metropolitan 

52240 Cranbrook (S) WA Heartland Region Regional 

52310 Cuballing (S) WA Heartland Region Regional 

52380 Cue (S) WA Heartland Region Regional 

52450 Cunderdin (S) WA Heartland Region Regional 

52520 Dalwallinu (S) WA Heartland Region Regional 

52590 Dandaragan (S) WA Heartland Region Regional 

52660 Dardanup (S) WA Heartland Region Regional 

52730 Denmark (S) WA Heartland Region Regional 

52800 Derby-West Kimberley (S) WA Heartland Region Regional 

52870 Donnybrook-Balingup (S) WA Heartland Region Regional 

52940 Dowerin (S) WA Heartland Region Regional 

53010 Dumbleyung (S) WA Heartland Region Regional 

53080 Dundas (S) WA Heartland Region Regional 

53150 East Fremantle (T) WA Metropolitan Metropolitan 

53220 East Pilbara (S) WA Heartland Region Regional 

53290 Esperance (S) WA Heartland Region Regional 

53360 Exmouth (S) WA Heartland Region Regional 

53430 Fremantle (C) WA Metropolitan Metropolitan 

53570 Gingin (S) WA Connected Lifestyle Area Regional 

53640 Gnowangerup (S) WA Heartland Region Regional 

53710 Goomalling (S) WA Heartland Region Regional 

53780 Gosnells (C) WA Metropolitan Metropolitan 

53800 Greater Geraldton (C) WA Industry & Service Hub Regional 

53920 Halls Creek (S) WA Heartland Region Regional 

53990 Harvey (S) WA Regional City Regional 

54060 Irwin (S) WA Heartland Region Regional 

54130 Jerramungup (S) WA Heartland Region Regional 

54170 Joondalup (C) WA Metropolitan Metropolitan 

54200 Kalamunda (S) WA Metropolitan Metropolitan 
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54280 Kalgoorlie/Boulder (C) WA Industry & Service Hub Regional 

54310 Karratha (C) WA Industry & Service Hub Regional 

54340 Katanning (S) WA Heartland Region Regional 

54410 Kellerberrin (S) WA Heartland Region Regional 

54480 Kent (S) WA Heartland Region Regional 

54550 Kojonup (S) WA Heartland Region Regional 

54620 Kondinin (S) WA Heartland Region Regional 

54690 Koorda (S) WA Heartland Region Regional 

54760 Kulin (S) WA Heartland Region Regional 

54830 Kwinana (C) WA Metropolitan Metropolitan 

54900 Lake Grace (S) WA Heartland Region Regional 

54970 Laverton (S) WA Heartland Region Regional 

55040 Leonora (S) WA Heartland Region Regional 

55110 Mandurah (C) WA Regional City Regional 

55180 Manjimup (S) WA Heartland Region Regional 

55250 Meekatharra (S) WA Heartland Region Regional 

55320 Melville (C) WA Metropolitan Metropolitan 

55390 Menzies (S) WA Heartland Region Regional 

55460 Merredin (S) WA Heartland Region Regional 

55530 Mingenew (S) WA Heartland Region Regional 

55600 Moora (S) WA Heartland Region Regional 

55670 Morawa (S) WA Heartland Region Regional 

55740 Mosman Park (T) WA Metropolitan Metropolitan 

55810 Mount Magnet (S) WA Heartland Region Regional 

55880 Mount Marshall (S) WA Heartland Region Regional 

55950 Mukinbudin (S) WA Heartland Region Regional 

56090 Mundaring (S) WA Metropolitan Metropolitan 

56160 Murchison (S) WA Heartland Region Regional 

56230 Murray (S) WA Connected Lifestyle Area Regional 

56300 Nannup (S) WA Heartland Region Regional 

56370 Narembeen (S) WA Heartland Region Regional 

56460 Narrogin (S) WA Heartland Region Regional 

56580 Nedlands (C) WA Metropolitan Metropolitan 

56620 Ngaanyatjarraku (S) WA Heartland Region Regional 

56730 Northam (S) WA Connected Lifestyle Area Regional 

56790 Northampton (S) WA Heartland Region Regional 

56860 Nungarin (S) WA Heartland Region Regional 

56930 Peppermint Grove (S) WA Metropolitan Metropolitan 

57000 Perenjori (S) WA Heartland Region Regional 

57080 Perth (C) WA Metropolitan Metropolitan 

57140 Pingelly (S) WA Heartland Region Regional 

57210 Plantagenet (S) WA Heartland Region Regional 

57280 Port Hedland (T) WA Industry & Service Hub Regional 

57350 Quairading (S) WA Heartland Region Regional 

57420 Ravensthorpe (S) WA Heartland Region Regional 

57490 Rockingham (C) WA Metropolitan Metropolitan 

57630 Sandstone (S) WA Heartland Region Regional 

57700 Serpentine-Jarrahdale (S) WA Connected Lifestyle Area Regional 

57770 Shark Bay (S) WA Heartland Region Regional 

57840 South Perth (C) WA Metropolitan Metropolitan 

57910 Stirling (C) WA Metropolitan Metropolitan 

57980 Subiaco (C) WA Metropolitan Metropolitan 

58050 Swan (C) WA Metropolitan Metropolitan 
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58190 Tammin (S) WA Heartland Region Regional 

58260 Three Springs (S) WA Heartland Region Regional 

58330 Toodyay (S) WA Connected Lifestyle Area Regional 

58400 Trayning (S) WA Heartland Region Regional 

58470 Upper Gascoyne (S) WA Heartland Region Regional 

58510 Victoria Park (T) WA Metropolitan Metropolitan 

58540 Victoria Plains (S) WA Heartland Region Regional 

58570 Vincent (C) WA Metropolitan Metropolitan 

58610 Wagin (S) WA Heartland Region Regional 

58680 Wandering (S) WA Connected Lifestyle Area Regional 

58760 Wanneroo (C) WA Metropolitan Metropolitan 

58820 Waroona (S) WA Connected Lifestyle Area Regional 

58890 West Arthur (S) WA Heartland Region Regional 

59030 Westonia (S) WA Heartland Region Regional 

59100 Wickepin (S) WA Heartland Region Regional 

59170 Williams (S) WA Heartland Region Regional 

59250 Wiluna (S) WA Heartland Region Regional 

59310 Wongan-Ballidu (S) WA Heartland Region Regional 

59320 Woodanilling (S) WA Heartland Region Regional 

59330 Wyalkatchem (S) WA Heartland Region Regional 

59340 Wyndham-East Kimberley (S) WA Heartland Region Regional 

59350 Yalgoo (S) WA Heartland Region Regional 

59360 Yilgarn (S) WA Heartland Region Regional 

59370 York (S) WA Connected Lifestyle Area Regional 

60210 Break O’Day (M) TAS Heartland Region Regional 

60410 Brighton (M) TAS Connected Lifestyle Area Regional 

60610 Burnie (C) TAS Industry & Service Hub Regional 

60810 Central Coast (M) (Tas.) TAS Industry & Service Hub Regional 

61010 Central Highlands (M) (Tas.) TAS Heartland Region Regional 

61210 Circular Head (M) TAS Heartland Region Regional 

61410 Clarence (C) TAS Regional City Regional 

61510 Derwent Valley (M) TAS Connected Lifestyle Area Regional 

61610 Devonport (C) TAS Industry & Service Hub Regional 

61810 Dorset (M) TAS Heartland Region Regional 

62010 Flinders (M) (Tas.) TAS Heartland Region Regional 

62210 George Town (M) TAS Heartland Region Regional 

62410 Glamorgan/Spring Bay (M) TAS Heartland Region Regional 

62610 Glenorchy (C) TAS Regional City Regional 

62810 Hobart (C) TAS Regional City Regional 

63010 Huon Valley (M) TAS Connected Lifestyle Area Regional 

63210 Kentish (M) TAS Heartland Region Regional 

63410 King Island (M) TAS Heartland Region Regional 

63610 Kingborough (M) TAS Connected Lifestyle Area Regional 

63810 Latrobe (M) (Tas.) TAS Heartland Region Regional 

64010 Launceston (C) TAS Regional City Regional 

64210 Meander Valley (M) TAS Connected Lifestyle Area Regional 

64610 Northern Midlands (M) TAS Heartland Region Regional 

64810 Sorell (M) TAS Connected Lifestyle Area Regional 

65010 Southern Midlands (M) TAS Heartland Region Regional 

65210 Tasman (M) TAS Heartland Region Regional 

65410 Waratah/Wynyard (M) TAS Heartland Region Regional 

65610 West Coast (M) TAS Heartland Region Regional 

65810 West Tamar (M) TAS Connected Lifestyle Area Regional 
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70200 Alice Springs (T) NT Industry & Service Hub Regional 

70420 Barkly (R) NT Heartland Region Regional 

70540 Belyuen (S) NT Heartland Region Regional 

70620 Central Desert (R) NT Heartland Region Regional 

70700 Coomalie (S) NT Heartland Region Regional 

71000 Darwin (C) NT Regional City Regional 

71300 East Arnhem (R) NT Heartland Region Regional 

72200 Katherine (T) NT Heartland Region Regional 

72300 Litchfield (M) NT Regional City Regional 

72330 MacDonnell (R) NT Heartland Region Regional 

72800 Palmerston (C) NT Regional City Regional 

73600 Roper Gulf (R) NT Heartland Region Regional 

74050 Tiwi Islands (R) NT Heartland Region Regional 

74550 Victoria Daly (R) NT Heartland Region Regional 

74560 Wagait (S) NT Heartland Region Regional 

74660 West Arnhem (R) NT Heartland Region Regional 

74680 West Daly (R) NT Heartland Region Regional 

79399 Unincorporated NT NT Heartland Region Regional 

89399 Unincorporated ACT ACT Metropolitan Metropolitan 

99399 Unincorp. Other Territories 
 

Heartland Region Regional 

 

ABS code SA4 Name Type 

01 101, 113, 

114 

Capital Region, Riverina, Southern Highlands and Shoalhaven Regional 

02 102 Central Coast Regional 

03 103, 106 Central West, Hunter Valley excl. Newcastle Regional 

04 104, 108, 

112 

Coffs Harbour - Grafton, Mid North Coast, Richmond - Tweed Regional 

05 105, 109, 

110 

Far West and Orana, Murray, New England and North West Regional 

06 107 Illawarra Regional 

07 111 Newcastle and Lake Macquarie Regional 

08 115, 126 Sydney - Baulkham Hills and Hawkesbury, Sydney - Ryde  Metropolitan 

09 116 Sydney Blacktown Metropolitan 

10 117 Sydney - City and Inner South Metropolitan 

11 118 Sydney - Eastern Suburbs Metropolitan 

12 119 Sydney - Inner South West Metropolitan 

13 120 Sydney - Inner West  Metropolitan 

14 121, 122 Sydney - North Sydney and Hornsby, Sydney - Northern Beaches Metropolitan 

15 123, 128 Sydney - Outer South West, Sydney - Sutherland Metropolitan 

16 124 Sydney - Outer West and Blue Mountains Metropolitan 

17 125 Sydney - Parramatta Metropolitan 

18 127 Sydney - South West Metropolitan 

20 201, 203 Ballarat, Geelong Regional 

20 202, 216 Bendigo, Shepparton Regional 

21 204, 205 Hume, Latrobe - Gippsland Regional 

22 206 Melbourne - Inner Metropolitan 

23 207 Melbourne - Inner East Metropolitan 

24 208 Melbourne - Inner South Metropolitan 

APPENDIX 2: RAI CORRESPONDENCE FILE USED IN MULTIPLE LOGISTICS 
REGRESSION ANALYSIS 
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25 209 Melbourne - North East Metropolitan 

26 210 Melbourne - North West Metropolitan 

27 211 Melbourne - Outer East Metropolitan 

28 212 Melbourne - South East Metropolitan 

29 213 Melbourne - West Metropolitan 

30 214 Mornington Peninsula Metropolitan 

31 215, 217 North West, Warrnambool and South West  Regional 

32 301, 302 Brisbane - East, Brisbane - North Metropolitan 

33 303 Brisbane - South Metropolitan 

34 304, 305 Brisbane - West, Brisbane Inner City Metropolitan 

35 306, 315 Cairns, Queensland - Outback  Regional 

36 307, 308 Darling Downs - Maranoa, Fitzroy Regional 

37 309 Gold Coast Regional 

38 310, 317 Ipswich, Toowoomba Regional 

39 311 Logan - Beaudesert Metropolitan 

40 312, 318 Mackay, Townsville Regional 

41 313, 314 Moreton Bay - North, Moreton Bay - South Metropolitan 

42 316 Sunshine Coast Regional 

43 319 Wide Bay Regional 

44 401, 404 Adelaide - Central and Hills, Adelaide - West Metropolitan 

45 402 Adelaide - North 
 

Metropolitan 

46 403 Adelaide - South Metropolitan 

47 405, 406, 

407 

Barossa - Yorke - Mid North, South Australia - Outback, South Australia - 

South East 

Regional 

48 501, 502, 

509 

Bunbury, Mandurah, Western Australia - Wheat Belt  Regional 

49 503, 504 Perth - Inner, Perth - North East Metropolitan 

50 505 Perth - North West Metropolitan 

51 506 Perth - South East Metropolitan 

52 507 Perth - South West Metropolitan 

53 508 Western Australia - Outback Regional 

54 601, 602, 

603, 604 

Hobart, Launceston and North East, South East, West and North West Regional 

55 701, 702 Darwin, Northern Territory - Outback Regional 

56 801 Australian Capital Territory Metropolitan 
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¶ How long have you lived in Australia? 

¶ How long had you lived in Australia when you first started your business? 

¶ In which age group do you belong?  

1. 25 -  34 

2. 35 – 44 

3. 45 – 54 

4. 55 – 64 

5. 65 - 74 

6. 75 – 84 

What made you decide to become a business owner in this region? 

¶ Did you own a business before you came to Australia? 

¶ Did you try to start a business in any other region first? (If yes, why did you not stay there?) 

¶ Did you find it difficult to get a job with an employer? 

¶ Have you done some business studies? 

¶ Was it a difficult decision to start a business? 

Why do you operate a business in this particular region (e.g. opportunities/ 

lifestyle/networks/industry/cost factors)? 

¶ What do you enjoy most about running your own business? 

¶ Has your family/friends/social/business network provided a lot of support/motivation for this? 

¶ Did you have difficulties working in local companies due to language barriers? 

¶ What were the major hurdles and barriers that you needed to overcome? 

What has been your contribution to job creation in the region? 

¶ Is your type of business new to this area? 

¶ How many people do you employ? 

¶ Do you think it is likely that you will expand your business and employ other/more people? 

¶ Do you provide any training opportunities for young employees or interns/trainees? 

APPENDIX 3: EVIDENCE OF BUSINESS OWNERSHIP AND ENTREPRENEURS: 
INTERVIEW QUESTIONS & DISCUSSION POINTS 

PART 1: DEMOGRAPHICS 

INTERVIEW QUESTIONS 

PART 2: YOUR PAST JOURNEY BEFORE BECOMING A BUSINESS OWNER 

INTERVIEW QUESTION 

DISCUSSION POINTS 

PART 3: YOUR PRESENT JOURNEY AS BUSINESS OWNER 

INTERVIEW QUESTION 

DISCUSSION POINTS 

PART 4: YOUR FUTURE JOURNEY AS BUSINESS OWNER 

INTERVIEW QUESTION 

DISCUSSION POINTS 


