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Executive Summary 

The Department of Economy, Planning and Environment of the Council of the City of Gold 

Coast commissioned this study to investigate independent screen production activity and 

capacity in the City of Gold Coast. The research investigates the industry’s size, value chain 

and workforce; the screen business ecology and content formats created; and the views of 

above-the-line content creators on the state of the industry.  

The research examines both core screen content—including short-form and long-form 

narrative-based feature film, documentary and television series, online content creation, and 

virtual reality (VR) and augmented reality (AR) production—and commercial corporate video 

production.  

This study defines Gold Coast independent production as that which is independent of 

Hollywood, but also that which is independent of, and occurs outside of the Village Roadshow 

Studios. It does not examine foreign or Australian feature film and television production 

filmed at the Village Roadshow Studios, although it does interrogate the interdependencies 

between local independent and studio production.  

The study focuses on the activities of screen workers who live and work on the Gold Coast, or 

those who may live outside the region but whose primary place of work or business is the 

Gold Coast. Surveys and interviews focus specifically on the productions of independent Gold 

Coast above-the-line screen content creators, which includes producers, directors, 

screenwriters, and online content creators.  

Key Findings 

Over the last 20 years, and gaining pace in the last decade, the Gold Coast screen industry has 

shifted away from being predominantly a service industry to also becoming an emerging hub 

for local production.  
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• Between 2009 and 2019, there has been a marked increase in the volume of local 

production and the number of Gold Coast-based production companies and screen 

content creators producing content.  

• The Gold Coast is an increasingly productive hub for locally produced low-budget 

feature films, online content and commercial corporate production. Scripted web 

series and online content activity is also growing. VR and AR production is a minor, if 

not marginal, production activity. 

• The growth in local production is the result of over 20 years of progressive 

development in local production capacity and the growing concentration of producers 

and above-the-line content creators living and working in the city.  

• Between 2009 and 2019, 35 independent feature films were filmed on the Gold Coast 

outside the Village Roadshow Studios. Of this number, Gold Coast-based production 

companies produced 17 (49% of the total), averaging just under two per year. 

Brisbane-based production companies filmed nine feature films on the Gold Coast; 

another nine were shot largely by New South Wales-based production entities.  

• The Gold Coast is a popular location for filming low-to-mid budget independent 

production by Brisbane-based or other Australian production companies. 

Core content created by Gold Coast screen creators is a two-speed industry with two distinct 

tiers of production activity:  

1) screen production that is part of the formal screen industry and is supported largely 

by public funding; and 

2)  ‘indie’ self-funded or privately funded ‘guerrilla’ screen production. 

Commercial corporate production is an industry subsector that produces short-from content 

for commercial clients. Although primarily a separate subsector, indie filmmakers often self-

fund projects using money they earn from commercial video work.  
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The Gold Coast film and television workforce is growing faster than the rest of the city’s 

workforce and has a significantly larger proportion of support workers (856 people) than 

specialist creatives (422 people).   

The film and television industry has a significant presence in the Gold Coast economy.  

• There is a higher proportion of film and television workers as a percentage of the Gold 

Coast’s overall workforce than in any capital city in Australia other than Sydney.  

• The Gold Coast film and television industry has a very large, and nationally significant, 

number of people employed in support roles. 

In the last five years, there has been strong growth in the number of sole traders entering the 

industry, as well as steady growth in the number of companies registered for GST (companies 

with a turnover of over $75,000).  

At the time of the research, an online environmental scan identified 79 commercial corporate 

production companies, 36 core screen content production companies, and a significant 

cluster of 32 wedding videographers on the Gold Coast.  

Taking into consideration industry experience, based on both the total number of screen 

credits and the number of years worked in the industry, a large portion of Gold Coast 

producers, content creators and owners of screen content companies are highly experienced 

industry practitioners. 

Barriers, Weaknesses and Recommendations 

While local independent screen production on the Gold Coast has experienced notable 

growth in the last 10 years, much of the indie production occurring in the industry is 

precarious and volatile. Three major barriers facing the industry are: 

• a lack of established producers that are part of the formal screen industry and large 

production companies with significant and ongoing slates of core screen content 

production  
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• a need for more professionalisation of business and financing practices in indie 

production 

• weak industry networks.  

Other barriers include: 

• There is a lack of post-production facilities on the Gold Coast. A dedicated post-

production facility is extremely expensive to set up and run. Consequently, the size of 

the industry is unlikely to sustain such a facility at this point in time.  

• There is confusion around location permits for filming and zoning regulations. 

Numerous survey participants and interviewees wanted clearer communication from 

the Council around the regulations for permits. 

• There is low awareness of the Council’s funding initiatives for screen production 

among local content creators. 

Key Recommendations 

The key recommendations of this study are to: 

• establish a producer development and mentorship program 

• develop a mid-career mentorship program designed to transition proven commercial 

corporate producers into core screen content production  

• introduce a targeted mentorship program to increase the number of highly skilled 

above-the-line creatives and increase professionalisation in aspect of the industry  

• lower the Council’s film attraction $1.5 million production threshold to support local 

low-budget (and ‘indie’) production.  
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1 Introduction 

The City of the Gold Coast, home to the Village Roadshow film and television production 

studios, is a significant location for large-scale international blockbuster and Australian 

feature film productions. The Gold Coast is Australia’s largest regional city, with a population 

of almost 600,000 people, and is located on the Eastern Seaboard an hour’s drive south of 

Brisbane City. Over the last 30 years, a large number of Hollywood and Australian film and 

television series have filmed in the region, and over that time the Gold Coast has developed 

world-class production facilities, a concentration of specialised production services, and a 

large workforce of skilled technical screen workers.  

Since the early 2000s, a small group of content creators based on the Gold Coast have 

produced local content, largely feature films and documentaries both in and outside the 

region. Yet before 2009, the number of Gold Coast-based writers, directors and producers 

creating intellectual property (IP) and developing projects was small, production was 

infrequent, and talent-drain was common. Consequently, the Gold Coast film and television 

industry has long been viewed principally as a service industry for projects created by 

companies based elsewhere and filmed in the region, rather than as an industry producing 

local production. However, over the last decade, from the killer-shark movie Bait (2010) and 

the alien invasion film Occupation (2018), to the documentary Nothing on Earth (2013) and 

the web series Stage Mums (2018), evidence suggests that the independent screen 

production industry is growing, and an increasing number of Gold Coast-based content 

creators are making various forms of screen content in the region. The mounting number of 

local feature films, web series and other content formats screening at the Gold Coast Film 

Festival each year provides an informal indication of this growth.1  

Over the last 15 years, numerous scholarly and economic studies have explored the dynamics 

of the Gold Coast screen ecology. Research has focused on the Gold Coast’s contribution to 

 
1 This observation is based on an unpublished list of annual Gold Coast core screen content formats recorded 
by Festival Director/CEO of the Gold Coast Film Festival, Lucy Fisher (2019). In 2017, the festival identified 
three feature films and one documentary; and in 2018, six feature films and one VR project. However, this list 
combines both content made by Gold Coast producers and producers from outside the city making content in 
the region. 
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the broader regional economy as well as how Village Roadshow Studios function as a node in 

the global screen sector (Goldsmith and O’Regan 2005; Goldsmith, Ward and O’Regan 2010, 

2012; O’Regan 2018; O’Regan and Ward 2006; Ward and O’Regan 2007, 2010). Studies have 

also examined the complex history of the internationalisation of production on the Gold Coast 

(O’Regan and Ward 2006), and the economic impact and multiplier effects of individual 

Hollywood blockbusters on the Queensland economy (IER Focused Event Thinking 2016; 

Screen Queensland 2018). However, to date, there has been no substantive study of 

independent screen production activities occurring outside of the Village Roadshow Studios 

on the Gold Coast.  

The Department of Economy, Planning and Environment of the Council of the City of Gold 

Coast commissioned this research as a scoping study of independent screen production 

activity and capacity in the City of Gold Coast. The research investigates the independent 

screen industry’s size, value chain and workforce; the screen business ecology and content 

formats created; and the views of above-the-line screen content creators on the state of the 

industry.  

The study examines the following questions: 

• What is the overall size of the independent screen production sector in the City of 

Gold Coast in terms of the total number of production companies and screen workers? 

• Who are the screen workers in the City of Gold Coast, how are they employed, what 

are their business practices, and where are they working across the production value 

chain? What are their skills, and what, if any, are the gaps in the screen value chain in 

the City of Gold Coast? 

• What policy incentives could support the sector’s growth? 

 

Due to the lack of previous research examining independent screen production on the Gold 

Coast, this study collected a large volume of primary data and developed several data sets to 

make this research possible, including:  
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• a detailed list of film and television specialists by crew roles 

• Australian Bureau of Statistics (ABS) data sets for creative occupations by place of 

work 

• active ABN registrations for film and television in the City of Gold Coast  

• feature films produced on the Gold Coast between 2009 and 2019 

• a list of Gold Coast-based production companies 

• a survey of a sample of 100 above-the-line screen content creators.   

 

This data provides a baseline for future monitoring and research into the industry.      
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2 Definitions 

2.1 Screen Content 

In a national context, ‘screen content’ refers to narrative-based storytelling or ‘creative 

content told through screen platforms’ (Deloitte Access Economics 2018, 4; Queensland 

Department of Premier and Cabinet 2017, 5), and ‘“screen production” is the process of 

making and telling those stories’ (Deloitte Access Economics 2018, 4). Until quite recently, 

screen content has largely referred to film and television content. However, as a result of 

digitisation and convergence, previously separate industry silos have become increasingly 

blurred and less distinct. Hence, screen content ‘also includes content conveyed on 

computers, smartphones and tablets’ as well as ‘Apps, digital games, online content and 

subscription video on demand (SVOD) services such as Netflix and Stan’ (Deloitte Access 

Economics 2018, 4).  

For this study, screen content is defined as feature films, television (including content for 

SVOD platforms), commercial video production, short online video, and VR and AR content.  

2.2 Core Screen Content and Commercial Corporate Video Content 

We examine two broad types of content creation:  

• core screen content  

• commercial corporate content. 

Deloitte Access Economics (2016) defines the Australian independent screen industry in terms 

of ‘broad’ and ‘core’ screen content. The ‘broad’ Australian screen content industry refers to 

the wide range of formats produced by the screen industry, including feature films, 

documentaries, television dramas, television news and current affairs, sports broadcasts, 

lifestyle programming, talk shows and other forms of light entertainment (Deloitte Access 

Economics 2016, 7).  
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Core screen content, embedded within this wider definition, is narrative-based feature film, 

television drama and documentaries (Deloitte Access Economics 2016, 7). The authors of this 

report would also add VR and AR production and narrative-based online content to this list of 

core content. Importantly, core content is ‘screen content … which falls within the scope of 

Screen Australia’s priority funding programs and policy focus’ (Deloitte Access Economics 

2016, 7); that is, content that is the core focus of Screen Australia’s and state-based screen 

agencies’ funding support and policy priorities. This distinction is important as screen 

practitioners hoping to secure development or direct production funding from Screen 

Australia must have professional screen credits and thus, generally have to build a track 

record in core content areas.   

This study defines core screen content as both short-form and long-form narrative-based 

feature film, documentary and television series, online content creation, and VR and AR 

production.  

Commercial corporate screen content is typically short-form screen content commissioned by 

a commercial or corporate client for a fee-for-service. Commercial corporate screen 

production includes a wide range of scripted and unscripted content for commercial 

corporate clients, such as television commercials, music videos, promotional videos, branded 

content, lifestyle and product videos, social media marketing content, tourism, travel and 

event videos, real-estate, training and safety videos, and customer testimonial videos. 

Commercial corporate production and videography are rarely considered core content by 

government screen agencies for their support programs. Nevertheless, it is a significant 

production activity on the Gold Coast and is a key focus of this study.   

2.3 Independent Screen Production 

In popular usage, ‘independent production’ can refer to production within certain budget 

ranges and certain aesthetic tendencies. However, in the context of the Australian screen 

industry, ‘independence’ is a slippery concept. In the United States, independence in film and 

television production is defined in relation to Hollywood, or the extent to which a production 

is independent from the influence, control or input of Hollywood studios (King 2012). 
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Independence from Hollywood can also refer to productions made outside of and with 

alternative aesthetics to Hollywood (King 2012). However, as an author of this report has 

argued (Ryan 2015), defining independent filmmaking in the context of Australian screen 

production is not as straightforward. If ‘independence’ were defined as independence from 

Hollywood, then the vast majority of films produced in Australia each year would be classified 

as independent. However, like most national cinemas that rely on public funding to sustain 

the local production system, independent Australian production can also be defined as free 

from federal and state-based screen agency funding. In this sense, true independent 

production could be viewed as privately funded or self-funded filmmaking. In recent years, 

Australian film production has been less reliant on direct public investment than in previous 

decades. Yet, since 2007, the vast majority of films produced with a budget over $500, 000 

(originally $1 million)2 are eligible for the 40% Producer Offset tax rebate administered by 

Screen Australia. 

To avoid these definitional pitfalls, this study defines Gold Coast independent production as 

that which is independent of Hollywood, but also that which is independent of, and occurs 

outside of the Village Roadshow Studios. An important qualification is that highly experienced 

independent Gold Coast producers, such as Chris Brown, do produce feature films at the 

studios. These independent films produced at the studios are the exception to the vast 

majority of independent production occurring on the Gold Coast. Nevertheless, the study 

does examine projects at the studios led by local producers and production companies to 

provide a holistic picture of the industry’s production activities.  

2.4 Above-the-Line and Below-the-Line Crew Roles 

For this research, ‘above-the-line’ screen content creators are: 

• producers (executive producer, co-producer, line producer, corporate production 

producer, and associate producer) 

• directors 

• screenwriters 

 
2 Figures in this report are cited in Australian dollars unless otherwise stated. 
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• online content creators writing, directing, editing, and/or making content for online 

platforms. This final category recognises that an increasing number of younger and 

emerging screen content creators are producing content solely for online social media 

platforms such as YouTube, Instagram and Facebook.  

 

‘Below-the-line’ screen workers refers to technical heads of department and crew roles such 

as cinematographer, camera operator, production manager/art director, editor, sound 

designer and post-production supervisor. 

Sections 4 and 5 provide a top-line analysis of the Gold Coast’s overall screen workforce. This 

includes the number of below-the-line screen workers who live and work on the Gold Coast, 

including camera operators, production managers, assistant directors, and so on. Sections 6, 

7 and 8 present data from the survey and interviews, which focus on above-the-line screen 

content creators. 

2.5 Defining the Boundaries: The Gold Coast Local Government Area and Independent 

Screen Production 

Defining the geographical boundaries of what constitutes the Gold Coast independent screen 

production industry, as well as who qualifies as a Gold Coast-based content creator, is 

complex. Screen workers working on the Gold Coast may include: 

• people who live and work in the City of Gold Coast 

• people who live in surrounding areas outside the Gold Coast Local Government Area 

(LGA), but their principal place of work is the Gold Coast 

• people who live in Brisbane, elsewhere in Queensland, or interstate, but who consider 

the Gold Coast their primary place of business and produce most of their projects 

either on the Gold Coast or at the studios 

• people who live outside the Gold Coast but occasionally work on film production in 

the city.  
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As a study commissioned by the Council of the City of Gold Coast (the Council), the focus of 

this research is squarely on understanding the activities of screen workers who live and work 

on the Gold Coast, or those who may live outside the region but whose primary place of work 

or business is the Gold Coast. Nevertheless, it is important to delineate some of the 

conceptual difficulties in defining the workforce in this way.  

First, in addition to the large-scale international projects that film at the studios, the Gold 

Coast is an important filming location for Australian screen production from both within and 

outside the state. For example, prominent filmmaker Todd Fellman (producer of the feature 

films Daybreakers [2009] and Bait [2012]) is based in Brisbane, and television producer 

Jonathan M. Shiff (responsible for the popular children’s television series H2O: Just Add Water 

[2006-2010]) lives in Cairns, but his production company’s main office is in Melbourne. 

Neither are regarded as Gold Coast screen producers by the industry; however, some of their 

productions were filmed at Village Roadshow Studios and in locations around the Gold Coast. 

As this suggests, production activities in the City of Gold Coast may involve content creators 

who live on the Gold Coast, but may also include people who live and work largely outside 

the city. 

Second, screen workers in South East Queensland have a high degree of mobility, especially 

in terms of working between Brisbane, the Gold Coast and the Northern Rivers (Ward and 

O’Regan 2014). Thus, screen workers working on the Gold Coast are just as likely to work on 

freelance jobs in Brisbane or, in some cases, the Northern Rivers, and vice versa. The 

production activity of Gold Coast-based production companies has a similar degree of 

mobility. While a production company may be Gold Coast-based, it may take projects outside 

of the Gold Coast in locations across South East Queensland and, to an extent, interstate. 

Therefore, measuring local production activity cannot solely focus on content made by Gold 

Coast content creators within the LGA.  

Further, several practitioners who listed themselves as a Gold Coast screen worker in the IF 

Production Book (Inside Film 2019) had an address just outside the City of Gold Coast 

boundaries, such as in Mount Tambourine, which is a 40-minute drive from Surfers Paradise. 

Further analysis revealed that several suburbs bordering the Gold Coast LGA, such as 
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Canungra, Tamborine, Beenleigh and, to an extent, Northern Rivers, are home to small 

concentrations of screen workers who list and therefore regard themselves as primarily Gold 

Coast-based. That is, even though they may work all over South East Queensland and 

northern New South Wales (NSW), these professionals live close to the Gold Coast and 

identify with the Gold Coast screen industry.  

In summary, independent production created by screen content creators from Brisbane, the 

Gold Coast or Northern Rivers is not neatly contained to city boundaries, regardless of the 

geographical location of producers or production companies. Therefore, research into the 

Gold Coast independent screen industry must account for this complexity. 

 

  



Gold Coast Independent Screen Production Study 14 
 

3 Methodology 

This section outlines the report’s methodology and data sources. Readers only interested in 

the report’s findings can read from Section 4.    

The study involved both quantitative and qualitative research. Primary data was generated 

from the following research methods:   

1) a Creative Industries Trident (CIT) analysis of population-level ABS Census data and a 

separate statistical analysis of Australian Business Register (ABR) data  

2) data mining of two publicly available, industry-standard screen crew directories 

3) an online environmental scan for production companies working in commercial 

corporate production and long-form creative content production  

4) Internet Movie Database (IMDb.com) mining for Gold Coast feature film production  

5) an online survey that collected data on the business activities, employment and 

production practices of individual screen producers/content creators  

6) semi-structured interviews with key informants.  

 

3.1 Creative Industries Trident Analysis of Population-Level ABS Census Data by Creative 

Occupation and Statistical Analysis of ABR Data 

This study draws on two national quantitative data sets: creative employment and income 

data from the 2011 and 2016 Australian Census; and ABR data for the number of active 

Australian Business Number (ABN) registrations between 2015 and 2019.  

3.1.1 Australian Census Data and Creative Industries Trident analysis 

The ABS conducts the Population and Housing Census every five years. Using employment 

data coded according to the Australian and New Zealand Standard Classification of 

Occupations (ANZSCO) and Australian and New Zealand Standard Industrial Classification 
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(ANZSIC) codes allows for the identification of employment by creative occupations by 

industry sector in specific LGAs.  

A CIT analysis of population-level ABS Census data was conducted to develop a top-line 

statistical overview of the Gold Coast’s film and television workforce. The CIT method of 

analysis (Higgs, Cunningham and Pagan 2007) is an approach to defining and statistically 

measuring the creative economy using ABS Census data. The research team’s application of 

the CIT method groups creative occupations by industry according to the following categories:  

• Specialist Film and Television Creatives—people employed in film, television and 

screen occupations directly in the film and television industry  

• Other Creative Specialists—people employed in other creative occupations directly in 

the film and television industry, including specialist above-the-line workers (e.g., 

actors) and below-the-line workers (e.g., camera operators, costume designers, make-

up artists and musicians) who are categorised as employed in other creative 

occupations  

• Support Workers—people working in other occupations in the film, television and 

screen industry, including lawyers, accountants and administration staff 

• Embedded Specialists—people employed in film, television and screen occupations 

outside the film and television industry itself. 

Data was collected using four-digit 2013 ANZSCO codes and grouped using the QUT Digital 

Media Research Centre’s (DMRC 2019) definition of the Creative Economy detailed in 

Appendix 1. This definition stipulates which ANZSCO codes align with specific creative and 

cultural production activities. Importantly, working with four-digit level ABS data, Radio 

specialists cannot be disaggregated from Film and TV specialists. Notably, the CIT category 

‘Other Creative Specialists’ for this study is comprised of two DRMC (2019) categories, 

‘Creative Services’ and ‘Other Cultural Production’, as outlined in Table 1. 
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Table 1: DMRC (2019) Creative Economy groupings of ANZSCO codes 

 DMRC Creative Economy category grouping of ANZSCO 
codes 

Specialist Creatives Film, TV and Radio specialists 

Other Creative Specialists Creative Services: Advertising and Marketing, Architecture 
and Design, Software and Digital Content. 

Other Cultural Production: Music and Performing Arts, 
Publishing, Visual Arts.  

 

DMRC definitions of the Creative Economy and the corresponding ANZSCO codes were 

developed to measure the broad creative industries, rather than a specific industry such as 

the film and television industry. Therefore, the individual ANZCO codes that capture data for 

the CIT categories ‘Specialist Creatives’ (Film, TV and Radio) and ‘Other Creative Specialists’ 

in the context of the Gold Coast film and television industry are not self-evident.  

Screen production is comprised of multiple art forms, including writing, sound design and 

production design. Consequently, some screen industry crew roles are coded in non-intuitive 

ABS ANZSCO codes. For example, TV camera operators and make-up artists are coded under 

the four-digit code ‘3995 Music and Performing Arts’, and are therefore captured in the 

category ‘Other Creative Specialists’ rather than ‘Specialist Creatives’.  

Importantly, a small number of above-the-line and below-the-line screen industry crew roles 

are split between CIT categories ‘Specialist Creatives’ and ‘Other Creative Specialists’, largely 

because some key roles are classified under the ABS category ‘Music and Performing Arts’. 

The ‘Creative Services’ categories, a sub-category of ‘Other Creative Specialists’, include 

creative occupations such as ‘Advertising Managers’ and ‘Web Designers’ employed in the 

film and television industry. A full list of these codes and occupations is detailed in Appendix 

1.  

3.1.2 ABR data 

ABR data was compiled to analyse the number and growth of active ABN registrations in the 

film and television industry between 2015 and 2019. The data set included the total number 
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of 1) active ABNs registered for GST, and 2) active ABNs not registered for GST under the 

following ANZSIC codes:  

• 5622 Cable and Other Subscription Broadcasting 

• 5621 Free-to-Air Television Broadcasting 

• 5511 Motion Picture and Video Production 

• 5514 Post-production Services and Other Motion Picture and Video Activities. 

3.2 Data Mining Screen Directories and Crew Roles 

The research team data-mined two industry-standard screen production crew directories to 

delineate the total number of Gold Coast screen workers by specific crew roles (producer, 

director, writer, editor, cinematographer, production manager, and so on). The data mining 

process involved detailed searches of Screen Queensland’s online crew directory 

https://screenqld.reel-scout.com/crew_directory.aspx?type=C and the national crew 

directory IF Production Book (2019). For the IF Production Book, we mined both the 2019 hard 

copy edition (with listings updated as recently as October 2018) and the online edition. While 

the online edition contained more entries, the data was not as up-to-date. Searches were 

conducted for a selection of key above-the-line crew roles and heads of department for 

below-the-line crew roles. This included directors, producers, writers, editors, camera 

department, art department and post-production roles (Appendix 3 details these categories). 

Where a crewmember’s principal place of business or residency was unclear, entries were 

cross-referenced with information publicly available on their LinkedIn profile, and if no details 

were available at all, those who supplied an email address were contacted to verify this 

information.  

This dataset has several limitations. In the recent past, crew directories were a reliable 

measure of screen professionals actively working in the industry, both nationally and by 

different geographical locations. However, as professional and amateur media production 

becomes increasingly blurred (Cunningham and Swift 2019), and as this study also focuses on 

commercial corporate producers who are less likely to be listed in these directories, many 

practitioners may establish an online and social media presence to manage their career rather 

https://screenqld.reel-scout.com/crew_directory.aspx?type=C
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than rely on ‘official’ screen directories. Our online searches of production companies, 

discussed below, identified a large number of independent screen content creators who were 

both active and accomplished in the industry but were not listed in the directories.  

Many of the people listed in the screen directories, particularly below-the-line crews, work 

on Village Roadshow Studio films. Consequently, the data from the directories was 

supplemented with individuals identified from an online environmental scan (outlined in 

Section 3.3), lists of Gold Coast recipients who secured funding support from Screen 

Queensland, and key creatives (producers, writers, directors) who worked on Gold Coast 

feature film and television projects over the last 10 years. However, the list of below-the-line 

workers was not updated from these additional sources.   

3.3 Online Search for Production Companies According to Production Activities 

To better understand the ecology of screen production companies based in, or with a main 

office on the Gold Coast, the study conducted an online environmental scan to identify:  

1) ‘commercial corporate’ production companies  

2) ‘core screen content’ production companies specialising in the production of short-

form and long-form narrative-based feature film, television drama and 

documentaries, as well as scripted narrative-based web series and short online 

content.  

 
Both categories are defined as specialist film and television workers in the ABS statistical 

analysis in Section 4.  

To provide an indicative count of the number of companies for each broad category, we 

conducted comprehensive Google searches for variations of ‘film/screen/video’ + ’production 

companies’ + ‘Gold Coast’. The most fruitful search, ‘video production’, turned up many of 

the corporate video production companies on the Gold Coast, indicating that this is a key 

search term for both commercial corporate production companies and clients. 
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3.4 IMDb.com Feature Film Mining 

An advanced search of IMDb.com was conducted to identify independent feature films 

created by Gold Coast producers and production companies. This involved searching for 

productions listed in the database according to the following delimiters: ‘Australia’, ‘Gold 

Coast’ and ‘locations’. The search returned 411 titles for all feature films, documentaries, 

television series, and short films that list the Gold Coast as a filming location.3 The list was 

delimited to record only feature films created by or involving Gold Coast-based producers 

released in the last 10 years. Short films, television series and features filmed at Village 

Roadshow Studios—except those produced by Gold Coast producers—were removed. The 

Festival Director/CEO of the Gold Coast Film Festival, Lucy Fisher, and the President of Village 

Roadshow Studios, Lynne Benzie, were consulted in developing the final list. In cases where 

we were unable to verify if a producer or production company was Gold Coast-based, we 

contacted the producer directly. The final list of independent Gold Coast-based feature film 

productions of the last 10 years is available in Appendix 2. 

3.5 Online Survey 

The online survey was distributed by QUT Key Survey software on Monday 4 November 2019 

and closed at 5 pm AEST on Friday 29 November 2019. The survey was sent to a primary list 

of 247 email addresses compiled from the aforementioned data mining of Screen 

Queensland’s Crew Directory, the IF Production Book, an online search for Gold Coast 

production companies and data provided by Screen Queensland. The survey was sent to a 

secondary contact list on Friday 8 November 2019. This secondary list comprised 535 email 

addresses collated from ABR data for all active ABNs classified as ‘Motion Picture and Video 

Production’ registered at a Gold Coast address. Consequently, the survey was sent to a total 

of 782 email addresses. This complete distribution list inevitably included double entries 

because the primary list largely contained an individual’s personal email address, while the 

secondary list was mainly generic business email addresses or email addresses for financial 

 
3 The search is available here: https://www.imdb.com/search/title/?countries=au&locations=Gold+Coast. 

https://www.imdb.com/search/title/?countries=au&locations=Gold+Coast
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delegates rather than key creatives. Consequently, 782 email addresses does not equal 782 

people. A direct link to the survey was distributed via social media channels. 

3.6 Interviews 

Semi-structured interviews were conducted with a purposive sample of 10 key screen content 

creators or other screen professionals who reside on the Gold Coast. Informants were 

selected across key areas of production (feature film, documentary, web series, and so on) 

based on their ownership of a successful business, reputation or track record. Interviews were 

conducted in person or via Skype to interrogate themes raised in the survey, barriers facing 

the industry, and possible policy support for independent production.  
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4 Top-Line Statistical Picture: Film and Television Workers’ 

Employment, Earnings and ABN Registration Statistics 

4.1 Film and Television Employment by Place of Work, Gold Coast 2016 

This section provides a top-line analysis of employment and earning trends for the Gold Coast 

film and television industry from analysis of 2011 and 2016 ABS Census data. The statistics 

are analysed using the CIT method (Higgs, Cunningham and Pagan 2007) to interrogate trends 

in the following employment categories:  

• Specialist Film and Television Creatives—people employed in film, television and 

screen occupations directly in the film and television industry  

• Other Creative Specialists—people employed in other creative occupations directly in 

the film and television industry, including specialist above-the-line workers (e.g., 

actors) and below-the-line workers (e.g., camera operators, costume designers, make-

up artists and musicians) who are categorised as employed in other creative 

occupations  

• Support Workers—people working in other occupations in the film, television and 

screen industry including lawyers, accountants and administration staff  

• Embedded Specialists—people employed in film, television and screen occupations 

outside the film and television industry itself. 

According to the CIT analysis performed for this study, at the time of the 2016 ABS census, a 

total of 1,274 people working on the Gold Coast reported the film and television industry as 

their primary source of income (see Table 2). This included: 

• 162 Film and Television Specialists, including Producers, Directors, Stage Directors, 

Art Directors, Directors of Photography, Editors and TV Program Directors. Of these, 

approximately two-thirds were working in Film, Television, Radio and Stage Director 

occupations and nearly one-third in Artistic Directors, Producers and Presenters 
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occupations. Nearly three-quarters were employed in the Motion Picture and Video 

Production industry.  

• 260 Other Creative Specialists employed in the film and television industry, including 

Actors, Dancers and Other Entertainers, Music Composers, Music Directors, Artistic 

Directors, Make-Up Artists, Camera Operators, Light Technicians, Sound Technicians 

and Television Equipment Operators. This included 124 people in Music and 

Performing Arts occupations in the Motion Picture and Video Production industry. 

• 856 people employed as Support Workers.   

In addition, there are 207 people working in film and television occupations outside the film 

and television industry itself. Of these, 125 were embedded in other creative industries and 

82 in other industries (e.g., health). 
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Table 2: Film and television employment by place of work, Gold Coast 2016—employment counts

(a) Film & TV specialists  162 

(b) Other creative specialists  257 

(c) Support workers  856 

(d) Total Film & TV industry employment (d = a + b + c) 1,274 

(e) Embedded specialists in other creative industries 125 

(f) Embedded specialists in other industries  82 

Total Film & TV trident (= d + e + f) 1481 
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Film, TV & Radio 
specialists Artistic Directors, Producers & Presenters  0 14 31 0 0 47 82 32 156 

 Film Television Radio & Stage Directors 3 12 80 7 3 105 28 38 178 

 Media Professionals, nfd 0 3 4 0 0 10 13 12 34 

Total Film, TV & Radio  3 31 116 7 6 162a 125e 82f 368 

Creative services Advertising & Marketing 4 3 3 0 0 14 212 1,395 1,614 

 Architecture & Design 0 0 9 0 6 17  1267 908 2,189 

 Software & Digital Content 17 0 0 0 0 19 670 425 1,122 

Other cultural production Music & Performing Arts 3 16 124 0 5 159 259 463 883 

 Publishing 0 22 0 0 0 27 309 255 592 

 Visual arts 0 0 27 0 0 24 106 150 271 

Total: Other creative specialists 31 46 165 4 14 257b 2815 3598 6676 

Total creative occupations  31 79 283 7 22 421 2945 3,675 7,039 

Support Workers  516 26 274 7 36 856c 3772 223,864 228,486 

Total occupations  543 101 556 14 58 1,274d 6712 227,537 235,526 

Source: Australian Bureau of Statistics (2016). Findings based on use of ABS TableBuilder data. 
Note: ABS TableBuilder randomises low-count cells to ensure anonymity of respondents. This means that columns and rows may not add to the totals provided here. To 
ensure accuracy, all totals in the industry x occupation table have been calculated within TableBuilder itself.
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An important finding is that there are more people employed in support roles in the Gold Coast film 

and television industry than in specialist roles: there are 856 Support Workers, more than twice the 

total of 422 Specialist Creatives and Other Creative Specialists. The majority of these employees are 

administrative workers in call centre and sales roles, carpenters and joiners working in the Motion 

Picture and Video Production industry, and telecommunications trade workers employed in the 

Subscription Television industry. The top 10 Support Worker occupations are listed in Table 3. 

Table 3: 2016 Census—counting employed persons, place of work (POW)* 

INDP—4 Digit Level Motion 
Picture 
and Video 
Production 

Post-production 
Services and Other 
Motion Picture and 
Video Activities 

Free-to-Air 
Television 
Broadcasting 

Cable and 
Other 
Subscription 
Broadcasting 

Total 

OCCP—4 Digit Level      

Call or Contact Centre Workers 0 0 0 96 96 

Information Officers 0 0 0 62 60 

Sales Representatives 0 0 4 45 48 

Carpenters and Joiners 34 0 0 0 42 

Telemarketers 4 0 0 38 40 

Sales Assistants (General) 0 0 0 29 37 

Other Miscellaneous Clerical 
and Administrative Workers 

16 0 0 0 26 

Telecommunications Trades 
Workers 

0 0 0 22 23 

Accounting Clerks 6 0 0 11 21 

ICT Support Technicians 0 0 0 13 18 

Source: Australian Bureau of Statistics (2016). * OCCP: 4 Digit Level by Industry of Employment: 4 Digit Level by LGA 
(POW). Includes place of work for persons aged 15 years and over.  
Note: The counts across the rows in this table do not necessarily add up to the figure in the total column, as ABS 
TableBuilder rounds down some cells to zero if the count is below three. Due to low cell counts, this table also does not 
displays the counts for the ANZSIC codes 5500 Motion Picture and Sound Recording Activities, nfd; 5510 Motion Picture 
and Video Activities, nfd; 5600 Broadcasting (except Internet), nfd; and 5620 Television Broadcasting, nfd. 

 

The large number of support roles can be explained by three key factors: 1) a concentration of 

specialist service companies providing goods or services to the productions filming at Village 

Roadshow Studios; 2) several regional television stations located in the region; and 3) the presence 

of a handful of large commercial corporate production based on the Gold Coast.  
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First, numerous companies in the region provide specialist services for the productions filmed at 

Village Roadshow Studios (from accommodation specialists to crane hire), or provide maintenance 

for the physical studios facilities at Oxenford (such as maintenance of the water tanks) (Goldsmith, 

Ward and O’Regan 2010). Such companies employ workers classified as ‘Call or Contact Centre 

Workers’ for organising accommodation, transport and logistics; ‘Carpenters and Joiners’ for set 

building; and ‘Telecommunications Trades Workers’ and ‘ICT Support Technicians’ for the 

maintenance of the studio production facilities. Second, there are several regional television 

stations and local television news production divisions based on the Gold Coast, such as Prime7 and 

Aus Sports TV at Bundell, Channel 9 and NBN Gold Coast (owned by Channel 9) at Surfers Paradise, 

and Southern Cross Ten Gold Coast at Broadbeach. Each station may employ various administrative, 

financial and ‘Sales Assistants (General)’ staff. Third, the survey also indicates there are three 

medium-sized production companies based on the Gold Coast that have the scale to employ support 

workers such as administrative workers and accounting clerks. 

According to 2011 and 2016 ABS data, the Gold Coast’s film and television workforce is growing at 

a slightly faster rate than the overall employment rate for the region—5.3% compared with 5.0%. 

Between 2011 and 2016, employment of film and television Specialist Creatives grew by 4.8%. The 

number of Other Creative Specialists and Support Workers employed in the industry grew by 6.0% 

and 5.3% respectively, both above average employment growth on the Gold Coast (see Table 4).  

Based on 2016 ABS Census data, the mean income earned by Film and Television Specialists, 

Specialist Creatives and Other Creative Specialists working in the industry was $64,900 per annum. 

The mean incomes reported in different industry subsectors are markedly different (see Table 5); 

however, the number of people in some of these categories is quite low and therefore it is difficult 

to attach significance to some of these findings.4 Noteworthy and significant income findings include 

film and television specialists working in the Free-to-Air Television industry reported a mean annual 

income of $82,900, while those working in Motion Picture and Video Production industry earned 

$60,300, reflecting conventional wisdom that screen workers in the television industry earn much 

more than their counterparts in the film industry. 

 
4 Data accessed through ABS TableBuilder is randomised to protect the confidentiality of respondents, which has the 
greatest relative impact on small cell values. Caution should be used with table cells with small counts, particularly as 
they are not likely to sum to an accurate total. To ensure the greatest possible accuracy, we have calculated each table 
cell separately within the ABS TableBuilder tool. 
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Table 4: Average annual compound growth, 2011 to 2016

(a) Film & TV specialists  4.8% 

(b) Other creative specialists  6.0% 

(c) Support workers  5.3% 

(d) Total Film & TV industry employment 5.3% 

(e) Embedded specialists in other creative industries 2.0% 

(f) Embedded specialists in other industries  1.3% 

Total Film & TV trident (weighted average of d, e and f) 4.8% 
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Film, TV & Radio specialists 
Artistic Directors, Producers & 
Presenters   11.8% 5.3%   3.8% 0.8% 6.8% 1.6% 

 Film Television Radio & Stage Directors  1.8% 5.2%   4.3% 3.1% -1.0% 3.1% 

 Media Professionals, nfd       10.2% 1.8% 11.2% 

Total film, TV & Radio   11.5% 5.9%   4.8%a 2.0% 1.3% 3.2% 

Creative services Advertising & Marketing      28.5% 3.3% 8.1% 7.4% 

 Architecture & Design      -5.0% 3.1% 3.4% 3.1% 

 Software & Digital Content -14.4%     -12.0% 5.2% 7.7% 5.8% 

Other cultural production Music & Performing Arts  5.9% 9.4%   9.5% 2.6% 4.9% 5.1% 

 Publishing  -4.0%    0.0% 3.3% 3.9% 3.4% 

 Visual arts   46.5%   43.1% -2.1% 6.2% 3.0% 

Total: Other creative specialists -6.2% 5.6% 11.9%  18.5% 5.5% 3.3% 6.0% 4.8% 

Creative occupations  -9.8% 6.0% 9.2%  8.0% 5.5% 3.2% 5.9% 4.7% 

Support workers  0.6% -7.3% 22.8%  17.6% 5.3% 3.6% 5.0% 5.0% 

Total occupations  -0.5% 1.5% 14.6% -7.8% 15.7% 5.3% 3.4% 5.0% 5.0% 

Source: Australian Bureau of Statistics (2016). Findings based on use of ABS TableBuilder data. 
Note: ABS TableBuilder randomises low-count cells to ensure anonymity of respondents. This means that columns and rows may not add up to the totals provided here. To 
ensure accuracy, all totals in the industry x occupation table have been calculated within TableBuilder itself. 
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Table 5: Film and TV trident—total earnings (mean income) by place of work, Gold Coast 2016

(a) Film & TV specialists  $64,900 

(b) Other creative specialists  $73,500 

(c) Support workers  $62,400 

(d) Total Film & TV industry employment (weighted 
average of a, b and c) $65,500 

 

(e) Embedded specialists in other creative industries $65,500 

(f) Embedded specialists in other industries  $53,600 

Total Film & TV trident (weighted average of d, e and f) $63,600 
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Film, TV & Radio 
specialists 

Artistic Directors, Producers & 
Presenters   94,000 62,600   67,000 58,500 64,300 62,000 

 Film Television Radio & Stage Directors 156,000 46,800 54,200 20100  60,800 62,800 71,500 57,200 

 Media Professionals nfd  46,800    78,000 50,400 24,000 41,600 

Total Film, TV & Radio  156,000 82,900 60,300 20100  64,900a 65,500e 53,600f 60,900 
Other creative specialists  
Creative Services Advertising & Marketing 46,800 71,500 29,900   53,400 59,700 62,500 61,500 

 Architecture & Design   71,500   67,700 52,300 56,300 54,000 

 Software & Digital Content 109,300     109,300 82,000 82,800 83,600 

Other Cultural Production Music & Performing Arts 53,500 54,100 73,800   70,900 38,600 38,900 44,300 

 Publishing  86,500    78,900 56,600 59,700 57,400 

 Visual Arts   68,500   69,600 41,400 49,100 44,600 

Other creative specialists  87,100 75,700 69,900  60,900 70,200b 58,700 59,300 59,400 

Creative Occupations  95,200 76,800 64,200 20,100 57,500 67,800 58,600 59,400 59,500 

Support workers  62,500 62,200 66,600 84,500 52,700 62,400c 61,900 54,200 54,400 

Total Occupations  62,600 72,700 65,200 43,200 62,300 64,700d 60,500 54,300 54,500 

Source: Australian Bureau of Statistics (2016). Findings based on use of ABS TableBuilder data. 
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The Gold Coast has long been a hub for screen production filmed at Village Roadshow Studios 

and the city has a large skill base of screen workers. Therefore, this study sought to compare 

the total size and creative intensity of the Gold Coast’s film and television workforce to other 

Australian capital cities. ‘Creative intensity’ is a measure of the overall percentage of creative 

workers, in this case film and television workers, in comparison to the general workforce.  

Comparing film and television employment in the Gold Coast LGA with greater capital city 

regions shows it is comparable in scale to employment in Greater Adelaide and Greater Perth, 

and considerably higher than in Greater Hobart (see Table 6). The Gold Coast is home to 

particularly high numbers of film and television industry support workers at 856, more than 

all other greater capital city regions except for Melbourne and Sydney. 

Table 6: Screen employment, Gold Coast compared with greater capital city areas, 2016 
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Gold Coast 162 257 856 82 125 1,481 235,526 

Greater Adelaide 348 390 425 318 183 1,664 560,316 

Greater Brisbane 584 586 580 472 312 2,534 1,037,901 

Greater Hobart 71 81 61 74 33 320 99,361 

Greater 
Melbourne 2,187 1,690 2,118 1,824 945 8,764 2,046,163 

Greater Perth 403 343 331 419 235 1,731 850,158 

Greater Sydney 4,983 3,616 5,729 2,716 1,384 18,428 2,209,296 
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Source: Australian Bureau of Statistics (2016). Findings based on use of ABS TableBuilder data. 

 
 
Measures of creative intensity—film and television workers as a percentage of the overall 

workforce—provide a different perspective on the significance of the Gold Coast screen 

sector compared with Australia’s capital cities: 

• Employment intensity for Film, Television and Radio Specialists employed in the film 

and television industry on the Gold Coast at 0.07% of total employment is the same as 

the intensity for Greater Hobart (0.07%) and slightly higher than all other greater 

capital city regions except Greater Melbourne (0.11%) and Greater Sydney (0.23%), 

which are home to a large portion of Australia’s national screen industry.  

• For Other Creative Specialists employed in the film and television industry, a category 

that captures actors, make-up artists, musicians, sound technicians and camera 

operators, the Gold Coast’s employment intensity of 0.11% is higher than all other 

greater capital city regions except for Greater Sydney (0.16%). 

• In line with the relatively high numbers of Support Workers in the film and television 

industry on the Gold Coast, its intensity measure at 0.36% is higher than in all the 

greater capital city regions. 

• Overall, the Gold Coast’s total trident employment intensity of 0.63% is higher than all 

greater capital city regions except for Greater Sydney. 
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In summary, the film and television industry has a significant presence in the Gold Coast 

economy. Most importantly, there is a higher proportion of film and television workers as a 

percentage of the overall workforce in the Gold Coast than any other capital city in Australia 

(see Table 7).  

Table 7: Screen employment intensity, Gold Coast compared with greater capital city areas, 
2016 
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Gold Coast 0.07% 0.11% 0.36% 0.03% 0.05% 0.63% 

Greater Adelaide 0.06% 0.07% 0.08% 0.06% 0.03% 0.30% 

Greater Brisbane 0.06% 0.06% 0.06% 0.05% 0.03% 0.24% 

Greater Hobart 0.07% 0.08% 0.06% 0.07% 0.03% 0.32% 

Greater Melbourne 0.11% 0.08% 0.10% 0.09% 0.05% 0.43% 

Greater Perth 0.05% 0.04% 0.04% 0.05% 0.03% 0.20% 

Greater Sydney 0.23% 0.16% 0.26% 0.12% 0.06% 0.83% 

 

 

Source: Australian Bureau of Statistics (2016). Findings based on use of ABS TableBuilder data. 
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4.2 Australian Business Register and Australian Business Number data 

Analysis of ABR data (Australian Taxation Office [ATO] 2019) detailing active ABNs registered 

by industry provides important insight into the total number of film and television companies 

operating in the City of Gold Coast. Detailed in Table 8, the total number of active ABNs in the 

film and television industry grew from 608 in 2015 to 921 in 2019.     

Table 8: Active ABNs in the City of Gold Coast, 2015–2019 

 2015 2016 2017 2018 2019 

Cable and Other Subscription Broadcasting 6 5 6 6 4 

Free-to-air Television Broadcasting 17 18 19 21 19 

Motion Picture and Video Production 513 526 575 672 774 

Post-production Services and Other Motion 
Picture and Video Activities 72 82 103 124 124 

Total 608 631 703 823 921 

 

Figure 1 provides a snapshot of the overall growth in active ABNs in the industry by key 

industry ANZSIC subsectors, namely: Post-production Services, Motion Picture and Video 

Production, and Free-to-air Television Broadcasting and Cable and Other Subscription 

Broadcasting. Motion Picture and Video Production represents by far the large proportion of 

companies and has experienced the most significant growth.  

 
Figure 1: Overall growth in active ABNs in the City of Gold Coast 
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Table 9 provides time series data for the total number of active ABNs registered for GST and 

ABNs not registered for GST in the Gold Coast film and television industry. Importantly, 

companies registered for GST have an annual turnover of over $75, 000. Therefore, an annual 

turnover of $75, 000 is a key threshold for distinguishing between sole trader and small-scale 

operators, and larger companies. There were 283 companies with active ABNs registered for 

GST operating in the film and television industry on the Gold Coast in 2015. By 2019, this 

number had increased to 358. This increase represents a growth rate of 4.8% between 2015 

and 2019 for enterprises operating in the industry with an annual turnover of over $75, 000.  

Table 9: Total number of active ABNs in the Gold Coast film and television industry 
registered for GST and not registered for GST 

 Active GST registrations  Active ABNs with no GST 

 2015 2016 2017 2018 2019  2015 2016 2017 2018 2019 

Cable and Other 
Subscription 
Broadcasting 3 3 3 3 2  3 2 3 3 2 

Free-to-air 
Television 
Broadcasting 4 6 6 6 6  13 12 13 15 13 

Motion Picture 
and Video 
Production 245 243 253 283 308  268 283 322 389 466 

Post-production 
Services and 
Other Motion 
Picture and 
Video Activities 31 33 38 41 42  41 49 65 83 82 

Total 283 285 300 333 358  325 346 403 490 563 

 

In 2015, there were 325 active ABNs without GST registration. By 2019, this number had 

almost doubled to 563, a significant annual growth rate of 11.6%. While the growth of GST-

registered companies is impressive in its own right, the high growth rate of companies 

without GST registration indicates a large increase in the number of small-scale or freelance 

film and television companies on the Gold Coast in the last five years.  

However, the vast majority of this growth, in both GST-registered and non-GST-registered 

ABNs, has occurred in the ANZSIC industry subsector Motion Picture and Video Production. 
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Contrastingly, the number of ABNs for both Cable and Subscription Broadcasting and Free-to-

air Television Broadcasting shows little growth.  

There was minimal growth in the number of larger companies specialising in post-production 

registered for GST. Interestingly, the growth in the number of active ABNs without GST 

registration for Post-production Services and Other Motion Picture and Video Activities has 

doubled from 41 to 82 between 2015 and 2019. This figure suggests growth in the number of 

freelance sole traders providing editing, post-production or visual effects on the Gold Coast 

during this time. Interview evidence suggests that a significant problem for the industry is the 

lack of major post-production houses. This data suggests that there was growth in freelancers 

providing these services to the industry.     

Table 10 compares film and television businesses by GST registration status. In summary, the 

growth in the overall number of active ABNs with no GST registration has far outstripped the 

growth in operations of active ABNs with GST registration. Thus, freelancers and sole traders 

are growing at a higher rate than large businesses with more than $75,000 in annual turnover.  

Table 10: Film and television businesses by GST registration status 

 2015 2016 2017 2018 2019 

Active ABNs with GST registrations 283 285 300 333 358 

Active ABNs with no GST registration 325 346 403 490 563 
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5 A Snapshot: Creative Workforce and Crew Roles 

Data mining of screen crew directories provides an indicative, rather than a definitive, count 

of the composition of this workforce by key crew roles. The aim of this analysis was to identify 

the production capacity of the industry’s skill base.  

Overall, data mining found there are 93 producers, 82 directors, 45 writers, 60 camera 

operators, 24 editors, 33 art department specialists and 3 post-production specialists living 

and working on the Gold Coast (see Table 11). These counts represent the total number of 

individuals in each category. The breakdown of the number of people in each specialist role 

within each category will include double counts, as some people list themselves as both Line 

Producer and Television Producer, for instance, but they only receive one count in the total 

producer’s category. This count will also include some double counts across categories, as 

some creatives list themselves as both writers and directors, for example. In some cases, 

creatives have listed themselves across a large range of categories, from producer and writer 

to editor and camera operator.   

The crew counts reveal various concentrations in certain skill sets and roles. While 70 people 

have listed themselves as film and television producers, several interviewees noted the lack 

of professional and experienced producers making long-form or short-form core screen 

content on the Gold Coast. Importantly, many of these 70 producers are also commercial 

corporate producers, rather than producers of core screen content such as feature films, 

documentaries and television series. There are 11 people listed as executive producers based 

on the Gold Coast. Based on an analysis of their recent credits and survey demographic 

findings regarding age and retirement, some of these producers may be semi-retired or not 

regularly working in the industry. There are also several highly experienced Gold Coast line 

producers who are not producing and financing their own narrative-based long-form core 

screen content. Examples include line producers such as Irene Dobson, who has worked on In 

Like Flynn (2018), Don’t Tell (2017) and The Lovers (2015). The producer category may also 

include ‘indie’ producers working primarily on self-funded or privately funded production.  
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Table 11: Gold Coast above- and below-the-line crew counts* 

Role Count 

Producers TOTAL: 93 

Executive Producer 11 

Producer: Film & TV 70 

Line Producer 11 

Production Supervisor 4 

Unit Production Manager 16 

Directors  TOTAL: 82 

Director: Film & TV 65 

First Assistant Director (Films and TV) 21 

Writers TOTAL: 45 

Screen Writer 41 

Script Editors/Supervisors (TV) 8 

Camera TOTAL: 60 

Camera Operators  41 

Director of Photography/Cinematographer 39 

Editors TOTAL: 24 

Editor 16 

Sound Editor 8 

Post-Production TOTAL: 3 

Post-Production Supervisor: Colourist 1 

Post-Production Supervisor: Sound 1 

Visual Effects  1 

Art Department TOTAL: 33 

Art Director 19 

Supervising Art Director 1 

Production Designer: Feature & TV 9 

Production Designer: Shorts, Commercials & Other 4 

Set Designer 5 

Storyboard Artist 5 
* The overall total for a category may differ to the totals for each specific crew role. For example, while 65 people 
list themselves as ‘Director: Film & TV’ and 21 people list themselves as ‘First Assistant Director (Films and TV)’, 
the total count for the ‘Directors’ category is 82, not 87. This is because practitioners may list themselves as 
belonging to both crew roles, yet are only counted once in the total category.  
 
 

Similarly to the producers’ category, the total count of 82 directors suggests there are a large 

number of directors living and working on the Gold Coast. However, many of these could be 

commercial corporate directors who make short-form promotional content for Gold Coast-

based companies rather than long-form feature film or television directors. The high number 
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of camera operators, at 60, is not surprising given the Village Roadshow Studio productions 

that employ these types of crewmembers.  

What is notable, however, is the very low number of post-production specialists evident in 

the count: only three, and one visual effects specialist. This low number is reflective of 

anecdotal evidence collected during interviews and the survey.  
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6 Production Companies and Production Activities 

6.1 Gold Coast Production Companies Ecosystem 

As of December 2019, an online search for Gold Coast production companies cross-

referenced against IMDb.com data identified 79 commercial corporate production 

companies, 36 production companies specialising primarily in core screen content areas, and 

surprisingly, a significant cluster of 32 wedding videographers.5 In terms of the latter category, 

while many commercial corporate companies also produce wedding and event videos, there 

are 32 companies specialising in wedding video production based on the Gold Coast. This 

large cluster of wedding videographers is likely the result of various factors. These include the 

lure of the attractive Gold Coast geography for wedding ceremonies, such as beaches, 

mountains and rainforest, as well as the Gold Coast’s close proximity to Brisbane, Australia’s 

third most populous city.  

Key Gold Coast production companies producing core screen content such as feature films, 

to an extent scripted television series and documentaries, include Pictures in Paradise, 

Tojohage Productions, Denoux Film Productions, Pandala Productions, Sparke Films and 

Halestorm Production. The most established of these are unsurprisingly aligned with high-

profile film producers. A key example is Chris Brown’s Pictures in Paradise, the company 

behind the features Blurred (2002), Under the Radar (2004), Triangle (2009), Daybreakers 

(2009), Bait (2012) and The Railway Man (2013). Other prime examples include Scott 

Corfield’s Tojohage Productions, responsible for the features Don’t Tell (2017) and Crooked 

Business (2008) and the web series Welfare (2019–), and Chris Fitchett’s Pandala Productions, 

responsible for A Heartbeat Away (2011) and Fear of Darkness (2015). Denoux Film 

Productions, led by experienced producer Chantal Denoux, specialises in social 

documentaries on international subject matter, which have received numerous Film Festival 

awards around the world. Further, the survey findings show that the Gold Coast is home to a 

number of extremely experienced producers and content creators. Phil Avalon, for example, 

 
5 These companies were determined by whether they have a customer-facing website and mostly identify as a 
Gold Coast company or list their business address as the Gold Coast, or they were identified by screen credits 
in IMDb.com.    
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is the director of Intertropic Films and Avalon Films, and he has almost 40 years’ industry 

experience and 13 feature film credits as a producer. His most recent feature film is William 

Kelly's War (2014), filmed largely in Victoria.  

There are also a growing number of companies run by independent producers who are self-

funded or privately funded. For example, Sparke Films has to date produced three feature 

films: Red Billabong (2016), Occupation (2018) and Occupation: Rainfall (2020). The latter two 

films qualified for the 40% Producer Offset tax rebate, yet none of the three films received 

direct public investment from Screen Queensland or Screen Australia. Another key example 

is Halestorm Productions, which has produced three low-budget feature-length genre 

pictures: the horror films House of Inequity (post-production) and Relived (2017), and the 

comedy Digital Athletes: The Road to Seat League (2017).   

There are a small number of production companies on the Gold Coast making short scripted 

online content such as web series, including Richard Rhombus Productions, Foath TV (an 

entertainment channel releasing short videos for social media platforms), Green Leaf 

Entertainment and Bucktooth Productions. Arguably, one of the most successful local web 

series is Stage Mums, created by writer/actor Anna Waters-Massey, who is also the mother 

of Gold Coast YouTuber and actor/writer Cleo Massey. The eight 7-minute episodes of this 

comedic web series were picked up by Network Ten and screened on their digital channel 10 

Peach and video-on-demand service 10 Play in 2018.  

The core business activities of commercial corporate production companies revolve around 

producing short-form video content for diverse commercial clients across real estate, retail, 

government, education, construction and tourism inter alia. Key Gold Coast examples include 

Soul Arch Media, The Edit Suite, Paperbark Pictures, Bordertown Films and BlackSun 

Productions among many others. The vast majority of these companies produce lifestyle 

videos, branded content, television commercials, social media marketing content, tourism, 

travel and event videos, real estate videos and music videos. Several companies provide 

specialised drone and aerial videography or underwater videography. The identified 

corporate enterprises were largely full-service commercial production companies, meaning 

they offer a ‘one-stop-shop’ production services across development, production and post-

https://www.imdb.com/title/tt5598934/?ref_=adv_li_tt
https://www.imdb.com/title/tt4841808/?ref_=adv_li_tt
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production. This includes services such as concept creation, scripting, location scouting, talent 

sourcing, shooting, editing, animation, filming, visual effects, motion graphics and music 

licensing. While these companies made a variety of marketing, promotional and other 

commercial content, a handful of companies—including 360 Films, Apollo Films, AusTechVR, 

and Way360 Group—offered commercial services in VR, AR, live streaming and 360-degree 

video production. Importantly, the survey indicates that VR and AR production is a minor 

production activity for Gold Coast content creators.  

Several companies supplement their main production offerings with diverse business 

services. For example, services offered by some companies include sourcing and managing 

production crews, as well as hiring equipment, green screen and studio space, and costuming 

to commercial clients. Soul Arch Media offers a bespoke 101 film production training course 

in addition to its core video production services.6 360 Films and Light & Motion are two key 

examples of Gold Coast commercial corporate companies that are entrepreneurial in the 

services they offer.   

This distinction between commercial corporate production companies and those companies 

producing core screen content is by no means mutually exclusive as some companies have 

divisions dedicated to both, although most companies examined for this study largely 

specialise in one or the other. However, commercial corporate companies are more likely to 

specialise in the production of short online videos and VR/AR content than core screen 

content production houses.   

Caldwell Entertainment invests in both commercial corporate and core screen content. 

Caldwell Entertainment is a film, television and video production company operating on the 

Gold Coast. Managing Director Steven Caldwell started the business in 2007 when he was just 

18 years old after attending the private film institution, the Queensland School of Film and 

Television. Caldwell Entertainment’s business is structured around a commercial corporate 

production division and a core screen content division. The bulk of Caldwell Entertainment’s 

commercial work focuses on corporate video, music video, cinema and television advertising, 

social media and online video, marketing content, and training videos. Past clients include 

 
6 See https://soul-arch-media-video-pro.teachable.com/ 

https://soul-arch-media-video-pro.teachable.com/
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Sony Pictures, the Queensland Government, Universal Studios, Westfield, Hutchinson 

Builders, Gold Coast City Council, Aussie Home Loans, McLaughlins Lawyers and Drake 

International. The company’s entertainment arm is dedicated to producing both short films 

and features. In 2010, Caldwell and his company produced the privately financed 

independent feature film Bad Behaviour (Joseph Sims-Dennett) starring John Jarratt.  

6.2 Independent Feature Film Production During the Last 10 Years 

There has been a significant amount of local independent feature film production activity in 

the City of Gold Coast during the last 10 years. Measuring the number of independent feature 

films created by Gold Coast producers, whereby Gold Coast companies or producers create 

and control the IP of a production with input from Gold Coast-based key creatives, is not a 

straightforward task. The following types of production are relevant to understanding the 

Gold Coast film industry: 

• feature films created by Gold Coast producers or production companies filmed on the 

Gold Coast 

• feature films created by non-Gold Coast-based producers or production companies 

filmed on the Gold Coast 

• feature films created by Gold Coast production companies or producers that are 

filmed wholly outside the Gold Coast LGA 

• independent feature films created by Gold Coast producers or production companies 

filmed at Village Roadshow Studios.      

This study examined the number of feature films produced on the Gold Coast in the last 10 

years according to the above distinctions. To do so, the research team analysed IMDb.com 

data and consulted with the Gold Coast Film Festival. As illustrated in Appendix 2, the counts 

of feature films are based on feature-length films (60+ minutes in length) listed as ‘completed’ 

in IMDb.com, or films verified as being in advanced stages of post-production. The study does 

not include films listed as ‘currently filming’. Due to the precarious nature of independent 

production, some films may be in production many years prior to completion. For example, 
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although the film Chiroptera (2019) is now completed, the project was in production for 

almost a decade and experienced several title changes during this time. Our counts thus 

exclude films where the production status was uncertain, or the production was finished after 

the writing of this report. 

The Gold Coast is both an emerging hub for the original creation and filming of low-budget 

feature films and a popular location for filming low-to-mid budget independent production 

by Brisbane-based or other Australian production companies. It is important to note that 

independent features filmed at Village Roadshow Studios, including the Australian films 

Sanctum (2011) and Iron Sky (2012) among others, were not counted unless they were led by 

a Gold Coast-based producer. Between 2009 and 2019, there were 42 independent feature 

films shot on the Gold Coast (see Table 12), an average of four films per year. Of this total, 

seven independent feature films developed by high-profile Gold Coast producers were filmed 

at Village Roadshow Studios. Chris Brown, the city’s most experienced filmmaker, produced 

five of these films, while the other two titles were produced by Kris Maric and Chris Fitchett 

respectively. These films are exceptions to the norm; each of these producers has the 

requisite experience and reputation required to produce features at Village Roadshow 

Studios.  
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Table 12: Feature film productions by producer distinctions and production location, 2009 
to 2019* 

 Films created/made 
by Gold Coast 
production 
companies/producers 
filmed on the Gold 
Coast 

Films created/made 
by non-Gold Coast 
production 
companies/producers 
filmed on the Gold 
Coast 

Independent 
Gold Coast 
feature films 
filmed at 
Village 
Roadshow 
Studios 

Films created/made 
by Gold Coast 
production 
companies/producers 
filmed outside the 
Gold Coast 

2019 3 6 0 1 

2018 3 0 0 0 

2017 2 2 0 1 

2016 1 1 0 0 

2015 1 0 2 1 

2014 1 1 0 1 

2013 1 1 2 0 

2012 0 3 1 0 

2011 1 2 0 1 

2010 3 2 0 0 

2009 1 0 2 0 

TOTAL 17 18 7 5 

*Counts only include films listed as completed.  

 

There were 35 independent films shot on the Gold Coast outside the Village Roadshow 

Studios from 2009 to 2019. Of this number, Gold Coast-based production companies 

produced 17, with an average of just under two per year. Brisbane-based production 

companies filmed nine feature films on the Gold Coast; another nine were shot largely by 

NSW-based production entities, sometimes with partners from elsewhere (see Table 12). 

Consequently, Gold Coast producers were responsible for 49% of the total number of 

independent features filmed in the region, while Brisbane or Australian production entities 

created 51% of the total number of independent films produced on the Gold Coast over the 

last 10 years. The research team contacted Brisbane’s 18 Degrees Films, the company behind 

The Suicide Theory (2014), which was shot on the Gold Coast. This correspondence revealed 

that access to diverse filming locations that work well for genre cinema and the ease of the 

film permit application process were primary reasons for filming on the Gold Coast in this 

instance.   

Further, of the 18 features created by non-Gold Coast production companies, at least four 

were made with input from Gold Coast above-the-line creatives. Local screenwriters Darren 
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Paul Fisher and Robert Benjamin worked on the Australian-Chinese co-production At Last 

(2019) and Bloody Hell (2019), respectively. Pam Collis was a producer and production partner 

on Great White (2019), and Gold Coast producers Kris Maric and Craig A. Kocinski worked on 

The Professional Idiot (2012). 

As suggested above, Gold Coast producers not only make movies in the region, they also film 

movies outside the city and the state. In addition to the total of 35 independent movies filmed 

on the Gold Coast between 2009 and 2019 outside of the studios (as well as the seven 

features produced by Gold Coast-based producers at the Village roadshow Studios), at least 

five feature films that are either wholly produced by Gold Coast production companies, or 

have the involvement of a Gold Coast producer, were filmed outside the Gold Coast (See Table 

28, Appendix 2). For example, Corfield’s Don’t Tell (2017) mainly filmed in Ipswich and 

Toowoomba, and Phillip Avalon’s William Kelly's War (2014) filmed in Victoria. This figure is 

by no means definitive, however, as several Gold Coast producers are employed as line 

producers or have a stake in productions made principally by interstate production 

companies. These films have not been captured in this study.  
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7 Survey Findings 

7.1 Production Roles, Gender and Demographics 

As previously mentioned, this survey did not solicit responses from below-the-line crew roles, 

and instead focused on the following above-the-line creatives: 

• producers (executive producer, co-producer, line producer, corporate production 

producer, associate producer)  

• screen directors 

• screen writers 

• online content creators (someone writing, directing, editing and/or making content 

for online platforms) 

• screen content business owners (owner of a business that generates screen content).  

The study’s primary email list was based on key creatives identified in screen credits from 

IMDb.com, industry directories and screen company websites. All practitioners on this list 

were verified as active screen content makers and above-the-line creatives (see Sections 3.2 

and 3.3). Based on this list, the research team had a 57.48% response rate, as 142 people from 

247 contacts responded.  

The total number of 142 survey respondents was reduced to a 100 respondent sample size 

through a series of elimination questions. The first question, ‘Do you regard yourself as a 

screen content creator?’ lowered the respondent sample size from 142 to 129. The second 

question then asked, ‘Which of the following best describes your role as a screen content 

creator?’. Respondents were able to choose up to two options in recognition that directors 

may also write and so on.   

As Figure 2 reports, of 129 respondents, 46% (n=60) were producers and 36% (n=47) were 

either screen directors, screenwriters, or both. Almost 35% (n=45) identified as an ‘online 

content creator’ writing, directing, editing and/or making content for online platforms, and 
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almost 29% (n=37) identified as a screen content business owner. Notably, these percentages 

do not add up to 100% as respondents were able to choose more than one option.  

 
Figure 2: Which of the following best describes your role as a screen content creator? 

 
The third question, ‘Which of the following best describes your degree of experience as a 

screen content creator?’ reduced the respondent sample size down to 114, as 15 people self-

identified as an ‘amateur/recreational screen producer and content creator’.  

There is no standardised way to quantify a practitioner’s level of experience in screen 

production. Qualitative and quantitative measures are often used, and they vary dramatically 

for different formats, such as feature film, television and online content video production. For 

example, Film Victoria distinguish between ‘established practitioner’ based on the total 

number of credits, sales to broadcasters and reputation; ‘mid-career practitioner’ based on 

the total number of credits, industry activities, length of time in the industry and 

demonstrated commitment to a career; and ‘early career practitioner’ based on having 

graduated from a degree and having up to five years’ industry experience, among other 

indicators.7 This survey asked respondents to provide an indicative measure of their industry 

experience based on their total number of professional screen credits and number of years 

worked in the industry.     

 
7 See https://www.film.vic.gov.au/glossary#page-e  

https://www.film.vic.gov.au/glossary#page-e
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Figure 3: Which of the following best describes your degree of experience as a screen 
content creator? 

 

Over a third of respondents to this question, 38% (n=48), had a ‘significant number of 

consistent screen production credits’, or more than 10. Almost 29% (n=37) of respondents 

had a ‘medium number of screen production credits’ of between five and 10, 22% (n=28) had 

less than five credits, and 12% (n=15) self-identified as an ‘amateur/recreational screen 

producer and content creator’. A caveat for this question is that the survey captured 

responses from both commercial corporate producers and core screen content. In the career 

of a long-form feature filmmaker or television series producer, 10 or more professional screen 

credits is highly significant. However, for commercial corporate content creators who can 

produce hundreds of short-form videos over several years, 10 or more screen credits is not 

as significant. Consequently, the thresholds were developed with long-form core screen 

content creation in mind. The survey also asked respondents to indicate how many years they 

have worked in the screen industry in order to further contextualise their industry experience.      

Figure 4 reports that almost 40% of the respondent sample size had over 15 years’ experience 

in the industry:  20% (n=20) had between 15 and 25 years’ experience, and 19% (n=19) had 

more than 25 years’ experience. A further 18% (n=18) had between 11 and 15 years’ 

experience, 15% (n=15) had between six and 10 years’ experience, and 17% (n=17) had 

between one and five years’ experience. Taking into consideration industry experience based 

on both the total number of screen credits and the number of years worked in the industry, 

a large portion of Gold Coast producers, content creators and owners of screen content 



Gold Coast Independent Screen Production Study 47 
 

companies are highly experienced industry practitioners. Almost 60% of the respondent 

sample size have more than 11 years’ experience, 18% have 11 to 15 years’ experience, 20% 

have 15 to 25 years’ experience, and 19% have more than 25 years’ experience. 

 

Figure 4: How long have you worked in the screen industry? 

 

The fourth question completed the elimination process by removing 14 people who ‘do not 

live on the Gold Coast and only sometimes work on the Gold Coast’. In total, 100 screen 

content creators who live and work, or whose primary place of work or business is on the 

Gold Coast, completed the survey to the end. Of those, 93% (n=93) live and work on the Gold 

Coast, while only 7% (n=7) live outside the Gold Coast but their primary place of work or 

business is located on the Gold Coast.  

From the 100-person respondent sample size, 73% (n=73) were male and 26% (n=26) were 

female. This gender imbalance reflects the broader screen industry in Australia, as according 

to Screen Australia’s (2015) ‘Gender Matters’ report, there are significantly fewer women 

than men working in key creative roles. In Australian documentary production between 1988 

and 2014, 41% of producers, 43% directors and 37% of writers were female. In feature film 

production from 1988 to 2014, 30% of producers, 15% of directors and 21% of writers were 

female (Screen Australia 2015, 5). As the survey conducted for this research focused on 

above-the-line production roles, there may be a higher proportion of women in below-the 

line roles in the Gold Coast not captured in the data. For example, data mining of the screen 
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crew directories (see Section 5) indicates that 16 of the 19 entries listed as Production 

Supervisors or Unit Production Managers were female. Nevertheless, it is important to note 

that this survey indicates that there is a low percentage of females in above-the-line screen 

producer or content creator roles in the Gold Coast screen industry. Gender imbalance was 

also raised during the interviews.   

 

Figure 5: Gender of respondents 

 
In terms of the respondents’ demographics, 51% of respondents were under the age of 40. 

Of this figure, 25% (n=25) were under the age of 30, and 26% (n=26) were between 30 and 40 

years old. The remaining 49% (n=49) of respondents were over 40 years of age. Of this figure, 

11% (n=11) were between 40 and 45 years old, 16% (n=16) were between 45 and 49 years of 

age, 11% (n=11) were between 50 and 59 years old, and 10% (n=10) were 60 years of age or 

older (see Figure 6).  

When the age of respondents and the number of years respondents have worked in the 

industry are considered together, almost 50% of the respondent sample size is over the age 

of 40 and highly experienced.  
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Figure 6: Demographics of respondents 

 

Formal career pathways into the screen industry have evolved significantly since the 1970s; 

from apprenticeships and on-the-job training at production houses and public broadcasters, 

to the completion of tertiary-level practical film production degrees at university, to an 

increasingly fragmented range of options including self-education and online content 

production (Cunningham 2010; Ryan and Hearn 2010). While enrolment in practical screen 

and television production courses at Australian universities—and increasingly courses offered 

by private vocational institutions—remains a primary pathway into the film and television 

industry, there are multiple ways screen workers can acquire specialised screen craft skills.  

As illustrated in Figure 7, 63% (n=63) of respondents were self-taught content creators who 

entered the industry by ‘making [their] own films and getting hands-on experience’, and 11% 

(n=11) indicated that they entered the industry after completing ‘High School screen subjects 

and training’. In terms of formal pathways into the industry, 33% (n=33) of respondents 

indicated that they entered the industry via ‘university screen courses and training’, 27% 
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(n=27) suggested an ‘entry level job in the screen industry’, and 15% (n=15) indicated that 

they entered the industry after undertaking ‘TAFE screen courses and training’. A further 22% 

(n=22) of respondents revealed they had ‘transferred into the screen industry from another 

discipline’. As respondents could choose multiple options, those who chose this final option 

might have also studied or made their own films to acquire their screen production 

experience. Notably, 15% (n=15) of respondents also chose the ‘other’ category, listing 

pathways such as ‘private course’, ‘work experience’ or ‘internship’.   

 

Figure 7: What was your pathway to working in the screen industry? Select as many as 
relevant. 

 

7.2 Production Formats and Interdependencies with the Studios 

Survey respondents were asked to indicate which screen content formats they have 

‘produced in the last five years’, and as illustrated in Tables 13–17, the screen content they 

are ‘currently producing’ across the broad categories of 1) television, 2) film, 3) 

commercial/corporate production, 4) online content and 5) VR/AR production.  

In terms of the content creators are currently producing, and the highest number of responses 

for particular formats (see Figure 8): 43% (n=43) were making feature films, followed closely 

by 38% (n=38) making YouTube, Instagram and Facebook content and 37% (n=37) making 
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corporate advertising content. Notably, these two latter categories have some overlap for 

corporate commercial producers, as a significant number of businesses make advertising 

content for Facebook and YouTube. The lowest number of responses was for VR/AR 

production, with only 16% (n=16) of respondents working in this area. 

 

Figure 8: Content production formats 

 

Another way to conceptualise the key formats produced by Gold Coast independent screen 

content creators is by grouping formats by key content types; namely, film, television, 

commercial corporate video, online video and VR/AR production (see Figure 9).  
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Figure 9: Content formats by content type 

Within television production, for people who selected that they were currently producing 

television content, the three highest categories were Drama—Series/Pilots at 26% (n=26), 

Branded Content at 24% (n=24) and Documentary at 20% (n=20) of total television responses 

(see Table 13).  

Table 13: Survey responses—TV production 

Content Format Currently Producing 

 Response per cent 
(of total TV responses) 

Response total 

Drama—Series/Pilots  26% 26 

Branded Content  24% 24 

Documentary 20% 20 

Comedy—Series/Pilots 14% 14 

Education Content 13% 13 

Animation—Series/Pilots 12% 12 

Travel/Lifestyle Content  12% 12 

Children’s Content 9% 9 

Reality Programming 8% 8 

Religious Content 4% 4 

News and Current Affairs 3% 3 

Game shows 3% 3 

Other  17% 17 

None of the above n/a 0 
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Within film production, Feature Film at 53% (n=43), Short Films at 35.8% (n=29) and 

Documentary at 25.9% (n= 21) were the three highest categories for total film responses (see 

Table 14). 

Table 14: Survey responses—film production 

Content Format Currently Producing 

 Response per cent 
(of total film responses) 

Response total 

Feature Film  53% 43 

Short Films 35.8% 29 

Documentary 25.9% 21 

Animation 13.5% 11 

Children’s Content 9.8% 8 

Other 9.87% 8 

None of the above n/a 19 

 

For commercial/corporate production, Advertising at 52% (n=37), Corporate Communications 

at 39.4% (n=28) and Branded/Product Placement Content at 39.4% (n=28) were the highest 

of the total responses (see Table 15).  

Table 15: Survey responses—commercial corporate production 

Content Format Currently Producing 

 Response per cent (of total 
commercial/corporate 
responses) 

Response 
total 

Advertising 52% 37 

Corporate Communications  
(e.g., Company Sizzle Reels) 

39.4% 28 

Branded/Product Placement Content  39.4% 28 

Travel/Lifestyle Content 26.7% 19 

Educational Content 22.5% 16 

Content for Private Clients (e.g., weddings) 16.9% 12 

Music Videos 15.5% 11 

Other 9.85% 7 

Religious Content  5.6% 4 

None of the above n/a 29 
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For online video production, YouTube, Instagram and Facebook Content at 56.7% (n=38), 

Webisodes at 34% (n=23) and Content for Mobile Devices at 16.41% (n=11) were the three 

highest categories (see Table 16).  

Table 16: Survey responses—online video production 

Content  Format Currently producing 

 Response per cent  
(of total online video 
production responses) 

Response total   

YouTube, Instagram and Facebook Content 56.7% 38 

Webisodes 34% 23 

Content for Mobile devices (such as Mobile 
Applications, Video Downloads, Animations, 
Games) 

16.41% 11 

Online Animated Narrative Content  12% 8 

Other 10.44% 7 

Computer Games (Consoles, Online Games) 1.5% 1 

None of the above n/a 33 

 

Of VR/AR production, 360 Video Content at 50% (n=8), Virtual Reality at 43.75% (n=7), and 

Immersive Technologies and Personalised Visualised Tools at 31.25% (n=5) were the highest 

of the low overall number of responses (see Table 17). These last three content formats—

commercial/corporate production, online video production and VR/AR—may have a degree 

of overlap as 360 videos may be produced for online platforms, and, as previously stated, 

branded content may also be made for Facebook, Instagram or YouTube.  

Table 17: Survey responses—VR/AR production 

Content  Format Currently producing 

 Response per cent  Response total   

360 Video Content 50% 8 

Virtual Reality  43.75% 7 

Immersive Technologies and Personalised 
Visualisation Tools 

31.25% 5 

Augmented Reality 25% 4 

Other 25% 4 

None of the above n/a 84 
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Content formats with the lowest response rates for each category were Religious Content at 

4% (n=4), News and Current Affairs at 3% (n=3) and Game Shows at 3% (n=3) of total television 

production responses. As the Gold Coast has its own local commercial broadcast news 

production divisions, such as NBN Television and PRIME7, with their own internal news 

production departments, it is unsurprisingly that news and current affairs content is 

negligible. Within film production, the lowest categories were Animation at 13.5% (n=11) and 

Children’s Content at 9.8% (n=8). Within commercial/corporate production, the least 

common formats were Music Videos at 15.5% (n=11) and Religious Content at 5.6% (n=4). 

Within online video production, the lowest categories were Online Animated Narrative 

Content at 12% (n=8), Other at 10.44% (n=7) and Computer Games at 1.5% (n=1) of total 

online video production responses. In VR/AR production, the lowest categories were for 

Immersive Technologies and Personalised Visualisation Tools at 31.25% (n=5) and Augmented 

Reality at 25% (n=4) of total VR/AR responses. Religious content is a niche area of screen 

production in Australia; thus, its place in the bottom three of two content formats is not 

unexpected. Animated and live-action children’s content feature films are also typically 

expensive to produce and thus are atypical forms for low-budget independent production.  

From this survey, 75% (n=75) of respondents made screen content ‘completely independently 

of the Village Roadshow Studios’, and only 25% (n=25) made independent screen content but 

‘also work on productions filmed at Village Roadshow Studios’. The low percentage of 

independent screen producers and content creators working at the studios is not surprising 

considering the majority of crew roles on large international productions filmed at the studios 

are below-the-line roles for cinematographers, camera operators, production managers, and 

many others that were not the focus of this survey.  

7.3 Screen Businesses and Employment 

The survey asked respondents several questions about their employment status to determine 

the extent to which they have multiple forms of employment both in and outside the screen 

industry. Figure 10 reports that 35% (n=35) of respondents ran their own company, 30% 

(n=30) worked as a freelancer, 18% (n=18) ran a sole trader company, and 5% (n=5) worked 

on project contracts. A further 6% (n=6) of respondents were either permanent or part-time 
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employees, while 3% (n=3) worked on a voluntary, unpaid basis. The small percentage of 

respondents who are employed full-time or part-time by other companies suggests that 

production houses rarely employ key creatives—such as producers, directors and writers—

on a part-time or ongoing basis. Moreover, screen businesses most commonly employ 

between two and four people (see Figure 13).  

 
Figure 10: Which of the following best describes your current or most recent employment in 
the screen industry? 

 
Almost 60%8 (n=59) of respondents did not have another job in the screen industry. Of the 

respondents who did have another job in the screen industry, Figure 11 provides a breakdown 

of the various areas in which they worked. A total of 48% (n=20) indicated that they worked 

in crew roles on other local independent productions outside of the Village Roadshow Studios, 

34% (n=14) worked in screen education, 29% worked in crew roles at the Village Roadshow 

Studios, and 29% (n=12) indicated post-production work. A further 26% (n=11) of responses 

were recorded for other areas of the screen industry, including ‘cinema projectionist’, ‘acting 

(actor, acting coach, accents coach)’, ‘post-production information technology’, ‘tax advisory 

and compliance’ and ‘media services for corporations’. There were also 9% (n=4) employed 

in script or other consultancy positions and almost 5% (n=2) hired out equipment or facilities.  

 
8 Respondents could choose multiple responses and therefore 100% refers to the total number of responses.     
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Figure 11: Which of the following best describes these jobs? 
(Please select as many as apply) 
 

For those respondents who had another job outside of the screen industry, 36% (n=15) were 

employed on a casual basis, 26% (n=11) were employed on a full-time basis, 21% (n=9) on a 

part-time basis, and 7% (n=3) were hired on short-term contracts (see Figure 12).  

Figure 12: Is your other job … Please select one. 

   

In summary, well over half of respondents worked solely in the screen industry, or had more 

than one job in the screen industry. Of the 41% (n=41) of respondents who had another job 

outside the screen industry, over a third of these worked casually in this role. A further 26% 
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(n=11) of respondents juggled a full-time job in another industry while also working on screen 

content creation.     

As indicated in Figure 10, 53% (n=53) of respondents owned and ran a production company. 

The survey asked respondents several questions about their business in terms of the number 

of employees and total business turnover. The responses indicated that 49% (n=49) were sole 

traders and therefore did not hire employees, 23% (n=23) ran a small production company 

employing between two and four employees on a full-time basis, 7% (n=7) employed between 

five and 20 people, and 3% (n=3) owned a business that employed between 21 and 199 

people (see Figure 13).    

 

Figure 13: If you run your own business, how many people do you employ on a permanent 
basis? 

 
According to the ABS (2001), the typical size of Australian enterprises in terms of employees 

are as follows: a sole trader or micro-company has 1–4, a small enterprise has 5–19, and a 

medium-sized enterprise has 20–199 full-time employees. As Figure 13 reports, three 

respondents owned and managed medium-sized production companies that employ 

between 21 and 199 people. Based on our fieldwork and interviews, there is a high probability 

that the companies illustrated in these figures are involved in commercial corporate 

production. Interview data suggests there are no companies that specialise in the creation of 

core screen content of a comparable size. 
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Figure 14: If you run your own business, what is your business turnover? 

 
The survey asked respondents who owned or ran a business to indicate their business 

turnover (see Figure 14). Over a third (38%, n=38), earned less than $100, 000. A further 17% 

(n=17) of respondents had a turnover of between $100, 000 and $500, 000, 3% (n=3) had a 

turnover of $500,000 and $1 million, and surprisingly, 5% (n=5) had a turnover between $1 

million and $2 million. Importantly, eight companies (8%, n=8) captured in this survey had 

earned between $500, 000 and $2 million. These figures roughly correlate with Deloitte 

Access Economics’ (2018, 1) indicative example of a medium-sized company with revenues 

between $1 million and $25 million. However, it is important to reiterate that there are far 

more commercial corporate screen production houses operating on the Gold Coast than 

companies specialising in core screen content creation. Our fieldwork and interviews suggest 
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that companies operating at this size are most likely commercial corporate production 

companies. 

Respondents were asked to estimate the percentage of their work that comes from specific 

local, regional and state-based markets (see Table 18), a question most relevant to 

commercial corporate producers. Well over a third (42.4%) of responses indicated that Gold 

Coast businesses or clients were their primary markets, while 19.3% indicated interstate 

clients, 18.3% indicated international clients, and 15.3% of responses indicated Brisbane 

clients/businesses. Thus, the local economy is by far the most important market for Gold 

Coast producers and production companies, followed by interstate and international markets.    

Table 18: What percentage of your work comes from the following? 

 Mean 
(Needs to add up to 100%) 

Gold Coast businesses or clients  42.35 % 

Brisbane businesses or clients  15.53 % 

Other South East Queensland businesses or clients  4.43 % 

Interstate businesses or clients  19.38 % 

Overseas businesses or clients 18.31 % 

Statistics based on 100 respondents; 0 filtered; 42 skipped. 

 

To gain an understanding of development practices and the strength and characteristics of 

the Gold Coast screen industry network, the survey asked respondents who they discuss a 

project with during its early stages, including its viability for funding or need for further 

development (see Figure 15). Responses from feature film and television producers may differ 

greatly from commercial corporate producers who are typically briefed by a client. 

Nevertheless, the survey included this question to understand the extent to which Gold Coast 

content creators discuss their projects with each other, officers from screen development 

agencies, acquisitions executives from networks and so on. Results indicate that 39% (n=39) 

of respondents discuss a project with peers in the industry, 35% (n=35) discuss it with a client 

(presumably respondents who are principally commercial cooperate producers), 34% (n=34) 
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with a distributor/network, 32% (n=32) with a business partner, 25% (n=25) with a 

government agency, and 22% (n=22) with a financier. Importantly, 24% (n=24) of respondents 

selected ‘No one, assessed based on intuition/personal industry knowledge’, and only 3% 

(n=3) discuss a project with the Council of the City of Gold Coast.   

 

Figure 15: In the preliminary stages of a project, to whom do you talk to determine whether 
the project should be further developed? 

 

Table 19 reports respondents’ main sources of funding for production. Between 2015 and 

2019, a staggering 55% of respondents’ production was either self-funded (35.4%) or privately 

funded (19.6%). Only 9% of respondents’ funding came from government sources.    

These findings provide a strong indication of the Gold Coast screen production industry’s 

independence from government finance and development agencies.  
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Table 19: During the last five years, on average, what has been the main funding sources of 
your productions? 

Funding Source Mean 
(Needs to add up to 100%) 

Government or Council funding 9.01 % 

Tax incentives 4.50 % 

Private investors 19.68 % 

Fee-for-service paid by a third party 9.45 % 

Self-funded 35.40 % 

Philanthropy 0.02 % 

Crowd funding 1.73 % 

Sponsorship 2.51 % 

Branded content 9.80 % 

Other 7.90 % 

Note: Statistics based on 100 respondents; 0 filtered; 42 skipped. 

The survey asked respondents if they were aware of various national, state and Council 

funding schemes available to screen content creators and cultural producers more generally, 

in the region. The results show that there was a strong awareness of major national and state-

based incentive programs. As presented in Figure 16 and Table 20, 70% (n=70) of responses 

expressed an awareness of Screen Queensland’s ‘development and production funding’, and 

66% (n=66) of responses selected ‘Screen Australia development and production funding’. 

However, less than half of responses (42%, n=42) were aware of the City of Gold Coast’s Film 

Attraction Program and ‘incentives and financial assistance’ for both Australian and foreign 

film production filmed on the Gold Coast with budgets over $1.5 million. Roughly a third (37%, 

n=37) of respondents were aware that the Regional Arts Development Funds (RADF) is a 

potential source of funding for screen content production. Perhaps most importantly, 27% 

(n=27) of responses selected ‘none of the above’, and thus a quarter of respondents were not 

aware of any of the funding schemes available to them. Although this is surprising, it also has 

a strong correlation to previously detailed findings that over half of respondents’ projects 

were either self-funded or privately financed in the last five years (see Table 19). 
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Figure 16: Are you aware of these screen funding schemes? Select as many as relevant. 

 
For those Gold Coast screen producers and content creators who have received government 

funding support in the past, 15% (n=15) had received the Producer Offset, 15% (n=15) had 

received Screen Queensland development funding and 10% (n=10) had received Screen 

Queensland production investment. Reflecting the findings in relation to sources of funding, 

66% (n=66) of respondents had not received any government sources of funding.         

Table 20: If you received government support, was it from? (Select as many as relevant) 

Funding Source Mean 
(Needs to add up to100%) 

Producer Offset 15% 

Post, Digital and Visual Effects Offset 3% 

Screen Australia development funding 7% 

Screen Australia production investment 9% 

Screen Queensland development funding 15% 

Screen Queensland production investment 10% 

City of Gold Coast’s film incentive program 

(for budgets over $1.5 million) 

7% 

Regional Arts Development Funds 6% 

None of the above 66% 

Other 4% 

Note: Statistics based on 100 respondents; 0 filtered; 42 skipped. 
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7.4 Industry Outlook and Challenges 

The survey asked a series of questions to develop an understanding of the industry’s outlook 

on opportunities and emerging markets, such as VR/AR content production. Respondents’ 

outlook for the Gold Coast independent screen industry was overwhelmingly positive. Over 

half (n=53) of respondents indicated that the outlook for their business in the next five years 

was either ‘moderately positive’ (34% n=34) or ‘very positive’ (19% n=19), while 26% (n=26) 

were neutral and only 21% (n=21) had a negative outlook (see Figure 17).   

 
Figure 17: In your view, how positive is the outlook for your screen production business over 
the next five years? 

The survey asked respondents whether they saw themselves remaining in the industry and 

doing better or worse in five years (see Figure 18). Almost three-quarters (72%; n=72) of 

respondents saw themselves ‘still in industry, doing better than now’. Only 7% (n=7) believed 

they would still be in the industry but not doing as well, while only 3% (n=3) of respondents 

intended to retire in the next five years.    
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Figure 18: What do you see yourself doing in five years? (Please select one) 

 

The survey asked respondents what they perceive to be the advantages of working as a screen 

content creator on the Gold Coast. Figure 19 reports that almost three-quarters of 

respondents (72%, n=72) believed lifestyle was the most positive aspect of being an 

independent screen content creator on the Gold Coast, followed by 57% (n=57) for ‘access to 

a diverse number of world-class filming locations’. 

In summary, the most positives aspects of being a Gold Coast screen producer were lifestyle 

factors and locations, rather than the amount of work they receive or access to markets.  
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Figure 19: In your opinion, what are the most positive aspects of being an independent 
screen content creator working in the Gold Coast? (Select as many as relevant) 

 

VR and AR production is viewed as an emerging high-tech segment of screen production that 

is high-risk but also high-reward for producers (Digital Catapult and PricewaterhouseCoopers 

2017). The survey attempted to gain insight into whether Gold Coast screen producers and 

content creators saw VR/AR production as part of their strategic plans in the near future. As 

Figure 20 shows, 61% (n=61) of respondents did not intend to produce VR/AR content in the 

future. Of this figure, 49% (n=49) of respondents chose ‘no’ and 12% chose ‘not interested’. 

Almost a third of respondents (31%, n=31) may ‘possibly’ create VR/AR content in the future.     

 

Figure 20: Do you intend to produce virtual reality and augmented reality content in the 
future? 

 



Gold Coast Independent Screen Production Study 67 
 

Over 60% of respondents indicated that financial considerations were the main barrier to 

producing VR/AR content. As presented in Figure 21, 30% (n=30) of respondents selected 

‘upfront investment required to buy technology’ and 30% (n=30) chose ‘not sure how to earn 

money from VR/AR’. Further, 40% (n=40) of responses selected ‘a lack of technology expertise 

and the skills required’ and 37% (n=37) selected ‘different world, not interested’. 

 
Figure 21: What are the barriers to producing virtual reality and augmented reality content? 
(Select as many as relevant) 
 

Respondents spoke about the main challenges facing Gold Coast content creators. Figure 22 

reports that an overwhelming 61% (n=61) of respondents indicated that the main challenge 

they faced was a ‘lack of opportunities for small independent production companies (i.e., 

those that are not Fremantle/Matchbox etc.)’. While this was by far the biggest concern, 

several other issues received a roughly similar number of responses: 36% (n=36) listed ‘lack 

of broadcaster and screen agencies funds to support Australian content’, 33% (n=33) listed 

‘competition within Australia—too many producers for too few funds and content slots’, 29% 

(n=29) selected ‘low or lack of Australian content requirements’, and 22% (n=22) selected 

‘high labour/capital costs in Australia’. Another 14% (n=14) of respondents recorded 

‘fragmentation of the market and audience viewing practices’ and 14% (n=14) stated ‘lack of 

post-production facilities on the Gold Coast’.  
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Figure 22: What are the main challenges facing you as a content creator? 

 

Several of the responses in the ‘other’ category are highly critical of Screen Queensland’s 

funding criteria/requirements and policy focus. Statements included: 

• ‘Lack of government support for independent feature filmmakers who are not 

affiliated with established studios/distributors’ 

•  ‘Lack of confidence in government funding bodies to take risks with new talent’ 

• ‘Ridiculous criteria eligibility with minimal funding/grants’ 

• ‘Requirements for funding (i.e., must have specific diverse members on crew)’ 

• ‘Funding guidelines are very restrictive and are geared towards experienced 

production companies’. 

7.5 Growth Areas for Gold Coast Independent Screen Production 

Respondents were asked to provide short answers to the question, ‘From your perspective, 

what do you see as the growth areas for screen content production in the Gold Coast?’  

While this question produced diverse answers, respondents had numerous suggestions for 

where independent screen content could expand in the coming years. These included co-

producing low-budget feature films from overseas; VR and AR; and more television content, 
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specifically high-quality dramas, reality television, comedy, lifestyle, children’s television and 

‘light entertainment and award events (e.g., Logies, Eurovision etc.)’.  

Several survey respondents suggested there is potential growth in creating content for online 

streaming services such as Netflix or social media platforms like YouTube, Facebook and 

Instagram.  
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8 Evaluating the Industry 

This section, drawing on statistical, interview and survey data, synthesises the research 

findings and outlines the characteristics of the Gold Coast independent screen production 

industry.  

8.1 Broad Characteristics of the Independent Screen Industry 

Over the last decade, the Gold Coast has become more than just a location for foreign and 

Australian feature films made at Village Roadshow Studios. Further, the Gold Coast is shifting 

away from being predominantly a service industry to also becoming an emerging hub for local 

production of both core screen content and commercial corporate content. Put simply, the 

industry’s local production capacity has increased in the last decade. Independent Gold Coast 

feature film production was infrequent before 2010, with the exception of Chris Brown’s 

prodigious production slate that includes the feature films Daybreakers and Triangle (both 

2009), Under the Radar (2004), Blurred (2002) and Cubbyhouse (2001). Over the last decade, 

however, there has been a marked increase in the volume of local production and the number 

of Gold Coast-based screen content creators producing content. A large portion of production 

is low-budget genre movies (particularly horror, action and science-fiction films) and 

precarious privately or self-funded projects. Scripted web series and online content activity 

are also growing. VR and AR production is a minor, if not marginal, production activity.  

Importantly, as the statistical section demonstrates, there is a higher proportion of film and 

television workers as a percentage of the overall workforce on the Gold Coast than in any 

other capital city in Australia. Since the 2011 ABS Census, there has been solid growth in the 

number of people employed in the film and television industry, growing at a slightly faster 

rate than the city’s overall employment rate. Further, in the last five years, there has been 

strong growth in the number of sole traders or smaller operators (ABNs not registered for 

GST) entering the industry, as well as steady growth in the number of larger companies 

registered for GST. In the words of Darren Paul Fisher (2019), ‘The Gold Coast is in the process 

of building up a war chest of people. A critical mass of people and companies.’ As the 

workforce has grown, there has been corresponding growth in the number of feature films 
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and other screen content formats created by Gold Coast content creators both within and 

outside the region.  

The demographics of content creators based on survey responses are bifurcated, almost 

evenly split between content creators under and over the age of 40. Yet, at the same time, 

almost 60% of respondents have worked for more than 11 years in the industry. When the 

age of respondents and the number of years respondents have worked in the industry are 

considered together, almost 50% of the respondent sample size is over the age of 40 and 

highly experienced. Almost two-thirds of respondents indicated that lifestyle was the most 

positive aspect of being an independent screen content creator on the Gold Coast, followed 

by access to a diverse range of filming locations.  

Profile: The typical Gold Coast above-the-line key creative 

A typical Gold Coast screen practitioner is a male producer, 35–50 years old, with a 

significant number of screen production credits (10+) who lives and works on the Gold 

Coast. They entered the screen industry by making their own films and getting hands-on 

experience, rather than university training. This person most likely makes screen content 

independently of the Village Roadshow Studios and owns and runs their own business as a 

sole trader. Most of their work and income comes from Gold Coast businesses and clients. 

The primary formats they create are feature film production, followed closely by YouTube, 

Instagram and Facebook content and advertising content. They are most likely employed full-

time in this work, but if they have another job inside the screen industry, it will be a crew role 

on other local independent productions outside the Village Roadshow Studios. If they have a 

job outside the screen industry, it will be on a casual basis. The average Gold Coast content 

creator will be earning less than $100, 000 per annum from their business. 

 

When a project is in development, a Gold Coast content creator will talk to their industry 

peers, clients or distributor/network to develop their content, rather than screen agencies. 

Most Gold Coast screen practitioners are self-funded. They are aware of the City of Gold Coast 

Council, Screen Queensland and Screen Australia funding, but are highly unlikely to have 

received government financial support for their projects.  
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Gold Coast content creators see their main challenge as a lack of opportunities for small 

independent production companies, although they are generally positive about the outlook 

for their business over the next five years. They see themselves remaining in the industry, 

doing better than now in five years’ time. They are planning to produce content specifically 

for YouTube, Instagram or Facebook in the near future, but are not planning to produce VR 

or AR content, largely due to a lack of technological expertise and skills required to make this 

content. This person will live and work on the Gold Coast. The lifestyle and access to a diverse 

number of world-class filming locations are the main reasons they choose to work in the city.  

An important finding of this study is that two distinct tiers of production activity define the 

independent production industry on the Gold Coast:  

1) screen production that is part of the formal screen industry and is supported largely 

by public funding  

2) ‘indie’ self-funded or privately funded ‘guerrilla’ screen production.   

 
The industry is comprised of the production activities of screen practitioners who are part of 

the formal screen industry and have applied for public funding and usually have relationships 

with state-based screen development agencies. Conversely, a large proportion of core screen 

content production activity is led by what we term ‘indie’ content creators who self-fund or 

privately fund production and are thus largely independent from public screen agencies and 

their funding programs.  

8.1.1 Tier One: formal screen production strongly aligned with public funding 

The first tier of production activity involves both emerging and experienced screen producers 

and content creators who have professional credits and are part of the broader professional 

film and television industry. Film crews are members of industry guilds and are paid industry 

award wages, while above-the-line talent such as actors, are typically members of the Media, 

Entertainment and Arts Alliance and so on. Producers, directors and writers receive public 

financial support for both project development (i.e., script development) and production. 

Productions are typically fully financed. Although a range of funding sources characteristically 

finance physical production, some form of public funding is often used to develop a project 
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or fund a film’s principal photography. Some of these producers will source private finance 

for production, but they are not reliant on self-funding and have a track record of production 

financed by various types of funding. For this tier of production, Chris Brown, Kris Maric, Scott 

Corfield, Chris Fitchett and Brett Thornquest are key film producers developing and producing 

feature film content.     

As Table 21 demonstrates, the budgets of feature films in this tier of production range from 

just over $1 million for StalkHer to $30 million for the killer-shark film Bait. As this suggests, 

the producers of these films have the reputation and ability to finance films that qualify for 

the Producer Offset (the budget threshold for qualification was over $1 million between 2007 

and 2011, and since 2011 is over $500,000). The only exception is Daybreakers, filmed before 

the offset was put into operation. All of Chris Brown’s films included in Table 21 are medium- 

to relatively high-budget films in the context of independent filmmaking nationally. When 

Brown’s productivity and the size of his film’s budgets are considered together, it could be 

argued that the Gold Coast has had one of Australia’s most successful feature film producers 

based in the region for the last two decades.      

Table 21: Feature films produced by Gold Coast producers securing the Producer Offset 

Film Budget (AUD) Producer 
Offset? 

Further funding details 

Great White (2019)9 $6 million Yes N/A 

In Like Flynn (2018) $12 million Yes N/A 

StalkHer (2015) $1.2 million Yes N/A 

The Fear of Darkness 
(2015) 

$1.5 million  Yes Received both development and 
production funding from Screen 
Queensland’s (SQ) Low Budget Feature 
Film Initiative 

The Railway Man 
(2013) 

$26 million Yes N/A 

Return to Nim’s Island 
(2013) 

$5 million Highly 
likely 

Accessed SQ Revolving Film Finance Fund, 
which cash-flows Producer Offset (Screen 
Queensland 2012, 84) 

Bait (2012) $30 million Yes Accessed SQ Revolving Film Finance Fund, 
which cash-flows Producer Offset (Screen 
Queensland 2011, 63) 

 
9 Although Great White is defined as a film produced by a non-Gold Coast Company filmed in the region, 
Brisbane/Gold Coast-based producer Pam Collis was involved in the film’s production.   
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Triangle (2009) $18 million Yes Triangle is noted to be the first Producer 
Offset film made in Queensland (PPFTC 
2008, 12) 

Daybreakers (2009) $25 million Unlikely Triangle is noted to be the first Producer 
Offset film made in Queensland (PFTC 
2008, 12)—Daybreakers received funding 
before this. 

Table 22 indicates that all of the Gold Coast independent feature films shot at Village 

Roadshow Studios received both Screen Queensland (formerly the Pacific Film and Television 

Commission [PFTC]) and Screen Australia financial support for development and production.   

Table 22: Low-budget feature films produced by Gold Coast producers filmed at the Village 
Roadshow Studios 

Film Screen Queensland funding  Screen Australia funding  
The Fear of 
Darkness 

• Screen Queensland’s Low Budget Feature Film 
Development Initiative 

• Production investment 

N/A 

StalkHer • Production Investment Funding N/A 

The Railway Man • Project and Business Development— 
$7,500 (2009–10) 
$28,900 (2010–11) 
$30,000 (2011–12) 
TOTAL: $66,400 

• Production funding—$700,000 

• Scouting Assistance—$5,098 

• Production—$2,050,000 

• P&A Loan—$400,000 

Return to Nim’s 
Island 

• Project and Business Development—$30,000 

• Production funding—$350,000 

• Revolving Film Finance Fund—$1,700,000 

• Development—$15,000 
(as Nim’s Island: The 
Return of the Pirates) 

Bait • Project and Business Development— 
$7,500 (2009–10) 
$15,000 (2009–10) 
$40,000 (2009–10) 
TOTAL: $62,500 

• Production funding— 
$650,000 (2009–10) 
$68,750 (2010–11) 
TOTAL: $718,750 

• Revolving Film Finance Fund— 
$150,000 (2010–11) 
$450,000 (2010–11) 
$1,366,000 (2010–11) 
TOTAL: $1,966,000 

• Production Investment—
$1,700,000 

• Production Loan—
$500,000 

Triangle • Scouting and location support (as PFTC) 

• Possibly production funding (as PFTC—
credited in the film as ‘in association with’) 

N/A 
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Daybreakers • Development funding (as PFTC) 

• Equity investment (as PFTC) 

• Scouting assistance (as PFTC) 

• Production investment 
(as Film Finance 
Corporation) 

 

The small group of producers involved in the formal screen industry located on the Gold Coast 

are making features films in and outside the region, and where possible at the studios. Other 

producers in this tier of production are also part of national networks and work with 

producers from other states on projects.  

Pam Collis, a Brisbane and Gold Coast-based producer, is the director of Silver Wings Films. 

She works as a producer on feature films ‘primarily … from interstate or international’ 

countries (Collis 2020) and her company provides production services for the physical 

production process. While she often works on projects outside the Gold Coast, she also brings 

independent feature films to the Gold Coast. The movie Great White (2019) is part of a multi-

production partnership called Thrills & Spills that produces genre films. Although this 

partnership is primarily between NSW-based Prodigy Movies and Cornerstone Pictures, Pam 

Collis’ company joined Great White as a production partner. The film is shot in Moreton Bay 

and the waters off Stradbroke Island as well as other parts of North Brisbane. A large portion 

of the film’s $6 million budget was financed from presales at the Cannes Film Market in 2018 

where the United Kingdom-based sales agent Altitude Film Sales secured more than $1 million 

in presales to numerous territories, including Japan, Korea, Hong Kong, Taiwan, India, China, 

Italy, Spain, Switzerland, Southeast Asia and the Middle East (Groves 2018). Those sales 

allowed the producers to raise further funds through private investment, with the remaining 

budget cash-flowed from the Producer Offset.  

8.1.2 Tier Two: Indie, self-funded, production 

The second category of core screen content production activity involves a growing number of 

do-it-yourself ‘indie’ screen content creators who self-fund or raise private sources of finance 

for production. ‘Indie production’ is used here as shorthand for low-budget, self-funded 

screen production typical of what some refer to as guerrilla filmmaking: 

Characterised by filmmakers who self-finance movies, shooting guerrilla style and 

working with crews drawn from a combination of film-school dropouts, enthusiastic 
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amateurs and professionals honing their trade between gigs. These films are almost 

invariably produced on incredibly low budgets, often shot on borrowed equipment 

(frequently, though not always, digital) and predominantly edited using home 

computer technology (Sargeant 2011). 

As the survey data indicates, although 70% of respondents were aware of both state and 

national government production funding incentives, 55% of respondents’ production was 

either self-funded or privately funded. Importantly, 66% of respondents had not received any 

government sources of funding for production. This raises the question of whether these 

respondents actively choose not to pursue public funding, or whether they are not 

competitive for state and federal public development and production funding schemes. An 

important point to make is that most of these filmmakers regard themselves as professional 

filmmakers, but also regard themselves as practitioners who do-it-themselves and are 

independent of government screen agencies and public funding.             

Nevertheless, Gold Coast indie filmmaking is precarious. Deferred payments are central to 

the economics of indie filmmaking. Working on a deferred basis means that crew and above-

the-line creatives work on a contractual arrangement stipulating they will be paid on a 

deferred basis when, or if, the film makes a financial return at a certain threshold, or if it 

recoups its production budget. While contracting cast and crew on a deferred basis means 

that more finance is available for physical production, a reality is that most cast and crew who 

contribute to a film for a deferred fee rarely receive payment for their labour. In Australia, 

most indie films made on a deferred payment arrangement do not recoup their production 

investment. Some cash-strapped indie films are never completed. Furthermore, many indie 

screen content creators are professional-amateurs or emerging practitioners who entered 

the industry by making their own films. As the survey indicates, a large proportion of these 

content creators are self-taught and learned their craft by making their own films. 

Consequently, Gold Coast indie filmmaking can be volatile. Over the last decade, various films 

that commenced production were never completed (Fitchett 2019). For example, Matt 

Schembri (2019), a visual effects artist, worked on at least two Gold Coast feature films over 

the last 10 years that are yet to be completed.  
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As Table 23 illustrates, of the films for which we secured budget data, two that are classified 

here as indie productions had budgets of over $1 million. Yet, for most, production costs were 

less than $200,000. Thus, most indie films do not qualify for the Producer Offset. That said, 

raising between $100,000 and $200,000 from self-funding and private finance is no small feat 

and is a testament to the ability of indie filmmakers to secure private sources of finance. Some 

of this finance could be regarded as ‘credit-card’ finance; that is, using personal credit cards 

or personal lines of credit (such as re-financing a personal home loan) to pay production costs. 

At the same time, indie filmmakers are also successfully procuring private finance from 

external private investors; that is, investment that is not from friends, family and cast and 

crew members.        

Table 23: Budgets for indie Gold Coast production and the Producer Offset 

Film Budget (AUD) Producer 
Offset? 

Details 

Occupation: Rainfall 
(2018) 

$10 million 
(approximately)  

Yes N/A 

Chiroptera 
(2019) 

$100,000 No Budget below eligibility 
threshold 

Occupation (2018) $6 million Yes Eligible for offset 

Digital Athletes: The 
Road to Seat League 
(2017) 

$5,000 No Budget below eligibility 
threshold 

Bad Behaviour 
(2010) 

$100,000 No Budget below eligibility 
threshold 

10 Days to Die 
(2010) 

$200,000 No Budget below eligibility 
threshold 

The Dark Lurking 
(2009) 

$180,000 No Budget below eligibility 
threshold 

 

There are three common approaches to financing indie films: 

1) investing money earned from commercial video work 

2) securing private financing and self-funding  

3) securing private finance and the Producer Offset.     
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First, there are numerous examples of commercial corporate content creators who earn a 

living from commercial corporate video work while also saving money to self-finance an 

independent feature or another format. Jon Baxter is a director and co-founder of the 

production house JÁEN Collective who is working full-time making screen content for 

commercial clients, but is also in the early stages of developing a feature film based on the 

proceeds of his commercial work. From interviews, the corporate commercial production 

companies Bordertown Films, Apollo Films and Gothic Zen Studios are all in varying stages of 

developing core screen content financed in part by earnings from their commercial work.     

Second, most indie productions are financed from a combination of self-funding and private 

investment from friends, family, cast and crew members and other private investors. Three 

examples are:   

• Digital Athletes: The Road to Seat League (2017) is a micro-budget mockumentary 

directed by Josh Hale who graduated from the New York Film Academy (NYFA), Gold 

Coast. Hale self-funded the film’s $5,000 budget and secured in-kind labour from 

contacts he made at NYFA (Macdonald 2017, 5; NYFA 2019, 1:57–2:07). 

• House of Inequity (2019) is a low-budget horror film also directed by Josh Hale. After 

screening Digital Athletes in San Francisco, Hale was approached by an American 

investor who offered to fully finance his next project, which ended up being House of 

Inequity (NYFA 2019, 2:15–2:35). 

• Bad Behaviour (Joseph Sims-Dennett, 2010) is a low-budget exploitation film starring 

John Jarratt with a production budget of $100,000. The film was financed by money 

raised from 10–20 private investors, including a mix of the producers’ family and 

friends, as well as local business people (Caldwell 2019). 

 
Various published sources detail the production finance for Luke Sparke’s (2016) horror film 

Red Billabong. The project was financed with a combination of self-funded investment from 

the producers behind Sparke Films (Pfeiffer 2015) and a group of private investors. According 

to Sparke, ‘Red Billabong’s funding is all sourced from in-house … We [Sparke Films] put our 

money where our mouth is, and all our in-house producers put their money up.’ At the same 
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time, ‘The film is privately financed through people that I have met during my time in the 

industry. It’s all been done through networking and private investments’ (quoted in Ley 2015). 

As Sparke explains further:  

‘Our investors were literally just hardworking Aussies—there were no millionaires. 

Some people even put their houses on the line for me. It was just people who were 

passionate about making a good movie’ … Sparke’s big break came a couple of years 

ago, when he was commissioned to make a two-part World War I docudrama for the 

History Channel, Yesterday Is History. ‘I had this script [for Red Billabong] ready to go 

in the background’, he recounts, ‘so I was able to bring out some investors to the doco 

shoot and say, “Here I am, shooting with a huge camp and lots of tanks and trucks,” 

and they could actually go, “Oh wow, you know what you’re doing—here’s a cheque, 

go and make Red Billabong.” I was able to use one [project] to get to the other.’ 

(quoted in Westwood 2017, 29)  

 
Sparke is thus able to create value from his networks and can secure investment for his 

ongoing slate of ambitious genre films from people both inside the screen industry as well as 

local and international investors outside the industry.   

Third, some indie producers draw primarily on private and self-funding but manage to raise a 

budget large enough to qualify for the 40% Producer Offset that effectively cash-flows 40% of 

a film’s budget. Of indie films to date, only the Sparke Films Occupation and Occupation: 

Rainfall have had sufficient budgets to qualify for the offset. As previously mentioned, none 

of Sparke Films’ three features received public investment from Screen Queensland or Screen 

Australia.   

8.1.2.1 Indie entrepreneurialism and an independent ethos 

As this suggests, indie screen content creators are, to extent, entrepreneurial, a characteristic 

that is typical for creative industries practitioners on the Gold Coast (Cunningham et al. 2020). 

For example, Sparke Films has produced three feature films funded largely from a 

combination of self-funding, private finance and the Producer Offset tax rebate. However, 

Occupation: Rainfall (2020) was not a small undertaking, with a cast and crew of almost 300 
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people. The production was filmed in the Pinnacle Film Studios soundstages—formerly 

warehouse space repurposed and turned into three sound stages—and in a separate nearby 

warehouse in Helensvale. As well as developing the third instalment in the Occupation trilogy, 

Sparke Films is preparing to rent its green screen facilities to external clients. The company 

also runs a for-hire military and general costume department. Similarly, Deana Durisic, the 

director of Apollo Films, is an entrepreneurial producer, director and professional 

stuntwoman. Apollo Films, which has offices in Brisbane, the Gold Coast and most recently 

Miami in the US, specialises in commercial video production. Apollo is also currently 

transitioning into feature-length documentary production. Capitalising on her experience as 

a stuntwoman on Hollywood blockbusters filmed at Village Roadshow Studios, Durisic has 

also offered specialist stunts training courses and workshops in the past.  

In addition to Sparke Films, other indie companies are transforming warehouses into studio 

spaces. As a survey respondent commented:  

In the near future, we [the industry] will have multiple small pockets of … productions, 

allowing for a stronger, more diverse blend of content and creators. More people will 

open their own studios (like I have) and begin producing content without regard for 

existing industry guidelines, restrictions or expectations—creating their own ‘scene’ in 

the community they already exist in. More experimental and uniquely Australian 

content will be created that has a strong sense of Gold Coast culture unlike the current 

assumed ‘laid back’ and ‘sun-kissed’ approach that everybody is used to seeing already. 

As this comment also suggests, indie screen content creators have a strong independent 

ethos. In interviews, most self-funded indie producers stated that they do not apply for public 

funding and have no intention of doing so. The main reason given was the potential loss of 

creative control due to a perception that screen funding agencies would interfere with or 

dictate production and aesthetic decisions. There was also a view that applying for funding 

from Screen Queensland and Screen Australia is too bureaucratic and time-consuming 

(Caldwell 2019; Durisic 2019; Schembri 2019; Stevenson 2019). It may also be the case that 

indie content creators are not competitive for these funding programs.  
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8.1.3 Commercial corporate production 

Commercial corporate production is principally its own industry subsector that produces 

short-from screen content as commercial services for a broad range of sectors of the 

economy, from advertising and education to the accommodation and health industries. 

However, it does have a high degree of overlap with indie production, as numerous 

practitioners who make indie features raise finance for production from the money they earn 

from commercial video work. Conversely, some screen content creators specialising in core 

screen content also earn an income with commercial videography work.  

Importantly, some content creators have begun their careers in commercial corporate 

production before crossing over into core screen content production. A key example is the 

award-winning documentary filmmaker Jude Kalman from Fish Films. She worked for the Gold 

Coast creative agency and commercial corporate production company Fotomedia for over a 

decade, working behind the camera on major campaigns for the Cancer Council, the Titans, 

and the Queensland Government. After a trip to Africa in 2010, she began making social 

documentaries and later formed the production company Fish Films. She directed Aussie 

Mum African Heart, a television special that aired on Channel 9 in 2017, and the three-part 

short documentary series Uncontained Love: Love > Fear (30 mins per episode) about a Gold 

Coast-based charity that works in Africa. Her latest short documentary, Katura’s Story (2019), 

was ‘selected for screening at the United Nations Headquarters in New York on the 2020 

World Day of Social Justice’ (Blank Gold Coast 2020).  

Further, the directors of the commercial corporate companies Border Town Films, Apollo 

Films and Gothic Zen Studios interviewed for this study indicated that they plan to or are 

currently shifting towards creating more core screen content.  

8.1.4 Interdependencies between independent production and Village Roadshow Studios 

While it is very much its own ecosystem, Village Roadshow Studios influence the dynamics of 

the independent screen production industry. A small number of above-the-line content 

creators surveyed (25%) indicated that they made independent screen content but ‘also work 

on productions filmed at the Village Roadshow Studios’. Yet, as filming at the studios is 

sometimes infrequent, crewmembers specialising in studio production also work on 
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independent productions during gaps in their employment. Anna Waters-Massey, an actor 

and producer of Stage Mums, got to know crew members at the studios during the filming of 

children’s television series H2O: Just Add Water, which starred her daughter Cleo Massey. 

During the development of Stage Mums, she utilised some of these contacts for her own 

production (Waters-Massey 2019). There are many similar examples of crew who specialise 

in studio production also working on independent films. As previously mentioned, some of 

the city’s most established producers also produce films at the studios. The studios play a 

large part in maintaining a sizeable skilled workforce of below-the-line crew and technicians 

on the Gold Coast. Increasingly, however, the growth in independent production means that 

many of these technicians are also working on home-grown production in between their 

studio work. Consequently, both the studios and the independent production industry create 

employment opportunities for screen workers on the Gold Coast.    

8.2 Industry Barriers, Policy and Funding 

8.2.1 A lack of large production companies, limited professionalisation of aspects of the 

industry and weak networks 

The survey and interviews provided Gold Coast screen content creators with the opportunity 

to assess barriers facing the industry, screen policy and funding, as well as offer their ideas 

about the specific needs of Gold Coast independent screen production.  

Gold Coast screen creators identified three major barriers facing the industry: 

• a lack of established producers involved in the formal screen industry and large 

production companies with significant and ongoing slates of core screen content  

• a need for more professionalisation of business and financing practices in indie 

production 

• weak networks.  

 
A major theme evident in the interviews particularly, was that emerging and established 

practitioners, as well as both indie producers and screen content creators who are part of the 
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formal industry, would benefit from greater levels of mentorship and targeted development 

programs designed for the specific production realities on the Gold Coast. For content 

creators who are part of the first tier of production, key concerns were that there are too few 

large production companies and established producers with the capacity to finance and 

produce a diverse range of core screen content, and more focus is needed on increasing the 

size of production companies producing this content. Brisbane currently has three large 

production companies, namely Hoodlum, Ludo and Like a Photon.  

Other than self-funded or privately financed production companies, there are no major 

companies that have a regular ongoing slate of long-form projects on the Gold Coast. As 

Darren Paul Fisher (2019) stated in an interview, ‘Gold Coast needs a couple [of large 

production companies] on the coast. It has all the ingredients of Hollywood: sun, studios, 

diverse locations, technical talent, but lacks major production companies to produce long-

form fictional content.’  

This is an interesting point considering the online environmental scan identified 79 

commercial corporate production companies and 36 production companies specialising in 

narrative-based core content. However, most commercial corporate companies are 

producing commercial content for clients, and a large portion of the core screen content 

production companies are indie companies self-funding/privately funding low-budget 

projects. Chris Brown’s Pictures in Paradise is the Gold Coast’s most successful core screen 

content company; however, Chris Brown’s last movie as a producer was The Railway Man in 

2013. Interviews, corroborated by the survey findings, also stressed the need for more female 

producers and female screen content creators on the Gold Coast to be involved in key 

decision-making roles for production.    

 

Fitchett, among others, suggested a targeted producer development program. The aim of the 

program could be either to support producers with more development funding or to provide 

them with mentorship to learn key producing skills. Priorities for such a scheme could include:  

• making screenplay development or enterprise funds available for established 

producers to grow their business  
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• transitioning experienced line producers into core screen content creation  

• developing more female screen producers based on the Gold Coast.    

 
Indie screen content producers, many of whom were self-taught, stated that they needed 

more access to, or development in, business skills and financing to upscale their projects. 

While there are a large number of Gold Coast indie producers making screen content, there 

was a view among screen content creators in the first tier of production that many of these 

practitioners required more professionalisation to ensure high-quality productions and 

sustainable businesses. 

Gaining access to international markets was a key issue for indie and corporate commercial 

content creators. Both Durisic from Apollo Films and Goran Zivanovic, Creative Director of 

Gothic Zen Studios, suggested travel assistance programs to secure international networks 

and relations. For Zivanovic, this would be used to develop international networks and pitch 

scripts, while Durisic has to fly to India to meet with producers who are potentially interested 

in filming in Australia. She would use a travel assistance program to establish new commercial 

work, but also to develop co-productions in Australia.  

At the same time, commercial corporate producers are looking to expand their business into 

core screen content creation and would also benefit from mentorship. The Gold Coast has a 

large pool of screen talent operating viable commercial corporate production companies. An 

important finding is that all the commercial corporate companies interviewed—Bordertown 

Films, Caldwell Entertainment, Apollo Films and Gothic Zen Studios—indicated they are 

shifting away from solely focusing on commercial content to creating more core screen 

content that falls under Screen Australia’s core content priorities. However, this presents 

them with a major problem. Both Durisic from Apollo Films and Caldwell from Caldwell 

Entertainment want to utilise their skills in raising finance, meeting deadlines and running 

successful businesses to produce core screen content, but they do not want to jeopardise a 

successful screen business. Others, such as Dan Stevenson from Bordertown Films, are 

developing short films to build up to producing long-form content. Yet, as Fitchett noted, the 

divide between short and feature film production is large and those making that leap need 

professional development and mentorship.  
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Another issue that arose was that development programs could specifically focus on fostering 

key creative talent on the Gold Coast to create a greater critical mass of highly skilled talent. 

Screenwriter and director Darren Paul Fisher suggested that identifying and developing a 

range of key creatives through a mentorship scheme could contribute to professionalisation, 

as well as develop the industry’s talent base. He suggested a program whereby A-list 

filmmakers from around the world mentor participants. Those selected to participate in the 

program could undertake mentorship, but they could also attend writer’s rooms (for 

screenwriters), secondments or have their work developed by creative consultants.  

Networks in the Gold Coast independent screen production industry are weak. The survey 

and interview findings suggest that both filmmakers involved in the formal screen industry 

and indie producers tend to focus on their own projects and cultivating private investors. 

Consequently, there is limited collaboration between them and a lack of community in the 

industry. However, the Gold Coast Film Festival is a critical institution that facilitates networks 

on the Gold Coast. It offers industry days and professional development workshops, and acts 

as an important event to showcase and premiere Gold Coast narrative-based content. The 

festival is one of the few annual events that has the potential to strengthen networks and the 

industry’s sense of itself as a community.  

8.2.2 Post-production 

There is no dedicated post-production facility on the Gold Coast. Based on interview and 

survey findings, the lack of post-production facilities is perceived to be a significant structural 

weakness for the Gold Coast independent screen industry.  

One survey respondent observed that Screen Queensland does not require productions that 

receive Screen Queensland funding support to have a post-production spend in Queensland. 

The respondent stated: 

[A major barrier is] lack of support from Screen Queensland to enforce local 

Queensland post spend, to promote local post-production. For most Queensland 

projects the post-production is sent to NSW or Victoria. Screen Queensland, as an 

investor/producer, should enforce that local production should be completed in 
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Queensland to help develop the industry. Every other state who invests in projects 

enforce local spends, including South Australia Film Corporation, Create NSW, Screen 

Victoria and Screen West. That is my experience, working 35 years in the industry! 

 

Several survey respondents noted there is a lack of visual effects specialists on the Gold Coast, 

with most post-production work going to Sydney, Brisbane or Adelaide. One survey 

respondent commented, ‘Inefficient internet speed/capacity for fast, large data transfers is 

often cited as a reason for keeping post-production in Sydney rather than outsourcing.’ 

Another respondent noted that post-production services ‘for national and international 

broadcasters in factual television streams of documentary, observational documentary and 

reality television’ was a potential growth area for the Gold Coast.  

As post-production is a highly specialised and capital intensive enterprise, a dedicated post-

production facility is extremely expensive to set up and run. Different productions will have 

different post-production needs based on their budget size and scale. Data for this study 

suggests that many independent producers undertake most (or as many as possible) stages 

of editing (e.g., rough cuts, finer cuts) themselves before sending footage to professional 

post-production editors for visual effects or sound editing and mixing. In recent years, several 

international and local professional productions on the Gold Coast have also used Sydney-

based post-production editors for visual effects or sound editing and mixing, or outsourced 

their work to Coomera TAFE students. However, based on the increase in production in recent 

years, this does not appear to be restricting industry growth. The growth in the number of 

freelancers registering for ABNs in the Post-production Services and Other Motion Picture and 

Video Activities category between 2015 and 2019 indicates that freelancers are increasingly 

providing post-production services to the industry.  

8.2.3 Communication around permits and zoning 

While several participants were positive about the role the City of Gold Coast Council is 

already playing in supporting the independent screen production sector, there appears to be 

some confusion around location permits for filming and zoning regulations. Currently, the 

Council waives permit fees for students and Gold Coast residents who can prove the 

production is based within the Gold Coast LGA. For non-Gold Coast residents or production 



Gold Coast Independent Screen Production Study 87 
 

houses based outside the LGA, permit fees are currently $523 for 1–7 days, $701 for 8–14 

days and $879 for 15–21 days. However, several survey participants wanted clearer 

communication from the Council around the regulations for permits, including the 

requirements for businesses to prove residency, availability and access, costs involved, 

processing times, and a clear outline of the types of locations available within the Gold Coast 

City LGA. One survey respondent suggested that the Council produce a webpage or booklet 

clearly outlining these details that could be passed on to prospective clients looking to shoot 

in Gold Coast locations. Durisic from Apollo Films argues that many Bollywood producers 

shoot films in Dubai, lured by lucrative incentives, but are increasingly looking for more 

diverse locations to shoot films overseas. She suggested that any fees associated with location 

permits should be scrapped or gifted to independent international producers.  

A few survey respondents also suggested changes to industrial zoning regulations that would 

allow small independent producers to set up studios closer to the metropolitan areas. Other 

suggestions around permits and zoning included streamlining permit applications for drone 

videography for commercial drone operators working in this space. While the Council already 

has a webpage dedicated to filming permit information and a booklet and weblink outlining 

Gold Coast filming locations, given the number of respondents who were unaware of these 

resources, stronger messaging around their availability is recommended.  

8.2.4 Informational or publication communications campaign 

Interviewees raised the issue that there are several misconceptions about the Gold Coast 

screen industry. Darren Paul Fisher (2019) suggested that this perception problem is a legacy 

of past decades when the Gold Coast was viewed as a parochial city or cultural wasteland. 

Both Darren Paul Fisher and Zivanovic (2019) noted the city is still viewed largely as a location 

for international production. 

Both these interviewees suggested implementing a promotional or informational campaign 

that foregrounds the Gold Coast as a large city, rather than a small town, and highlights that 

screen production is much more than just studio films. They also suggested that the Gold 

Coast needs to be repositioned as a serious region engaged in film production. Darren Paul 

Fisher proposed a campaign delivered by a famous celebrity or influencer talking about what 
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the Gold Coast screen industry is now. They suggested such a campaign should focus on the 

Gold Coast screen industry as a place of significance and substance.  

8.2.5 Public funding and subsidy 

An interesting finding, and an important opportunity for the City of the Gold Coast, is there is 

a low awareness of the Council’s funding initiatives for screen production among local content 

creators. Of the total survey respondents, 42% (n=42) were aware of the City of Gold Coast’s 

Film Attraction Program and roughly a third (37%n n=37) were aware that the RADF is a 

potential source of funding for screen content production. The authors of the report see this 

as an opportunity to raise awareness of these schemes to the region’s screen content 

creators.   

Several survey respondents suggested specific City of Gold Coast Council funding initiatives 

to support emerging and indie practitioners. The majority of direct development and 

production funding comes from funding bodies such as Screen Queensland and Screen 

Australia. However, many suggestions raised the issue of whether the Council could provide 

smaller funding opportunities for up-and-coming screen content producers. Suggestions 

included providing micro-loans or a dedicated funding arrangement for emerging filmmakers, 

as well as financial support for setting up office, warehouse and studio spaces.  

Outside of the emerging screen content creator space, respondents suggested that the 

Council could provide small development and completion funding to local Gold Coast 

projects, assisting independent producers to finish their film. Several suggestions included 

limiting this development and completion funding to Gold Coast residents or Gold Coast-

based businesses to attract and keep services like post-production facilities in the region.  

While several respondents were positive about the assistance of the RADF delivered by the 

Council in conjunction with Arts Queensland, there were several suggestions about lowering 

the $1.5 million production value figure for the Council’s Film Attraction Program. Currently, 

the Council provides a streamlined permit process and a financial incentive to productions on 

the Gold Coast employing Gold Coast crew with a production value over $1.5 million. While it 

is the only local film incentive of its kind and a valuable contribution to growing the Gold Coast 
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screen ecology, lowering the minimum production spend would allow a lot more independent 

screen content creators to apply for the funding initiative. 

Survey responses provided numerous suggestions regarding more development support and 

production funding for emerging and indie screen content creators:  

• ‘The existing film funding through council is a great initiative for emerging 

practitioners and filmmakers with some experience. I would like to see a program, in 

conjunction with Screen Queensland, that ensures funding and production support for 

emerging voices to create new commissioned work. Screen Queensland has formed 

some fantastic programs with Stan and the like, and I feel Gold Coast City Council 

needs to leverage their relationship with the state so work is not just being created 

from new and diverse voices, but also seen beyond the film festival route.’ 

• ‘An independent producers development fund.’  

• ‘Lower the minimum requirement of $1.5 million budget for Gold Coast City Council 

financial support.’  

• ‘Development funding for local projects, and incentives for interstate productions to 

work with local practitioners.’  

• ‘A development fund that goes to local development; that is, those that live and work 

on the coast. Also supporting the support industries like talent agencies, post and 

smaller production companies.’  

• ‘Micro-loans for emerging Gold Coast filmmakers.’ 

• ‘A dedicated film fund for emerging filmmakers.’ 

• ‘Increase funding for [practitioners with a] proven track record.’ 

 
A comparative advantage for independent screen production on the Gold Coast is the large 

collection of below-the-line crew and talented technicians living in the region who typically 

work on production at Village Roadshow Studios but also work on the increasing volume of 

local production. However, these crew members and technicians, who have a high degree of 

experience and technical skill in their respective craft, still expect to be paid their normal rates 
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for the work they do on low-budget indie films. This is difficult for small production companies 

that mainly finance production from self-funding or private finance. Carly Imrie (2019), a 

producer for Sparke Films and Quirky Mama Productions, suggested a program that 

subsidises or provides a top-up so that these crew members are still paid their normal rate. 

In return, as part of their employment, they could provide mentorship to indie filmmakers 

who may not have the same level of experience or expertise.     

8.2.6 Survey responses: Community building and skills training 

Survey respondents also recommended more support and a focus on developing the Gold 

Coast independent screen community and culture. These recommendations revolved around 

setting up networking events and educational workshops for local producers, mentoring 

programs, initiating collaborative projects between emerging and mid-career practitioners, 

and career development support for new graduates such as attachments, business skills 

training, and pitching and funding content workshops. One survey respondent suggested 

creating local-only events, such as short-film festivals or competitions open only to Gold Coast 

residents. This would encourage local industry practitioners to network and make 

connections with other industry players, as well as give early career practitioners access to 

experienced producers. Survey respondents provided the following suggestions:  

• ‘Distribution conferences. More diverse selection of funded content.’  

• ‘More workshops, meet-and-greets, funding etc.’ 

• ‘Contests and festivals, like a 24-hour shootout or festivals for local filmmakers only.’ 

• ‘Community building workshops and events.’  

• ‘Career development support for new graduates that doesn’t require winning a 

scholarship.’ 

• ‘Networking events.’ 

8.2.7 Professional development and film education 

Durisic from Apollo Films believed that film graduates and emerging practitioners have basic 

technical skills but lack the business skills required to be a freelancer, such as invoicing, 
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pitching, client management and business management. She suggested that this could be 

addressed in film education, or ongoing professional development workshops teaching these 

skills. She identifies the lack of specific freelance business skills as a major weakness in the 

supply of talent for the commercial corporate production sector.     

8.3 Assessing the Gold Coast Independent Screen Production Industry’s Value Chain 

One way to evaluate the Gold Coast independent screen production industry is by examining 

the industry’s value chain, as represented in Figure 23.  

 

Figure 23: The screen value chain in Australia 
Source: Deloitte Access Economics (2018: 6). 
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8.3.1 Development and pre-production: IP creation, financing, and sourcing cast and crew 

The starting point in the life-cycle of any screen project is typically the creation or acquisition 

of IP. This process involves optioning an existing script or writing/adapting a script, often by 

raising finance to fund phases of drafting and editing. While IP creation in the value chain is 

self-explanatory, the process of ‘Financing: raising funds to pay for production’ and ‘Pre-

production: Sourcing cast and crew’ are not always sequential processes. Rather, key casting 

decisions can be made while a script is being drafted or once a script is finished, and then 

depending on which actors are attached, can influence how many presales are made and 

ultimately how much finance is raised.  

In terms of the creation of IP of core screen content, there are key weaknesses in the value 

chain. Over the last 10 years, there has been strong growth in the volume of IP created by 

Gold Coast screen content creators going into production. However, there is a limited number 

of established producers engaged in the formal screen industry raising finance for the 

development of scripts in the region, an issue compounded by the lack of large-scale 

production companies based on the Gold Coast. Consequently, the lack of established 

producers and large production houses impacts the amount of development finance being 

raised to develop quality scripts. It also impacts the ability of a project to attract high-calibre 

cast, which, in turn, influences whether a producer can sell the project’s distribution rights to 

international territories.  

Particularly in terms of indie production, practitioners who are largely self-taught or have 

entered the industry by making their own films, are not applying for development finance 

from screen development agencies. In many cases, they are writing scripts with limited 

investment in development as well as limited input from professional script assessors. 

Ultimately, the low levels of investment in script development impacts the quality of the 

scripts produced.  

In terms of sourcing crew, as mentioned previously, the Gold Coast has a large number of 

highly skilled technical crew who live and work in the region and work on both indie and 

screen production in the formal industry developed by Gold Coast screen content creators. 
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Yet, a large portion of indie production is by its nature professional-amateur production, so 

crew and casting decisions for these films can be problematic.  

In terms of casting for a project, the issues are again quite different for indie production and 

formal industry production supported by public funding. For example, Chris Brown’s 

productions, which are fully-funded and have medium to high-budgets by national standards, 

are able to secure nationally and internationally renowned actors. Therefore, casting is less 

of an issue for his films. However, for lower-budget independent productions and indie films 

particularly, securing high-quality actors can be expensive and in some cases it can be cost-

prohibitive to hire certain actors. Numerous interviewees for this study stated that the 

highest quality actors in the country are concentrated in Melbourne and Sydney. Therefore, 

hiring interstate actors comes with the costs of flights, accommodation and living away from 

home allowances, which become extremely expensive for low-budget productions. 

Therefore, the low budgets of the vast majority of Gold Coast independent screen production 

may prohibit the hiring of international and interstate actors. As suggested above, this has 

implications for raising finance and selling a film’s rights for distribution.  

In terms of location scouting for pre-production, the availability and accessibility of a diverse 

range of locations for both indie and formal screen production is viewed as a major benefit 

for the Gold Coast independent screen industry.  

8.3.2 Production 

There are few systemic barriers to the physical production of screen content on the Gold 

Coast. The strong growth in local production in the region over the last decade has largely 

been driven by a growing concentration of above-the-line screen content creators living and 

working in the Gold Coast; the growing number of freelance screen workers working in the 

city more generally; the lowering of production barriers due to filmmakers’ ability to shoot 

projects on low-cost and high-definition digital video; and the growth in online platforms 

stimulating greater levels of production in digital/social media content and web series. 

However, there are more self-funded indie productions being made than fully-funded 

projects as part of the formal screen industry. This means that the local production industry 

is volatile, precarious and vulnerable to external market shocks. This said, more local core 
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screen content is being created and released by local screen content creators than ever 

before.  

8.3.3 Post-production 

Post-production is a widely perceived weakness in the industry’s value chain. Numerous 

industry practitioners from the survey and interviews point out that the lack of post-

production facilities is a weakness for the Gold Coast industry, and that productions receiving 

Screen Queensland funding are not required to have a post-production spend in Queensland. 

However, this study cannot speak to the policy priorities of Screen Queensland regarding the 

productions it supports.  

In considering the lack of a full-service post-production house based on the Gold Coast on an 

ongoing basis,10 the commercial reality is that post-production houses are capital intensive 

enterprises that require large-scale projects or a constant flow of production to sustain them. 

In short, unless there are regular blockbusters filming in the Village Roadshow Studios, or a 

much higher level of local production occurring, there is arguably not enough supply-side 

production demand on the Gold Coast to sustain large companies based in the city.  

Further, the growth in the number of occupations in post-production services captured by 

2016 ABS Census data suggests that freelance sole traders are offering editing, post-

production or visual effects services to address some of the Gold Coast screen industry’s post 

needs. Less positively, it could be argued that freelancers are providing these services because 

the industry’s needs are not being met, and outsourcing to Brisbane or Sydney companies is 

not financially viable. Interviewees also suggest that visual effects work, in particular, is being 

outsourced to local freelancers due to the lack of a large post-production firm in the city. As 

the industry grows, the lack of full-service post-production facilities on the Gold Coast will 

become more problematic for the industry. However, it may not be commercially addressed 

until a greater and more stable volume of production is made in the region.  

 
10 The Post Lounge does have facilities at the Village Roadshow Studios that largely services studio productions 
both on-site but also in company’s Brisbane offices.  
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8.3.4 Distribution 

In terms of distribution—the final segment of the value chain examined here—there are 

considerable weaknesses facing the Gold Coast independent screen production industry. 

Chris Brown’s films Daybreakers, Bait, The Railway Man, and Triangle are by far the most 

successful films made by the industry. Each film received a wide cinema release domestically. 

Daybreakers and Bait earned over $50 million and over $30 million respectively at the global 

box-office. However, these films are atypical, with production budgets much higher than the 

average independent movie created by local screen practitioners. Excluding those 

independent films made by local producers at the Village Roadshow Studios, of the 17 feature 

films produced by Gold Coast screen content creators between 2009 and 2019, Red Billabong 

(2015), Occupation (2018) and In Like Flynn (2018) received limited theatrical releases. Of the 

remaining titles, although some screened at film festivals and were either released straight 

to DVD or SVOD platforms, a good number of these films failed to secure a release. 

Occupation (2018), a film about an alien invasion of a small rural town, was released to 

domestic audiences via Netflix Australia after a limited theatrical release and is arguably the 

biggest success story of this group of films.  

However, the lack of distribution speaks to other structural weaknesses in the industry. Much 

of the indie production is self-funded, and in some cases—although not all—the quality of the 

final output can be low. Scripts in particular may be underdeveloped, which impacts the 

producer’s ability to secure a release for the film. This also speaks to the lack of 

professionalisation in relation to screen business and financing in the indie tier of production, 

and the weakness of film development for the local Gold Coast screen industry more 

generally. Problems securing high-quality actors due to budget constraints and the lack of 

large-scale production companies also impacts the ability of some producers to secure 

significant distribution deals.     
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9 Recommendations 

The below recommendations are based on the insights gained from the research and are 

intended to strengthen the independent screen production industry on the Gold Coast. This 

section does not consider the specific jurisdictions of the Council or Screen Queensland in 

making these recommendations.    

This study recommends the following:  

➢ A producer development and mentorship program 

A barrier to the growth of sustainable production is the scale and number of production 

companies on the Gold Coast. The aim of a producer development and/or mentorship 

program could be to make development or enterprise funds available to established 

producers to grow production. Conversely, a producer mentorship program could aim to 

attach indie or emerging producers to established A-list producers (either within or outside 

the Gold Coast) to foster their development as producers. Other specific areas to be targeted, 

include: 

• a mentorship program or funding support that aims to transition experienced line 

producers into creating their own core screen content projects  

• a mentorship scheme for emerging female screen producers based on the Gold Coast, 

or projects led by mid-career female producers with the overall aim of growing the 

number of female producers in the Gold Coast screen industry. 

 

➢ Mid-career mentorship program designed to transition commercial corporate producers 

into core screen content production  

There is a large cluster of experienced commercial corporate screen producers running 

successful screen businesses who are attempting to transition into core screen content. A 

significant problem for these producers is that their numerous commercial screen credits do 

not normally qualify as screen credits for government funding programs. Yet, these producers 
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have numerous technical and business skills that are needed to produce high-quality core 

screen content. They also face challenges in balancing their commercial work and creating 

core screen content. They may further require mentorship or skill development in producing 

core screen content, particularly long-form content. A transitional mentorship program could 

assist these producers at these critical junctures. Suggestions include:    

• a mid-career commercial corporate producer attachment program. Commercial 

corporate producers could work as an attachment on a specific independent feature 

film production (rather than a studio film as the scale of production is too dissimilar) 

to gain experience. Alternatively, they could be attached to a core screen content 

producer’s company for a period of time and attend international film markets. The 

mentor producer could be paid a fee for their time and mentorship.  

• Alternatively, a mentorship scheme could focus on assisting commercial corporate 

producers during the script development process. Funding assistance could provide 

support for proven commercial corporate producers to work with experienced key 

creatives to develop a long-form work in Screen Australia’s core screen content 

priority areas.    

 

➢ A targeted mentorship program to increase professionalisation in the industry  

Interviews suggested that the industry would benefit from a greater number of proven, 

competitive and high-quality key creative talent, such as directors and screenwriters, 

concentrated on the Gold Coast. A mentorship program could pair talented Gold Coast key 

creatives with A-list screen content creators from around Australia to increase the pool of 

talent on the coast. Additionally, those selected to participate in the program could attend 

writer’s rooms and secondments, or have their work critiqued and developed by script 

consultants.     
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➢ Lower the Council’s film attraction $1.5 million production threshold to support 

independent production 

The qualifying threshold of $1.5 million for the City of Gold Coast Film Attraction Program is 

too high for the vast majority of Gold Coast independent filmmakers to qualify for this 

incentive. Moreover, Screen Australia’s Producer Offset’s qualifying budget threshold is 

$500,000. Thus, a recommendation is to lower this threshold to make the incentive more 

accessible to independent filmmakers (both indie producers and content creators who are 

part of the formal screen industry). Several interviews indicated that access to this incentive 

could help leverage the Producer Offset or trigger further private investment. Any program 

would require some form of assessment criteria or quality control mechanism to ensure that 

those screen content creators who qualify for the incentive have a proven record of 

completing production.      

➢ Networking, community building and skills workshops 

The industry would benefit from more networking events, meet-and-greets and industry 

forums that focus on strengthening the relational networks between formal industry, indie 

and commercial corporate content creators. The research suggests that many indie content 

creators work largely in isolation from each other and have little interaction with screen 

workers involved in the formal industry, the council and screen development agencies. 

Regular annual events could potentially foster stronger linkages between talent and 

networks.  

The Gold Coast Film Festival already provides a number of professional development 

workshops for local industry practitioners. These programs could be promoted in a targeted 

way to both indie and screen content creators in the formal industry. Existing festival 

workshops could be extended or new workshops designed to target industry weaknesses and 

skills deficits. For example, indie producers interviewed for this study raised the need for 

more access to business development skills programs and international markets.   
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➢ Informational or public communications campaign 

There are several areas of confusion or outdated misconceptions about the Gold Coast screen 

industry. The study recommends information campaigns in the following areas: 

 

• Filming permits. There could be a promotional campaign to raise awareness and 

address the confusion around filming permits. The Council could also develop a one-

stop website with resources specifically designed to help independent filmmakers. 

This could include a ‘permits calculator’ so that practitioners can input days, budgets 

and other variables to produce an estimation of permit costs (similar to a home loan 

calculator).    

• Rebranding or reconceptualising how the Council positions the screen industry. This 

would involve launching a public information campaign to rebrand the Gold Coast as 

both a popular filming location and a vibrant region for an increasing volume of local 

production.    
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Appendix 1: Defining the Creative Economy 

The four-digit ANZSCO codes used for ‘Film, TV and Radio Specialists’ were:   

• Artistic Directors, and Media Producers and Presenters (2121) 

• Film, Television, Radio and Stage Director (2123) 

• Media Professionals, nfd11 (2120) 

The below descriptions outline which six-digit film and television occupations are captured 

under the specific CIT categories. ‘Specialist Creatives’ (Film, TV and Radio) account for the 

following ANZSCO occupations: 

212100 Artistic Directors, Media Producers and Presenters, nfd 

212112 Media Producer (excluding Video) 

212113 Radio Presenter 

212114 Television Presenter 

212300 Film, Television, Radio and Stage Directors, nfd 

212311 Art Director (Film, Television or Stage) 

212312 Director (Film, Television, Radio or Stage) 

212313 Director of Photography 

212314 Film and Video Editor 

212315 Program Director (Television or Radio) 

212317 Technical Director 

212318 Video Producer 

212399 Film, Television, Radio and Stage Directors, nec12 

212000 Media Professionals, nfd   

 

Importantly, the CIT category ‘Other Cultural Production’ includes some above-the-line film 

and television occupations, including:  

211100 Actors, Dancers and Other Entertainers, nfd 

211111 Actor 

 
11 ‘Nfd’ stands for 'not further defined'. 
12 Nec means 'not elsewhere classified'. 
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211112 Dancer or Choreographer 

211113 Entertainer or Variety Artist 

211199 Actors, Dancers and Other Entertainers, nec 

211200 Music Professionals, nfd 

211211 Composer 

211212 Music Director 

212111 Artistic Director 

399514 Make-Up Artist 

 

The CIT ‘Other Cultural Production’ category also includes the following technical roles that 

are not typically incorporated in what Higgs and Lennon (2014) call a ‘dynamic’ creative 

economy mapping because these occupations do not generate new content, new knowledge 

or new IP. They are nonetheless included in this CIT analysis as they are critical to 

understanding the overall film and television workforce. These technical crew roles are: 

399511 Broadcast Transmitter Operator 

399512 Camera Operator (Film, Television or Video) 

399513 Light Technician 

399516 Sound Technician 

399517 Television Equipment Operator 

 

The above occupations were aligned with the following film and television industry sectors 

using the Australian and New Zealand Standard Industrial Classification (ANZSIC, 2006):  

• 5622 Cable and Other Subscription Broadcasting; 

• 5621 Free-to-Air Television Broadcasting; 

• 5511 Motion Picture and Video Production 

• 5514 Post-production Services and Other Motion Picture and Video Activities 

• Screen Industry, nfd, comprised of the following ANZSIC codes:  

o 5500 Motion Picture and Sound Recording Activities, nfd  

o 5510 Motion Picture and Video Activities, nfd 

o 5600 Broadcasting (except Internet), nfd 

o 5620 Television Broadcasting, nfd
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Using DMRC’s (2019) definitions of the creative economy, Table 24 provides a breakdown of the ANZSCO codes used to code and define the 

Creative Industries, Creative Services and Cultural Production sectors, using the CIT method, as coded for ABS data tables.  

 

Table 24: Breakdown of ANZSCO codes 

Specialist Film and Television Creatives 

Film, TV and radio  Artistic Directors, and Media Producers and 
Presenters (2121) 

212100 Artistic Directors, and Media Producers and 
Presenters nfd 

212112 Media Producer (excluding Video) 
212113 Radio Presenter 
212114 Television Presenter 

 Film Television Radio & Stage Director (2123) 212300 Film, Television, Radio and Stage Directors nfd 
212311 Art Director (Film, Television or Stage) 
212312 Director (Film, Television, Radio or Stage) 
212313 Director of Photography 
212314 Film and Video Editor 
212315 Program Director (Television or Radio) 
212317 Technical Director 
212318 Video Producer 
212399 Film, Television, Radio and Stage Directors nec 

 Media Professionals, nfd (2120) 212000 Media Professionals, nfd 

Other Cultural production 

Music and 
Performing Arts 

2100 Arts and Media Professionals, nfd 
2110 Arts Professionals, nfd 
2111 Actors, Dancers and Other Entertainers 
2112 Music Professionals 
2121 Artistic Directors, and Media Producers and  

Presenters 
2123 Film, Television, Radio and Stage Directors 

210000 Arts and Media Professionals, nfd 
211000 Arts Professionals nfd 
211100 Actors, Dancers and Other Entertainers, nfd 
211111 Actor 
211112 Dancer or Choreographer 
211113 Entertainer or Variety Artist 
211199 Actors, Dancers and Other Entertainers, nec 
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3995 Performing Arts Technicians  211200 Music Professionals, nfd 
211211 Composer 
211212 Music Director 
211213 Musician (Instrumental) 
211214 Singer 
211299 Music Professionals nec 
212111 Artistic Director 
212316 Stage Manager 
399514 Make Up Artist 
*** 
Technical roles (Roles that do not generate new content, new 
knowledge, new IP)* 
399511 Broadcast Transmitter Operator 
399512 Camera Operator (Film, Television or Video) 
399513 Light Technician 
399516 Sound Technician 
399517 Television Equipment Operator 

Publishing 2122 Librarians 
2122 Authors, and Book and Script Editors 
2122 Authors, and Book and Script Editors 
2124 Journalists and Other Writers 
2124 Journalists and Other Writers 
2124 Journalists and Other Writers 
2124 Journalists and Other Writers 
2124 Journalists and Other Writers 
2242 Archivists, Curators and Records Managers 
2242 Archivists, Curators and Records Managers 
2246 Archivists, Curators and Records Managers 

212200 Authors, and Book and Script Editors, nfd 
212211 Author 
212212 Book or Script Editor 
212400 Journalists and Other Writers, nfd 
212412 Newspaper or Periodical Editor 
212413 Print Journalist 
212415 Technical Writer 
212499 Journalists and Other Writers, nec 
224200 Archivists, Curators and Records Managers, nfd 
224211 Archivist 
224611 Librarian 

Visual Arts 2114 Visual Arts and Crafts Professionals 
2114 Visual Arts and Crafts Professionals 

211400 Visual Arts and Crafts Professionals, nfd 
211411 Painter (Visual Arts) 
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2114 Visual Arts and Crafts Professionals 
2114 Visual Arts and Crafts Professionals 
2114 Visual Arts and Crafts Professionals 
2323 Jewellers 
2324 Graphic and Web Designers, and Illustrators 
3994 Jewellers 

211412 Potter or Ceramic Artist 
211413 Sculptor 
211499 Visual Arts and Crafts Professionals, nec 
232313 Jewellery Designer 
232412 Illustrator 
399411 Jeweller 

Creative Services 

Advertising and 
Marketing  
 

1311 Advertising, Public Relations and Sales  
Managers 

1311 Advertising, Public Relations and Sales 
Managers 

2251 Advertising and Marketing Professionals 
2251 Advertising and Marketing Professionals 
2251 Advertising and Marketing Professionals 
2253 Public Relations Professionals 

131113 Advertising Manager 
131114 Public Relations Manager 
225100 Advertising and Marketing Professionals, nfd 
225111 Advertising Specialist 
225113 Marketing Specialist 
225311 Public Relations Professional 

Architecture and 
design  
 

2113 Photographers 
2320 Architects, Designers, Planners and  

Surveyors, nfd 
2321 Architects, Designers, Planners and  

Surveyors, nfd 
2321 Architects and Landscape Architects 
2321 Architects and Landscape Architects 
2323 Fashion, Industrial and Jewellery Designers 
2323 Fashion, Industrial and Jewellery Designers 
2323 Fashion, Industrial and Jewellery Designers 
2324 Graphic and Web Designers, and Illustrators 
2324 Graphic and Web Designers, and Illustrators 
2325 Interior Designers 

211311 Photographer 
232000 Architects, Designers, Planners and Surveyors, 
nfd 
232100 Architects and Landscape Architects, nfd 
232111 Architect 
232112 Landscape Architect 
232300 Fashion, Industrial and Jewellery Designers, nfd 
232311 Fashion Designer 
232312 Industrial Designer 
232400 Graphic and Web Designers, and Illustrators, nfd 
232411 Graphic Designer 
232511 Interior Designer 



Gold Coast Independent Screen Production Study 110 
 

Software and 
Digital Content 

2324 Graphic and Web Designers, and Illustrators 
2324 Graphic and Web Designers, and Illustrators 
2611 Business and Systems Analysts, and  

Programmers, nfd 
2611 ICT Business and Systems Analysts 
2611 ICT Business and Systems Analysts 
2612 Multimedia Specialists and Web Developers 
2612 Multimedia Specialists and Web Developers 
2612 Multimedia Specialists and Web Developers 
2613 Software and Applications Programmers 
2613 Software and Applications Programmers 

232413 Multimedia Designer 
232414 Web Designer 
261100 ICT Business and Systems Analysts, nfd 
261111 ICT Business Analyst 
261112 Systems Analyst 
261200 Multimedia Specialists and Web Developers, nfd 
261211 Multimedia Specialist 
261212 Web Developer 
261312 Developer Programmer 
261399 Software and Applications Programmers, nec 

* For this study, it is important to capture these technical roles. However, the DMRC definitions of Creative Economy using ‘dynamic mapping’ classifications (Higgs and 

Lennon 2014) typically only capture occupations that generate new content, new knowledge, and new IP, not just technical roles.  
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Appendix 2: Feature Film List 

Feature film productions sorted by:  
 

• films created/made by Gold Coast production companies/producers filmed in the City of Gold Coast (see Table 25)    

• films created/made by non-Gold Coast production companies/producers filmed in the City of Gold Coast (see Table 26)  

• independent Gold Coast feature films filmed at the Village Roadshow Studios (see Table 27) 

• films created/made by Gold Coast production companies/producers filmed outside the City of Gold Coast (see Table 28)  

 
 
Table 25: Gold Coast independent feature film production, last 10 years 

No.  Film  Gold Coast Key Creatives  
(Producer, Writer, Director) 

Production Company  Production Company 
Location 

Filming Locations 

1.  Occupation: Rainfall 
(2019)  

Director: Luke Sparke 
Producer: Carly Imrie 
Producer: Carmel Imrie 

Occupation Two 
Productions 
Sparke Films 

Gold Coast Gold Coast, Newcastle, 
Sydney, The Snowy 
Mountains, Alice 
Springs 

2.  Chiroptera (2019) Director/Producer: Danial 
Donai 

Forescene Films Gold Coast South Australia, Gold 
Coast, Main Beach, 
Southport, Canungra, 
Boonah, Maudsland, 
Longreach 

3.  House of Inequity 
(2019) 

Producer: Stephen Simmons 
Producer: Nicole Leo 
Director: Josh Hale 

Halestorm Productions Gold Coast  
 

Gold Coast, 
Jacobs Well, 
Helensvale 
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4.  Occupation (2018) Writer/Director: Luke Sparke  
Producer: Carly Imrie 
Producer/Production 
Manager: Carmel Imrie  

Sparke Films 
Quirky Mama 
Productions  
 

Gold Coast  
 

Gold Coast  
Murwillumbah, New 
South Wales, Australia 

5.  In Like Flynn (2018) 
 

Line producer: Irene Dobson  308 Ent 
Ilf Au Productions Pty 
Ltd  

Canada (308 Ent)  
Gold Coast (Ilf Au 
Productions Pty Ltd)  

Mount Tamborine, 
Gold Coast, 
Queensland, Australia 

6.  Emocean (2018) 
(feature-length  
documentary) 

Writer/Director/ 
Producer: Director: Tony 
Harrington 

HarroArt Gold Coast  Multiple international 
locations, including: 
Hawaii and California, 
US.  

7.  Digital Athletes: The 
Road to Seat League 
(2017) 

Writer/Director/ 
Producer: Josh Hale 
Producer: Stephen Simmons 

Halestorm Productions 
 

Gold Coast  Gold Coast 

8.  Relived (2017)   Director: Stephen Simmons 
Writer: Jared Verbruggen 
Producer: Josh Hale  
Producer: Amar Alamar 

Richard Rhombus  Gold Coast  Gold Coast 

9.  Red Billabong (2016) Writer/Director: Luke Sparke  
Producer: Carly Imrie 
Producer/Production 
Manager: Carmel Imrie  
Executive Producer: Tracey 
Rose Sparke (as Ian Sparke) 

Sparke Films 
Quirky Mama 
Productions  
 

Gold Coast Gold Coast 

10.  Frenzy (2015) Writer/Producer: Aash Aaron Guardian Film  Gold Coast  Gold Coast 

11.  Rodney Fickle Online 
Athlete (2014) 

Writer/Director: Scott 
Dickson 

Bold Digital Media Gold Coast  Gold Coast 
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12.  Nothing on Earth 
(2013) 
(feature-length 
documentary) 

Director: Michael Angus 
Producer: Roxana McMallan 
 

DMA Creative  
Jerrycan Films  

Gold Coast Greenland  
Australia  

13.  Crawl (2011)  
 

Writer/Director: Paul China 
Producer: Benjamin China 
Producer: Brian J. Breheny 

Crawl Productions 
 

Gold Coast  Gold Coast, 
Rathdowney, 
Queensland, Australia 

14.  Bad Behaviour 
(2010) 
 

Producer: Kris Maric 
Producer: Craig A. Kocinski 
Producer: Steven Caldwell  

Sterling Cinema 
Australia 
OZPIX Entertainment  
Caldwell Entertainment 

Sterling Cinema 
Australia (NSW) 
OZPIX Entertainment 
(Gold Coast) 
Caldwell Entertainment 
(Gold Coast) 

Gold Coast  

15.  10 Days to Die 
(2010) 

Director: Casie Coddington 
Writer/Director:   
Michael Sergi 

BUL Gold Coast Gold Coast  

16.  Most Wanted (2010) Producer/Director/ 
Writer: Tamas Molnar 

Blue Sky Films  
 

Blue Sky Films identify 
as a Gold Coast 
company. But are 
technically located at 
Beenleigh, 
Loganholme, 
Queensland, which is 
adjacent to the Gold 
Coast LGA.  

Gold Coast  

17.  The Dark Lurking 
(2009) 

Key creatives no longer 
active in Gold Coast sector  

Filmwerx 77 Pty Ltd  
(ABN cancelled 2017, 
now defunct) 

Gold Coast 
 

Gold Coast  
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Table 26: Films created by non-Gold Coast companies filmed in the City of Gold Coast 

No.  Film  Gold Coast Key Creatives  
(Producer, Writer, Director) 

Production Company  Production Company 
Location 

Filming Locations  

18.  Danger Close: The 
Battle of Long Tan 
(2019) 

N/A Red Dune Films  

Deeper Water Films  

Red Dune Films (Sydney), 
Deeper Water Films (Los 
Angeles and Sydney-
based) 

Gold Coast 

19.  Escape and Evasion 
(2019)  

N/A Bronte Pictures Sydney/NSW Gold Coast  

20.  At Last (2019) Writer: Darren Paul Fisher Monumental Films 
 
Story Bridge Films 

Monumental Films 
(China) 
Story Bridge Films 
(Brisbane) 

Gold Coast 

21.  Streamline (2019) N/A Bronte Pictures Sydney/NSW Gold Coast  

22.  Bloody Hell (2019) 
 

Writer: Robert Benjamin Eclectik Vision 
Heart Sleeve 
Productions 

NSW company (Eclectik 
Vision) 
Los Angeles, USA (Heart 
Sleeve Productions) 

Gold Coast 

23.  Great White (2019) Producer: Pam Collis  ProdigyMovies 
Cornerstone Pictures 
Silver Wings Films 
(Producer partner) 

Coogee, Sydney 
Bryon Bay, NSW 
(ProdigyMovies) 
Silver Wings Films 
(Gold Coast) 

Moreton Bay  
Stradbroke Island, 
Gold Coast 
Brisbane    
 

24.  The Jungle (2017) N/A Babber Films 
Arclight Films 
International Pty Ltd 

Arclight Films 
International Pty Ltd 
(Sydney) 

Bolivia  
Colombia 
Gold Coast hinterland 
Mount Tamborine 
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25.  The Butterfly Tree 
(2017) 

N/A Midwinter Films  Sydney/Melbourne  Mount Tamborine 
Gold Coast hinterland  

26.  The Hunter’s Club 
(2016) 

N/A Octopus Pictures  Sydney Brisbane, Gold Coast  

27.  The Suicide Theory 
(2014) 

N/A 18 Degrees Films  
Seven8 Media 

Brisbane  Brisbane, Gold Coast  

28.  Absolute Deception 
(2013) 

N/A Limelight 
International Media 
Entertainment  

Brisbane Brisbane, Gold Coast 

29.  Undertow (2012) N/A Limelight 
International Media 
Entertainment  

Brisbane  Brisbane, Gold Coast 

30.  The Professional Idiot 
(2012) 

Producer: Kris Maric 
Producer: Craig A. Kocinski    

Foresight Films (Nick 
McLean) 

Brisbane Gold Coast, Burleigh  

31.  Agent E7685 (2012) 
(Agent Provocateur 
[original title]) 

N/A Blue Ring Productions 
Wonderworks Films 

Brisbane (Blue Ring 
Productions), USA 
(Wonderworks Films) 

Gold Coast  

32.  John Wayne Parr: 
Blessed with Venom 
(2011)  
(feature 
documentary) 

N/A Blue Ring Productions 
La Sombra  

Brisbane Gold Coast 
Bangkok, Thailand  
Foshan, Guangdong, 
China 

33.  Sinbad and the 
Minotaur (2011 
television movie) 

N/A Limelight 
International Media 
Entertainment 

Brisbane  Gold Coast 

34.  Beauty and the Beast 
(2010) 
 

N/A Goldrush 
Entertainment 

Brisbane (Limelight 
International Media 
Entertainment)  

Gold Coast  
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Limelight 
International Media 
Entertainment  

USA (Goldrush 
Entertainment) 

35.  Toolies (2010) N/A Little Biddy Pictures Sydney  Gold Coast 

 

Table 27: Low-budget feature films produced by Gold Coast producers/production companies filmed at Village Roadshow Studios 

No.  Film  Gold Coast Key Creatives  
(Producer, Writer, Director) 

Production Company  Production 
Company Location 

Filming Locations  

36.  The Fear of Darkness 
(2015) 

Director/Writer/Producer:  
Christopher Fitchett  

Pandala Productions Gold Coast  Village Roadshow 
Studios 

37.  StalkHer (2015) Executive 
Producer/Producer: Kris 
Maric and Craig Kociiski 

Executive producer: Caroline 
Russo 
Writer: Kris Maric 
Among other Gold Coast-
based executive producers. 

OZPIX Entertainment Gold Coast  Village Roadshow 
Studios 

38.  The Railway Man 
(2013) 

Executive Producer:  
Chris Brown13 

Pictures in Paradise Gold Coast  Village Roadshow 
Studios 

39.  Return to Nim’s Island 
(2013) 

Producer: Chris Brown Pictures in Paradise Gold Coast  Village Roadshow 
Studios 

40.  Bait (2012) Executive Producer:  
Chris Brown 

Pictures in Paradise Gold Coast  Village Roadshow 
Studios 

 
13 Chris Brown’s films are high budget and atypical of most independent filmmaking on the Gold Coast. 
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41.  Triangle (2009) Producer: Chris Brown Pictures in Paradise Gold Coast  Village Roadshow 
Studios, Southport Spit 

42.  Daybreakers (2009) Producer: Chris Brown Pictures in Paradise Gold Coast  Village Roadshow 
Studios, Warner 
Roadshow Studios, 
Robina Train Station  

 

Table 28: Feature films created by Gold Coast producers/production companies filmed outside the City of Gold Coast 

No.  Film  Gold Coast Key Creatives  
(Producer, Writer, Director) 

Production Company  Production 
Company 
Location(s) 

Filming Locations  

43.  Locusts (2019) Writer/Director: Angus Watts Closereef Productions   Gold Coast  Broken Hill (South 
Australia) 

44.  Don’t Tell (2017) Producer: Scott Corfield  
Line Producer: Irene Dobson  

ForniIlo Road  
 

Gold Coast  Ipswich, and 
Toowoomba 

45.  Observance (2015) Writer/Director: Joseph Sims  Oz Pix Entertainment 
Sterling Entertainment 

Gold Coast (OzPix 
Entertainment) 
Sydney (Sterling 
Entertainment) 

Rozelle, Sydney 

46.  William Kelly's War 
(2014) 

Producer: Phillip Avalon Avalon Films Gold Coast Victoria 

47.  A Heartbeat Away 
(2011) 

Producer: Christopher Fitchett 
Executive Producer: Chris 
Brown 

Pandala Productions 
Pictures in Paradise 

Gold Coast  Brisbane  
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Appendix 3: Crew Roles Mined in the Screen Queensland Crew Directory and 

Inside Film’s Production Book 

Producers 

• Executive Producer 

• Producer—Film 

• Producer—TV 

• Producer—Film & TV 

• Producer—Corporate & Industrial 

• Producer—Shorts, Commercials & Other 

• Associate Producer 

• Line Producer 

• Production Supervisor 

• Unit Production Manager 

Editors 

• Editor 

• Editor—Sound 
 

Directors 

• Director—Film 

• Director—TV 

• Director—Commercials 

• Director—Corporate & Industrial 

• Director—Shorts, Commercials & Other 

• First Assistant Director (Film & TV) 

• First Assistant Director (Shorts, 
Commercials & Other) 

Post-Production Supervisors 

• Post-Production Supervisor—
Colourist 

• Post-Production Supervisor—Sound 

• Post-Production Supervisor—Sound 
Mixing 

 

Writers  

• Screen Writer 

• Screenplay Writer (Film) 

• Scriptwriter (TV) 

• Scriptwriter—Corporate & Industrial 

• Scriptwriter—Shorts, Commercial & Other 

• Script Editors (TV) 

• Script Supervisor 

Art Department 

• Art Director 

• Supervising Art Director 

• Production Designer—Feature & TV 

• Production Designer—Shorts, 
Commercials & Other 

• Set Designer 

• Storyboard Artist 

Camera department roles 

• Camera Operator (Film) 

• Camera Operator (TV) (Studio, OB, Video, 
Digital) 

• Camera Operator (Shorts, Commercials & 
Other)  

• Director of Photography (Film, TV, HD) 

• Director of Photography (Shorts, 
Commercials & Other) 

• Video Camera Operator 

• Video Camera Operator—HD 

• Videographer HD 

• Cinematographer 

 

 


