
 

 
 
 
 
 
 

Australia’s COVID-19 Vaccine Audiences 
 
 
 
One of the first steps in any effective public health communication campaigns is 

knowing your audience. Audience segmentation studies help identify like-minded 
groups within the public who could be expected to respond in similar ways to 

messaging. With a critical need to achieve high levels of COVID-19 vaccination 
across Australia, understanding what motivates Australians to get or not get 

vaccinated can help public health communication teams to tailor campaign 
messaging for maximum engagement and vaccine uptake. 
 
  



Australia’s COVID-19 Vaccine Audiences |  1 

A recent segmentation study was undertaken by researchers from Monash University and 
from Massey University (NZ) to help understand Australia’s COVID-19 vaccine audiences. 
Based on data from a national survey of 1,054 Australians conducted in May-June 2021, 
this study segmented the sample using latent class analysis of data from questions founded 
on the Theory of Planned Behaviour relating to vaccination intentions. 
 

 
 
Vaccine sceptics were 10% (n = 108) of the sample and have the least favourable 
attitudes towards a COVID-19 vaccine. Perceived social pressures towards vaccination are 
very weak for this group, and they are overwhelmingly likely to ‘definitely not’ get vaccinated 
to protect themselves (84%) or to protect others (53%). All say they have no intention to get 
vaccinated against the coronavirus when a vaccine is available to them (100%). This 
segment’s dominant concerns included fears that they will get infected with coronavirus 
from the vaccine, and dismissing the pandemic as not serious as some people say it is. 
 
Sceptics also tend to more likely be female (70%), 20-49 years old (74%) with a peak at 30-
39 years of age. People who listed primary or high school as their highest qualification were 
more likely to be in this segment, social or hesitant. Sceptics were the least trusting of all 
segments, favouring family and friends and their own doctor the most, and distrusting the 
Prime Minister and government officials. They tended to be the most distrusting of the 
segments, with television news being the least distrusted for accurate information. 
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Table 1. Reasons for getting a COVID-19 vaccine (number of responses) 

 Enthusiasts Supporters Socials Hesitant Sceptics 

I want to protect myself 280 252 129 1 - 

I want to protect my family 257 218 111 1 - 

It would be the best way to avoid getting 
seriously ill from the coronavirus 237 193 69 1 - 

I want to protect my community 238 172 69 1 - 

It would allow me to feel safe around other 
people 231 183 66 0 - 

Life won’t go back to normal until most people 
are vaccinated 221 175 71 1 - 

My doctor recommends vaccines 147 86 19 - - 

I have a chronic health condition, such as 
asthma or diabetes, so it is important that I 
receive a coronavirus vaccine 

75 74 31 - - 

 
Vaccine hesitants included 15% (n = 156) of the sample and have low favourable 
attitudes towards COVID-19 vaccines and do not perceive strong social norms for 
vaccination. This group is most likely to say they are ‘unsure, but leaning towards No,’ 
regarding getting a vaccine to protect themselves (65%) and to protect others (51%). 
People in this segment tended to select the same reasons as sceptics for not getting a 
vaccine, but in lower numbers. This segment’s dominant concerns were regarding vaccine 
side effects, the speed of vaccine development, and the need for more time to be sure 
about the safety of the vaccine as it is a new, untested technology.  
 
Hesitants tend to most likely be female (73%), and 20-49 years old (74%) with a peak at 20-
29 years of age. People who listed primary or high school as their highest qualification were 
more likely to be in this segment, social or sceptic. Hesitants were one of the least trusting 
segments, but tended to show some trust in their doctor and family and friends and least 
trust in the Prime Minister and government officials. They were slightly more distrusting of 
most information channels for accurate information, with TV news being the least distrusted. 
 
 
 
  



Australia’s COVID-19 Vaccine Audiences |  3 

Table 2. Reasons for NOT getting a COVID-19 vaccine (number of responses) 

 Enthusiasts Supporters Socials Hesitant Sceptics 

The coronavirus outbreak is not as serious as 
some people say it is - - 27 113 94 

I would be concerned about getting infected 
with the coronavirus from the vaccine - - 22 80 93 

I’m not concerned about getting seriously ill 
from the coronavirus - - 13 64 74 

It's new, untested technology - - 17 70 50 

The vaccine was developed too fast - - 16 28 40 

I don’t think vaccines work very well - - 5 30 37 

I would be concerned about side effects from 
the vaccine - - 7 15 33 

I need more time to be sure about the safety 
of the vaccine - - 6 27 9 

I don’t like needles - - 2 10 26 

I am allergic to vaccines - - 2 10 3 

 
Vaccine socials totalled 20% (n = 216) of the sample and have lower, but still positive, 
attitudes, norms, and intentions to get a COVID-19 vaccine in comparison to supporters and 
enthusiasts. This group were a little less sure than the enthusiasts and supporters, often 
responding ‘unsure, but leaning towards Yes,’ regarding getting a vaccine to protect 
themselves (71%) and to protect others (53%). The main point of difference for vaccine 
socials is that while only 13% say they will ‘definitely’ get a vaccine to protect themselves, 
more than twice that (31%) say they will ‘definitely’ get a vaccine to protect others. Socials 
tended to list fewer reasons either to get or not get a vaccine in comparison with other 
segments, although some concerns related to potential vaccine side-effects and the speed 
of vaccine development. 
 
Socials tend to more likely be female (63%), 20-49 years old (71%) with a peak at 20-29 
years of age. People who listed primary or high school as their highest qualification were 
more likely to be in this segment, hesitant or sceptic. Socials were much less trusting of 
experts than the enthusiasts and supporters, but still showed slight favouring of medical 
experts and doctors. They tend towards neither trusting nor distrusting most of the tested 
channels for accurate information, although they showed more distrust of Facebook and 
Twitter than other forms of social media, and least distrust in television news. 
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Vaccine supporters were 26% (n = 278) of the sample and, while they also have positive 
attitudes and strong social norms towards COVID-19 vaccination, these were significantly 
lower than the enthusiasts. Over 90% of vaccine supporters ‘definitely’ want to get a 
vaccine to protect themselves, however even more of this group (95%) say they will 
‘definitely’ get a vaccine to protect others. People in this segment also have multiple 
reasons for getting vaccinated, although fewer than the enthusiasts. This group listed similar 
reasons as enthusiasts to get a vaccine, including the desire for a return to normality and 
wishing to feel safe around other people. 
 
Supporters are almost equally likely to be male (53%) as female, and are spread fairly evenly 
across age groups. Supporters also tended to trust all the tested categories more than did 
socials, hesitants and sceptics, but not as much as did enthusiasts. Like enthusiasts, 
supporters most trusted doctors, medical experts and scientists, and like all other segments 
they least trusted the Prime Minister and government officials. Like enthusiasts, supporters 
were more likely to trust news channels for accurate information, but tended to show less 
distrust of social media than enthusiasts. 
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Vaccine enthusiasts made up 28% (n = 296) of the sample and are the most positive 
towards COVID-19 vaccination. They perceive a high degree of social expectation (norms) 
for vaccination, and over 99% say they will ‘definitely’ get a vaccine to protect themselves 
and other at-risk groups. When it comes to reasons to get vaccinated, this segment tends 
to choose the most number of reasons, protecting self, family, and community.  
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Enthusiasts tend to be much more likely to be male (71%) and older (77% over 50 years of 
age). A third of vaccine enthusiasts and supporters had a Bachelor’s degree or above. They 
tend to trust all the tested categories of experts more than did other segments, most trusted 
doctors, medical experts and scientists. Enthusiasts’ were more likely to trust news 
channels (especially radio and television news) for accurate information and tended to 
distrust social media. 
 
This study shows there are five distinct publics on COVID-19 vaccination in Australia with 
varying patterns of interest and concern, and different levels of trust in sources and 
channels for information. Understanding these differences helps us better reach these 
distinct publics, by supporting them to access and understand the information that can 
overcome their concerns and prompt vaccine uptake, delivered through a messenger they 
are more likely to listen to, via a channel they rely upon. 
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